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Launching of TV Ad Bureau Sparks | 
NARTB’s Annual Confab in Chicago 


UHF Finally Gets Spot | 
on Board; Affiliates Okay 
New CBS-Radio Rates 


CuHIcaGo, May 27—The new Tele- 
vision Advertising Bureau shoved 
off to a fast start this week with 
more than 105 members, while sev- 
eral major telecasters stayed on 
the sidelines because they disap- 
prove of exclusion of the networks. 

Ultra high frequency, though not 
on the agenda, gained a voice on 


event, at which the formation of 


the TvAB created the biggest stir) | 


in the packed halls where pretty 
girls in’ gaily-colored costumes 
slowed traffic as they distributed 


brochures and throw-aways for | @ 


film distributors and radio tran- | 
scription companies. 

The embryonic bureau to pro- 
mote national spot and local tv 


| 
| 


advertising began signing up sta-| % Z. 
‘tions as soon as its objectives and | @ 
blueprints had been outlined to| § 


'station men and representatives “ 


a 
% 


New Postal Ruling 
Okays Split-Run Ads 
on National Basis 


WASHINGTON, May 28—Two brief 
sentences added to the _ postal 
laws and regulations today swept 
‘away yards of administrative red 
tape which have curtailed the. 
flexibility of advertisers using} 
newspapers and magazines entered 


Armour & Co. Names 
Three New Agencies 


Henri, Hurst & McDonald, 
Tatham-Laird and John 
W. Shaw Each Share Part 


CHICAGO, May 27—Armour & Co. 
today named three agencies to 
handle some $4,000,000 in billings 
| that will leave Foote, Cone & Beld- 
|ing on Oct. 31 (AA, May 17). 

The agencies, and the Armour 
products they will handle, are: 


the tv board of the National Assn: 2 general meeting Monday. The 
of Radio & Television Broadcast- TVAB was launched by a 39-man 


as second class. 


ers for the first time, and NARTB, | i 
which usually stands aside in| 
intra-industry battles, announced 


For other news, stories and 
pictures from the National 
Assn. of Radio & Television 
Broadcasters meeting in Chi- 
cago this week, see Pages 2, 
3, 42, 46 and 61. 


that it will participate in the Sen-| 
ate u.h.f. hearings to provide “fac- | 
tual data.” | 

Mutual Broadcasting System ap- 
parently succeeded in expanding | 
its participating sales program, 
while the CBS-Radio affiliates 
accepted a nighttime network rate | 
“adjustment” to keep their net-. 
work out of the “bargain base- 
ment” sales field. 


m= These were among the major 
developments at the 32nd annual 
convention of the NARTB here 
this week. This was the associa- 
tion’s biggest confab, with 2,500 
broadcasters, engineers and exhib- 
itors in attendance. 

But it was a _ non-association 


organizing committee, headed by 
Richard A. Moore of KTTV, Los 
Angeles. 


= The general meeting itself went 
off without incident, with several 
members of the organizing commit- 
tee explaining why the bureau is 
needed, what it will do, how it is 
to be set up and emphasizing the 
importance for immediate action. 
As their strongest argument, they 
presented Arthur Porter, v.p. in 
charge of media of Leo Burnett 
Co., who told of agency and adver- 
tiser needs for more information 
about television. 


ws “You have a most phenomenal 
industry with a wonderful story | 
to tell, and a cost which is often | 
below the better established me- 
dia,” Mr. Porter said. “But the big, 
fat question the national advertis- 
er needs an answer to is what the 
hell am I getting for my dollars in 


tives that the television menace has 


The two sentences, published in 
today’s issue of the Postal Bulletin, 
made it clear that postmasters are 
not to question publications con- 
taining advertisement involving 
diecuts or foldouts. In addition, 
the new language clears the way 
for advertisers to use split runs 
in nationally distributed maga- 
zines and newspapers. 

The amendment has been in 
preparation for months as a result 
of a decision by top postal offi- 
cials that the department had gone 
far out of bounds in recent years 
in its policing of advertising pages. 


NEW  INSTANTS—Jell-Well Dessert Co. 
division of Salem Commodities, wholly- 
owned subsidiary of Safeway Stores, Oak- 
land, has launched an ad campaign to 
introduce its new line of instant puddings. 
Newspapers, magazines (the above ad is 
from Family Circle), spot radio and spot tv 
will be used. The product will be sold in 
2,000 Safeway stores. Erwin, Wasey & Co., 
Los Angeles, is the agency. 


Inland Press Group 
Still Finds TV the 
Number One Problem 


CuHIcaGo, May 25—Despite ear- 
lier claims by newspaper execu- 


= Edwin A. Riley, who was in- 
stalled as chief of the division of 
mail classification shortly after 
the new administration took of- 
fice, has repeatedly ruled that the 
format of advertising pages should 
not be the business of the Post 
Office. He expressed the belief 
that the elimination of restrictions 


been whipped, tv competition was 
still the No. 1 item on the agenda 
this week at the 70th annual spring 
meeting of the Inland Daily Press 
Assn. 


During its February meeting, In- 


terms of impressions cn people?” 


The agency executive said the the tv problem after speakers de- 
medium that gives the advertiser |Clared television was not cutting 


the most precise answer to this 


question will have a big advan-|This week the Inland speakers 
(Continued on Page 62) pore that tv is still to be reck- 


Supermarket Ads Should Stress Store 
‘Personality, Institute Members Told 


‘53 Sales in Nation’s | 


Biggest Food Outlets | 
Were Up $2.4 Billion 


CLEVELAND, May 26—The super- 
market industry, still riding up the 
business escalator, will not depend 
on size and favorable prices alone 
for future gains. The industry 
hopes to offset its impersonal big- 
ness by developing a “distinctive 
selling personality,” emphasized 
through public relations and ad- 
vertising. 

The blueprint for action was laid 
before 13,000 delegates and guests 
attending the 17th annual conven- 
tion of the Super Market Institute 
here. This is the third straight 
year that the SMI has met and 
thronged the “world’s food fair” 
exhibits—559 of them this time— 


in this city’s public auditorium. 
Trudging exhibit aisles, the con- 
ventioneers munched free steak 
sandwiches and everything they 
sell back home. They drank beer | 
and soft beverages and mooched| 


dropped 2% last year, sales had 
‘gone up an average of 13%. This 
gave a tonnage gain of 15%, he 


tons of giveaways, from paper 
hankies to a chance on a Lincoln 
Cosmopolitan offered by Philip 
Morris Co. 


® Providing a _ carnival flavor, 
many of the giveaways were 
coupled with games of skill and 
chance, including popgun shooting 
for shoe polish, toss-the-ring for 
dog food and dice-throwing for 
mystery books. 

At every turn, the SMI dele- 
gates were reminded of the indus- 
try’s robust health—and the job to 
be done to improve it. 

Curt Kornblau, SMI research di- 
rector, told a business session that 
supermarket sales showed a net 
gain of 15% in 1953, increasing by 
$2.4 billion, the highest gain since 
1950. 

Quoting the industry’s sixth an- 
nual survey, Mr. Kornblau re- 
ported that while retail prices had 


said. 


will give advertisers an opportun- 
ity to put more ingenuity in their 
copy. 

He let it be known long ago that 
he intended to clear out the huge 
backlog of administrative rulings, 
accumulated over the years, which 
have tended to control the size, 
shape and texture of advertising 
pages. The rule on split runs nulli- 
fies a long-standing policy that 
every page cf every issue of a pe- 
riodical must be identical. 

In an effort to help publishers 
evade its own ruling, the Post Of- 
fice has been selling ‘additional 
edition” permits to those who 
wished to use split runs. 


land seemed to wash its hands of 


‘into the ad revenue of newspapers. 


oned with, while maintaining that 
it is not striking any death blows 
at newspapers. 

To get the lowdown on how to 
meet the tv challenge, Inland asked 
a tv man, F. Van Konynenburg, 
exec. v.p. of WCCO and WCCO- 
TV, Minneapolis-St. Paul, to ad- 
dress the meeting. Because of ill- 
-ness, Mr. Van Konynenburg was 
\unable to attend the meeting; his 
speech was delivered by Robert 


Ridder, president of WCCO and 
WCCO-TV. 


= The new rule clears the way for 
national magazines to accept ads 
on a regional basis and for news- 
papers to experiment freely with 
(Continued on Page 4) 


Last Minute News Flashes 


P&G Tests New Pin Curl Home Permanent 


New York, May 28—Procter & Gamble Co. is introducing a new pin 
curl home permanent, Pin-It, with a television push in Providence. 
Other media and other test markets are expected to be used shortly. 
Benton & Bowles is the agency. 


Lipton Schedules Its Largest Iced Tea Drive 


New York, May 28—Thomas J. Lipton Inc. will use 3,600 outdoor 
posters, tv and radio spots in 360 markets, “Godfrey’s Talent Scouts” 
(CBS Radio and TV), and a premium promotion on the Godfrey show 
and in Parade, This Week and selected comics and roto sections of 
major market newspapers, to promote iced tea. The premium promo- 
tion, limited to June, offers consumers four steak knives valued at $2 
for a Lipton tea boxtop and 75¢. The campaign is the largest for 


# Mr. Van Konynenburg warned 
that tv is not getting business on 
(Continued on Page 27) 


(Continued on Page 38) 


iced tea ever undertaken by Lipton. Young & Rubicam is the agency. 
(Additional News Flashes on Page 61) 


|e Henri, Hurst & McDonald— 
Canned meats and pet food. 


e Tatham-Laird—Sausage and 
smoked meats (hams and bacon). 


e John W. Shaw Advertising— 
Dairy, poultry and margarine di- 
visions and frosted meats division. 


Henri, Hurst and Tatham-Laird 
are newcomers to the Armour ac- 
count; the Shaw agency is already 
handling a number of Armour 
| products, including Chiffon flakes, 
| Armour Suds, Perk soap, refinery 
|products division (Armour Star 
lard and Armix shortening), and 
advertising for two _ subsidiary 
‘companies, Jacob E. Decker & Sons, 
| Mason City, Ia., and Drummond 
| Packing Co., Eau Claire, Wis. 


® Although no _ actual billings 
| breakdown for each of the three 
| agencies could be given, Ralph 
Whiting, Armour ad manager, told 
AA that the amount of business 
given to any one agency was 
“roughly comparable” to the 
ameunt given to each of the other 
two. 

From the dozen-odd agencies 
that submitted letters bidding for 


(Continued on Page 4) 


Conover, Others 
Call for ‘Unity’ 
at NBP Meeting 


LAKE P.acip, May 26—“It is now 
only a question of time [before] 
all reputable business magazines 
will be united in a single associa- 
tion,” Harvey Conover, president 
of Conover-Mast Publications and 
board chairman of National Busi- 
ness Publications, declared today. 

In his annual address before the 
NBP spring meeting here, Mr. 
Conover predicted that such an as- 
sociation will work “for the com- 
mon interests of the business 
press,” and that “this will come to 
pass much sooner than you think.” 


® Declaring that the seeds of “in- 
ternecine warfare” in the business 
paper field had their origin at the 
annual meeting of the Audit Bu- 
|reau of Circulations in 1920, when 
controlled circulation papers, 


| which had previously been eligible, 
were ruled out, Mr. Conover said: 
| “Those who write the history of 


(Continued on Page 38) 


pickets NSE eR ote: 2 Wet Saale ces earn tom” Race otek wma, Cater tea Wer gn SRT Sia Meas re at tee fot tg eed a ee AT oe ark yn SS BeBe nape “> races MONG CA hill Sy SAR chai ete Bed earga y rigs nae ay ater pitas eee oe Bee 
5 Sones ain MP eee RU CRY Ss ey eee at nh eee ners elk oes oS SD ST Re Mate ar MOH PROG, BA Me eed De ee NR Sai Nanny NGS ENT EU PRS Lancer ge OE RNR A Car eum, fenCon WO aMnRen Brae yt) oy te yt See g eet sy, woe ge oh a 
EVE” geek in, Meir Sena MIT EN Welt a aa ‘ohne ines Pain eT Te ee UE Sasa, lange eS ease eee ek rab eee ee Be Is Maen Set igs ae aigs beh Ree iy Settee 9 er Wi gh Pe pe peaks a BN fae: ak aa hae \ ie ae Soe ae 
Pei hipaa pos ee arte ace ep pean baer EEG Cai aN 72 RRL ee Gk th i me ape Ay be SAGE SERRE ade (Np Aisa ioe TRIE GL lg Be Sieh Shan ar aia arn © (oe 5 bate alah alee Le poi patie COP RR linge rs Sm le Ne 
ge Nee Os es Seema ee ae a Tea (Ra ike | ARS oc Reis Paes Se ra od ae sei CM gm BC Paid Wa a ea ER ae me > oan RG Shoo 2 en oS a 
Vote eee eRe, mse ts * Aer ies siege es mi Sire) Raa “eZ # her Mane a es Sia : hee are fe PMY peta) Speen wate o> ie 3 ‘i : A Be ; ae : ae : 
as gol ie j oy f = a , lee Ie aaa 4 4 ee ee wi, y f a a ie Sal 
Shai 4 ' ? ‘ fi ¢ oe ‘ te = . 4 = 9 oh Z = f : : g “ : *, 5 5 ‘ Bey ae age 
5 pr : rod a 
a ‘ x , Sh e iz Pe 
+ ‘a ‘8 pee aaees 
a am 
a 
A a 7 
Fa 
ee Gg ; ee 2 
‘ 
ic ; 
s ; *e : 
- if : LE ee ee re ‘ : Bac Be is he Oe en te Ty ee ps ce : 
lm 
7 - 
} ee es ee em “ 
| pang te 
2 NEW Jeli: bh ae 
7 . oe, / Bsa ta: os 
fi ' & Gamay =, 
aS 8 i juat whip with milk... OOKING He . PURE cos 2 et 
eg oe ae ef (32 eH ne 
i > 2G * = he Pe gail has an 
fe a SS j RS Pies B8 
A) - 4 fo} dig iY = a : ae” Bei ce 
cee 2 PO a oar 
ed Goce pees on so ee eee 
+e ap . oS. 2 et ee ee fori ah’ Ge 
es at : ee oe, cg ere 
a mar ei ae < RE SES has (PL Si oe 
| Eo —— oe 
re of a ey ae rs 
Fs 33 = pride ae * + ee 
i ; Soe. ees iain de 
on + — bares et eee = 
| RE hace: SRO lie ie eS Pe oe 
ah ee z ‘ > KK 4 ¥ 
: oe ton ewes ae - 
a < % *. eat od. ee 
a : . = epulia-t neatinean sl : 
Jellwed} * | S 
¥ | m { oS 4 ee Fe Edy 
Pe ne ne 
a ge ae ie 
i | Se, 
a am 2 
aad lich 
t ee: 
5 eerie a) 
ae rai a 
{ a 2 ee 
in : Soe 
af 2 ig i na 
fa alte ies ees 
ie ego pikes oe 
¢ 2 } ‘ eee Lp sa 
a ae eee 
cata. ee cs, 
= | : 
teres 2 * 2 
i Peete aici 
‘ eae 
; page ei. : 
ae: 2 Ne 
aeen gs eee co 
: ete 
ee “ 
ee eek aoees 
ree 
: Bo ee 
~- | Pp 
- op 
Sty | be aicee 2 
= oe a Eee SE I cone. 
: iS 
: | ; 
ae | 
ee 
ee be 
ie 
; i ear d ae ote ; < ‘ ce i f ‘ Nie ah 


ee 


2 


Other Nets May Follow... 


CBS Radio and Affiliates Work Out 
Compromise for Lowering Night Rates 


Cuicaco, May 26—The night- 
time radio rate line is crumbling 
again. 

Following close on the heels of 
the National Broadcasting Co.’s 
participating plan—which offers 
an evening minute of network 
radio for as little as $2,000—CBS 


NARTB Convention 


Radio and its affiliates have 
evolved a compromise formula for 
lowering nighttime rates for fall. 

This news—which was a couple 
of days in the making—came out 
of an off-the-agenda session, but 
it has been one of the most closely 
followed developments at the Na- 
tional Assn. of Radio & Television 


’ Broadcasters convention here. 


When CBS gave in to advertis- 
ers’ incessant demands for an 


across-the-board rate cut in 1951 
the other major networks lost little 
time in following suit. Few of the 
radio men doubt that this will 
happen again if Columbia goes 
through with its proposed “adjust- 
ment.” 


s The end result of the series of 
meetings between CBS President 
Adrian Murphy and his aides and 
the affiliates board of directors, 
which was empowered to act for 
the body of stations, was the au- 
thorization of a 15 to 20% night- 
time cut, the adjustment to be 
achieved through the discount 
structure. 

This will bring the cost of 
Columbia evening periods down to 
a level with premium daytime 
segments. For the stations it means 
a straight 20% cut in nighttime, 

(Continued on Page 6) 


Morey, Humm & Johnstone Appointed to Plan 
Advertising Program for Carpet Institute 


New York, May 26—The Carpet 
Institute, at its annual spring 
meeting here today, appointed 
Morey, Humm & Johnstone to pre- 
pare and present an advertising 
program for the carpet industry. 

Upon presentation of a program 
in the fall, the trustees of the in- 
stitute will vote on whether the 
organization should go ahead with 
national advertising, and if so to 
what extent. No details were re- 
leased as to the amount of the in- 
stitute’s projected appropriation or 
the type of advertising contem- 
plated. 

Morey, Humm & Johnstone was 
selected by the institute from 
about 30 agencies which were in- 
terviewed, AA learned. 


‘ 


= Other highlights of the meet- 
ing included talks by James G. 
Law, chairman of the institute’s 
board of trustees, who called for 
more “positive competition” in the 
industry, and an analysis of the 
present market situation by Dr. 
Jules Backman, professor of econ- 
omics at New York University’s 
school of commerce, who told the 
conference that “the need for fur- 
ther inventory liquidation and for 
repayment of consumer credit in- 


‘Recordland,’ New 
Disc Fan Magazine, 
Will Bow in August 


Cuicaco, May 28—Recordland, a 
25¢ monthly aimed at teen-age 
phonograph record fans, will bow 
Aug. 4. 

The magazine will be published 
by Dal Publications, headed by 
Lester Vihon, founder and former 
publisher of TV Forecast, pur- 
chased by Triangle Publications 
more than a year ago (AA, Feb. 
23, °53). 

R. R. Donnelley & Sons will 


| dicates that no significant upturn 
| in business is likely over the next 
few months.” 

During the first quarter of 1954, 
Dr. Backman said, wool carpet and 
rug production totaled 15,500,000 
square yards as compared with 
20,400,000 in the corresponding 
period of 1953. This decline was 
24%. Production during that peri- 
od was the lowest it has been in 
recent years. 

“However, continuation of high- 
level disposable income and the 
high level of new housing starts 
suggests that there is a market for 
a considerable volume of carpet 
sales. Some improvement in the 
volume of carpet production and 
sales should take place within the 
next few months,” he predicted. 


a In reviewing the problems of 
the industry, Mr. Law described 
as most disturbing the problem of 
price advertising. 

“The illusion that the consumer 
can get something for nothing has 
been magnified and distorted to an 
extent that would make even a 
carnival pitchman blush,” he said. 

“Advertising and selling based 
on price, and price alone,” he 
added, “is an insidious practice 
that not only is damaging to the 
morale of the industry internally, 
but, worst of all, is a derogatory 
influence that confuses and under- 
mines the consumer’s confidence 
in our product. 

“Surely, we have on the manu- 
facturer, distributor and retailer 
levels of this industry enough 
combined selling experience and 
selling know-how to present our 
product on the basis of desire, 
need and benefits without resort- 
ing to the dishonest fringes of 
price advertising to gain a tem- 
porary gain in sales,” Mr. Law 
declared. 


print an initial press run of 250,000) 


copies for national distribution via 
Independent News Co. 

Trim size will be 8%x11” and 
the magazine will have 68 pages, 
including covers. Recordland will 


ask $400 per b&w page and $2,500 . 


(including four-color plate cost) 
for the back cover. Guaranteed na- 


tional circulation will be 250,000) & 
copies with a 200,000 six-month | j 
average. Cigaret and alcoholic bev-| 
erage advertising will not be ac- 
cepted. 

The magazine will be promoted 
through mailings to record fan 
clubs, which have a total mem- 
bership of some 4,500,000 persons, 
Mr. Vihon said. 


JOHN F. CONNERY has been appointed 
national advertising manager of National 
Geographic Magazine, Washington. He 
joined the magazine's advertising staff as 
promotion director in February, 1953. 


BRITISH ESQUIXE—A bright blue cover 
illustrating a world automobile supplement 
introduced the British version of Esquire. 
The first issue has a guaranteed sale of 
75,000, and editorial content remains un- 
changed, “down to the last comma.” 


115-Page ‘Esquire’ 
Makes Quiet Debut 


on British Scene 


Lonpon, May 25—The first issue 
of the British edition of Esquire, 
dated June, 1954, arrived here 
quietly, but vendors report brisk 
Sales. 

Few newspapers noted its ap- 
pearance and, with the exception 
of newsstand billboards, there was 
virtually no direct consumer ad- 
vertising. The publisher is guaran- 
teeing 75,000 circulation for the 
first issue. 

Apart from the advertising col- 
umns, the magazine is the same as 
its American counterpart. It notes 
proudly in an editorial that there 
is not “so much as a comma’s 
change in its main body of editorial 
content.” 

The editorial recalls the restric- 
tion-free days of 1939, when 
abundant supplies of Esquire 
reached Britain from across the 
Atlantic. Wartime transport dif- 
ficulties and the subsequent dollar 
shortage cut the flow to a trickle. 


= The editorial adds: 

“We hardly expect a series of 
21 gun salutes to signalize the re- 
turn of this magazine, in its own 
2ist year, to the ‘tight little island.’ 
But we do feel that the event is 
worthy of some international no- 
tice, if only by ourselves, because 
it coincides so happily with the last 
lingering traces of austerity.” 

A world automobile supplement 
is the main feature of the first is- 
sue. A reclining Cinemascope-long 
print of its Lady Fair, Dorothy 
Dandridge, provides the main sex 
appeal, though there is also a re- 
vealing four-page feature on a for- 
mer Lady Fair, Dorothy Rice. 


= Men’s fashions take up a total of 
14 pages in the 115-page magazine. 
Automobiles and related subjects 
follow with seven pages, not in- 
cluding three pages selling gasoline 
and two for spark plugs. Liquor 
ads take four pages. 

Both the inside cover pages go 
to industrial enterprises—a paper 
mill (Reed Paper Group) and an 
electrical engineering partnership 
(Klaxon Ltd. & R. H. Windsor 
Ltd.). 

Esquire’s promotion theme for 
British advertisers is: “Puts the 
man in the mood to buy.” 


Jones & Taylor Names 2 A.E.s 
| Jones & Taylor and Associates, 
|\South Bend, Ind., has appointed 
| Allan J. Tremper Jr. and Art East- 
|man Jr. as account executives. Mr. 
Tremper formerly was assistant 
advertising and sales promotion 
| manager of Capehart-Farnsworth 
(Corp., and Mr. Eastman previously 
|\was advertising manager of the 
|Harder-Freez division of Tyler 
| Refrigeration Corp., a Jones & 
| Taylor account, 


WASHINGTON, May 26—Sen. Ed- 


ceded today that Congress isn’t 
likely to do anything to make An- 
heuser-Busch give up its connec- 
tions with the St. Louis Cardinals. 
The senator has made it clear 
that he feels it is highly irregular 
for August A. Busch Jr., multi- 
millionaire brewer, to own the 
Cards, whose game are widely 
broadcast under the sponsorship of 
Anheuser-Busch. 


@ Yesterday Mr. Busch appeared 


mittee to cppose a resolution in- 
troduced by Sen. Johnson which 


anti-trust laws. If passed, 
Johnson resolution would inflict 
a serious handicap on the Cards, 


lations setup is predicated on Su- 


before a Senate judiciary subcom- | 


would apply the anti-trust laws to} 
any baseball team owned by a) 
corporation which is subject to | prop and a stunt to popularize one 
the | 


Advertising Age, May 31, 1954 


|Sen. Johnson Says Congress Probably Won't 
Press Anheuser-Busch to Give Up Cardinals 


sport from legislation outlawing 


win C. Johnson (D., Colo.) con- restraint of trade. 


eMr. Busch said he’d sell the 
Cardinals “tomorrow” if anybody 
else would buy them. He denied 
that radio and tv rights to Cardi- 
nal games are reserved exclusive- 
ly for his brewery. 

“If anybody wants to offer more, 
the bid would be considered,” he 
said. 

Sen. Johnson, who is a baseball 
enthusiast and president of the 
Western League, has contended 
that baseball’s future is endang- 
ered when businesses acquire 
teams and exploit them for pur- 
pose other than sport. 

“Stop using the Cardinais as a 


specific brand of beer,”’ he pleaded. 
“St. Louis baseball needs you, Mr. 
Busch, and America needs the St. 


fcr organized baseball’s player re-|Louis Cardinals. To be directing 


head of such a business is indeed 
preme Court rulings exempting the | 


a rare opportunity.” 


Pay TV Can Help 
Out UHF: Raiborn 


Cuicaco, May 25—With an eye, 
perhaps, on the fact that two key 
industry issues, u.h.f. and subscrip- 
tion television, were not on the 
NARTB convention’s agenda, Paul 
Raiborn, v.p. of Paramount Pic- 
tures Corp., tied them together last 
Friday with a call for pay-as-you- 
go tv as the way out of the u.h.f. 
stations’ difficulties. 

Addressing the Chicago TV 
Council on the eve of the conven- 
tion, Mr. Raiborn made his bid for 
pay-television operation of stations 
after disposing of a dozen other 
possible ways out of the troubles 
besetting u.h.f. stations. 

Among these were: re-allocation 
of the fm band to provide more 


Broil-Quik Sets 
Drive for Super 


Chef Rotisserie 


NEw York, May 26—A Super 
Chef rotisserie, which does every- 
thing but change the baby, will 
be promoted here in an intensive 
campaign starting next week. 

Peerless Electric Co., manufac- 
turer of Broil-Quik equipment, is 
making a special package offer on 
the Super Chef to include a $19.95 
Bake-o-Matic electric tray for 
“anything from pies to popovers,” 
a $9.95 Pop-o-Matic popcorn pop- 
per and two Fry-Squares which 
will reportedly fry eggs to the di- 
mensions of a slice of bread. 

The Super Chef, priced at $89.95, 
will be specially priced at $79.95 
during the campaign. According to 
company officials, the reduced 
price, plus the extra equipment, 
offers consumers a saving of $40. 


a The offer will be publicized 
with varying size ads in the New 
York Journal-American, Mirror, 
News, Post and World-Telegram 
& Sun for 30 consecutive days. 
During this period, Broil-Quik 
will also foot the bill for cooper- 
ative advertising listing individual 
dealers. One newspaper ad will 
list all of the dealers participat- 
ing in the kickoff carapaign. 

In addition to the newspaper 
splash, a total of 230 ten-second 
tv spots will be used on WNBT for 
a three-week period starting June 
4, and car cards are scheduled. 

On a national scale, the company 
plans full and half-page ads in 
Life and The Saturday Evening 
Post during June. The Super Chef 
will also be featured on NBC-TV’s 
“Home Show.” 

Hicks & Greist is the agency. 


v.h.f. channels; a “freeze” on tv 
station grants by the Federal Com- 
munications Commissien, and the 
“open-market” approach which 
would allow stations to bid for all 
programs whenever they are of- 
fered in the local market. 

The last-named remedy Mr. Rai- 
born termed “sure but drastic,” 
and not a likely one at this stage 
of tv development. He noted how- 
ever, that the motion picture in- 
dustry operates under it, and pre- 
dicted that it will come to tv “if 
there is a long and widespread 
campaign of complaints to Wash- 
ington about inability to obtain 
programs...” 

In regard to the taking over of 
the fm band, Mr. Raiborn re- 
marked that this, like the present 
u.h.f. set-up, would require large- 
scale set modification. As for the 
“freeze,” he commented that it 
would only make u.h.f. more valu- 
able, “if it was otherwise economi- 
cally and technically feasible.” 

As for the pay-as-you-go tele- 
vision, Mr. Raiborn called it the 
“logical way bcth of developing 
television to greater possibilities 
and of furnishing income in which 
the u.h.f. stations would be bound 
to share.” Some of his fellow-pro- 
ponents, he noted, have suggested 
that pay tv be limited to u.h.f. 
alone. 

He also noted a recent victory 
for pay television when the FCC 
commented to Congress on a bill to 
declare fee-tv operators common 
carriers and therefore subject to 
rate regulation. The FCC reply: 
that pay television, like other tv, 
is a broadcast service, not a com- 
mon carrier. 


ZENITH, WOR-TV SET 
FOR PHONEVISION TEST 
CuicaGco, May 28—Starting Mon- 
day, Zenith Radio Corp. will 
launch a wide-scale Phonevision 
test in co-operation with WOR- 
TV, New York, which recently got 
FCC permission to make the exper- 
imental broadcasts (AA, May 3). 
In the initial test period, which 
is expected to run from one to 
two weeks, a corps of Zenith en- 
gineers will check Phcnevision re- 
ception in 150-200 locations in the 
New York area, ranging at least 
100 miles from the WOR-TV trans- 
mitter. In addition, the group will 
test Phonevision in  high-noise 
areas, “ghost” areas, apartment 
house master antenna systems and 
buildings where set owners are 
restricted to indoor antennas. 
Actual programs will not be 
used—only test patterns and mo- 
tion pictures in five-minute seg- 
ments. One object of the test is the 
“security” of the Phonevision sys- 
tem: How well it will work at 
keeping non-subscribers from 
“sneaking in at the side door,” 
says Zenith, 
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Notre Dame V.P. 
Calls NCAA's TV 
Lid ‘Reactionary’ 


CHICAGO, May 26—Calling the 
National Collegiate Athletic Assn. 
“a reactionary group in the posi- 
tion of trying to maintain the sta- 
tus quo,” the Rev. Father Edmund 
P. Joyce, exec. v.p. of Notre Dame 
University, launched a blast at 
the association’s game-of-the- 
week plan for controlling televi- 
sion’s inroads on gate receipts. 


NARTB Convention 


Addressing the first open meet- 
ing of the National Assn. of Ra- 
dio and Television Broadcasters’ 
sports committee, Father Joyce 
was part of a panel which also in- 
cluded Walter Byers, executive di- 
rector of the NCAA. He spoke 


after Mr. Byers had said of the 
“2i" alumni’: “We 
believe that tv will make new 
turnstile fans, but to date have 
found little evidence that it will.” 

Mr. Byers also cited the case of 
boxing, which has become a tv 


institution but which, he said, has | 


picked up no new box-office at- 
tendance from television. 


= Father Joyce based his attack 
on the principle of progress, “Any 
attempt to maintain status quo is 
abortive in a free enterprise econ- 
omy,” he said. 

“The strength of NCAA policy is 
in a monopoly, backed by the 
threat of a boycott of non-com- 
plying colleges,” he continued. 
“But there are already chinks vi- 
sible in the NCAA’s armor.” 

The main chink, Father Joyce 
said, stems from the fact that 
“collegiate football is mass enter- 
tainment—and it has no monopoly 
on that.” 

Already, he pointed out, Satur- 
day afternoons are no longer an 
NCAA monopoly. He cited NBC’s 
recent arrangement to televise 
Canadian football games in direct 
competition with the NCAA-ap- 
proved ABC games-of-the-week 

(Continued on Page 30) 


Business Censuses 
Win Approval of 


Senate Committee 


WASHINGTON, May 26—The Sen- 
ate post office and civil service 
committee today voted its approval 
of special censuses of business, 
manufactures and mineral indus- 
tries for 1954. The legislation has 
already passed the House. 

The Senate committee voted to 
report the bill in the same form 
that it passed the House, and de- 
cided that no hearings are neces- 
sary. 

The proposal for censuses cov- 
ering 1954 has had strong support 
from Commerce Secretary Sinclair 
Weeks on the basis of an evalua- 
tion of census needs completed 
last January by a special commit- 
tee under Dr. Ralph Watkins, di- 
rector of research of Dun & Brad- 


street. Noting that these censuses | 


were originally 
1953, the evaluation committee | 
warned that further delay in mak- | 
ing the basic benchmark studies | 
might result in serious damage to) 
public and private statistical bar-| 
ometers which rely on the full, 
censuses. 

A request for $13,000,000 tc car-| 
ry out the proposed censuses is be- 
ing prepared at the budget bureau | 
and will be submitted to the House | 
appropriations committee in the 
near future. 


want to) 


KEYNOTE AWARD—Right after William S$. Paley, board chairman of Columbia 

Broadcasting System, made his keynote address to NARTB conventioneers, he was 

presented with the association’s ‘54 Keynote Award for “lasting contribution to the 

American system of broadcasting.” In the picture above, Harold E. Fellows (right), 
NARTB president, hands Mr. Paley the bronze plaque. 


New ‘Life’ Study of Audience Duplication 
Deals with Sex, Income Characteristics 


New York, May 26—An audi- 
ence duplication study covering 
Life, The Saturday Evening Post, 
Look, Ladies’ Home Journal and 
This Week Magazine was unveiled 
by Life today. An outgrowth of 
last fall’s “study of four media,” 
the current study deals with total 
audiences, with characteristics 
limited to sex and income. 

Available to advertisers and 
agencies on June 17, the report 
will enable those using it “for the 
first time, to see how the frequent, 
occasional and non-readers of a 
publication over several issues can 
be reached by other printed me- 


Discount House 
Sues Ohio Station 


TOLEDO, May 26—A Fostoria, O., 
newspaper and radio station have 
been named defendants in a $15,- 
000 suit filed in U. S. district 
court here by a discount house 
which claims the plaintiffs re- 
fused to accept its advertising. 

Richard Lehmann, operator of 
Fostoria & Rural Supply Co., al- 
leges in the suit that the Fostoria 
Review-Times ceased accepting 
its advertising after two insertions, 
and Seneca Radio Corp., operator 
of WFOB, would never accept its 
advertising. Mr. Lehmann, who 
described his firm as a discount 
company, said the refusals to ac- 
jcept his advertising injured his 
business. 

In addition to the $15,000 dam- 
ages, Mr. Lehmann asks that the 
newspaper and radio station be 
enjoined from prohibiting his ad- 
vertising. 

Also named as defendants are 
Fruth Hardware Co., Nye Imple- 
ment Co., Ballreich Furniture 
| Store and Chapman Jewelry Store, 
_which, according to the suit, con- 
|spired to force the newspaper and 
radio station to turn down Leh- 
/mann’s advertising. 

Officials of the Review-Times 


scheduled for and WFOB refused to comment. 


dia,” according to Life. 
“Duplication by frequency of 
readership,” said A. Edward Mil- 
ler, Life’s director of research, 
“does for the concept of duplica- 
tion what the audience accumula- 


tion studies did for single issue 
audience measurement. It takes) 
out of the realm of theoretical and | 
interesting one issue audiences and | 
their duplication to the practical 
consideration of schedules of is-. 
sues as they are realistically used 
in advertising.” 

Sample findings of the study: | 

Duplication of Life and This 
Week Magazine—Life’s exclusive 
audience is 19,300,000; This Week’s 
is 15,850,000. Duplicated, 7,150,000; 
Total audience, 42,300,000. 

By sex—Life, 9,800,000 males; 
This Week, 6,650,000 males. Dupli-| 
cated, 3,900,000; total, 20,350,000. 
For females, 9,500,000 for Life;' 
9,200,000 for This Week. Dupli- 
cated 3,250,000; Total—21,950,000. 

By Income—Under $3,000, Life, | 
5,450,000; This Week 4,800,000. | 
Duplicated, 1,400,000; Total—11,- 
650,000. Between $3,000 and $4,999, 
Life’s exclusive audience, 7,700,- 
000; This Week, 6,550,000. Dupli- 
cated, 2,950,000; Total, 17,200,000. | 
In the $5,000 and over category, 
Life, 6,150,000; This Week, 4,500,- 
000. Duplicated, 2,800.000; Total, 
13,450,000. 

The duplication study includes 
inter-publication duplication for 
groups of two, three, four and five 
publications. Besides duplication 
among average issues of the pub- 
lications, their six-issue accumula- 
tive audiences are analyzed. 

Life expects the study to be use- 
ful “in evaluating the effective- 
ness of media concentration or de- 
termining the specific benefits of 
a multiple-list campaig.”’ 

Duplication data bce ween the 
average per-program « <diences of 
specific radio or tv pi: ;rams and 
average issues of the ‘int media 
are not included in he report. 


However, Life said t!\.: data has 
been prepared and w__ be avail- 
able on request. 

The study was maby Alfred 


Politz Research. 


TWO SIDED—Sicks’ Seattle Brewing & Malting Co., Seattle, offers arcther novel 
outdoor promotion with this use of two outdoor boards in Portland, C 
beer drinkers to “come over to the mild side.” Miller & Co., Seattle, is the agency. 


>, inviting 


Competitors Ask $6,651,000 in Anti-Trust 
Suit Against Jim Moran, Top Hudson Dealer 


Cuicaco, May 26—Jim Moran, 
world’s biggest Hudson dealer, to- 
day called anti-trust charges filed 
against him by 15 Chicago Hudson 
dealers “completely false and un- 
true.” 

Mr. Moran and his firm, Court- 
esy Motcr Sales Inc., were named 
defendants in a $6,651,000 treble- 
damages action filed in federal 
court here Monday. Moran is pres- 
ident and principal stockholder of 
Courtesy Motor. 

The suit alleges violation of the 
Robinson-Patman act because of 
price discrimination. It charges 
that Moran and Courtesy Motors 
received retroactive quantity dis- 
counts in amounts not available to 
all other Hudson dealers and that 
Moran was excused from paying 


Alcoa (So Generous) 
Gives Space Reps 


An Extra Vacation 


PITTSBURGH, May 26—This year 
is the year to go out and get that 
space representative job you’ve 
been wanting all this time and felt 
you couldn’t afford. 

Because this year, you can af- 
ford it. This year, publications rep- 
resentatives are going to get two 
vacations. That’s right—TWO va- 
cations for the price of one. And 
maybe 10 or 20 or 100. Why not? 

Where will they get two vaca- 
tions? They’ll get one from their 
own company. And come next 
fall—between Labor Day and Oct. 
17, to be overexact—they’ll get 
another one from the advertising 
department of Aluminum Co. of 
America. 


# Alcoa’s ad department at that 
time will go into a seance about the 
1955 budgets. They will be nudging 
around the latest things in plan- 
ning conferences, management 
consultations, pre-testing and mar- 
ket research. The ad department 
personnel will not be available to 
try the patience of space repre- 
sentatives, and consequently it 


|was decided that Alcoa would de- 


clare a holiday for the worthy fel- 
lows. Which it has. 

So you see, there’s no limit to 
how far this can go. It could catch 
on. The space representative may 
get any number of vacations from 
any number of advertisers. 

Get in and get those jobs! 


_They’re going to go like hot cakes! 


FCC Adopts Milder 


Ruling on Giveaways 


WASHINGTON, May 25—The 
Federal Communications Commis- 
sion today wrote the final chapter 
in its crusade against radio and 
tv “giveaways” by adopting a 
watered down anti-lottery rule. 

The new rule denies licenses to 
stations which broadcast programs 
that award prizes consisting of 
money or other things of value on 
the basis of chance, “if as a con- 
dition of winning or competing for 
such prize, such winner or winners 
are required to furnish any money 
or thing of value or are required 
to have in their possession any 
product sold, manufactured, fur- 
nished or distributed by a sponsor 
of a program broadcast on the 
station in question.” 

The rule adopted today is a 
mild version of the sweeping anti- 
lottery proposal issued in 1949, 
when the commission was con- 
tending that most giveaway shows 
are illegal because the public fur- 
nished something of value to the 
station simply by listening. This 
theory was reversed by the Su- 
preme Court this spring, after 
major networks contended that 
FCC was stretching the lottery 
laws beyond reason. 


co-op advertising costs levied upon 
other dealers. 

The second count of the suit 
charges conspiracy to violate the 
Sherman Anti-Trust Act and at- 
tempt to set up a monopoly. In ad- 
dition to Moran and Courtesy, par- 
ticipants in the alleged conspiracy 
named are Hudson Sales Corp., 
factory-owned_ distributor, and 
American Motors Corp. American 
Motors was formed recently with 
the merger of Hudson Motor Car 
Co. and Nash Kelvinator Corp. 

The Hudson dealers charge that 
for the past two years (the statute 
of limitations forbids going back 
farther) Courtesy Motors received 
a factory discount of $60 per car 
delivered to it, with the exception 
of Jet and Super Jet models, where 
the discount was $42 per car. 

The dealers also charge that the 
Moran dealership received benefits 
of the manufacturer’s local area 
advertising plan without paying 
the $30 per car required of other 
dealers. 


# Attorneys for the 15 dealers told 
AA that Moran sells about 75% 
of the Hudsons sold in the Chicago 
area. Damages asked in the suit 
were estimated by setting Moran’s 
share of the business at a maxi- 
mum of 50% of all Hudsons sold in 
the area. 

The plaintiffs contend that Hud- 
son set up a sliding scale of dis- 
counts in 1950, altering the previ- 
ous schedule, to offer a larger dis- 
count to dealers who sell more 
than 900 cars a year. Largest num- 
ber sold by any of the plaintiff 
companies, according to the attor- 
neys, is 250 cars a year. 

Mr. Moran, recovering from an 
emergency appendectomy, issued 
a statement from his hospital bed 
via Malcolm-Howard Advertising 
Agency. He denied that he had 
sought or been granted “favored 
treatment” by Hudson Sales Corp. 
or American Motors Corp. 


= “Hudson does not do business 
this way,” he said. “The facts just 
don’t substantiate such ill-founded 
charges. We operate as Hudson 
dealers under a franchise granted 
us by Hudson. This is the same 
franchise issued to all Hudson 
dealers throughout the United 
States.” 

Moran said Courtesy motors pays 
“the same prices for our new cars 
as every other Hudson dealer from 
coast to coast.” He added, that his 
firm pays “the same advertising 
charges.” 

He attacked the suit as a possible 
effort “to discredit Jim Moran and 
to discourage other dealers from 
trying to build a business based on 
large volume with small profit... 
perhaps with the idea of trying to 
bring back the so-called ‘good old 
days’ of selling just a few cars at 
a high profit per car.” 

A key point in the Hudson deal- 
ers anti-trust suit is the retroactive 
discount paid by the factory at the 
end of a model run. Plaintiffs say 
only Moran has sufficient volume 
to receive the maximum $60 per 
car payable to dealers who: sell 
more than 2,000 Wasps and 
Hornets or the $42 top paid for 
sale of 601 and more Jets. The 
schedule varies from a low of $6 
per car and the average Chicago 
area Hudson dealer receives $12 
per car, the plaintiffs told AA. 

American Motors Corp. officials 
would not comment on the sched- 
ule or on the suit against Moran. 


‘Business Week’ Names Two 
Business Week has appointed 
Robert H. Sidur and William C. 
Bradford district managers. Mr. 
Sidur, who will headquarter in 
Chicago, formerly was scutheast- 
ern manager of Business Week. Mr. 
Bradford, previously with Con- 
struction Methods & Equipment, 
another McGraw-Hill publication, 
will headquarter in Cleveland. 


SANG fe eae eo is Bp AP Soe Ms &# Bi Nihy Sane ee Dare Seeite tt Wis bo OR EO Sh Sa PSs Saree a oe aes Pets che et Pek see a Darien ods Hath Bad qe yeaa he he spt) 2 al ewe : ; Der ees UNE PONG. Vie ete = pe ge SEAT 
ae NN ne OU eee dle Bre AY the Sa : SAE EN cdi: WA Res 5 5 SelM AO a aS rah RIS SE SEE RS RIES SER IS BRE ME yo TORS Se “ese” el OS at Ae oi BR hdl: a: MBS Wie IS ase Lice RO SB" Shine as &s ‘ siti: GE Oey rg ee Oy ee De. aa St fe! a a ee Ve aaa ue as Eat eet ae Os a in 
PRC Toe teh a EO ha Ne laren oi on SERA TE caer AE : SL THOSE Mean ON ee ee ae ey rah ee ee “3 ia enn Sry eae te SRG BC rac apes ie Pes is Aare Ad ees ma i os a rg ees eae ei 4 pictg Ties PR cane Pa? Pes or ot eee 
RM re dae oleate eR i Bale | ined, Sen 0 Ra Mites Sie stead aa a ee ee RO AME | oY, eee rg NG Ame Apter ceca Se So Corkins, ee aipere Unrest oC che Seer es Zn RIE BOE OS SEER ES © eS rete eaael Scapa AN en OE Copia BARON: Dc? Sere ks) ki tebnenk eye 
oat! “Dae ia, Ses eee aris ae aS eo cad ape © at age a sth ig Te Le eee Veen Sanh a) Soar sa at Bi AL ies et Gg eS Ce RE Brak rer aie Bast Ss : : RE ah: be tet > See 7 SRE a al, ett al eye ha eet. foe ; Secale ays Shs pace ey arate Re pt. 1° 
pesos ee Mapa aioe, toeerpnyn aereee PA Leh Bo SAS oO EL: Bt tie Tae Mabarr beak i, * ang Tey nich 7 tee eee iegaenk (ae Se PE Oe : z ee A ene I a Soh Pe 5 Pa Se een a oe 46 Se erate tee oes ag Butte es 35 en So er 
ieee ai a) ate a Atel erage hess i a diate BOG Bien ae Phe ince pe ; ef Oe eS NEE Pcie 8 eer ogre tt ae pS. ae ‘ eae lad yrs ns ule aS ie te ae ae a ; ee enween 
bie Ae Rs : Oo lig 
okey eae - ~ Soi, ae 
er aan eee » reas 
se) a sie 
Bi, a “¢ as 
ere 7 
age 
a 3 
ee tals 
es 
' saz Pred yee iia be ee 
| : PRE i Oe ae Be te ae ee SE oss ee Ce ie, Oe 2G 8 
: Peeks | Cee RS or Sage Aer eR in Sea es 2, Rents : 
} Lo. rs . a tS Pease oa wae ig bE Ret, <j Ie ae, 7 
| ee a 5 MEL a ite sap ee ae St es eats 
oe sa eLearn em memento og a ny 4 . arate 
Sem Me er ee es Ee 
y jap eS al BU ae eg i ae ak tic 7 cere ha a ae : ee 
aD Bae pee ties om ae AE: SOUP ciea ge eet ee. 2 ee Bl ieee ss ma rae oe pea 
i BEE at ee ‘] ee eee es Bett ya 5 ge Pea Ed Bae 3 
a —s Cfe Aen oo ee + ae “te 3 ‘3 z 2 eek te Bee cD Sa ae ee . as 
an? as SO a ay F 2 | ENE rasc's 3 Suey Se = 
a Sy pan sia ai : Be seem ee MS AS i re 
See hes Bae te , . POD br. Pe a ee Jan 
vat >. ith <e i a : ey — re e-em =e 
i a es og ae F ie | ae at *2 9 see ee Rr, 
i ik 3 a <> re ee ena, ah, eee “Ss 
pees ae . a ie “of aie 
ae eS ee + ee roe a ; 
ae od 3 a { covet - me : "4 “ es ea 
7 Ria Bean rs 4 ER IC 
: Monge ely ’ , . ae” a’ 3 Be oh i ue < “ila 
a at es 4 a Ls _ a re tiie sae Te Ei kL ee 3 
: ox eieai mek cee oy ies : 2 = ce clio a * Ss l ea Maee ) 
ie pian Eun is a Nate 4 f. * . oa wt 7 “See : 
: ie ae ee “af foie otra) ee , ANE: "Sa ee ; 
i ae sy ey Ae pe ae hei Fi ee |= ee ai avd 
: } ey as rr paises <5 eS a ae SI <a 
| ‘ ae egare te: fe SES Ere g F Ps Bega: it cee (Pen : 
| eiieig og ibe etanaahl a ieee eee s . eae td a eee 
a Aa ee ne AB oa f ae <a ae ee | a ee 
Pe ey Re eee i ee 4 Bi in Reeie 7 
chee See oD pone a : a eam je heey. tered 
Le 3 + ene ee ON ee) 
A neers * a Oa ey 
7 a ra } a ee Nie 
\ a 
\ : — ¥ 
A . * 3 
go igre tig Se ie 
v se . ae — iad 
oo 2a Bra: ee ; ie a ; 
<u eee oe ow — ; = bs oe fe ee 
} a ene n ES Be ees. a —a j tae 
eas ae te ee rea 7. +f | Cty Er 
De Bei, ve dem Bn ane, SS oaks ares. " ae = | ays 
ae en Pe eatin 5 a = fe a eomailed ee a ae Cees BS pee - 2 oes SENET a ‘ pee Pay, rs fae or 
EES er aL Meee Re ni Ae ans — a. eee cete ate as ae as 
ig emg Me ee TS ; oe os oa see 
Mu Se eats cae RNa Jee Cees ee Pao = es. Sa sae ares 
anes Ni 7 Me cee eines * ; yer te aes P se hat ore a po a ee Rene 
Bip nea eee ee 2 Feige PO Say ; at tas Salen : i % 
tet hae okies a 2 Oy ag ee er a + kar Cee ~ oT, sae gaa a BL thos 4 ; 
oe see PLA, ce Mal ice ae - are NG 3 a 2 be Niles 3 3 
ee) : eo A ; : 3 F ae Pees ; nod ooo Py, 
Pee ¢: Fe eee rai ee | REEF a ad Sows i i, oon is Pb eae ae « am 
: ay: ae iGo EA AG Ti WA cr Dare oe ea i Rae ter ee 
teh nyeires Babs Gee bh camels ieee sero Me ig IR RN a gk Mm | ae 
Ren: pace tea ge Se cp ye: one aera : s 
we ee os ins 
he Fea ae Ue Saal | ae 
po: Sia peek 
{oe OMe eh 
He ae ch 3 ial hal oe 
oe 3 ene Gat 
en. ee er oN 
nome ae . — 
ee ae 
ie ated ae 
a ae ae 5 ieee 
i : ear Ne 
= pean, ern ae | as 
ta ag | ae 
2 aS tae oe 
Sean a se | 
s 
Pe Head 
ne es een 
ents Spee een : 
Bea 
r ‘eae 
os ‘ es 
ee pa ee "hay, 
ea Ta ite nae a ae 
ates cae es 
pie ae He x 
aot ee Ei - 
a : 
<3 See ee ise ie 
aes aa eke 
ee 2 ie Re 
cig tisha 
tay eis esos 
a es a 
Mees ae = 
[a Be a ee 
a. eee pee? 
ay pe 
eee Sn SERRE cue = 
wit A ae elo i ie 
fae ais Oe f : F * 
LE, See eras ve : 
et 
ae pee 
re ne Eacust 
6th, Oran ae ces ee 
4 alice ei eae CH 
< guetta aa RS SBaas “e 
oe ee 
nel FR 3 og e 
se Ghee Sh att ie oie 
Pog tree ele? Key 
eG Mk er e 
Pee pf hot oe ce ae en? 
ee ee : 
ek 0 eS en ee 6 ——————————————————— 3 to 
ai Fe eT ps 
“emerges ee 
— a ; 
4, 
tee : Po ‘e 
eee aie ak sak Lar 
ghee? cated Set ' 
j os ia 
er 
Dr no eee eet 
a ae ee ee 
eet ea oreys a 
as 
—— : 
SSS 
‘ _ —— —— an 
be 
i ae 
Ve A 
é es RE > s ; 
. oP 2 ae 
hae ain x onancerceersontbnond ‘ se 
tees <i cme tp ge i om. f 
“Serge Sa eee ‘3 ’ t 
5 
Ge : 
Bee 
Fg 
oe } 
E os d . 7 : bas ’ ‘ 4 , Ri BS 4 ee | ‘ i : : * # SiGe 


4 


Armour & Co. Names 
Three New Agencies 


(Continued from Page 


1) 000 in Armour billings, Foote, Cone 


the Armour account (AA, May 24),|& Belding continues to be the larg- 
Armour narrowed its choice down est single Armour agency, hand- 
to four, and from these four se- ling approximately $4,000,000 in 
lected two—Henri, Hurst and Ta- | billings for Dial soap and shampoo, 
tham-Laird. The Shaw agency was | seven industrial divisions and con- 


not subjected to this final screen- 
ing process because it was already | Laboratories 


sumer advertising for Armour 
(Jordan & Sieber 


working on other Armour prod-| Associates handles the rest of Ar- 


ucts. 


# All three of the agencies 


mour Labs). 
In addition to the agencies and 
fit the products listed above, the follow- 


two primary qualifications that| ing agencies handle advertising for 


Armour set up in its 
search: They have all had 
ience in the food field, and 


located in Chicago. (Agencies out- 


side Chicago, but having 
stantial Chicago facilities,” 


also have been considered, Mr. 


Whiting said.) 


agency |the Armour products indicated: 
exper-| Liller, Neal & Battle, Atlanta— 
all are | Fertilizer. 
Smith, Taylor & Jenkins, Pitts- 
“sub- | burgh—Pittsburgh Packing & Pro- 
would | vision Co., Armour subsidiary. 
Merrill Kremer Inc., Memphis 
—Memphis Packing Co., Armour 


Despite its loss of some $4,000,- | subsidiary. 


Richard Coffey Named 


to Head ‘Life’s’ Promotion 


sport weekly. 
Jack V. Sheehan, formerly with 


Richard E. Coffey, formerly ad- Life International editions in Chi- 


\ vertising promotion manager of 
Fortune, has been named general 


named West 


promotion manager of Life. He manager. William G. Erickson Jr., 


Richard E. Coffey 


succeeds William H. Scherman, 


W. H. Scherman 


formerly with the New York staff, 
has been named midwestern ad- 
vertising manager. 


Publisher Names Robinson 

Miller Freeman Publications, 
i\San Francisco, has appointed 
| Brooks M. Robinson midwestern 
land eastern representative for 
| Western Canner & Packer and 
|Western Baker. Mr. Robinson, 
formerly with Simmons-Boardman 
Publishing Corp., will work from 
the publisher’s Chicago office. 


Kurnit-Geller Expands 


Kurnit-Geller Associates, New 


who now moves to the promotion| York, has moved to larger quar- 


department of Time Inc’s. 


new!ters at 505 Fifth Ave. 


cago and New York, has been 
Coast advertising 


New Pos 1/1 tuling 
Okays § lit Run Ads 
on Natio: .al Basis 


(Continuec fron Page 1) 
split runs. It will be particularly 
useful to adv« -tise S planning test 
campaigns. Ir ac lition, it com- 
pletely elimi: ate’ any question 
about the use of : ie-cuts or fold- 
out pages th i ere permanently 
attached to p:riocicals. 

The text of Sec‘ion 34.58 of the 
Postal Laws & ReZulations is now 
amended: “A’! advertising pages 
in periodicals shoild be perman- 
ently attache.” This sentence is 
identical to t.e Janguage of the 
section previously used, except 
for the omisior of the word 
“thereto” which formerly occured 
at the end of the sentence. 

The two new sentences read as 
follows: “Pages may. be die-cut, 
deckle-edged and prepared for 
folding out horizontally, vertically 
or both. Different advertisements 
may occupy thie same space in dif- 
ferent copies of the same issue.” 


Dan River Promoting Plaids 
Dan River Mills Inc., New York, 
will launch its largest Wrinkl-Shed 
fall campaign with a full-color 
spread in Life, Aug. 9, headlined 
“Plaids—Number One School Fa- 
vorite.” Other ads are scheduled 
for Glamour, Good Housekeeping, 
Parents’, Seventeen and the New 
York Times Magazine. A complete 
merchandising and promotion kit 
is available on request. Grey Ad- 
vertising, New York, is the agency. 


WNBT Increases Rates 


Effective June 1, Class AA 
program time on WNBT, New 
York, has been increased from 
$5,500 to $6,200 an hour. Current 
advertisers will be protected for 
six months, except station break 
advertisers, who will be pro- 


tected for three months. 


Another Reason Why 
WPTF is 
North Carolina's 
Number One 
Salesman 


a WPT 


50, 000 WATTS 


Chief Engineer... Henry (Skipper) Hulick 


Henry Hulick, Jr. is skipper of the 18 man crew which we be- 
lieve is the finest radio engineering staff in Dixie. He has been 


with WPTF for 26 years. His staff has a total combined radio 


experience of more than 350 years! Their experience, plus unex- 


celled equipment, makes 


were presenting it personally over the back fence to the more 
As Chief 
Engineer, Skipper Hulick sees to it that your messages receive the 
hi-fi treatment that gives WPTF AM broadcasting the quality 
characteristics of WPTF FM broadcasting. Skipper and his boys 
are the home run hitters on the team that make WPTF the 
South’s Number One Salesman in the South’s Number One State. 


than two and one-half 


your sales message sound as if you 


million WPTF listeners. 


North Carolina's Number I Salesman 


NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


FREE & PETER 


R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager 


680 KC 


NATIONAL 
REPRESENTATIVE 


Armour distributes estimated $4,-| 
000,000 in billings to three. 
agencies—Henri, Hurst & Mc- 
Donald, Tatham-Laird, John W. 
PRC Ore ee Page 1 
TV Advertising Bureau is finally 
launched, but without the bless- 
ing of the networks, ang gets 
over 100 members ...... Page 1 
CBS Radio night rates are cut 15- 
20%, but affiliates win de- 
mand for extension of station 
POI noes ves csat Page 2 
Anheuser-Busch ownership of the 
St. Louis Cardinals probably 
won’t be threatened by Congress, 
Sen. Johnson concedes ..Page 2 


Discount house sues newspaper 
and radio station, charging its 
ads were refused at the request 
of other advertisers ..... Page 3 

Notre Dame v.p. blasts NCAA re- 
strictions on televised football 
as a reactionary, monopolistic 
OS EP TT rer Page 3 

Canned cola by Pabst will be in- 
troduceq in New York as the 
beer maker takes a plunge into 
the soft drink field ....Page 11 

Oil Heat Institute plans to in- 
crease ad spending 10% for a 
bigger campaign in trade, na- 
tional and local media ..Page 26 

Merchandising of kosher food 

products through fund-raising 


activities of women’s’ groups 
planned by Philadelphia 
DMN 66s tuiwida NES aes Page 32 


Minnesota has baseball potential, 
if the Twin Cities can get a 
major league franchise, research 
company learns ........ Page 33 

Postal pay raises included in a 
rate-increase bill may make it 
impossible to avoid 4¢ letters, 


Advertising Age, May 31, 1954 


Better business bureau protests, 
in a letter to AA, that it has 
persuaded media to throw out 
misleading ads ........ Page 40 


Senate committee opens hearings 
on the perennial question of fair 
trade laws for the District of 
oo ee ats Page 42 


FCC Commissioner Hennock at- 
tacks commission fer allowing 
v.h.f. to “smother” u.h.f., and 
she urges moving all tv to the 
TiO WON osik esi ss0 08 Page 42 


Admen have big role in package 
design and techniques, Adver- 
tising Requirements finds in a 
survey of packaging ..Page 44 


Worldwide market has been built 
through advertising, ad man- 
ager of stainless steel equip- 
ment company says ...Page 45 

Mutual’s spot participation plan 
goes over with affiliates, but the 
latter balk at a new merchan- 
GEE BEE cnn ceccccas .Page 46 


Opinion research may not be as 
precise as its practioners claim, 
but it offers merchandising help, 
E. B. Weiss admits ....Page 47 


What sells cars? wonders the Cre- 
ative Man, who finally settles 
for good design plus good ad- 
VOUS 6c is 00nd 0nkean Page 48 


Jewelry firm reaches second place 
in its field in ten years and 
credits business paper advertis- 
ing as a major factor ...Page 52 


Fair traders issue report to back 
their contention that newspaper 
ad linage is lower in areas with 
no fair trade laws ..... Page 54 


Poor products get the blame from 
NRDGA official for the textile 
industry’s current sales difficul- 


congressman says ..... ee GOT ‘SON cbbicwis caeetecoune Page 56 
REGULAR FEATURES 
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Creative Man’s Corner ...... 48 Production Tips .............. 50 
NI 6. erga. g 34 6 wa 6 6:5 -40100% 12 Rough Proofs .............. 12 
Eye and Ear Dept. ............ 48 Salesense in Advertising ..... 47 
Gotti Wemeemed 2... cw c cee 16 This Week in Washington ... .37 
Looking at Retail Ads ........ 50 Voice of the Advertiser ._....40 
A re rere 39, 61 You Ought to Know ......... 60 


fine color engravings 


The making of 


daily reminds us of the 
saying of Michelangelo: 
“Trifles make perfection. . 
and perfection 
is no trifle.” 
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Conceived as a constructive 

editorial force, tied in to the 
distribution system of the 

Nation's strongest Sunday newspapers, 
THIS WEEK Magazine, at the 
beginning, set the pattern for 

its own success. It also set 

the pattern for results for its 
advertisers. For Sunday, in the home, is 
The time, and The place to 

win friends and influence people... 


and get family buying decisions. 
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AMERICA’S LARGEST 
FAMILY MAGAZINE 


‘| This Week 


MAGAZINE 


SHARES THE POWER AND PRESTIGE OF THE GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The (Baltimore) Sunday Sun The (Jacksonville) Florida Times-Union The Pittsburgh Press 
The Birmingham News Los Angeles © mes Portland (Oregon) Sunday Journal 
Boston Sunday Herald The (Memp! | Commercial Appeal Providence Sunday Journal 
The Charlotte Observer Miami Daily © ews Richmond Times-Dispatch 
Chicago Daily News The Milwav’ 2 Journal (Rochester) Democrat and Chronicle 
= pi — Minneapoli: ‘unday Tribune St. Louis Globe-Democrat 

eveland Plain Dealer The Times.” -ayune 
The Dallas Morning News New Orlear tates The Salt Lake Tribune 
Des Moines Sunday Register New York + ld Tribune San Antonio Express and News 
The Detroit News Norfolk Vi. ‘an-Pilot San Francisco Chronicle 
The Houston Post The (Phila | hia) Sunday Bulletin The (Spokane) Spokesman-Review 
The Indianapolis Star The (Phoer . Arizona Republic The (Washington) Sunday Star 
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CBS Radio and Affiliates Work Out 


Compromise for Lowering Night Rates 


(Continued from Page 2) 
despite the fact that the network 
is absorbing a part of the reduc- 
tion. 

In exchange for the nighttime 
reduction, which they opposed, the 
stations won out on their demand 
for the extension of nighttime sta- 
tion break periods for shows of 25 
minutes or longer from 30 to 70 
seconds. For the advertiser this 
adds up to a cheaper price for a 
prime evening half-hour on CBS. 
However, where he has been get- 
ting 29 minutes and 30 seconds, he 


will now have 40 seconds less on 


his half-hour buy. 


8 The joint statement released by 
Mr. Murphy and Kenyon Brown, 
general manager of KWFT, Wich- 
ita Falls, Tex., and chairman of 
the board of directors of the CBS 


Radio affiliates, explained: 


“To stimulate still greater use 
of nighttime hours for individually 
sponsored network programs, CBS | 

, will consider for the fall added | “And the affiliates board will con- 
inducement to advertisers buying tinue to pursue it with Columbia 


adjusting by discounts nighttime 
,costs to approximately those of 
| premium daytime costs.” 

Despite the inclusion of the verb 
“consider,” most radio men feel 
the adjustment will be made as of 
Aug. 25, the date on which CBS 
is empowered to make the change 
for a one-year period. 

“If we find we can sell business 
| with this new discount, it will be 
put into effect,” William Schudt, 
v.p. in charge of station relations 
for CBS Radio, said. “It depends 
on how the sponsors react.” 


s The affiliates board also asked 
that daytime rates be restored to 
their pre-1951 level—part of that 
approximately 10% cut has al- 
ready been restored for Monday 
through Friday time, but Mr. 
Schudt pointed out that the net- 
work does not consider this a 
practical move at this time. 

“We are still trying for a day- 
time increase,’ Mr. Brown said. 


our request.” 

Mr. Brown 
current series 
work executi" 
the affiliates 

Nobody at 

posed a part 
ment plan to 
NBC to walk « 
work budget 

Insurance Co.., 
such a move ° 
evitable. 


iasized that the 
-alks with net- 
as initiated by 
ral weeks ago. 
mbia had pro- 
ting announce- 
er that used by 
ith the full net- 
Prudential Life 
the stations felt 
more or less in- 


@ Very much |: 
of “bargain b2s¢ 
Columbia aff 


osed to this type 
nent” radio, the 
2s group called 


on the CBS n 1» gement and told 
a so. This tion later was 
unanimously «::: rsed at the gen- 


eral affiliates meting here. Net- 
work official. :eportedly coun- 
tered with the pi oposal for night- 
time rate adjustments as a means 
of avoiding a substantial loss of 
traffic. 

Although still far ahead of the 
competition in the latest Publish- 
ers Information bureau figures for 
monthly gross network billings, 
Columbia has lost “Lux Theater” 
to NBC this fall and is looking for 
sponsors for such big attractions 


facilities for their programs by if we can get the research to justify 


as Jack Benny and Bing Crosby. 
In their statement the affiliates 


the sale of other than the custom- 


commended CBS “for its progres- 
sive efforts in maintaining the 
structure, dignity and the audience 
appeal of network radio and for 
resisting temptation to expand net- 
work competition for spot broad- 
casting through the sale of partici- 
pating announcements.” 


® The CBS station men are hope- 
ful that their action will “discour- 
age the NBC plan.” At last count 
NBC said there were only six or 
seven big station holdouts, but the 
stations can—if they wish—refuse 
the individual sponsor contracts as 
they are offered to them. 

One of the NBC holdouts is Paul 
Morency of WTIC, Hartford, Conn., 
who complains that he can’t sell 
national spot advertisers some- 
thing for $100 if NBC is trying to 
sell them essentially the same 
thing for $40. 


® CBS and its affiliates also gave 
tentative approval to a major re- 
search and advertising program 
for fall. Details of both will be 
worked out by a committee of net- 
work and station representatives 
in a few weeks. 


deplored “the widespread activities | 


The advertising campaign, which 
will include newspaper promotion, 


ary time and program units” and | 
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of some networks in accentuating) etc., will be financed jointly by the 


stations and the network. It will 
ballyhoo radio in general and CBS 
shows in particular. 

The proposed research project 
will be aimed at giving the net- 
work an up-to-date story on the 
where, how, when and why of ra- 
dio listening. 


Chicago Merchandisers Elect 

Carl Sigler, director of merchan- 
dising of Gordon Best Advertising 
Co., Chicago, has been reelected 
president of the Merchandising 
Executives Club of Chicago. Other 
reelected officers are W. R. Egan, 
Foote, Cone & Belding, v.p.; George 
C. Papineau, Needham, Louis & 
Brorby, v.p., and George Deppman, 
Owens Illinois Glass Co., treasurer. 
Robert Schwartz was elected sec- 
retary. 


‘Dover Advance’ Names Rep 

The Advance, Dover, N. J., a 
semi-weekly, has named Moran, 
Hedekin & Fischer, New York, as 
its advertising representative, ef- 
fective Junc 1. 


George Walsh Names Two 
George F. Walsh Advertising 
Co., Vineland, N. J., has appointed 


|J. Paul Obrien an account execu- 
‘tive and Ralph W. Quicksall art 
director. 


BEN FRANKLIN AWARDS—At the first presentation of the Benjamin Franklin awards for outstanding mago- 


zine editorial work (see story on Page 


TOP ROW—Margaret Hickey with the plaque and gold medal awarded the Ladies’ Home Journal; Leon 
Pearson, National Broadcasting Co.; historion Allan Nevins of Columbia University; James Poling, president, 
Society of Magazine Writers; author John Bartlow Martin; Lloyd Morey, president of the University of Illinois, 
and Ben Hibbs, editor of The Saturday Evening Post, which carried Mr. Martin’s article on prison riots. 


59) the camera found: 


MIDDLE ROW--Walter D. Fuller, board chairman of Curtis Publishing Co. and of the Magazine Publishers 
Assn.; E. Huber Ulrich, Robert Gibbon and Arthur W. Kohler, all of Curtis; DeWitt Wallace, editor of the 
Reader’s Digest, with Mrs. Wallace; Mrs. Morey and Mr. Fuller. 

BOTTOM ROW—Arch Crawford, president of the Magazine Publishers Assn.; President Morey; (facing 
camera) David Botter, Daniel D. Mich, Fleur Cowles, Gardner M. Cowles and George Benneyan, all of Cowles 
Magazines; Willard Espy, Charles Ferguson and A. L. Cole, all of Reader’s Digest. 
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Youngsters are cautious and competent critics . . . . 
weighing, comparing . . . and, finally selecting their Nati onal 
: preferences. As they scan the 400-odd comics books ° 
on their newsstands, most of them choose titles of The National Comics } () ill i (8 
Group. We like to believe that it’s because they recognize quality . . . 
quality of conception, writing, artwork, printing . . . all those things that ( I’ ) ll I) 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National ‘ am 
Comics Group is doing a thoughtful and effective job . . . is presenting Richard paprsreed ahs Inc. 


in a new garb those age-old charmers, Humor and Adventure. Our ad ae aot 
advertisers benefit, too! ‘didies 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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Advertising Age, May 31, 1954 


City Council Finds Itself on Hot Spot in 
to increase sales . . . and decrease costs Dispute over Legalizing Cigaret Machines 


CuHIcAGco, May 27—The city coun- 


° * * \cil here is the third man in the 
advertise more in the biggest 0 at | ring in a two-fisted battle between 


and best medium NEWSPAPERS 3 . 


_.|posed ordinance to legalize cigaret 
because... 


vending machines. 

The battle started last Dec. 18 
when a council subcommittee rec- 
ommended the passage .of an or- 
dinance which would permit the 
> | installation of cigaret vending ma- 
*\chines in industrial plants and 
rooms of restaurants and hotels 
where liquor is not sold. The coun- 
cil has dodged the issue so far, but 
will soon be forced to render a de- 
cision. 

The bill has been opposed by 
the Chicago Civic League, which 
JOHIW L. BRICKER, formerly assistant sales has been reinforced by such strong 
manager and sales promotion and merchan- allies as the Chicago Daily News, 


Se; 

¥/ Advertisers Invested A Record $2.3 Billion In NEWSPAPERS 
Last Year. More Than In All Radio, Magazine and "‘V 
Combined! 

IN ONE DAY ... People Buy More U. S. Newspapers Than 
All The Pairs Of Women’s Hosiery Bought In One Year! 
IN ONE DAY ...6 Times More Newspapers Are Sold Than 
Movie Tickets! 


Published in the interest of all newspapers by 


Moloney, Regan & Schmitt dise manager of the toilet article division Chicago Crime Commission and 
Newspaper Representatives since 1900 of Colgate Palmolive Co., has been named|Police Commissioner Timothy 
v.p. in charge of advertising and merchan-| O’Connor. 
- dising of E. J. Brach & Sons, Chicago candy 
—————— —— seiiciuagtieniaiaiae | manufacturer. 


# According to Maurice A. Mel- 
ford, public relations counsel for 
the Chicago Civic League, the 
organization which he represents 
is composed of a group oi individ- 
ual tobacco distributors. 

Voicing its support for the bill 
is the National Automatic Mer- 
chandisers Assn. 

The Chicago Civic League lists 
three main objections to the pas- 
sage of the proposed ordinance: 

1. If permitted inside the city 
limits, the machines, which were 
banned from the city in 1937, 
would fall under control of the 
powerful crime syndicate, con- 
trolled by heirs of the Al Capone 
empire. The league and the Daily 
News support this belief by point- 
ing out that the syndicate controls 
cigaret machine operations in the 
suburbs, and at the same time, 
state that undesirable forces have 
taken over cigaret vending ma- 
chine operations in other large 
cities. 

2. The ordinance would force a 
large number of small cigaret deal- 
ers out of business. 

3. The city would lose revenue 
if the ordinance is passed because 
each cigaret dealer pays $120 for 
a license, while a larger industrial 
plant could install 20 machines, 


and would only have to pay a $5 
fee for each, or $100. 
# On the other hand, the National 
Automatic Merchandisers Assn. 


lists the following as reasons why 
the ordinance should be passed: 

1. Vending machines are an ef- 
fective merchandising device. 

2. The crime syndicate would 
have no more influence on cigaret 
vending machine operations than 

it has on any other business in the 
Sea . oi city. 


¥ 


Mei ee : ae cranes eee remmaeneann tee i pereliteed im all other oes dilies 
YOUNGSTOWN, OHIO $11,512,000 MILWAUKEE, WIS. $13,927,000 wg The city vill gute SeDE Aes tn 
; additional revenue if the machines 
DENVER, COLORADO 13,232,000 +=NEWORLEANS,LA. _10,113,000 only “supplement sales made by 
KANSAS CITY, MO. 14,442,000 PROVIDENCE, R. I. 15,981,000 rast cage 
Hoffman Boosts Hartig 
LOUISVILLE, KENTUCKY 15,490,000 ROCKFORD, ILL. 3,093,000 


Hoffman Beverage Co., Newark, 
N. J., a subsidiary of Pabst Brew- 


ing Co., has promoted Walter 
. to advertisi ; 
CALIFORNIA i I] Mathan IN, Perteteta will continue 


as director of advertising from his 
SOURCE: STANDARD RATE & DATA SERVICE Chicago headquarters. 


ee 


Martin Jacobson Joins Schank 


San Diego is a vital market — offering greater Sertin Jeceheon,.formerty. with 


THE MOST 


San Dic 0 Union activity in many business classifications than most General Outdoor Advertising Co., 
wi sgt ge dhl ae g ee cities of larger size. San Diego is quickly 
responsive to alert sales organizations who take 


has joined Schank Advertising Co., 
* IN THE U.S.A. New York, as v.p. in charge of 


ar ae 25 aaa sales. 
&§ -. advantage of the “saturation” circulation cover- 
sc a SAN DIEGO EVENING TRIBUNE age provided only by The San Diego Union and Gilbert Joins Katz Agercy _ ( “3 
. CALIFORNIA REPRESENTED NATIONALLY BY THE Evening Tribune. Over 90% of San Diego reads Glenn Gilbert, formerly with 


; ot WGAR, Cleveland, has joined Katz 
WEST-HOLLIDAY CO., INC. and believes these two great newspapers daily! Agency Inc. as a member of the 


sales staff in the Detroit office. | 
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position. Of all retailers, drug- 


gists are in the most strategic position 


to see the selling power of The Saturday 
Evening Post. For not only do thousands 
of them tie in with Post promotions—as 
the Cunningham chain‘ in Detroit is 
doing right now for the fifth year in a 
row—but week after week, druggists 


everywhere see more of their custom- 


| JOINED 
THE HUMAN RACE 


By Frank Perry, M. 0. i. 


ers buying the Post Wit bn = & 


than any other mag- 


™ azine.” It gets to the 


heart of America. 


*Brand Name Retailer-of-the-Year in Drug Stores, Class 1. 


**The Post outsells every other weekly magazine on the newsstands, 
including those in drug stores. A CURTIS MAC INE 
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10 Advertising Age, May 31, 1954 


a: . Wi land services anting an an-|from 146 entries, were: | For the best ad entirely devoted 
Six Advertisers in ‘nual volume nut $4 billion,|! For the best single direct mail| to support of mir °c 
s | who are mem the American | piece—New York Belting & Pack- | son File Co., Providence, R. I. 

Industrial Supply Supply & Ma © ¢ Manufactur-|ing Co. | Chairman of the joint award 

~~ @ ers Assn., the © * nal Industrial | ‘committee was C. McDsnald Eng- 
Group 5 94 Awards | Distributors’ fssn. ond the South-| s For the best direct mail series— | land Jr., Logan Hardware & Sup- 
New York, May 25—Five days ern Industria] ..s' ‘butors’ Assn. iL. S. Starrett Co., Athol, Mass. iply Co., Huntington, W. Va., who 

© of joint and separate meetings by| For the thi: | c 1secutive year, For the best single advertisement jis the newly elected president of 
"1,700 delegates to three industrial awards were r ide »y a joint com-|—Norton Co., Worcester, Mass. SIDA. Other elected heads of their 
\trade associations came to a close mittee of tl: ‘vo distributor, For the best series of advertise- | groups are Richard H. Barr, Reilly 
‘here last week. groups to mai ufa urers “for ex- ments—Morse Twist Drill & Ma- | eee. & Raub, Lancaster, Pa., by 
; The Industrial Supply Conven- cellence in te] ing 1sers about the chine Co., New Bedford, Mass. NIDA, and T. D. Vander Voort, 


_\tion brought together manufactur- distribution be \ind their products.” | For the best catalog—Lincoln Clemson Bros., Middletown, N. Y., 
‘ers and distributors of products Winning’ . iveitisers, chosen Engineering Co., St. Louis. | ASMMA. 
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FULL OF LEAD--Eversharp leads of varying 

hardness and mechanical pencil erasers 

are contained and displayed in this new 

“rotomatic’ counter merchandiser designed 

and produced by Merit Displays Co., Pater- 
son, N. J. 


Ben Waldie, Head of 
; Waldie & Briggs, Is 
=. Honored by Client 


aah 
-?  Cucaco, May 25—Illinois Tool 
Works has_ honored’ Benjamin 
D. Waldie, president of Waldie & 
Briggs, its agency, marking 25 
years of association. 
The company presented Mr. 
Waldie with a Lord Elgin watch. 
Mr. Waldie was first named to 
serve as advertising counsel in 
a 1928 to Shakeproof Lock Washer 
ae Co., a division of Illinois Tool. A 
year later he was asked to service 
the parent company also. 


= “The development and introduc- 
tion to industry of most of the 
company’s products occurred dur- 
ing Mr. Waldie’s association with 
Illinois Tool Works,” the company 
noted. “He has played a major 
part in the formulation of the ad- 
vertising and sales promotion cam- 
paigns for these products. Illinois 
Tool Works has received many 
citations in the field of industrial 
advertising, attesting to the high 
quality of its over-all advertising 
program.” 


‘Interior Design’ to ABP 
Interior Design, New York, has 
become the 152nd publication to 


Se de Re that moves goods and 


N ane 1 N 1 , The twelve Chilton publications are a dynamic reader interest, Chilton editors set stern stand- 
ew s ew . power penetrating deep into the fields they ards that guarantee Chilton readers news, facts, 
AT nbond ed serve to influence those who do the buying .. . and figures both authentic and timely. And to 
3 ® dynamic power guided by the reins of editorial make the most of editorial excellence, Chilton 
0 f Vy. G LO excellence and quality circulation. insists on quality control of circulation. Chilton 

| readers are selected under the most rigid-regu- 
Lasts twice as long! To assure editorial excellence and sustain lations to make certain the advertiser’s mes- 


Now your 24-sheet 


showings will retain 


their brightness at 
least twice as long 


when you specify 
new Sunbonded 


DAY-GLO. 


SWITZER BROS., INC. eR 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 


«IN CANADA: STANDARD SALES COMPANY 
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Advertising Age, May 31, 1954 


Clement Named PR Manager 
Richard Clement, formerly in, 
the public relations department of 
RCA Victor, has been named pub- 
lic relations manager of Lenox 
Inc., Trenton, N. J., maker of chi- 


Issues Canadian Franchise 

A franchise for exclusive bot-| 
tling and marketing of No-Cal,| 
sugar-free carbonated soft drink, 
has been awarded by Kirsch Bev- 
erages Inc., New York, to Harold 


naware. F. Ritchie & Co., Toronto, for all 
of Canada. 
LeBlond Co. Names Reif A.M. 
Richard J. Reif, formerly with Laurence Lueck Named V. P. 


Graphic Arts Corp. of Ohio, has) 
been appointed advertising man- 
ager of R. K. LeBlond Machine 
Tool Co., Cincinnati. 


E. M. C. Recordings Corp., St. 
Paul, producer of pre-recorded ed-_ 
ucational, musical and _ cultural 
'tapes, has appointed Laurence B. 


Lueck v.p. and general manager. Two Join NBC-TV Staff 

Mr. Lueck formerly was a chemist James G. Hergen, formerly with 

with the magnetic products divi- Filing Equipment Bureau, and 

sion of Minnesota Mining & Mfg. John E. McArdle, formerly with) 

Co., St. Paul. ‘the Ziff-Davis Publishing Co., have 
‘joined the sales staff of the “To- 

Leon Axel Joins Sherman day- Home” unit at NBC-TV, New 

Leon A. Axel has joined Sher-| York. 

man Bros. Inc., New York manu- 

facturer of Sherbrooke rainwear,| Veronis Gets Promotion 

as director of the new men’s di-| John J. Veronis has been pro- 

vision. Founder of Leon A. Axel moted from the sales staff to man- 

Ltd., he was president of the com- ager of grocery products advertis- 


pany fcr 13 years. ing of American Home, New York. 


na 
sells services 


sage reaches those who make the buying 
decisions. 


It’s this combination of editorial excellence and 
quality circulation that make Chilton publica- 
tions a dynamic power that moves goods and 
sells services in the fields Chilton covers. 


Chiltons 


MOT OR 
AGE 


CHILTON” 


COMPANY 


Cin CORPORATED) 


Chestnut and 56th Streets, Philadelphia 39, Pa. 


100 E. 42nd Street, New York 17, N. Y. 


Pabst Canned Cola 
to Be Brought to 


New York in June 


New YorK, May 25—Pabst 
Brewing Co. will introduce its new 
Tap-A-Cola drinks here June 3 
with ads in all metropolitan area 
newspapers and several hundred 
daily radio and television spot an- 
nouncements. 

Harris Perlstein, Pabst chairman 
and president, said that two 
types of Tap-A-Cola will be of- 
fered in flat-top 12-ounce cans 
(AA, March 22). One type will be 
a sugar-free, non-fattening bever- 
age, to be plugged as containing 
only three calories in a 12-ounce 
can. The other type will be de- 
signated as extra dry. Both prod- 
ucts were’ test-marketed this 
spring. 

The retail price will be 25¢ for 
two cans or a four-can pack for 
49¢. 

Warwick & Legler is the agency. 

National distribution will be 
undertaken on a market-by-mar- 
ket basis this summer. No pattern 
has been established yet, but mar- 
keting probably will be handled 
by Pabst Sales Co. 

In explaining why Pabst is en- 
tering the soft drink market, Mr. 
Perlstein pointed out that cola 
drinks account for an estimated 
58% of the U. S. soft drink dollar 
volume—a_ $1 billion business. 
Pabst is convinced that it has 
something new and acceptable to 
offer. Mr. Perlstein said that the 
cola market is growing. 


Clark Retires from Frigidaire 

Lee A. Clark, assistant general 
sales manager since 1943 of the 
Frigidaire division of General Mo- 
tors Corp., Dayton, and principal 
Frigidaire advertising and sales 
promotion executive for about 20 
years, has retired. Mr. Clark joined 
Frigidaire as a sales promotion 
specialist in 1929. 


Sullivan Heads Gamut Division 

Brendan Sullivan has resigned 
as general manager of Associated 
Advertising Services Inc., Rock- 
ville Center, N. Y., to head the in- 
dustrial division of Gamut Adver- 
tising, Mineola, N. Y. 


‘Coronet’ Names Howard 
Edward Howard, formerly with 

Today’s Woman, has joined the 

Chicago sales staff of Coronet. 


SELL THE 


G olden Market 
DY AMERICA'S 
NEGRO POPULATION 

WDIA-- 
50,000 WATTS 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population .. . one- 
tenth of the entire negro popula- 
tion of America! And it can't be 
reached except with WDIA, the 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 
TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDIA—scnems, tenn. 


REPRESENTED BY 
JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 
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The Campbell Kids as Cut-ups 


Campbell Soup Co. has provided the advertising business with an 
interesting and slightly confusing demonstration of a drastic turn- 
about. 

First, it swept its agency list clean—parting with Ward Wheelock 
Co. (whose tenure, going back through the old F. Wallis Armstrong 
days, covered a number of decades), Dancer-Fitzgerald-Sample, and 
Compton Advertising. 

It added four new agencies: Batten, Barton, Durstine & Osborn 
(which got the soup business, where Campbell has about 85% of the 
market); Needham, Louis & Brorby (V8 vegetable juice, pork and 
beans, and the test marketing for FR-8 fruit juice); Leo Burnett Co. 
(tomato juice, ketchup, frozen soups and a special children’s cam- 
paign), and Hewitt, Ogilvy, Benson & Mather (Franco-American 
spaghetti, spaghetti sauce, macaroni and beef gravy). In addition, 
Campbell has retained Grey Advertising Agency on a special mer- 
chandising project involving the Campbell kids. 

The agency reshuffle began with the dropping of Wheelock, fol- 
lowed by a tour of four top executives to examine prospective agen- 
cies to see what they had to offer. Included in the agencies surveyed 
were those who then had pieces of the account, and those who now 
have the account. 

At the conclusion of all this, Rex M. Budd, Campbell director of 
advertising, advised the agencies that BBDO had been awarded the 
soup account. He went on, however, to comment—in the case of at 
least one of the agencies then serving Campbell—that “the added 
insight into your work has led us to believe that within the next 
few months we shall want to reopen actively with you once again the 
subject of handling additional products for this company.” 

This was in early February. By the third week of April, the agency 
was off the account. 

Campbell’s soup line has been one of the major merchandising 
sensations of all time. It not only built a dominant position, but has 
been more successful, probably, than any other product in with- 
standing the onslaught of competition. And if its agency didn’t help in 
this regard through the years, the evidence certainly indicates that 
it didn’t hurt. The company’s other products have had much rougher 
going, but the general impression, borne out by most statistics, is 
that they have been doing relatively better in the last couple cf years 
than they did before. 

When Campbell decided to drop all its present agencies, one of the 
reasons given was that with two new projects (a juvenile tv operation 
featuring Howdy Doody and billed through Burnett, and a line- 
copy campaign featuring all Franco-American products, presumably 
to go through Hewitt, Ogilvy), there was no point in having so many 
agencies. But the company now has as many product agencies as it 
had before, plus Grey working on merchandising. 

The notion persists that the major force in the Campbell agency 
realignment was Clarence Eldridge, who joined Campbell after 
having been v.p. in charge of marketing for General Foods. And it is 
at least mildly ironic that the American Assn. of Advertising Agen- 
cies is currently offering reprints cf a speech Mr. Eldridge made to 
the Four A’s convention in 1952. The tenor of that speech: 

“I consider the most important single attribute of the ideal client- 
agency relationship [to be] permanency.” 


Does Selling Mean Shouting? 


There seems to be some confusion about the need for “selling” 
copy. Everyone knows that it is harder to sell now than it was a 
couple of years ago, but a good many people seem to think that more 
effective selling copy means copy that shouts harder or pounds the 
table more vigorously. 

*Tain’t so. Selling is persuasion. And harder selling copy has more 
persuasion in it—not more blackjack characteristics. 


“Sure I'm leaving early—but don’t forget: | came in late.’ 


What They're Saying 


Suggestion for Business 
As business men, we are ever 


The trouble with all of us has 
been our “summer slump” psychol- 
concerned with the ways and|°8y—our acceptance of an eco- 
means of increasing the wealth of | nomic principle that’s simply old 
America. Yet, I have often worried hat. Our lazy summer minds have 
because it is sc easy for us to grow failed to recognize that times have 
smug in the midst of all this, changed, that consumers need and 
wealth, rather than more humble.) Will buy as much of our merchan- 
I like to think of the abundance of | dise in the summer months as they 
good things pouring from our land| 40 in any other season—if we make 
and factories as the means to free the goods available and go after 


ourselves from the nagging con- 
cern over the bare necessities of 
life, to leave something over for 
the necessities of the spiritual life. 

The American business man has 
become increasingly aware that 
the Golden Rule is not something 
we observe outside of office hours 
... But unfortunately, it took many 
generations, the organization of 
labor, the intervention of govern- 
ment and the education of indus- 
trialists before they came to ac- 
cept what seems to us now an 
elementary truth—that a man has 
a right to a living wage in ex- 
change for an honest day’s work. 
Christ told us all this 2,000 years 
ago, but true to human conceit, 
we preferred to learn it from bitter 
experience rather than accept it 
on faith... 

But we should give at least as 
much thought to God’s law in the 
conduct of our affairs, as we give 
to economic and political laws. It 
won’t bring the millenium, of 
course, but I have a hunch the 
more each of us practices this, the 
less we may have to worry about 


recessions and wars. 


—George B. Beitzel, president, Penn- 
sylvania Salt Mfg. Co., speaking at a 
meeting of Eastern Industrial Adver- 
tisers, Philadelphia. 


‘Summer Slump Fiction’ 

Many retail classifications pro- 
duce high volume in summer. 
Some of them are obvious—such as 
resort apparel, gasoline and oil. 
But it’s interesting to see, too, that 
department store business in gen- 
eral, furniture and appliance stores 


ceptionally well. 


that business with strong promo- 
tion and selling. 


—Bernard F. Gimbel, president, Gim- 
bel Bros., in a statement released by 
the Milwaukee Sentinel. 


Take Me Out to the Beergame 

Drinking and smoking seem to 
be the stuff athletic broadcasts are 
made of. It makes darling viewing 
for the kids for whom baseball 
holds such fascination. It’s a little 
frightening to watch one of the lit- 
tle monsters who has maneuvered 
his parent into taking him to a live 
ballgame after weeks of watching 
it played on television and to hear 
a small voice squeak above the din 
of a home run: It’s a Ballantine 
Blast—A White Owl Wallop!” 

It’s a far cry from that bygone 
day when baseball heroes used to 
tell the kids about the breakfast 
cereal the champions ate that made 
them champions. What happened 
to those kids? That’s easy. They 
grew up to be big, strong, ulcer- 
ated advertising men who write 
the copy for the beers and cigarets 
in the baseball commercials on 
television these days. 


—Goodman Ace, in the Saturday Re- 
view. 


‘Comments on Beer Slogans 
Advertising slogans which state 
that any particular beer is the 
finest in the world, the finest in 
any town, or the best served any- 
where, obviously cannot be true, 
nor are they necessary in the mer- 
chandising of the product. They 
reflect a lack of good faith and 
sound advertising intelligence, and 


, = ; 
drug stores, liquor stores, and eat- violate one cf the basic laws of 


ing and drinking places do ex. Advertising procedure. 


—George S. Carter, president, 
sener Brewing Co., Cleveland. 


Pil- 


Advertising Age, May 31, 1954 


Rough Proofs 


Now that the powers that be in 
Manhattan have decided not tc 
impose a 3% tax on agency busi- 
ness, owners of high-priced rental 
space in the Madison Ave. area 
may relax. 


Let’s hope that the international 
situation is improving as much as 
the Smirnoff ad suggests: “Sud- 
denly, everybody’s drinking vod- 
ka!” 

e 


The drys have been getting 
their case against advertising alco- 
holic beverages before Congress, 
and have indicated they are not 
prepared to make an exception 
even in favor of vodka. 


Talk may be cheap in some 
quarters and under some circum- 
stances, but it cost CBS $6,336.99 
for that Fox Movietone film which 
Sen. McCarthy made for his Ed 
Murrow rebuttal. 


A Milwaukee swain who has 
been wooing his ex-girl friend 
with posters has decided that while 
it may pay to advertise, for him 
it’s too expensive. 


If manufacturers of synthetic 
fibers have been pulling the wool 
over your eyes, rely on the Wool 
Bureau and Wool Inc. to set the 
record straight with their new 
$400,000 advertising campaign. 


“Do more advertising and stop 
Switching agencies,’ David J. Sul- 
livan advises small brewers, and 
agencies for the large brewers 
hope that they heard him too. 


“TI don’t know anybody in my 
territory who sells at list,” reports 
an appliance distributor. 

They’re afraid to offer to get it 
for you retail. 


“The man we are looking for,” 
advertises a magazine publisher, 
“must be able to turn out good, 
hard-selling subscription copy un- 
der pressure.” 

High or low? 


“Would like to leave so-called 
‘big time’ for peace and security 
of average market,” says a disil- 
lusicned am-tv executive. 

Even the average is sometimes 
mean. 


Toni’s new lipstick, Viv, is 
something different—‘“never  be- 
fore a lipstick so red.” 

And so they may astonish the 
cosmetics business by actually 
calling it red. 


The job of traffic management 
is highly important, C&O is telling 
business men, who may have 
thought the main idea was to get 
them excellent passenger reserva- 
tions at the last moment. 

rs 


“Go west, young man,” Horace 
Greeley advised 100 years ago, and 
the Oakland Tribune insists the 
advice is just as good now as it 
was then. 


Copy Cus. 
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THE INQUIRER is the voice on speaking terms 
with the $7,000,000,000 buying income of ever- 
expanding Delaware Valley, U.S.A. Latest Sales 
Management Survey shows effective buying 
income is already well above the national aver- 
age. And the Valley continues to grow! 


This is the valley which THE INQUIRER covers 
... intensively. This is the world’s greatest indus- 


trial area—which recognizes THE INQUIRER 
as “The Voice of ‘he Valley!” And in the Valley, 
THE INQUIRER $s FIRST in national advertising, 
retail advertising. lassified advertising and total 


ad vertising! 


Surely THE INQ !RER should be first on your 
schedule, too! 


¢ Philadel:-hia Inquirer 


The Voice of Delaw. ¢ Valley, U.S.A. 


Food Sales Higher in 
DELAWARE VALLEY, 
U. S. A. 


Food sales per family in Dela- 
ware Valley average $117 
more than the national family 
average! Here, only 2.9% of 
the nation’s population ac- 
counts for 3.4% of U.S. Food 
Store Dollar Volume. 


Exclusive Advertising Representatives : 


NEW YORK CHICAGO 

ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


West Coast Representatives: 


DETROIT SAN FRANCISCO 
GEORGE S. Dix FITZPATRICK & CHAMBERLIN 
Penobscot Bidg 155 Montgomery St. 

Woodward 5-7260 Garfield 1-7946 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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THE OLD horse-and-musket days one general could 

] phase on a nation’s whole military operation. In these 

complex times, it takes the teamwork of the Army’s brilliant 
general staff. 


So, too, in news communications the town crier has been 
supplanted by a modern team of editors where each man 
is a specialist...each backed by a staff of correspondents, 
writers and researchers. 


The News Passes in Review 


Take the Newsweek Senior Editorial Board, for instance. 
To make sense out of the 5,000,000 words of news that pass 
in review each week, there are Newsweek editor-specialists 
for National and International Affairs, Washington, Busi- 
ness, the Western Hemisphere, the Military, Science, Books, 
Medicine, Music, Religion, Education, Sports, Art, TV- 
Radio, Movies and the Theater — and these editors average 
21 years in the profession of journalism. 


Backing them up are 100 correspondents and special-assign- 
ment experts around-the-world and 81 associate editors, assist- 
ants and researchers. A big, complex team— but a necessary 
team to write meaning into today’s confused news picture. 


What’s more, it’s a successful team. For Newsweek’s 
circulation is currently at a peak of 1,000,000, and nine- 
tenths of it is concentrated among leaders in business, 
industry, government and the professions. 


IS IT SIGNIFICANT? ‘T’o boil the week’s news down 
to 65,000 words, Newsweek’s senior editors must make 
big decisions on events both past and upcoming. 


Business Is Complicated, Too 


| 
Selling business today means selling a staff of business- | 
men, and it takes a magazine that cuts through all 
echelons of management to do the job right. | 
Newsweek readership certainly fits this pattern: 32.2% 
Newsweek family heads are responsible for business 
administration; 12.1% for production; 11.2% for engi- | 
neering or research; 11.3% for sales and advertising; 
3.4% for financial affairs; 3.1°;, for purchasing. 
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To 1,062,900 men, 
The Elks is more than a 
publication . .. it’s their 
magazine. As co-owners, they 
read it with special interest 
... believe in it...and buy 
from its advertisers out of 
family incomes far 

above average. 

Advertisers in The Elks 
testify to its effective 


selling power. 


MAGAZINE 


y's’ First 
Aug. 20 


‘Control Engir 
Issue Comes 

Control Engi 9; 
Hill’s new au 
will make its 
when a Septem ©: 
the mails Aug. _|. | 2inhold Pub- 
lishing Corp. an. P« iton Publish- 
ing Co. also are bri: ging out new 
trade magazines in .1¢ fast-grow- 
ing automatic cont:ol field (AA, 
March 15). 

Sales staff ap) oiniments to Con- 
trol Engineering include Russell M. 
Berg, formerly promotion and re- 
search manager of Electrical Con- 
struction & Mairtenance and Elec- 
trical Wholesali:g; William Buehl, 
formerly assistant to McGraw- 
Hill’s eastern district manager; 
John C. Mitchell, former direct 
mail manager in McGraw-Hill’s 
Great Lakes district, and John 
Zisch, former business manager of 
J. B. Rea Co. 


McGraw- 


is3ue goes into 


Pineapple Group Sets Drive 

“Gold ’N White” salad, combin- 
ing pineapple slices and cottage 
cheese in a summer salad, will be 
introduced during June and July 
by the Canned Pineapple Industry 
in a national advertising and sales 
promotion campaign. Full-color 
ads will appear in Better Homes & 
Gardens, Farm Journal, Ladies’ 
Home Journal, Life, McCall’s, True 
Story and Woman’s Home Com- 
panion, and national and regional 
grocery publications. 


Borden’s Chemicals to F&S&R 
| The New York office of Fuller & 
|Smith & Ross has been appointed 
|to handle advertising for the chem- 


New York e Detroit +» Chicago + Los Angeles. | | lata of Borden Co., New 
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of all kinds. 


growing social and economic potential. 
cause of KTHS’s 50-KW regional Clear-Chan- 
nel coverage of the Central United States, 
the program puts particular emphasis on the 
State’s appeal to new industry and business 


/SYMBOLS 
SERVICE 


On April 12, 1954, KTHS received an honor never 
before bestowed on any radio station in Arkansas— 


Governor Francis Cherry presented KTHS 
with a bronze plaque for “distinguished serv- 
ice to the people of Arkansas through the 
broadcast of the program series, ‘Arkansas— 
Land Of Opportunity’”—a Friday - night 


highlighting Arkansas’ 
Be- 


show, 


Radio’s first duty is service. KTHS is proud 
of the great confidence placed by clients, listeners 
and the State’s government itself, in our capacity 


to serve. 


- 50,000 Watts ... CBS’ 


Represented -by The Branks 
Under Same. Mann gemedt.ge BW a, Shravepork. 


pr 
ee 47}. 


on monthly, | 
appearance | 


Advertising Age, May 31, 1954 


Getting Personal 


Francis S. Murphy, retired editor and publisher of the Hartford 
Times, has been reappointed chairman of the Connecticut State 
Aeronautics Commission for a four-year term. He has served as 
chairman since establishment of the Commission in 1946. . .Col. John 
R. Reitemeyer, publisher of the Hartford Courant, and Ward E. 
Duffy, editor, Hartford Times, are serving on the 1954 Hartford 
Mental Health Fund Campaign. . 

Named directors of the newly formed Better Business Bureau 
of New Haven, Conn., are Sam Neilson, ad manager, WAVZ; Michael 
Wren, ad manager, the Journal-Courier; and James W. Evans, pro- 
motion manager, WNHC.. 


ONCE IN A LIFETIME—George Wolf, v.p. and director of radio and tv at Geyer 

Advertising, exhibits the monster he hooked by chance as he was fishing in the 

Gulfstream off Miami. The turtle, judged to be a 350-400-pounder, was too big to 

be hoisted into the boat, so he was towed in to shore, providing a lot of conversa- 
tion for the natives. 


Hubert S. Foster, advertising director of Mead Sales Co. and the 
Mead Corp., Philadelphia, was the recipient of the Pioneers of In- 
dustry Award given annually by the Murrell Dobbins Vocational- 
Technical School...Gwen Wallis, wife of WIP’s promotion director, 
Ed Wallis, was named “Girl of the Year” by the women’s auxiliary 
of the Junior Chamber of Commerce of Philadelphia... 

The announcement of the arrival of John D. Lohmeyer Jr. on 
April 23 was in the shape of a display ad proof from the V.P. Under- 
Age Annual, Nipple Head, Ky., offering the services of an adver- 
tising account exec. who will be available in 1976. “Young man with 
pleasing but aggressive personality,” it goes. His father, Jack Loh- 
meyer, is president of Lohmeyer, Adleman & Montgomery, Philadel- 
phia... 

An honorary doctor of law degree will be given to Chester H. 
Lang, General Electric’s v.p. in charge of public relations, at the 
June 13 commencement of Union College, Schenectady... 

Harry A. Bruno, celebrating his 3lst year in public relations as 
head of H. A. Bruno & Associates, New York, has been reelected for 
a fourth term as president of the Lotos Club... 


SAILING—Mr. and Mrs. Paul Jones (Mr. Jones is ad manager of Coronet) stop for 
a picture on the deck of the Ile de France, as they take off for a six-week holiday 
in Europe. 


Heads of two Midwest publishing companies will be among the 
individuals to receive honorary degrees from Mount Mary College 
June 1. They are William C. Bruce, president of the Bruce Publish- 
ing Co., Milwaukee, and Henry Regnery, president of the Henry 
Regnery Publishing Co., Chicago. Mr. Bruce will be cited for efforts 
“to raise the quality of Catholic literature by offering opportunities 
for Catholic authors—theological, literary and educational...” Mr. 
Regnery will be commended for the publication of “unfashionable 
books in the contemporary intellectual climate and of good and 
honest books emphasizing fundamental things”... 

Michael Ellis, partner in Ellis Advertising Co., Buffalo, was picked 
as the outstanding alumnus of the year by Beta Sigma Rho frater- 
nity. He is a member of the Delta chapter at the University of 
Buffalo. .. 

Loretta Fox, public relations manager of the Falk Corp., Milwau- 
kee, has been named chairman of the publicity committee of the 
i954 Milwaukee County Community Chest campaign. Active in 
Community Chest drives since 1948, she is a v.p. of the Women’s 
Advertising Club of Milwaukee and a member of the Wisconsin 
chapter of the Public Relations Society of America... 
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On an average day she sees 
4] TV Commercials 


ome make 2 
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stp YOUNG & RUBICAM, INC. 


ADVERTISING + New York Chicago Detroit San Francisco 


Los Angeles Hollywood Montreal Toronto Mexico City London 
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The more it sparks, the more 


Champion Spark Plug is advertising in TRUE, The 
Man’s Magazine. 


Why does Champion use TRUE? 


Every time your car engine turns over, the spark 
plugs wear a little more. As plugs wear out they 
must be replaced. Who buys spark plugs? Who 
drives more cars? Who drives a greater distance? 


MEN! 


Who sells more men than any other man’s magazine? 


TRUE, Largest Selling Man’s Magazine in America 
—2,000,000 strong! 


TRUE readers drive almost twice as many miles 
annually than the average—15,306 miles as against 
9,714. 86.4% of TRUE’s readers own one or more 
cars. 11.1% own one or more trucks. 3 out of 4 
maintain or fix their own cars. 71.77, have bought 
spark plugs since they bought their cars. 
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you sell 


AMERICA'S LARGEST SELLING MAN’S MAGAZINE 


‘TRUE 


That's why Chevrolet, AC, Champion, Dodge, Ford, 
Nash and other automotive leaders advertise in... 


| TRUE, America’s Largest Selling Man’s Magazine. 


If you sell anything a man buys — like cars, parts THE MAN’S MAGAZINE 
or accessories, clothes, hunting and fishing equip- 
ment, building materials, home workshop tools — One of th Fawcett family... serving millions of America’s families 


you'll increase your chances by 2 million if you 


advertise your product in TRUE. Why not take 
advantage of it now? 


67 WEST 44th STREET, NEW YORK 36, N. Y. 


Sources: TRU] Automotive Report, 1954. Starch Consumer Magazine Report, January, 1954 
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| more venture.” The 


spectacular 
Jessie De Both has suspended column had been running in about 


‘Jessie's Notebook’ Suspends 


her shopping column, “Jessie’s 125 mewspapers, but advertising 
Notebook,” to enter “a new and revenue had been off. 
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ZOO‘S IDEA JS T.iIS?--The eternal production man seems to have been having some 
extra fun in placing these two ads on facing pages of Time’s May 24 issue, a one- 
column ad for air parcel post placed by the scheduled airlines for the Post Office 
and a full page for Consolidated Water Power & Paper Co., Chicago, both fec- 
turing @ zebra. The one-column ad is headlined “It's the Stripes That Get Attention.’ 
The body text of the Consolidated ad starts out “Even without the stripes, it's hard 
to escape feeling locked in by today’s high costs.” Christiansen Advertising Agency, 
Chicago, handles advertising for Consolidated’s enamel paper. 
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TAKE BUILDING MATERIALS SALES, 
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2.3% 
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TRI-CITIES* + * © » 
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3.8% SIOUX CITY + + + + i 
2.6% WATERLOO + + + + i 
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FOR INSTANCE! 


THE “‘REMAINDER OF IOWA” ACCOUNTS FOR THESE SALES: 


(Which You MISS Unless You Cover the Entire State) 
67.2% Food Stores 
63.2% Eating and Drinking Places 
47.9% General Merchandise Stores 
57.5% Apparel Stores 
61.4% Home Furnishings Stores 
65.9% Automotive Dealers 
74.9%, Filling Stations 
80.8% Building Material Groups 
62.0% Drugstores 


Source: 1954 Consumer Markets 
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Plas “lowa Plus”—with | 


June 2-4. National Sales Executives con- 
vention and sales equipment fair, Conrad 
Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
Homestead, Hot Springs, Va. 

June 6-8. Magazine Publishers Assn., 
35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

June 13-16. American Marketing Assn., 
annual conference, Ambassador Hotel, 
Atlantic City. 

June 14-17. National Industrial Adver- 
tisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can. 
June 20-23. Advertising Federation of 
America, 50th annual conventicn, Hotel 
Statler, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 23. U. S. Trade Mark Assn., an- 
nual meeting, Hotel Pierre, New York. 
June 27-30. Advertising Assn. of the 
West, 1st annual convention, Hotel Utah, 
Salt Lake City. 

June 28-30. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, Hotel 
Del Coronado, Coronado, Cal. 

July 3-4. National Assn. of Advertis- 
ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 
Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 


Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 


Commodore, New York. 
Nov. 8-10. Assn. of National Advertisers, 
annual meeting, Hotel Plaza, New York. 


Yardley in Biggest Campaign 

Yardley of London Inc., New 
York, has launched the biggest ad- 
vertising program in its history 
with campaigns in magazines, Sun- 
day supplements, television and 
radio. Yardley is promoting its 
women’s Lavender products in 
Life, Sunday supplements in key 
markets and on a 15-minute seg- 
ment of the Garry Moore show 
(CBS-TV) once a week. The com- 
pany is using radio spots in 50 key 
markets and Holiday, The New 
Yorker and The Saturday Evening 
Post to promote its men’s toiletries. 
N. W. Ayer & Son is the agency. 


Quinlan to Sugar Information 

David Quinlan, formerly associ- 
ated with M. K. Mellott Co., New 
York public relations counsel, has 
been appointed coordinator of ad- 
vertising and public relations for 
Sugar Information Inc., New York 


public relations organization of the 
ae and beet sugar industries. 


\Cash Register Drive Set 

| National Cash Register Co., Day- 
jton, will break advertising on its 
/new Class 51 cash register, prob- 
ably in July. Tentative schedule 
calls for about 100 business papers 
and The Saturday Evening Post. 
McCann-Erickson, New York, is 
‘the agency. 


Paper Appoints Harbert 

| Wendell D. Harbert has been ap- 
pointed national advertising man- 
ager of the Standard-Times, New 
Bedford, Mass. He succeeds James 
T. Mosher, who has been named to 
the new post of advertising pro- 
motion manager. 
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“People 


This belief in The American Magazine is proved by the fact 


that each issue is read an average of 2 hours and 58 minutes 


This is more than twice the time spent by readers of the other four General 
Family Magazines, which have an average readership of | hour and 25 minutes*. 
The solid and substantial family readers—who make up The American Magazine 
audience—return to re-read each issue an average of 3 times—exactly twice 
the “return readership” of the next leading General Family Magazine! 

Look at an issue of The American Magazine and you'll know why. It’s 
crammed with helpful do-it-yourself features like those illustrated above... 
true-to-life stories and articles about American people today ... exciting 
mysteries .. . striking full-color editorial photographs ... all of the contents 
that make this magazine as American as its name. That’s why the circulation 
is at an all-time high . . . 2.720.000 copies per issue. And every month shows 
a growth over last year! 

When you advertise, look at all five of the general family publications . . . 
for cost per thousand, readership, reader loyalty. Compare... and you'll 


buy American! 


*Simmons’ Study, 1953 


© The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, New York. 


believe in The American Magazine 
because The American Magazine believes in people!” 
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THIS OUTDOOR 
FIREPLACE, 

like the complete outdoor 
gymnasium shown above. 

is easy to build with the help 
of “Do-It-Yourself” patterns 
I'he those offered in the 

Vay 1954 issue of 

lhe American Magazine. 


erican 


MAGAZINE 


It moves goods because it moves people! 


shers of The American Magazine, Collier's, Woman’s Home Companion, and Collier's Encyclopedia. 
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To heighten your enjoyment of the wonderful world we play in... 


the publishers of TIME, LIFE and FORTUNE 


announce a new 
national weekly 
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HERE has never been a National Sports Weekly. Furthermore, 
‘Ti has been brilliantly proved that there never can be. People’s 
interests are too varied. The fisherman cares nothing for baseball. 
The skier couldn’t care less about the Kentucky Derby. 


Maybe. Maybe that’s the way it was. Maybe that’s still the way 
it partly is. But one thing is sure: the world of Sport is a wonder- 
ful world, and everyone enters it with joy. 


And so we enter it—as journalists, editors, writers, photographers, 


resolved to put something of the joy and the awareness of Sport 
into the form of a magazine. 


It’s a weekly magazine. It rushes to press every week the greatest 
pictures and the best accounts of the biggest events. And it paints 
the big enduring picture, too—of Nature, where the trout streams 
are, and the quail coveys and the snowy mountain sides. 


There’s no end to the wonderful world of Sport—not till the last 
fisherman’s tale is told or the last 3-foot putt is missed. Soon, in Vol. I 


No. I, we'll begin where we are, in the middle of things: the unpre- 
dictable headline happenings of the week, then the enduring picture 
of field and stream, then a battery of expert columns wherein the 
lure of many a famous sport will be expounded with loving care. 


You don’t have to read it—not any of it. Sport is Liberty Hall. It 
compels nobody. You don’t have to read about it in order to be a 
better executive or a better housewife or to do your duty as a citizen 
in the Hydrogen Age. 


But you'll surely want to have a look at this new magazine of 
Sport. Not just one issue, please. Take a year’s subscription and see 
how you get on together. You may find that it makes more enjoyable 
what you already enjoy. And that could have consequences. 


One consequence would be that, at last, America will have a great 
Nation! Sports Weekly. 
The pre-publication rate for Charter Subscribers is $6.00 for the first full year— 


52 iss) If you wish to subscribe, please write New Magazine Dept. 
TIME . LIFE, 540 North Michigan Avenue, Chicago 11, Illinois. 
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T. F. Club Elects Officers 


Kenneth S. Kaull, Putman Pub- 
lishing Co., has been elected pres- 
ident of the Eastern t.f. Club, suc- 
ceeding Chester H. Ober, Chilton 
Co. Other officers elected are Wil- 
liam K. Hoffman, Textile Indus- 
tries, lst v.p., Richard Y. Ful- 
ler, Plant Engineering, 2nd v.p., 
Charles J. Stillman Jr., Printers’ 
Ink, secretary, and Halsey Darrow, 
Industrial Marketing, treasurer. 


PERSONALIZED SUNDAY SUPPLEMENT 
WITH YOUR ADS AND PHOTOGRAPHS 


“You mail it” 


exciting ond adds 
Pulls 


romance to any 
returns. Eco- 


It's new, 
service or product 


tabvious 


nomical in smal! quontities. Reodily adaptable 
to your compony 

Agency ond free lonce odvertising men, Art 
Studios and Commercic! PRotegrephers are in- 
vited to investigote ")s effective, oadaptabie 
and commissionedie sew direct moi! selling tool 


WRITE MANNION 
Publishers of 
185 N. Wabash Ave. 


Graphic Review" 
Chicago 1, Ill. 


Three Soft Drink Drives Set 
Two soft drink promctions soon 
will break and one began this 
month. Kool-Aid, through Foote, 
Cone & Belding, is using outdoor 
in major markets starting May 15, 
six color pages in Life, Sunday 
comics and Roy Rogers’ NBC-TV 
shew. Lemon Products Advisory 
Board, through McCann-Erickson, 
will use NBC’s “Saturday Night 
Revue” starting June 12, plus 
Life, women’s magazines and Sun- 
day supplements for frozen lemon- 
ade concentrates. Nehi  Corp., 
through Batten, Barton, Durstine 
& Osborn, will push Royal Crown 
Cola with Saturday morning re- 
minders over CBS Radio, backed 
by magazines and Sunday comics. 


Kolker Chemical to Sterling 

Kolker Chemical Corp., Newark 
manufacturer cf solvents” and 
plasticizers, has appointed the in- 
dustrial division of Sterling Ad- 
vertising Agency, New York, to 
handle its advertising and public 
relations. 


Continuing prosperity spurs 


modernization program 


~~ Farm mechanization in 
South-Southwest a bonanza 
for implement makers 


Over a million workers on South- 
ern and Southwestern farms were 
replaced by mechanized agricul- 
tural equipment during the last 
census period. 


Number of tractors and major 
farm equipment units in this 
market more than doubled dur- 
ing that period. Current estimate 
is that the South-Southwest will 
have 1.8 million tractors on its 
farms by 1965. - 
The unparalleled growth of South- 
ern agricultural prosperity as- 
sures a continuation of this rising 
trend in mechanization. No other 
region offers makers of power 
equipment comparable oppor- 
tunities for sales development. 

The South-Southwest differs 

from the rest of the U. S. in that 
here there are three distinct types 
of outlets for farm implements 
—the exclusive farm equipment 
dealers, hardware stores with big 
implement departments, and the 
large general stores. 
The one magazine in the ficld 
which covers all three of these 
important divisions—embracing 
practically every worthwhile im- 
plement outlet in the South- 
Southwest — is SOUTHERN FARM 
EQUIPMENT. 


SOUTHERN FARM 


$8,952,709,000 


AA “1 sigh ttydl " 


1940 


1953 


Cash farm income for South 
and Southwest quadrupled! 


With its 16,000 monthly you 
reach more than twice as many 
Southern farm equipment dealers 
than through any other publica- 
tion in the field. For this big, 
heavy-buying market — for this 
market with a tremendous future 
— here is the coverage that will 
build sales for you. 


EQUIPMENT 


JUST LIKE GRANDPA'S -J. W. Dant Distilling Co. is offering an old fashioned “tip’’ 

bottle which comes in an ultra modern kraft and aluminum foil bag with the story 

of the bottle printed on it. The tip bottle, says the bag, was used for serving pur- 

poses when whisky come in demi-johns. ‘They called them ‘tippers’ or ‘finger tippers’ 

because it was easy and convenient to pick the bottle up with two fingers and ‘tip’ 

your friends a drink. Central States Paper & Bag Co., St. Louis, produced and 
printed the bags for Dant. 
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Hazel Bishop Buys NBC Time 
Hazel Bishop Inc. (Raymond 
Spector Co.) has bought Thursday 
from 10 to 10:30 p.m. (EDT) over 
NBC-TV for an eight-week sum- 
mer Campaign until “Lux Theater” 
takes over the time period. The 
network also has signed American 
Chicle Co. (Dancer-Fitzgerald- 
Sample) as cne of Sid Caesar’s 


| sponsors for the fall season and for 


a 10-minute participation on the 
summer “Saturday Night Revue.” 


N.Y.U. Appoints Moss 

Tobias Moss, advertising man- 
ager of A. I. Friedman Inc., art 
company, has been named consult- 
ant to the center for the graphic 
industries and publishing at New 
York University’s division of gen- 
eral education. 


Leonard to Campbell-Ewald 


Frank M. Leonard, former pub- 
lic relations director of D’Arcy Ad- 
vertising Co., has joined Campbell- 
Ewald Co., New York, as public 
relations director. 


Inquiries Handling 


Poor in Industrial 
Firms, Study Shows 


Industrial 


CLEVELAND, May 25—The hand- 
ling of inquiries is a weak spot 
in industrial advertising. 

This is the conclusion arrived 
at as a byproduct of the first pro- 
ject completed by the Industrial 
Advertising Research Institute, 
which is sponsored by the National 
Advertisers Assn. A 
little over a year ago, the institute 


|/had announced it was beginning 


a study of how industrial firms | 
handle inquiries (AA, March 2,) 
53) as its first project. 

In conjunction with Report No. 
1, the IARI has also issued Report 
No. 2, titled “An Abstract-Bibli- 
ography of Published Information 
on the Handling of Industrial Ad- 
vertising Inquiries.” 
| 
# In a preface to Report No. 1. 
which is in a leather-bound spiral 
notebook, it is pointed out that the 
year-long study indicates that most 
companies use inadequate, ineffi- 
cient and obsolete methods of 
handling inquiries. 

This was evident chiefly in the 
fact that out of 32 case histories 
selected by the project committee 
for this study, only 10 qualified 
for incorporation into the report. 
The project had started by con-| 
sidering 317 companies, with 10 
qualifying under the committee’s 
criteria. The rate of survival is 
less than 3.2%. 
s The companies which appear in 
this report are Baker-Raulang Co., 
Baker industrial truck division; 


Star-Kimble Motor _ division, 
Miehle Printing Press Mfg. Co.; 
Remington Rand Inec.; Lignum- | 
Vitae Products Corp.; Michigan | 


Alkali division, Wyandotte Chem- 


icals Corp.; Multi-Clean Products| 


Inc.; Penetone Co., and West Dis- 


infecting Co. The names of two| 


other companies are withheld, and 


they are listed as AAE Co. and/§ 


_LMN Co. 


The case histories are accompan- 
ied by samples of the various forms 
used in fcllowing up inquiries and 
keeping all interested departments 
of the company informed of the re- 
sult. 

Price of the report to non-mem- 
bers of the IARI is $75. 


Regional coverage pays off in South-Southwest 


Smith publications your 
gateway to thousands of 
new prospects in Dixie 


The South-Southwest is a wide-spread market of far-flung 
metropolitan centers, interconnected with thousands of smaller 
cities and towns. The latter serve 70% of this region’s people. 
Commerce and industry follow the same pattern. Trade coverage 
that hits the “high spots” alone denies you, in most cases, up to 
half your prospects. Add the big additional circulation of a Smith 
Publication to your national list, and pave your salesmen’s routes 
to thousands of new accounts in the South and Southwest. 


Third of your market! 32.6% of 
all U. S. dwelling units built last 
year were in states served by 
SOUTHERN BUILDING SUPPLIES. 
Over 10,000 copies monthly cover 
Dixie retail and wholesale lumber 
and building supply dealers. 


You get 15,000 circulation guar- 
anteed monthly with SOUTHERN 
APPLIANCES, the “big size” jour- 
nal that covers the market selling 
35 to 40% of the nation’s house- 
hold appliances. Air-conditioner 
market over 3 times as good here! 


Southward industry! 


Automotive gains, 6 to 15% fore- 
seen for 1954 by wholesalers. 
Current sales substantiate this 
early estimate. Reach every worth- 
while outlet in South-Southwest 
with SOUTHERN AUTOMOTIVE 
JOURNAL’S 30,200 monthly 


Sells the electrical contractors, 
distributors, inspectors, chief elec- 
tricians, engineers of the utilities, 
industrial and large service piants. 
To complete your national cover- 
age, add ELecrricaL Sourn’s 
12,000 monthly to your schedule. 


Reach mil- 


lions of dollars of Southern and 


Southwestern buying power 


un- 


touched by national journals. Use 
SOUTHERN POWER and INbusTRY. 


Section of Southern Hardware 


Sells the textile industry. The most 
complete unit coverage and _ thor- 
ough penetration of U. S. textile 
buying power available is given you 
by TEXTILE INDUSTRIES. 


Gillette Sponsors Champ Fight 
Gillette Safety Razor Co., Bos- 
ton, will sponsor the broadcast of 
the world’s heavyweight champi- 
onship fight between Marciano 
and Charles June 17 cover ABC, 
and CBC in Canada. Maxon Inc. 
is the agency. The only tv cover- 
age permitted will be in theaters 
|outside the New York area. 


W. R. C. Smith Publications 
806 Peachtree St., N. E., Atlanta 5, Ga. 


806 Peachtree St., N.E., Atlanta 5, Ga. 
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Fuel Reps Have Lots | 
of Advice on Ads | 


for Manufacturers 


New York, May 25—The heat-. 
ing industry should probably con- 
sult its straight commission 
representatives more often on ad- 
vertising matters. 

This is one conclusion to be 
drawn from the results of a survey 
by Rep Digest, a quarterly publi- 
cation sent free to the reps by 
Heating Publishers Inc. (Gas Heat 
and Fueloil & Oil Heat). 

The quarterly always includes a 
questionnaire in each issue, and 
the latest questionnaire reveals 
that only 55% of these representa- 
tives, who sell to industrial cus- 
tomers, jobbers and retail dealers, 
are consulted on advertising. 


a Of those consulted, 76% are 
consulted on catalog preparation, 
68% on literature, exactly half on 
trade publication advertising, 26% 
on consumer advertising, 24% on 
newspaper advertising, 5% on ra- 
dio and 3% on counter display for 
retail dealers or jobber counters. 

The _ representatives’ answers 
showed that 57% are happy with 
factory advertising, and a close re- 
lationship between those who are 
happy and those consulted was 
indicated. 

The reps were also asked what 
kind of advertising they would 
recommend that their factories are 
not doing. 

Some 23% said consumer adver- 
tising, 36% trade publication, 22% 
direct mail, 7% newspapers, 7% 
magazines, 3% catalogs and 2% 
would like more cooperative deal- 
er advertising. 


= The questionnaire also asked if 
the representatives had any sug- 
gestions to improve the manufac- 
turers’ advertising and if so to 
state it in one sentence. Some typ- 
ical comments ran: 

“Brief, more concise, so dealers 


. 


AGENCY DEFEATS CLIENT!—R. C. Somerville, v.p. in charge of sales of the Dodge 
division, Chrysler Corp., Detroit, second from left, is shown presenting the Bob Somer- 
ville bowling trophy to Ross Roy, president, Ross Roy Inc., agency for Dodge “Job- 
Rated” trucks, at the conclusion of a client-agency bowling tournament. Al Shotnik, | 
Dodge Sales bowling league president, left, and Bil! Shaul, v.p. of Ross Roy Inc., | 
look on. The Ross Roy bowlers defeated the Dodge Sales teams by the slim margin 
of 100 pins. | 


ator needed. 


The ADmatic projects a new message or idea 
6 seconds on a large screen equivalent to a 
V. It holds 30 slides (2° x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 


ever 
28” 


salesmen training programs. 


For rental or purchase terms, wire; write or phone 


THE HARWALD COMPANY, INC. 
© DAVIS 8-7070 


1216 CHICAGO AVE. 


in trade shows, stores, windows—day or nigh 


Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, wit 


no oper- 


e EVANSTON, ILL. 


can read on the run—most dealers 
read on the run—most dealers 
take no time to read details”... 
“Personally I feel that the gen- 
eral run of trade journal ads is 
poor—agencies must use their new 
men”’.. .“Settle on one advertising 
agency, train the account man and 


stop changing from one agency to’ 
another each year trying to find a) 
miracle or overnight sell-out idea” | 
.-“Most advertising men don’t) 
know problems of the dealer or 
how to appeal to him.” 

Some 92% of the reps send out 
promotional matter on their own. 
When asked who prepares the 
material, 35% said they do it 
themselves, 10% said the factories 
did it, and 55% said they and 
their factories cooperate in its 
preparation. On the question of 
who pays for this promotion, 61% 
said they do it, 4% said the fac- 
tories pay and 35% said they share 
the cost with the factories. 


Texas Co. Plans TV Return 
After an absence of a year, the 
Texas_Co., New York, will return 
to network television in the fall 
with a 30-minute program featur- 
ing Jimmy Durante and Donald 
. O’Connor on alternate weeks. The 
show will be presented Saturdays 
at 9:30 p.m., EDT, three weeks out 
of four, over NBC. Kudner Agency 


services this account. Texaco 
sponsored the Milton Berle show | 
for five seasons. | 
Lew King Changes Operation 

Lew King Advertising, Phoenix, 
has canceled all its contracts with 
clients as an advertising agency 
and is now producing radio and 
television commercials and shows 
as Lew King Productions. 


Steinbraker to Erwin. Wasey 
Milton J. Steinbraker has joined 


the Chicago office of Erwin, Wasey 
& Co. as a technical consultant and 
copywriter. 


S See LIE 


Com 


He overlooked The Houston Pos: in harvesting 
greater returns on his advertis':¢ dollars... 
in a region that produces and wrocesses the 
bulk of U. S. grown rice ...15 jvillion 100-Ib. 
bags. But rice output is just one more way in 
which dynamic new Houston © «els. 


The Houston Post is the big ne. 
ing the entire Houston mark: 


voice reach- 
.. excelling 


...and sill growing! 


a oe. 
eee 


s@ 4 


Fey ( 


—_ ane 


r. Oversight Misses a Cash Harvest 
in the Nation's *1 Rice -~Producing, Area... 


He Overlooked The Houston Post ! 


in circulation gains, ad pulling power and 


editorial leadership 


. +.» Winner of 5 AP 


Awards in 1953. Acquaint yourself with the 
changing Houston picture. Get in touch with 


Moloney, Regan and Schmitt today! 


Starch studies made regularly. Details 


available on request. 


The Houston Market * 2day is Sold on... Sold By 


THE Hou;ToN Post = 


More Than 187,00( Daily- 201,000 Sunday” 


Ww. P. ee nes 
Eugene Lemcoe, 

of ee 
Robert Barron, Manager of 


*ABC Publisher's Stotement. 
September 30, 1953 
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Oil Heating Firms 
Plan 10% Increase 
in Ad Expenditures 


PHILADELPHIA, May 25—The oil 
heating industry and suppliers of 
equipment will spend an estimated 
$150,000,000 for advertising on na- 
tional and local levels during the 
coming 12 months. 

This is approximately 10% 
above expenditures made during 
the preceding year and is expected 
to be spread evenly between na- 
tional consumer and trade adver- 
tising and local newspaper and ra- 
dio and tv advertising. 

The figures, estimated by a 
spokesman for the Oil Heat Insti- 
tute of America at the 20th An- 
nual Oil Heat Show and National 
Indoor Comfort Exposition, held 
here at the Commercial Museum 
the week of May 16, are the 
highest ever recorded by the in- 
dustry. 


# The spokesman told ADVERTISING 

AcE that the industry “is just go- 

ing after business harder” from the 

trade level directly to the consum- 

er and is utilizing a positive-type 
paign. 

Paul K. Addams, president of the 
Oil Heat Institute, said there 
are about 7,000,000 oil burners in 
use in centrally heated homes. 
About 14,000,000 homes used oil- 
fired space heaters and about 565,- 
000 oil burners are used in heating 


- advertising representatives 


ON THE WEST COAST 


AARON D. VILLER & ASSOCIATES 
7960 BEVERLY BLVD. 


LOS ANGELES 48, CALIF. 
YORK OO 


|commercial and industrial estab- 
lishments. 

Last year the public purchased 
over $600,000,000 of oil heating 
equipment and over $1.9 bil- 
lion of fuel oils for heating pur- 
poses, for a total of $2% billion. 
Only 20 years ago, Mr. Addams 
said, only 800,000 oil burners were 
in use in centrally heated homes; 


the oil heating industry, including 
equipment manufacturers, spend 
about 0.5% of total sales volume on 
advertising. 


Sealy Holding Ohio Contest 


Sealy Mattress Co., Cleveland 
outlet of Sealy Inc., is sponsoring 
a $20,000 contest inviting Ohioans 
to “Name the Posturepedic Girl” 
in the Sealy ads. Top prizes are a 
10-day trip to Paris for two per- 
sons, an MG sports car and a trip 
to Puerto Rico. The next 150 win- 
ners will get Sealy Posturepedic 
mattresses. Sealy is using newspa- 
per and Sunday supplement space 
and radio spots in Ohio’s major 
cities. Six Cleveland stations will 
carry 250 spots, and Sealy tv shows 
in Cleveland and Toledo will plug 
the contest. Lang, Fisher & Stash- 
ower, Cleveland, is directing the 
Ohio campaign. Weiss & Geller, 
Chicago, handles Sealy’s national 
advertising. 


Gilliam Joins DeJernett 

Burke Gilliam has joined Ira E. 
DeJernett Advertising Agency, 
Dallas, as an account executive. 
Mr. Gilliam formerly was a v.p. 
and manager of the Dallas office 
of Watts, Payne-Advertising. 


Ralph Timm Joins ‘Vogue’ 
Ralph F. Timm, formerly with 
Mademoiselle, has joined the ad- 


vertising staff of Vogue. 


in the [44/4 5 4) (ea 


channel 


market it's 


WTRF Tv 


represented by Hollingbery 
Robt. W. Ferguson, VP & GM 
phone Wheeling 1177 

Radio Affiliates WTRF © WITRF-FM 
Wheeling, W. Vo. 


10 years ago, 2,350,000 were in use. | 
It is estimated that members of | 


THEY ALL WON—Scate‘ in Bill Corum’s box at Churchill Downs, these four people 

all felt triumphant. Left to right, they are Everett W. Hoyt and S. Richard Stern, 

who had demonstrated how an advertising agency and a public relations organiza- 

tion can successfully work together to promote a contest; Mrs. Evelyn Foley, who had 

won a racehorse, and Monte Harris, whose Mail Pouch Tobacco Co. had sold 
500,000 additional packages of Kentucky Club pipe tobacco. 


Success of Mail Pouch Racehorse Contest 
Promotion Result of Joint P.R., Ad Effort 


New York, May 25—A 62-year 
old Danvers, Mass., grandmother 
who recently won a _ racehorse 
owes much of her good fortune to 
the combined efforts of an adver- 
tising agency and a public rela- 
tions firm. 

For Mrs. Evelyn Foley, whose 
prize-winning entry of “Fille- 
quine” was adjudged the best of 
more than 500,000 hopeful sugges- 
tions for the filly’s name, would 
never have heard of the contest 
had it not been for months of hard 
work and close cooperation on the 
part of Charles W. Hoyt Co. and 
S. Richard Stern Associates. 

The two organizations engaged 
in what amounts to perhaps a 
classic case history of how an ad 
agency and a p.r. group can work 
together, each contributing what 
it is best equipped to do to the 
over-all campaign. 


s Basis of their cooperative oper- 
ation was a prize contest run by 
Mail Pouch Tobacco Co., Wheel- 
ing, W. Va., to promote the sale 
of Kentucky Club pipe tobacco 
(AA, Jan. 11 et seq.). 

Although the contest was an- 
nounced to the public during 
March, Hoyt’s work on the adver- 
tising schedule and copy started 


last August. After some months of 


revising and _ correcting, final 
proofs were shown to the com- 
pany’s salesmen, along with pro- 
motional material designed to 
stimulate retailer participation. 
This occurred in January, at which 
time the Stern organization was 
called into the picture. 


a Hoyt’s full-page ads broke in 
March in The American Weekly, 
Collier’s, Parade and The Saturday 
Evening Post, supported by sports 
page copy in daily newspapers in 
key distribution areas, and with 
display material for retailers’ win- 
dows and counters. The first of 
Stern’s releases, aimed at sports 
editors and columnists, was timed 
to break just a short time before 
the appearance of the opening ads. 
Publicity releases continued to 
flow practically up to Derby Day 
post time, with special stories con- 
cocted for the use of women’s page 
editors, labor editors and syndicate 
writers. 

The combined campaign was 
merchandised even to the point of 
scheduling special advertising in 
Louisville papers during Derby 
Week, when Kentucky Club made 
its first appearance in that city in 
its new special pouch. 

While Reuben H. Donnelley Co., 
which handled details of the judg- 
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_ing, still hasn’t had time to issue 


an official total of the number of 
entries, estimates place the figure 
at well over the 500,000 mark, 
which may well be a record for 
this kind of participating ccntest. 

But of greater importance to 
Mail Pouch sales executives is the 
fact that the combined Hoyt-Stern 
effort has already resulted in in- 
creased consumer demand leading 
to long-sought widening of dis- 
tribution. 

Each entrant had to accompany 
his suggested name with a coupon 
from a package of Kentucky Club, 
so at least 500,000 packages of the 
product were sold in connection 
with the contest. The Mail Pouch 
people, of course, are hoping that 
those pipe smokers who switched 
from favorite brands to a purchase 
of Kentucky Club in order to par- 
ticipate will continue to place 
money on their product. 


# Principals of the two cooperat- 
ing organizations, Everett W. Hoyt 
and S. Richard Stern, worked 
closely together before and during 
the promotion. Each received 
copies of reports submitted by the 
other to Monte Harris, Mail 
Pouch’s president, and they kept 
in continual contact with each oth- 
er to outline areas of operation 
and avoid duplication of effort. 

The collaboration between the 
advertising agency and the public 
relations organization went right 
down to the wire. At Louisville, 
on Derby Day, alert observers 
watched a crestfallen Red Hoyt 
and a disappointed Dick Stern 
slowly and silently tear up tickets 
on also-rans in the big race. 

But it all worked out fine, be- 
cause Mail Pouch had obviously 
placed a winning bet on them. 


Berlitz Names Calkins 

The Berlitz Schools of Lan- 
guages of America and Berlitz 
Publications, New York, have 
named Calkins & Holden, Carlock, 
McClinton & Smith as advertising 
counsel. The appointment is effec- 
tive July 1. The account was last 
with N. W. Ayer & Son. 


Signs ‘Breakfast Club’ 
ReaLemon-Puritan Co., Chicago, 
will sponsor two quarter-hcur seg- 
ments weekly of the “Breakfast 
Club” starting June 1 over ABC 
radio. Time was bought through 


Rutledge & Lilienfeld. 


BISTA’ PREFMADEREADY MATS 
*" FOR R. oO. P. cvaun 


ewspapers across the country sik ‘3 
Lake Shore Bista mats because they are 
custom built to exact newspaper speci-_ 
fications for direct casting and are skill. 


fully treated with Bista underlays — 
solids raised, highlights, lonesome 
areas and vignettes lowered—for bette 
newspaper color printing. Bista Pre-~. 
_ Madeready mats | 
ape Shore. — 


— - 


' 
4 


a 


= =~ ‘a ee Ree oe OS te HG" Quer ee ble Bota omes 2 4 br ahtig Sie esp, MA re ae a one yas Pa a ye . wer tel <n" ot : > > hare bane Dt rea ae ris ae oie See LM eee ae So ade ee 99 Re Oe ee te Poel BSS i, not ede 
Oki g eee 5 BOG ML RN lt AE ain SER Regt = Som ces ome ans SAS ti eM lly Saher Tpit oa om ea Suge ae es 1 AS RES ae Ge A Se ne pee 8 Foy er ay sei ge ids 2 deta eens, ENS» or eth Ee iV elieae aie ee RS, See a OR Ga ke PANETT OM ee ay LE Aa ee ge 
Pepe aa, ment ‘ Sa. : Hcy atti thE cele go a AP reas tO RL oh. RT ete Yb Ane aaa iak ese Tog ae ge ae ae ey SE dee Oty vias eer dees: ray hee Weal Sid gt ae py eae ages BO od pee Si eee. Sree one TELS St Gna Wate fy it wei 
be hae a RN a pe Dig Tate, eR RRO toe RUST saa, JED oy Sree. Rhee Vy ot on Se pean aS ie eee Shot Bait BaP Moy yh owe, eee. cee TS Mas ane eine, a se oie na end eer me pe ekg 
eran Perera iS inter 8 eter a CO 4 = Goi era : Rare $7 ‘ cae ; POE tan nd Faas Rae ay fie eee Gee a) Kee oes gr eel ae 4s i He Be eA Ta, Sa cond eee 2 BAe: Mees 3 oe ee. fest ae =a =. "hs ae ae, a a OC Sah ean 
A me oe ae ae ok ee pi Si AO oF cel ae SE ah SE RP gers ie us fi * , s . é ete aS . 
4 eee sett DNR ee palit cit 9)" 2) a prieeemy dh Late pg als R ite sea ‘ : rors ae Sige 
Sore. ' ; ree Efe ; es 
: ae rae 
iit a aaa xs 
i Me or ee jean aa 
‘ ee q cee 
Vy 
pier ce ee—tSSSSCs | 
‘, a ; s+ # 
a Fates: ee eee | ne pices. | Bs ede eat 
} Pe Oley et ail WET. oe ie Sa eee a ee sn gs Se | Reet ie te ane a 
om P * 46 3 Ss ere gege 88 OOS)? ee eet ae ns eae Fe a cated STO, 
hes a Sn ios ge oe er cs, St Same & ee ate ce, mace gba Ne del 
a iar, | ea ¥ we ig ee ee ee } | TEM ee ae Ne sO Se 
aa gh ge § 3 ; Ot, poe ae et he eg sen, ba! pede oe ary, 2 oe 
zy Be ee, ia — “eae Oe eee 
: ee >", ne * eer RE ee ae } Soha ae ete ree 
we | Cee — ‘ .. : a r a Bei a ms: ) Se ie Maes ts th let 
Ws | Pay — he “Goremet ‘ie a . { SNR Se oe Cae 
4 aK, ree Se , reas,» - 4 eS | it RGR ean Sak ee 
a hd bs eae is Gale a eee 
ay | i = “aa i eee % i, ee at eo gts 
as | uae a ‘ i oe OS ee e . 4 Rie fF | | SES eye ee 
iy “ye  . am a pea ee . ee _ 
gy } a 23 Se 5.  . eh 1 PS rm 
a 4 s i € “<< y a 3 oy a } Sh oe 
e a <a ea Tc lea Be me 
9 « gis vt x. ¥ . wi 7 
ae. i nse ~ R 3° Psat | ay % R é 7 Se oe 
. — os lO 3 . ae Sa 
Re st. ee ~ ik ; , fe, eee . oS ig , Be 
» NR ae tae Via fia AS Ce AE its Shane e fae 
si a Be Ne Sy x ee ae et Ane a q F 2 Te 
ie ee be ~ * ae See e. ae i. eg 
ri | eA eS SS ‘ BS ie erat * Sa ae) : Se x, See ae 
i i ae Se SS a <e DALEN  tades RS a A Str ae Ps: es f a Anis 
Fad *, eg Gee _ 4 . a ae Bi rise: Fi F a 
, , se >, * . sila ee deat 4 “Ss 
7 Me ee ‘ 3 ™ al oan | 
a es ee : o I i, \* So te ly, aS SENT 
é | i. Sag ey f i . a : a : = ‘ 1 
ss . =: @ ’ ‘ % eae * . ‘ ane _ ie a - : 
Rc ° ' ~ ote - : 7 pm ‘ : fs 
ee ¢ i. a mae a at. eet 7 ‘ 
| ee =. a oo A @, Ber est of 
| “EE AE ae a a ae a * y 
| Se eee a 4 aa | % oP nif 
| a “ . a Pe , . Yee Bie) > ae cn } . 
- oe. x ss a aS Bats = ee 
Ai Be = A}. ‘ « 2 
ast ‘ ; 
P ae, ‘ 
| « PP, - ae 
ie BF) BOS or ee 
~ bi) re Bea ac 5 
a a Se tae 
_- os | Se 
Wud ba aa es re 
a 5 oe 
ie Ps ad 
sae } mare ae 
las vs 
; q Ses ae 
aes, et en 
: \ Ba 8) ae 
iio. } Bie i aE 
Pex. yey (yale 
ag | ; Wee eee 
Be ce “SA ne 
a : Se shel = 
—s She iia ana 
mee 2. ah er 
iy fers . = 
oe i ae 
<a hae. 
ss 2 | - 7 ee oe 
: ’ foi 2S ei es 
a 3 af < 
‘ “4d : 
eS 
a 
- i ey pe “ 
+ | Sa y 
| 
- Pk a A aa ri 
—— Bist is eee 
eae Wars ee 
: > 
TRE Eee re aan aE 
¢ SRD pratt an degen Pa pe Re a EA ate Pen | 
2 _ -_ - | a aes y ae Po aes 
os es oe ie 
eas ye eee 
pe Bals 2D coon 
sae eae i deer 
ee te aaa PETA cease 
me a if es ssl m4 . tie 
rs Js ie oS a rae eee ee Oe 
a Cy ee he oe: ae aes pe: 
: ie Ee = er ae eo hn aad rie 
ie % Ry oo. 
ah | ax sci 7 toad Maree SE: ; 
ee Bi eS WATTS FULL POWER j Bic! ie 
he a +2 se 
oe Ra a 4 ’ Be ay 7 oa 
‘ : 4 2 Lees 
: 
| Se 
oe oy = 
a ee eee ee yr ces 
eat ee 4 i at eee St ate 
een - ‘ wae : 
aa) aed . aioe R he eS 
eM Oe Peet pe ne 
Sebel ' Pop 
ees ci pe ae ee 
ae ere Beato = wr ve ha 
ee } Tee eee 
ie ee : | i ce 
i. | Se en ae 
pare i as eee 
: 4 ‘ ieee or x 
ee oat ica: and 
ao ty ¥ we a? : ei e nS | — 5 v, 
Pan é eed Sl ok Ta Th eet aba s ey eo ee is Smee ef 2, 
ce : el Pen WRN ee aire > D i Cah anaes = Ray Sen eens AS ae (A ; ; fs ae 
oe a a a kon : Ler amet * aay ac : ‘SS tia: e } 4 
ee ee ee - te i ee in! es i bs piles te f° ee 
oil eee _ a ies Poe ° 5 oa ee Pr ; a 
oe yeh . x A te i a i ake i 2S i hs 6 Bite. : ae ig a via : ore ' eater ee s., 
pees 5a it een ae us a pees 22) Bd Saat oe cel Slee ARS "lad ts Eran i ae A aes: H “ 
Na. ei we ore aot aa : i ! : ss ee ¥ a e. asa . Sh ee t 
’ ‘ i aes LE oe, . “ a : ‘ Y 3 = st 4 { Ca 
4 : te i : + ee ee P 4 it _ Elgciet oe 
: S rons re sie ae : : ; Bp hee go ea ees ag, 5 sae 
i here : :* HO Ne ee re Se ee ee a 
3 ee ¥ beh i = ye bees a ceo Bae hors i or i eat 
; Maat Peary ren aia , sri it ; = pie f Faas 
po ee A SV Oh ages. nah aie ihe ky. Te eee A S ; 4 
oo en Ae Siee w: 4 Bt vee Teta : ; : . { 
fea: a PAS 9, Wa Bi . : Poke 4 : : 
& Z , Ss oy OS UE ‘ : ac ee ci ees te 
5 7 peeten pie 8) Se ss ES ae ae de ive oak Ds Tones 3 eee, RA 
Fas DN ce Mya ‘ rg ie ey i % es = a : - a 4 Ohi ey. 
= a ie . : e Neale Seis Ca Pea ile. ee 
See eee ay eee aor a Pte 
ae ‘shea Pa. os cee ox ae 
; es , : i ee a Regidiig ire ars 
a er cmt r; } na ee eae x 
; : ¥ as Sc Fae 5 - - = a es wae . 
4 . Ewe ake: . Ao eee ¥ pelt tee . d dy } 
z tise ems fin 3 ve rar aed a A : ee 
“4 | sale baa oe on : 
ah, : ie : : i : 
ce ea RY e 7 : - ; 
7 ¥ 
‘ % ; a " q i 
“i BE aR. aod am i ies Sac i . 
Da, \ pe & . ee = 
— = : TY E DW a oe : 
i Le eer Pig, melanie iy ede} Tey 
cs) setae pe he ie P weigh z ae” sone 
es seas he Pears anes ae Sea eee = 
~ aa eee 7 i ie is et OE Santa eee ar Sra, . + } Cra 
, we a Se ” E ey > ‘ ee 7 
* ‘ oS 
hte igs * ’ : ° . : 4 3 e ; ) Seo “ See, a ¥ . : a : “y s é : 2 2 


‘take advantage of department store 


TE, : af : 


Advertising Age, May 31, 1954 


Inland Daily Press Assn. Comes to Grips 
with Problem of Television Competition 


(Continued from Page 1) 
a novelty basis, but because it gets | 
results for advertisers. He told In- | 
land members that the best way | 
to meet tv competition is to im- 
prove their products and to con- 
centrate on their best prospects. 

Much of the money spent on tv 
advertising has been “new ad 
money,” Mr. Van Konynenburg 
said, and as ad budgets in general 
have increased during the last few 
years, newspaper revenue also has 
gone up. 

Mr. Van Konynenburg declared 
that the real victim of tv is radio 
which has “really felt the decline 
in ad dollars.” 


® Television competition, Mr. Van 
Konynenburg said, affects news- 
papers differently depending on 
the size of the community and the 
number of tv stations in the area. 
He listed these categories of tv 
competition: 

1. The small town with no tele- 
vision station but sufficient tv 
service from remote areas. Here 
newspapers should concentrate on 
local accounts which will not be 
influenced by tv, while some of 
the national advertising dollar will 
go to the new medium. 

2. The city with two or more 


meeting tv competition. 

3. Relationships with ad agen- 
cies. It was pointed out that rela-| 
tions with agencies and services | 
advertising matter to every house- should be improved. 
hold in a city or part of a city | 
without individual addresses, un- mended that more pictures be used 
der the special regulation issued | to meet the competition of tv. 
last August. | 5. Discount house advertising. If | 

‘it is refused, do not put it in writ-| 
s “We respectfully, but emphatic-|ing or the newspaper may face a 


4. Use of pictures. It was recom- | Pantagraph, Bloomington, Tl. 


| News, Elgin, Ill; third, Times-Re- | 
publican, Marshalltown, Ta. 

Class D (25,000 to 75,000): First, 
Tribune, Royal Oak, Mich.; second, 
The Journal, Lincoln, Neb.; third, 


TELL AND SELL YOUR STORY © 
"WITH GENUINE ‘Sermbhecaaohilal 


8x10 = Post Cards Tipons | 
tures —Porifohios, 


Class E (above 75,000): St. Louis 
| Globe-Democrat. 


stations. Here the competition is! 
tough, but newspapers must see | 
that they get a fair portion of in-| 
creasing ad budgets and especially | 
promotions. 

3. The small city with only one) 
station. This is where competition | 
is toughest. But again newspapers | 
will find they can do the best job 
on the local level. | 

Mr. Van Konynenburg said he 
has noticed that the “special sec- 
tion’ has been extremely success- | 
ful in taking ad revenue from tv) 
stations. 


s Turning to the newspaper pub- 
lisher who decides “if we can’t 
beat ’em, join ’em,’”’ Mr. Van Ko- 
nynenburg pointed out that tv is 
show business—a field which most 
publishers do not understand. And | 
he added that if nothing else! 
should discourage tv ventures, it is 
the high cost of setting up a station 
and the difficulty involved in mak- 
ing it pay off. 

He advised publishers who do 
undertake tv to keep newspaper 
and tv staffs independent and per- 
mit them to compete freely for ad- 
vertising. | 

Comparing readership of news- | 
papers and time spent viewing tv, | 
Mr. Van Konynenburg said sur- | 
veys disclose people are spending | 
between 5% and 20% less time on) 
newspapers and an average of four | 
hours a day watching tv. He added 
that people do not view tv any less 
after the novelty of a new set 
wears off. 

“But fortunately ad rates are 
based on circulation and not read- 
ership,” he said. “So if people 
spend less time with newspapers, 
they still appear to read as much 
as ever.” 


es Mr. Van Konynenburg §sug- 
gested that newspaper publishers 
conduct research on editorial con- 
tent, physical makeup, style and 
use of pictures, so they can de- 
termine better ways to attract the 
tv viewer’s attention. 

Newspapers, he said, will al- 
ways be able to do the best news 
covering job, and no matter how 
much on the spot coverage people 
see and hear on tv, they still want 
to read the digested, well-rounded 
stories in their favorite paper. 

The association issued the fol- 
lowing statement: 

“The board of directors.. .is 
greatly disturbed by the fact that 
the Post Office Department con- 
tinues to permit bulk mailings of 


ally, protest this regulation as | 
clearly discriminatory in favor of 
a single advertising medium, since | 
under this regulation the Post Of- | 
fice has entered the private busi- 
ness of house-to-house handbill 
distribution in direct competition 
with all other advertising media.” 

Other items taken up by Inland 
included: 

1. Cost controls. It was urged 
that improved bookkeeping ma- 
chinery be installed in small towns. 
Other suggestions were the aboli- 
tion of overtime and nine-column 
classified pages for all papers. 

2. Earlier deadlines. This was 


considered a good idea in view of 


suit. 
a Ten newspapers were awarded 
certificates for outstanding public 
relations efforts in the fourth an- | 
nual contest, sponsored by Inland 
and the William Allen White. 
School of Journalism & Public In- | 
formation of the University of | 
Kansas. The winners are: 
Class A (up to 5,000 circula- | 
tion): News, Greenville, Mich. 
Class B (5,000 to 10,000 circula- 
tion): First, Ledger, Mexico, Mo.; 
second, Tribune, Hibbing, Minn. 
Class C (10,000 to 25,000 circula- 
tion): First, Journal-Standard, 


NOW AVAILABLE! 


Monthly Inventory of 
Drug Products in Grocery Stores 


Deodorants ¢ Hair Tonics e Headache Tablets 
Shampoos ¢ Toothpastes 
If you have a product in one of these classifications write for complete details. 


Freeport, Ill.; second, Courier- 
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Take a tip from Mr. Caldwell—when selling the rural Southwest! 


Like other Texas manufacturers with beginning advertising budgets, Mr. 
Caldwell must get direct results from the farm magazine he uses. He refuses 
to experiment. He selects only the magazine he knows is the favorite with his 
present and potential customers. 


Yes—Mr. Caldwell chooses The Farmer-Stockman exclusively. He has dis- 
covered what many others (both large and small advertisers) have known for 


many years. . 


every time! 
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SUBSCRIBER FAMILIES 
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Other States ............ 5,560 

EE eR 406,082 


Ywned and Operated by The Oklahoma Publishing Company @ The 


. for sales in the rural Southwest—it’s the Farmer-Stockman 


Serving the Rural Southwest for 43 Years 
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SABRE CORP RNE  i w Fee Come I ek IR oe ee me 


MADE OF KRENE—Bakelite Co. is using. 

color pages in magazines to acquaint con- 

sumers with products made of Krene, a 

vinyl film. More than 200 department stores 

are expected to tie in with the promotion. 

The ad above, set for the June 7 issue of 
Life, starts the ball rolling. 


Magazine Campaign 
Set for Bakelite’s 
Krene Viny] Plastic 


New YorK, May 23—Krene—a 
vinyl film and sheeting produced 
by Bakelite Co.—will get a pro- 
motional boost beginning June 7 | 
when a full-color page for wading | 
pools and other inflatable items | 
made of the plastic appears in Life. | 

Bakelite, a division of Union| 
Carbide & Carbon, also plans full- 
color pages in the June 12 and 19 
issues of The Saturday Evening | 
Post and the July Better Homes & | 
Gardens. 

Theme of the promotion, which | 
has attracted over 200 department | 
stores in about 50 markets, will be | 
“Oceans of fun... right in your | 
own backyard.” The department | 
stores will do local merchandising | 
integrated with the magazine ad- 
vertising. Bakelite is supplying dis- 
play units and promotion kits to 
the stores. | 

The display material includes a | 
Krene trefoil symbol which in- 
flates to about 20x20” for sus- 
pension from ceiling or wall to fc- | 
cus attention on window or floor 
displays. Stores will also get 30x 
40” reproductions of the Life ad, | 
as well as smaller, easel-mounted 
reprints. 

Pokrass & Gauss is handling the | 
merchandising program, and J. M. 
Mathes Inc. is the agency, 


| 
| 
| 


Universal Celebrity Bows 
Universal Celebrity Enterprises 
Inc. has been formed to act as 


AMBASSADOR 


and THE BUTTER 


merchandising and licensing agents | are 
for celebrities to national adver- | Louisville 
tisers and industry. The new com- Washer Mfg. C: 
pany headquarters in Hollywood | Lake Shores, At 
at 6274 Sunset Blvd. and has es-| Mfg. Co., 
tablished a New York office at | cotton and synth ": 
1619 Broadway. 


Mitchell WerBell Adds Five 


Advertising Age, May 31, 1954 


National 


elers  Club;|Mergenthaler subsidiary. Mr.; Hainline Named Ad Director 
Cha 


-0.; Speedy Sloane will open an advertising si i 
stint; ‘Norss counseling Service aod publianer st Holla Dalen 
.an orri | ‘tae dhelin. 

has been named advertising direc- 
ge olga of BIB Issues TV Film Directory (tor of Tourist Court Journal, Tem- 
~ Broadcast Information Bureau, ple, Tex. 


New York, has issued to its sub-' 


rgenthaler scribers the third edition of its Einhorn Names Tinkhauser 
has resigned | ‘Directory of Free TV Film.” The! June Tinkhauser, formerly with } 


Dalto 


Sloane Leaves ™ 
Joseph T. Slcan: 


Mitchell WerBell Advertising, as assistant adver sing manager /directory lists public relations Batten, Barton, Durstine & Osborn 
Atlanta, has been appointed to of Mergenthaley —inotype Co., films made by the top 100 adver-| has joined Edward Einhorn Inc.., 
handle advertising for five com- New York, an! s advertising |tisers and thousands of smaller Huntington N. Y., asa copywriter 
panies. The agency’s new accounts manager of D vison Corp., a advertisers. ‘en food, fashion ond furnishings. 
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ARF Directory Lists 

7 7 Hi selves as qualified to do this type 
Organizations Doing ee ola gy nye li Age a 
Motivation Research 


of a series of five reports pre- 
New York, May 26—Advertis-|of the foundation’s committee on 


‘active in the field of motivation 
/research, or who regard them- 


pared by or under the supervision 


tributing tc subscribers its new Dr. W. H. Wulfeck, executive com- 
“Directory of Organizations Which mittee chairman of William Esty 
Conduct Motivation Research.” | Co. 

It is a 140-page listing of 82 ARF has already issued “An In- 
commercial research practitioners troductcry Bibliography of Moti- 


ing Research Foundation is dis-| motivation research, headed by. 


vation Research” and “Language 
of Dynamic Psychology as Related 
to Motivation Research.” 


s Within the next few weeks it 


will issue a “Directory of Social | 
in Motiva-' 


Scientists Interested 
tion Research in Advertising and 
Marketing.” 

These reports are designed to 
provide fundamental information 
which will enable advertising peo- 
ple to gain a better understand- 


ing of motivation research and its ; 


applicaticn 
selling. 


to advertising and 


Burnett Has Toni's ‘Viv’ 


In a story in last week’s AA 
announcing the introduction on a 
national basis of Toni Co.’s new 
Viv lipstick the agency for Viv 
was identified as Weiss & Geller, 
Chicago. This was incorrect: Leo 
Burnett Co., Chicago, is handling 
Viv advertising. 


Phone PLaza 1-2700, New York. 


en 


in 
eee 


means... 


KY W—Philadelphia—50,000 Watts 
KDKA—Pittsburgh—50,000 Watts 
WOW O — Ft. Wayne—50,000 Watts 
KE X — Portland, Oregon—50,000 Watts 
W BZ-TV—Boston—Channel 4 


WPTZ (TV)—Philadelphia—Channel 3 


ata aT OE. 3g ere aap ee tanateenimay ots. nn 


WBZ-W BZA-—Boston, Springfield —51,000 Watts 


WBC means sales ... WBC means audience ... WBC means audi- 
ence-action ... because WBC stations dominate their areas. Contact 
Eldon Campbell, National Sales Manager for ra‘°s and availabilities. 


WESTINGHOUSE BROADCASTING CO., INC. 
Exclusive National Representatives: Free « Peters, Inc. 
444 Madison Avenue, New York 22 N.Y. 


BUt we be need the many things you mote 
AOR Nene 0 eputans oe ON Bm one sake 

8 A a em Peony BE MEE chee Mate see te 
ee ee ee 


prennerer ss ea. 


ee ee 


ee 


one om AE AE wet at tem we ea oe em HS ma 
PRR Oe mY eee te EE mere 
ee 
Aen RN ete Owe 


end 


on 


SEND NO MONEY—This plea for clothing 

and fabrics for the American-Korean Foun- 

dation is being addressed to the garment 

industry in New York via space paid for 

by various stores. Sterling Advertising 
Agency is the volunteer, 


Hardware Stores Sell Books 


Hardware stores will soon be 
selling books, under a plan worked 


,out by the National Retail Hard- 


ware Assn., which has 23,000 mem- 
ber stores. The books, do-it-your- 
self volumes published by Popular 
Mechanics, will sell for 25¢ each, 
and will form part of do-it-your- 
self centers in the stores. 


Brief Puts Out ‘B.t.u.’ 


Brief Publications Inc., New 
York, is publishing “B.t.u.” for the 
McNally Pittsburg Mfg. Corp., 
Pittsburg, Kan. The publication is 
an external house organ dealing 


'with the coal industry. It carries 
|;condensed items from 21 periodi- 


cals in the coal and allied fields. 


Names St. Georges & Keyes 


H. K. Porter Co., Pittsburgh, has 


‘named St. Georges & Keyes, New 


York, to handle its advertising. 
Porter’s nine divisions continue to 
place through six other agencies. 
Albert P. Hill Co., Pittsburgh, for- 
merly had the parent account. 


2 Join ‘New Equipment Digest’ 

Fred J. Zindler and Michael 
Gately Jr. have joined the Chicago 
sales staff of New Equipment Di- 
gest, a Penton publication. 


70 OPEN THE DOOR 


70 THE 
CONSTRUCTION 
MARKET 


USE 


Multi-Billion Dollar 
INDUSTRY 


Associated Construction Publications 


Construction Construction Bulletin 
Construction Digest Constructioneer 
—. Dixie Contractor 
Michigan Contractor 

and Builder Mid-West Contractor 

Mississippi Valley New England 
Contractor Construction 
Rocky Mountain Southwest Builder 
Construction and Contractor 
Texas Contractor Western Builder 


For Information Write: 
G. L. ANDERSON, Sec'y. 
1022 Lumber Exchange Bidg., Minneapolis, Minn, 
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Notre Dame V.P. 


Calls NCAA's TV 
Lid ‘Reactionary’ 


(Continued from Page 3) 


ference to CBS, he also noted that 
one of the networks is seriously 
considering strong Saturday after- 
noon programs “not related to 
football.” 


# Another criticism by Father 
Joyce was that “controls always 
tend to become more restrictive.” 
He contrasted the situation in 
1951, when any college could 
make two tv appearances, with the 
present system providing for only 
12 games during the whole season. 

“Now, he said, “even the local 
telecasting of sold-out games has 
been banned—why, I can’t imag- 
ine.” 

Father Jcyce proposed “natur- 
al restrictions, based on public 
interest.” He looked forward, he 
said, to a three-level system of na- 
tional, regional and local telecasts, 
involving as many as 50 teams 
nd covering a total of about 300 
games per season. 

Jerry N. Jordan, N. W. Ayer & 
Son, cited figures to support his 
and Father Joyce’s positions that 
sportscasting is not going to de- 
stroy sport. A survey of 1953 
sports events showed, he said, 
that spectators are buying up all 
the top-price seats, while the 
bleachers stayed empty—regard- 
less of whether games were tele- 
cast or not. 

Last season, for example, the 
Philadelphia Eagles sold 75% of 
their $5 seats and only 25% of 
their $2 seats, Mr. Jordan reported. 


= “Good performance, good ac- 
commodations and good promotion 
can boost attendance higher than 
ever before,” he asserted. 

Other members of the sports 
panel were Frank Lane, v.p. and 
general manager of the Chicago 
White Sox; George Trautman, 
head of the National Assn. of Pro- 
fessional Baseball Leagues, and 
George J. Higgins, v.p. and gen- 
eral manager of KMBC, Kansas 
City, who presided as chairman of 
the NARTB committee. 

All three made pleas for more 
interest in local sports events, es- 
pecially minor league baseball, 
where attendance has declined 
50% between 1949 and 1953, Mr. 
Trautman said. 

Mr. Higgins called for every 


Anyone in your office can bet perfect 
headlines, body text, with Fototype. 
(A stenographer set this entire ad!) 


broadcaster to get interested in 
the sports organizations in his 
community. “We think radio and 
tv can revitalize the minor leagues 


major league baseball back in the 
30s,” he said. 


Intermountain Adds Affiliate 

Intermountain Network has ex- 
panded its coverage to include El 
Paso, Tex., where the outlet is 
KSET. This brings the network’s 
total affiliates to 45. 


in the same way radio rebuilt) 


s Agency 
ias ~=© formed 
ising at 6305 
The agency 
itton-Lowell, 
1as been dis- 


George Patton 7: 

George Pattcn 
George Patton A/\ 
Yucca St., Hollyo 
is a successor (0 
Beverly Hills, wi ic 


solved, and nw handles all 
accounts forme iy handled by 
Patton-Lowell. 

Norman Hill Gis romotion 


Norman Hill, fo: .erly promo- 
tion manager, ha; b en named di- 
rector of promotion nd public re- 


lations for Pines Publications, New 
York. He succeeds Frank P. Lualdi, 
who was recently named a v.p. 


Link 300th TV Station 

The long lines department of 
American Telephone & Telegraph 
Co. has announced that 300 tele- 
vision stations are now receiving 
network service. The latest is 
WKNY-TV, Kingston, N. Y. Al- 
most three stations a week have 
been added so far this year and 
about 60 more are expected to have 
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network facilities by the years’ 
end. There are now about 380 sta- 
tions on the air located in some 
250 cities, 191 of which have net- 
work television service. 


Witt, White Named V. P.s 

Harry W. Witt, manager of the 
Los Angeles office of Calkins & 
Holden, Carlock, McClinton & 
Smith, and Philip McA. White, 
manager of the Chicago office, 
have been elected v.p.s of the 
agency. 


Cuts type costs by as much as 90%. 
Use for house organs, catalogs, ads, 
direct mail, brochures—even letter- 
heads! Clean, sharp characters for 
offset, zincs or silk screen reproduc- 
tion. Over 250 type styles and sizes. 
Send for your free copy of Catalog 63. 


Y PE 


420 Lexington Avenue, New York 17 
609 Union Commerce Building, Cleveltind 14 
333 North Michigan Avenue, Chicaga 1 


CAPPER PUBLICATIONS, INC. 


912 Kansas Avenue, Topeka 
816 West 5th Street, Los Angeles 17 
1207 Russ Building, San Francisco 4 
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‘Steel’ Publishes 
252-Page List of 
Metalworking Plants 


CLEVELAND, May 25—What is 
probably the most thorough listing 
cf U. S. metalworking plants 
ever compiled has been issued by 
Steel, a Penton publication. 

Based upon a continuous census 
of the industry conducted by the 
publication since 1939, the data 


has been published in a 252-page 
volume titled “Metalworking Mar- 
kets in the U. S.” 

A 24-page summary of the 
larger volume—“Analysis of U. S. 
Metalworking’—and a 22x34” 
map showing concentration of 
metalworking plants by counties 
has been prepared for free distri- 
bution. They can be obtained from 
S. F. Marino, Penton promotion 
manager. 

The 252-page volume is _ in- 
tended as an aid in determining 


market potentials of industrial 
suppliers in given areas. Data is 
broken down by the standard in- 
dustrial classification four-digit 
system to show the number of 
each type of metalworking estab- 
lishment employing 20 and more 
workers in each county of the 
U. S. 


Blaine-Thompson Adds One 
Fishery Products Inc., Cleveland, 
and Fishery Products Ltd., St. 


pointed Blaine-Thompson Co., New 
York, to handle advertising for its 
Blue Water frozen fish fillets and 
fish sticks. Regional programs are 
being planned. 


‘Reporter’ Buys ‘World’ List 
The Reporter, New York, has 
purchased the subscriber list of 
World, which will cease publica- 
tion with its June issue. With the 
July 6 issue, Reporter said it will 
have a circulation of more than 


John’s, Newfoundland, has ap-_ 100,000. 


smart advertisers (and their advertising agencies) 
never miss a bet... have a sixth sense about potent 
sales opportunities... have their weather eye on 
Household’s phenomenal growth... and recognize a 


buy-minded, homeowner audience when they spot one! 


Household’s circulation now tops 2,378,000 and it’s 
still growing! And with more pages than ever devoted 
to home-service editorial, it’s getting a better-than- 
ever reader response® in that terrific market . . . cities 
and towns under 50,000 population! 


*Quality readers, too! 76.4% of all House- 
hold’s families own the homes they live in! 


HOUSEHOLD... 


the only 1007 home sewice magazine 


 Moreand More 


new advertisers are | 
joining the sales parade | 


in HOUSEHOLD 


Admiral Freezer 
Aladdin Homes 


American Telephone and Telegraph 


Ann Baldwin 

Bendix Washer 

Bolens Garden Tractor 
Brecks of Boston 
Colgate Dental Cream 
Consolidated Cosmetics 
Consolidated Trimming 
Crane Company _ 


Elkay Manufacturing Company 


Formica 
Fostoria Glass 
General Electric Freezer | 


General Electric Home Laundry 
General Electric Refrigerator 


General Electric Television 


Heatilator 

Hemp and Company 
Hotpoint Freezer 
lronized Yeast 

Jell-O Pie Fillings 
Jell-O Salads 
Lipton’s Frostee Dessert 
Luxury Furniture Co. 
Manitowoc Freezer 


Minnesotc Mining and Manufacturing 


Modess 


Moeller Manufacturing Company 


_ Morton Solt 
Niagara Starch: 


Norwich Pharmacal Company 


* — Norforms 


Parker Brothers Games 
Reynolds Metals 

Seng Com: «ny ss 
Seymour ‘ith and Son 
Swansdow: Cake Mix 
Truetone <dio 


Truetone -/evision 
Universal | offeematic 
Universal acuum Cleaner 

~ Western / 'o Davis Tires 
Western / . 0 Gardening Supplies 
Western / 0 Paints | 
Wurlitzer anos 


Oregon Siate Highway Commission 


ARF Directory Lists 
Organizations Doing 


Motivation Research 


New York, May 26—Advertis- 
ing Research Foundation is dis- 
tributing to subscribers its new 
“Directory of Organizations Which 
Conduct Motivation Research.” 

It is a 140-page listing of 82 
commercial research practitioners 
active in the field of motivation 
research, or who regard them- 
selves as qualified to do this type 
of research. The directory is one 
of a series of five reports pre- 
pared by or under the supervision 
of the foundation’s committee on 
motivation research, headed by 
Dr. W. H. Wulfeck, executive com- 
mittee chairman of William Esty 
Co. 


@ ARF has already issued “An In- 
troductory Bibliography of Moti- 
vation Research” and “Language 
of Dynamic Psychology as Related 
to Motivation Research.” 

Within the next few weeks it 
will issue a “Directory of Social 
Scientists Interested in Motiva- 
tion Research in Advertising and 
Marketing.” ‘ 

These reports are designed to 
provide fundamental information 
which will enable advertising peo- 
ple to gain a better understand- 
ing of motivation research and its 
application to advertising and 
selling. 


ANA Elects Seven Members 


Seven advertisers have been 
elected to membership in the Assn. 
of National Advertisers, New 
York. They are American Safety 
Razor Corp., New York; Blaw- 
Knox Co., Pittsburgh; Chivas Bros. 
Import Corp., New York; Allen B. 
DuMont Laboratories Inc., Clifton, 
N.J.; Spring Mills Inc., New York; 
Telephone-Sound division of 
Stromberg-Carlson Co., Rochester, 
and Wings Shirt Co., New York. 


Amana Boosts Wayne Harger 

Amana Refrigeration Inc., 
Amana, Ia., has promoted Wayne 
E. Harger from assistant sales 
manager to market research man- 
ager. 


Carol Deb Names Sherres 

Carol Deb, New York maker of 
costume jewelry, has named Mar- 
vin Sherres Inc., New York, to 
handle its advertising. 


"NATION'S LARGEST TRADE TERRITORY 


NOT ONE... 
BUT TWO 


Separate and distinct 
newspapers cover 


The Fabulous Southwest! 
One Low Rate—30¢ line—Buys Both! 


The Fl Paso Cimes 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! 
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Canco Promotes Henschel 


George F. Henschel has been 
named general manager of sales 
for American Can Co., New York. 
He has been manager of sales fcr 
the company’s Atlantic division. 


Horlicks Corp. to Ken Seitz 

Horlicks Corp., Racine, Wis., has 
appointed Ken Seitz & Associates, 
Milwaukee, to handle its advertis- 
ing. The company formerly han- 
dled its advertising direct. 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 
Bacon's Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00 —it will soon save its cost. | 


| BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


Beecher Joins Sales Staff 


John B. Beecher Jr., who for 
six years was on the national ad- 
vertising sales staff of the Phila- 
delphia Inquirer, has joined the } 
sales staff of Progressive Farmer, § 
New York. 


Stensgaard Safety Noted 


W. L. Stensgaard & Associates, 
Chicago, has been awarded a silver | 
plaque by the Liberty Mutual In- 
surance Co. for completing 1,036,- 
|464 man hours without a lost-time 
accident. 
| 


Madsen Directs BAB Service 


Arch L. Madsen, former v.p. and 
general manager of KOVO, Provo, 
Utah, has been named director of 
member service for the Broadcast 
Advertising Bureau, New York. 


Murray Joins Crowell 


Mrs. Ruth Brown Murray, for- 
merly with Viking Press, has} 
joined Thomas Y. Crowell Co.,| 
New York, as publicity and pro-' 
motion director. 


 KING-SIZE Industry 


In Winston-Salem industry is KING-SIZE: 


| ON THE MARCH—Drumming up trade for the Boston convention 
of the Advertising Federation of America (June 20-23), members 
of the Dallas Advertising League got into the Spirit of ‘76 at a 
| recent meeting. Lecding the procession (left to right) are J. 
| Howard Payne; Car! Johnson and Tom Treece (both of Southern 
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Methodist University), and George Yeyl. It may surprise you, 
but the scantily clad figure in the background at left is Pau! 
Revere. With him are his horse; Rext Lentz; George Watts, and 
Rosemary Payne, modeling the latest in Boston bathing attire, 
complete with a “censored” sign. 


_ PHILADELPHIA, May 25—A new 
| eR plan to tie in the 
exclusive sale of some 30 na- 
tionally-advertised kosher prod- 
‘ucts with fund-raising efforts of 
|sisterhoods of about 75 Jewish 
/congregations will be tested here 
‘next fall and winter by Packman 


Jewish Sisterhoods to Participate in Test 
of Merchandising Plan for Kosher Products 


Boston Publicity Club Elects 
Morgan Plummer, with the pub- 
lic relations department of John 
, |!Hancock Mutual Life Insurance 
on until the final month, when | Co,, has been elected president of 
each label will be worth only one the Publicity Club of Boston. 
, point. ot ; Marie H. Houlahan, director of 
_This sliding scale system is de-| publicity and public relations, 
signed to prevent groups from|WEEI, Boston, has been elected 
jholding labels over into other/treasurer. 
/months in order to collect the big 
monthly prizes. 


R. J. Reynolds Tobacco Company—The largest 
cigarette manufacturing plant in any city in the world. 
P. H. Hanes Knitting Company—World’s largest 
manufacturer of men’s and boys’ knit underwear. 
Hanes Hosiery Mills Company—World’s largest 
manufacturing plant for circular knit hosiery. 
Western Electric Company—Headquarters for North 
Carolina Radio Shops. 

And 265 Other Diversified Industries 


Forsyth County is North Carolina's leading manufacturing 
county . . . and since 1945 the Winston-Salem area 
has led all others in the State in industrial growth. 


KING-SIZE Market 


mie 
9 _— 
? 


gi 


The Winston-Salem morket is actually an important 
9-County area of North Carolina, made up of 17 
bustling Northwest North Carolina communities. 
9-County Area Population 

431,259" 


9-County Area Consumer Spendable Income 
$527,199,000** 


*1950 Census 
**1954 Consumer Markets 


WINSTON-SALEM 


and Northwest North Carolina 


YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- WINSTON-SALEM “TWIN CITY 
nel are the only pa- 


meee JOURNAL and SENTINEL 


fering a Monthly 4 { 
Grocery Inventory — _. MORNING SUNDAY EVENING 


an ideal test market. National Representative: KELLY-SMITH COMPANY 


' Associates. 

The plan, which is being launched 
initially in eastern Pennsylvania, 
Delaware and South Jersey, will 
be known as the Kosher Korner 
Plan and will zun from October, 
| 1954, through April, 1955. 

' Leon H. Packman, president of 
Packman Asscciates, told ADVER- 
‘TISING AGE that if the test here is 
successful, his organization will 
_ begin enrolling sisterhoods in other 
‘zones around the nation. A maxi- 
‘mum of 75 sisterhoods will be 


Promction and publicity for the 
plan will be limited to Anglo-Jew- 
_ish papers in the zone and to house 
‘organs of the sisterhoods. In this 
area, the Jewish Exponent will 
‘list the manufacturers and pro- 
‘mote the Kosher Korner every 
-week during the five-month pe- 
‘riod. 

The plan has the official sanc- 
tion cf the Philadelphia branch of 
'the National Women’s League of 
|the United Synagogues of Amer- 
ica, Mr. Packman said. 


lined up in each zone, and each) 


‘zone will be promoted independ- 
ently of the others. 


/@ Here’s how the plan is set up: 

Packman Asscciates will line up 
the sisterhoods interested in rais- 
ing funds for their synagogues. 
Each sisterhood is guaranteed 
some financial return and prizes 
will all be cash. Labels of par- 
ticipating products will be col- 
lected on a point system. 

Packman will enlist the partici- 
pation of national manufacturers 
who make kosher products. A 
limit of 30 preducts has been fixed 
to make the plan more practical, 
Mr. Packman said. ‘One manu- 
facturer can enter more than one 
product, however. 


To make cash available for the! 


prizes, each manufacturer will be 
asked to contribute either $2,250 
per product—this sum to include 
Packman’s commission—or one- 
thirtieth (fcr each product) of the 
$35,000 needed for the cash prizes 
to the sisterhoods. 

On this plan, the manufacturer 
will pay Packman 4% of the ex- 
‘isting retail price on each label 
‘returned, with a ceiling of $2,500 
for both the 4% on labels and the 
amount contributed toward the 
‘cash awards kitty. 


s Each sisterhood will be pro- 
vided with lists of the products 
whose labels they are tc save. 
Cash awards will be based on the 
number of labels saved by an in- 
‘dividual sisterhood, compared with 
the number saved by other groups. 
_ During the first official month 
of the drive, each label turned in 
will be credited with five points; 
during the second month, each 
label will get fcur points, and so 


‘Shea Joins Sutherland 

Frank J. Shea, director of tv 
and commercial sales at the March 
of Time for 13 years, has joined 
John Sutherland Productions, New 
York, as director of industrial 


sales. Mr. Shea headed the devel-| 


opment of the March of Time’s 
\industrial film department. 


Merit Joins ‘Block’ Sponsors 

Merit Greeting Card Co., New- 
ark, N. J., has bcught a series of 
Monday through Friday participa- 
ticn; in the “Martin Block Show” 
over ABC Radio. Louis F. Her- 
man Advertising Agency services 
this account. 


| 


imum power WTAR-TV 


With 1049 ft. tower and 100,000 watts max- 


Glasspar Co. to West-Marquis 
Glasspar Co., Santa Ana, Cal., 
has appointed West-Marquis, Los 
Angeles, to handle advertising and 
public relations for its Fiberglas 
boats, auto bodies and industrial 
products. The company has ar- 
nounced plans to open an easicrn 
plant by the first of next year. 


Pines Elects Lualdi V.P. 

| Frank Lauldi, circulation man- 
|ager of Pines Publications, New 
| York, since 1951, has been elecied 
‘a v.p. of Pines and its newsstand 
‘distribution subdivision, Standaid 
|Circulation Service. 

|WPIX Names Albert Hartigan 

| Albert G. Hartigan, producer-di- 
|rector of the “Ted Steel Show,” 
j}has been named assistant program 
|}Manager and business manager of 
WPIX, New Ycrk. 


Row Aévorteers See Photo-Reports 


“sc Illustrated booklet describes how 
Sickles gets pictures and reports 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


covers 459,000 families 
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BUDD GORE has been appointed publicity 
director of Halle Bros. Co., Cleveland de- 
partment store. For the past year assistant 
to the executive editor of the Chicago 
Sun-Times, Mr. Gore formerly headed his 
own agency, Budd Gore & Co., Chicago, 
and before that was advertising manage, 
of Marshall Field & Co., Chicago. 


Twin Cities Would 
Make Good Baseball 
Town: Market Facts 


MINNEAPOLIS-ST. PAUL, May 25 
—If the Twin Cities can wangle a 
franchise, there are plenty of big 
league baseball fans here, accord- 
ing to Market Facts Inc., Chicago. 

The research organization has 
completed a study for a group of 
Minneapolis and St. Paul business 
men and found that average an- 
nual attendance would run to) 
more than 750,000 if a major | 
league ball club were to sup-| 
plant the present Triple A fran-! 
chises now cperating in the two| 
cities. 

This projected attendance fig- 
ure compares with total attend- | 
ance, for instance, of 548,086 at, 
Cincinnati Redlegs home games| 
last year and 595,594 for the) 
Washington Senators’ home games. | 
Milwaukee’s first year in the ma- | 
jor leagues brought out 1,826,397) 
fans, to lead the league in attend- | 
ance. 


® To determine the area from, 
which fans might be culled, the) 
research organizaticn sampled 3,-| 
000 customers attending games in| 
five major league cities. More) 
than 80% of the patrons were} 
found to live within 50 miles of | 
the park and better than nine out 
of ten lived within a 100-mile. 
radius. | 

In addition to these figures on) 
attendance, Market Facts discov-| 
ered that different teams attract} 
different crowds. “Related to con-| 
cession sales,” the ccmpany says, 
“a crowd of a given size attracted | 
by one club will buy far more) 
beer than will a crowd of the same} 
size attracted by another club.” | 

When the New York Yankees_ 
come to town, the study fcund,| 
beer and hot dog sales are general-| 
ly the lowest, while sales of these 
baseball park specialties are con-| 
siderably higher when the Cleve-| 
land Indians are the visiting eel 


ers. 


Cummings Leaves Agency 


N. W. Hopkins has purchased the 
interests of Glenn H. Cummings in 
Cummings & Hopkins, Detroit, and 
with his son, James H. Hopkins, 
will continue the operation as the 
Hopkins Agency. Simultaneously, | 
Mr. Cummings has purchased Mr. | 
Hopkins’ interest in the Record,, 
Northville, Mich., and in addition | 
to publishing the weekly paper, 
will serve as consultant on finan- 
cial public relations to American) 
Motors Corp., which began opera- | 
tions May 1. 


Morgan Joins ABC Film 

Richard R. Morgan, formerly | 
executive secretary to the Allied | 
Motion Picture Theater Owners | 
of Western Pennsylvania, has’ 
joined the business affairs de- 
partment of ABC Film Syndica- 
tion, New York. 


Anthracite Film Ready 

“Black Diamonds, The Story of, 
Anthracite,” is the title of a 16mm 
color film now available for show-, 
ings by local club, educational in-| 
stitutions and tv stations. The film 


|'was made by Paul Alley Produc- 


tions, New York, for the Anthra- 
cite Infcrmation Bureau. 


Jules Power Forms TV Firm 
Jules Power, Chicago television 
producer, has formed Jules Power 
Productions Inc., with offices in 
Chicago, New York and St. Louis. 
Mr. Power, who this month 
changed his name legally from 
Pewowar, formerly was a partner 


‘and executive producer with Her- 


-|network, New York, has 


bert S. Laufman & Co., tv pack- 
Button Granted Leave ager. Mr. Power is producer of the 
Peabody Award winner, “Mr. Wiz- 

Robert E. Button, an account, ge : 
executive with the NBC television 274,” which was judged the best 


granted a leave of absence to take for 1953. 

a special assignment for the De-| 

partment of Defense. Mr. Button | Stout Named Ad Manager 

will be an assistant director of the William T. Stout, former adver- 

office of special operations. tising manager of Continental Rub- 
ber Works, has been named an 

Liberace Adds Sponsors jaeccount executive for Davies & 

Guild Films Co., New York, has | Semenney , Erie, Pa. 

sold the Liberace film shcw in 10 , ‘ 

more markets, giving the syndi-. U. S. Camera’ Boosts Astroff 

cated show a lineup of 185 sta-| U. S. Camera, New York, has 

tions. In six of the ten new areas, promoted Milton T. Astroff, space 

the 30-minute musical session be- representative, to eastern advertis- 

gins its run with a sponsor. |ing manager. 


been Children’s program on television 


| 


The NEWS of the Rockies 


This is growth. For 15 years every 
Publisher’s Statement has exceeded 
the same Statement the year before. 
That's 30 consecutive Statements. 


wig 


Rocky Mountain News 


A SerjgusHoward Newspaper DENVER 


Happy Return 
International Intrigue 
Reigning Beauty 
Commercial Critics 


@ Twenty-five candles glowed warmly on their birth- 
day cake, as The Goldbergs came back to television last 
month (Tuesdays, Dumont). Sponsored by the Vitamin 
Corporation of America for Rybutol, vitamin Gelucaps 
and liquid; and Juvenal, children’s tonic, this favorite stars 
writer Gertrude Berg, Arlene McQuade and Eli Mintz. 
Show goes out over 160 stations, in TV’s biggest line-up. 


hat TY pile 


© Highway Queen of 1954 is the new | 


Soto Auto- 
matic Coronado. To announce this glamorou. car, De Soto 
put it in a high-fashion setting, highlighte | 
appointments, and made a full-color present: jon with this 
Saturday Evening Post spread. Advertisemen’ «|so reminds 
readers to see the motor industry’s top radio-! V show, You 


Bet Your Life (NBC), emceed by quip master Groucho Marx, 


its modern 


@ An age-old question gets a brand-new answer in 
this full-color national-magazine advertisement for Carter’s 
“TRIGS.”: Inviting readers to write for address of 
their nearest dealer, the “Scotsman” ad, first in a new 
series, pulled a remarkable number of responses. Client 
credits this campaign with helping open many more retail 
outlets for the Carter men’s line. Prepared by BBDO Boston. 
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4) Testing commercials before consumer — is one 


of the functions of BBDO’s Copy Research Department. 
Two or more audiences are selected from our permanent 
consumer panel and carefully matched for age, sex and in- 
come. Test commercials are spliced into real TV shows, and 
their ratings for impact, recall of sales message, believa- 
bility, ete., determine which commercials go on the air. 


BATTEN, BARTON, 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND 


DURSTINE & OSBORN, 


+ PITTSRURGH * MINNEAPOLIS * SAN FRANCISCO * HOLLYWOOD * 


INC. Advertising 


LOS ANGELES + DETROIT * DALLAS * ATLANTA 
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Source: Starch 1954 


Wage-earners have more real money to spend than 
any other group! Look at these eye-opening charts: 


All families with All families with Annual Discretionary 
incomes over $5,000 $3,000-$5,000 income Spending Power 


Discretionary Spending Power is the key to the wage earner market. After the fixed living expenses have been accounted | : ss 
for, the remaining income can be spent at the “discretion” of the family for—improved standards of living, luxuries, etc. Even | Pe. 
as far back as 1952, this loose money amounted to 80 billion dollars and wage earners had two-thirds of it all! 
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ng 1954's best customers? 


\rimary households 


| 
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y all four women’s service magazines combined! 


The biggest of these women’s magazines reaches only ] out of 10! 


Sa 


rimary households 


SL. TI ET 
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y all four big weeklies combined! 


The biggest of these weeklies reaches only ] out of 14! 


rimary households 


B\/ all four top store magazines combined! 


The biggest of these store magazines reaches only | out of 8! 


vy have the greatest amount of “loose” money to spend. 


eo 


TRUE STORY’s carefully developed editorial formula —_ Full information about these millions of women and 
gives its readers the kind of help they want—and why they don’t respond to other types of magazines 
can’t find in the editorial formula of any other maga- _is contained in a fascinating new book, “The Woman 
zine. That’s why TRUE STORY and other behavior That Taxes Made”. It is free to interested advertisers 
magazines are the only way to reach this huge mar- and agencies. Address True Story Women’s Group, 
ket effectively. 205 East 42nd Street, New York. 


FOR TRUE UNDUPLICAT=D COVERAGE USE... 


ue Story 


| ...one of the magazines of the great «= 2UE STORY WOMEN’S GROUP 
which has a circulatio ; of 6,124,775 
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Advertising Age, May 31, 1954 


Advertising Pages and Line ye in Farm Publications 


Official Figures for April and Year-to-Date as Compile: — * Farm Publication Reports Inc. 


Publications with an * report ‘ 


tly to ADVERTISING AGE 


Commercial Dis- 
play Excluding 


Poultry, Classified 
and Livestock, 
-— Total Advertising, in Pages-—. —-——— Total Advertising, in Lines -— — in Lines 
April April Jan.-Apr. Jan.-Apr. April April Jan.-Apr. Jan.-Apr. — April April 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
1da.0 FUE. Sawea sen 56.2 63.1 202.4 226.1 42,514 47.676 153,020 170,955 40,287 44,299 
‘| iana Farmer's Guide 32.0 32.2 129.1 128.1 25,113 25,240 101,172 100,475 18,170 17,769 
Kaisas Farmer ....... 54.2 609 216.0 216.0 41,213 46,305 164,166 164,123 904 40.590 
Micvigan Farmer ...... 80.1 81.7 287.8 263.6 61,517 62,757 221,065 202,431 52,204 50,373 
Mv: ouri Ruralist 60.9 64.5 224.6 240.2 46,258 49,056 170,658 182,560 40,899 42,020 
Mo tana Farmer-Stockman 75.1 76.8 277.7 277.3 56,770 58,044 209,913 209,643 51,037 48,643 
Ne-vaska Farmer ..... 103.1 96.4 384.7 365.5 77,965 72,877 290,860 276,313 69,862 62,195 
Ne. England Homestead 55.0 46.4 183.7 183.0 38,466 32,513 128,575 128,072 28,132 22,745 
Ghia GUO cescissa 77.3 81.9 308.2 309.1 59,354 62,921 236,675 237,442 53,108 57,230 
Orv jon Farmer ....... 56.3 60.5 210.0 213.8 42,536 45,743 158,770 161,636 40,225 42,338 
Ps pony oon Farmer ... 60.7 60.0 254.1 255.2 46,611 46,090 195,111 195,984 41,051 40,800 
p orie Farmer: 
tIllinois Edition .. 110.4 921 418.3 376.4 80,373 67,027 304,516 274,017 72,071 58.650 
tIndiana Edition .. 103.8 90.0 406.3 373.0 75,549 65,485 295,778 271,567 67,247 57,108 
\verage 2 Editions .. 107.1 91.0 412.3 374.7 77,961 66,256 300,147 272,792 69,659 57,879 
Rv al New-Yorker 42.5 40.1 171.4 168.6 33,347 31,438 134,471 132,154 29,266 26,370 
Utah Farmer ........ 57.3 66.2 204.5 237.8 43,281 50,071 154,625 179,759 40,556 46,427 
Wallaces’ Farmer 116.4 102.5 456.6 420.2 91,283 80,366 357,952 329,448 81,870 68,675 
\oshington Farmer 58.3 61.5 212.0 214.0 44,073 46,518 160,262 161,748 41,762 43,113 
Western Farm Life . 46.5 44.0 148.9 154.5 36,462 34,459 116,867 121,126 33,704 32,147 
sHerdsmen Edition .. 23.4 31.2 148.3 192.7. 18,312 24,472 116,273 151,075 3,108 4,302 
Wisconsin Agriculturist be 
& CO. iceicscs 88.9 87.0 331.3 318.7 69,661 68,191 260,159 249,877 67,440 66,239 
Total Group ...... 1,587.8 1,574.5 6,019.4 5,975.9 1,213,151 1,204,868 4,604,282 4,573,055 1,071,443 1,035,654 


Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 


| Farm Linage Trend Figures in Thousands 


| | MAGAZINES 


MONTHLIES 
1954 1954 
APR.| 263 | apr.tol2 
MAR.[287 | MAR.|[965 hall 
1953 1953 
APR. apr. EXE 


_ Bi-Weeklies 


Commercial Dis- 
play Excluding 
Poultry, Classified 
and Livestock, 
— Total Advertising, in Pages -— — - Total Advertising, in Lines _—— in Lines 
April April Jan.-Apr. Jan.-Apr. April April Jan.-Apr. Jan.-Apr. = April April 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
F agazines 
Pd —e aoaey 67.8 79.6 255.2 265.4 29,090 34,139 109,468 120,854 27,721 32,894 
+Country Gentleman 87.0 112.2 361.4 410.3 37,331 48,144 155,055 187,378 36,189 46,619 
tFarm Journal: 
iona Western 

"ieee " Hs ree 120.1 123.4 407.8 412.2 51,517 52,953 174,942 176,833 50,140 51,483 

Western Edition .. 117.8 123.4 403.5 412.2 50,516 52,953 173,083 176,833 49,139 51,483 

Average 2 Editions . 118.9 123.4 405.6 412.2 51,017 52,953 174,013 176,833 49,640 51,483 
Farm & Ranch—Southern Agriculturist: ' 

#Upper South Edition 41.0 41.9 171.5 173.2 17,598 17,981 73,567 74,296 15,818 16,380 

Lower South Edition 40.0 45.3 178.0 186.9 17,170 19,414 76,372 80,186 15,164 17,711 

Southwest Edition .. 56.2 55.5 226.1 234.2 24,110 23,804 97,007 100,471 20,904 20,795 

Average 3 Editions . 45.7 47.6 191.9 198.1 19,626 20,400 82,315 84,984 17,295 18,295 
Progressive Farmer: 

#Carolina-Va. Edition 116.7 114.1 435.9 433.0 79,383 77,570 296,410 294,416 76,575 74,674 

#Ga.-Ala.-Fla. Edition 114.1 118.6 442.0 451.0 77,619 80,630 300,740 306,713 74,542 77,460 

#Ky.-Tenn.-W. Va. 

RD eas «896 106.3 113.9 415.1 420.6 72,300 77,457 282,250 286,035 69,674 74,851 
# Miss.-La.-Ark. 

DE gegueaaea 111.0 115.8 417.5 418.3 75,504 78,766 283,909 284,440 72,626 75,813 | 
#Texas Edition ..... 114.5 121.8 428.1 447.3 77,885 82,803 291,099 304,138 74,561 79,118 
Average 5 Editions .. 112.5 116.8 427.7 434.0 76,538 79,445 290,882 295,148 73,596 76,383 

Successful Farming .... 110.6 114.6 405.1 392.2 49,769 51,553 182,300 176,487 48,899 50,720 

Total Group ........ 542.5 594.2 2,046.9 2,112.2 263,371 286,634 994,033 1,041,684 253,330 276,394 
tChanged from 680-line page to 429-line page in February 1953. {National Less Western and Western editions were not 
listed separately prior to September 1953. Not included in totals. 

onthlies 
‘*Agricultural Leaders’ 

ES eck caet a es 17.2 186 64.7 81.4 7,390 3,647 27,771 15,934 7,390 3,647 
American Fruit Grower . 35.1 36.9 145.8 153.2 15.156 15,920 62,967 66,203 15,031 15,700 
American Poultry Journal: 

#Eastern Edition ... 47.0 43.0 191.2 198.7 20,150 18,456 82,015 85,231 15,531 14,470 

#Central Edition 36.2 32.5 159.3 155.4 15,512 13,942 68,332 66,662 12,515 11,647 

Western Edition ... 33.3 31.3 138.4 135.2 14,295 13,432 59,374 57,981 11,814 11,043 

*#Southern Edition 34.0 — 140.3 — 14,586 — 60,186 — 11,902 a 

Average 4 Editions .. 37.6 35.6 157.3 163.1 16,136 15,277 67,477 69,958 12.941 12,387 
Arkansas Farmer ..... 20.7 22.9 75.9 85.1 15,686 17,287 57,397 64,368 14,959 16,477 
Better Farming Methods 35.4 39.0 146.4 154.4 15,171 16,710 62,822 66.234 15,171 16,710 
Breeder's Gazette 24.1 25.2 83.6 85.5 10,837 11,358 37,616 38,466 9,277 9,659 
*Broiler Growing ...... 447 469 187.1 172.1 19,177 20,103 80,291 69,898 14,370 12,261 
*California Citrograph 25.3 23.3 95.2 92.7. 17,010 15,624 64,022 61.040 16,814 15,358 
*California Farm Bureau 

eer 13.8 13.0 53.6 51.8 10,416 9,842 40,453 39,179 9,744 9,170 
*Carolina Co-operator 9.0 8.7 36.3 35.1 3,780 3,654 15,260 14,715 2,940 2.760 
*Cattleman, The ...... 84.4 97.4 433.9 500.4 35,465 40,908 182,305 210,151 17.521 20,247 
**Cooperative Digest 7.3 6.2 24.4 36.6 3,058 2,590 10,258 15,324 3,104 2.520 
*County Agent & Vo-Ag 

MS sakssewads 196 189 123.3 86.1 8.413 8,120 52,900 36,924 8,413 8,120 
*Electricity on the Farm 12.9 15.4 45.4 48.9 4,614 5,505 16,203 17,469 4,614 5,505 
*Farm Management 145 141 67.9 62.0 6.240 6,370 29,117 27,949 6,240 6,370 
Farmer-Stockman ..... 53.8 65.2 208.9 225.4 23,099 27,957 89,623 96.702 19,765 24,930 
*Florida Cattlemar .... 60.5 66.2 284.7 334.8 25,425 27,812 119,638 140,633 14,007 15,071 
*Florida Grower & 

ind ad Ws 4 wed Bi Ws 113.6 95.8 19,769 13,050 77,287 65,225 19,835 12,640 
Kentucky Farmer ...... 29.9 30.1 125.7 125.8 23,457 23,581 98,510 98,664 21,627 21.721 
*Michigan Farm News . 2.4 2.2 8.7 13.3 5.477 5,070 20,064 31,074 5,627 4,946 
*Mississippi Farmer 13.6 12.4 50.4 37.9 10,250 9,365 38,003 28.651 10,061 9,234 
*Missouri Farmer ..... 15.2 8.7 49.2 28.1 10,521 6,001 33,946 19,376 9,651 5,023 | 
National Live Stock 

ER (as ahaa aw 0 15.8 14.2 61.0 50.9 11.537 10,354 44,420 37,073 11,191 10,074 
*Nation’s Agriculture .. 11.1 9.6 41.4 37.0 5,005 4,069 18,638 16,732 5,005 4,069 
*New Jersey Farm & 

ee 64.4 59.9 237.5 224.1 29,000 26,940 106,885 100,863 25,424 22,666 
*Ohio Farm Bureau News 11.5 9.7 46.3 42.7 5,172 4,383 20,828 19,257 4,722 4,053 
Poultry Tribune: 

#Eastern Edition ... 47.8 38.0 209.7 205.2 20,493 16,301 89,980 88.046 16,043 12,250 

#Central Edition 42.4 349 183.2 178.6 18,183 14,986 78,579 76,630 15,267 12,147 

Western Edition ... 45.8 30.9 192.2 150.2 19,656 13,277 82,441 64,442 16,198 11,254 

‘#Pacific Edition 50.5 36.4 207.3 157.9 21,662 15,617 88,915 67,753 16,560 11,383 

Average 4 Editions .. 46.6 35.1 198.1 173.0 19,999 15,045 84,979 74.218 16,017 11,759 | 
*Southern Farm & Home 5.3 9.0 30.0 39.7 5,326 9,000 30,016 39,686 3,496 7,377 | 
Southern Planter 34.6 349 159.6 160.8 24,250 24,412 111,685 112,544 23,209 23,334 
*Turkey World ....... 45.3 41.8 233.4 239.1 19,431 17,928 100,118 102,601 13,934 11,021 
S*Western Dairy Journal 43.8 44.5 160.9 159.2. 18,799 18,690 69,052 66,872 13,642 11,004 | 
5S*Western Livestock 

PE, ce ddiaed§ sa’ 94.3 108.7 421.7 489.3 40,474 45,654 180,950 205.548 16,058 20,003 
*Wyoming Stockman- 

NY tha Sa 5 isa 29.7 22.8 98.7 81.1 26,628 20,416 88,544 72,598 21,516 14,784 

Total Group ...... 1,008.51,015.7 4,270.6 4,366.4 512,168 502,642 2,140,045 2,142,129 413,316 390,600 


‘Changed from 196-line pane to 429-line page in January 


1954. 


Not included in totals. 


January 1954. *Changed from semi-monthly to monthly in January 1954. ‘Formerly Pacific Poultryman; changed to Pacific | 


Edition in July 1953. ‘Changed from 420-line page to 429-line page in August 1953. 


Newspaper Monthly 


Farm Sections 


“Southern 


Edition started in | 


*Ilowa Farm & Home .. 30.8 27.1 113.3 93.7 31,757 28,583 116,738 98,835 30,044 28,555 
*Rural Gravure ....... 9.0 8.5 37.5 30.5 9,017 8,464 37,412 30,486 9,017 8,464 
*Texas Ranch & Farm 163 19.7 63.6 73.1 17,094 20,720 66,850 76,804 14,840 19,110 
Total Group ........ 56.1 55.3 214.4 197.3 57,868 57,767 221,000 206,125 53,901 56,129 
Semi-Monthlies 
American Agriculturist . 37. 41.5 146.9 147.4 27,626 30,219 106,908 107,276 24,779 27,303 
*California Grange News 10.8 15.3 45.7 53.4 11,736 16,573 49,830 57,972 4,970 10,010 
ES Sn 0 en, ee iri Kini s | 
erry 46.5 45.5 159.3 168.5 35,166 34,408 120,419 127,373 31,561 29,011 
Dakota Farmer ....... wae 6732 282.7 274.5 62,129 58,806 221,614 215,182 60,232 56,289 
PS TER accesses. 104.1 93.8 395.7 365.5 81,594 73,511 310,599 286,578 74,708 66,183 
Hoard’s Dairyman 58.0 55.5 225.5 207.5 42,203 40,368 164,171 151,061 35,949 32,704 


SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
1954 1954 

APR.[1.213 | apr[ii4 | 

MAR, 1.360 | MAR. 
1953 1953 

3 1.205 APR. 


Arizona Farmer ...... 78.6 77.6 336.8 338.8 59,440 58,696 254,616 256,132 57,865 57,584 
California Farmer: 
Northern Edition .. 59.9 65.8 231.2 248.1 45,286 49,734 174,808 187,598 42,857 47,063 
#Southern Edition .. 60.2 65.8 235.4 239.4 45,532 49,757 177,973 180,982 43,103 46,926 
Average 2 Editions .. 60.1 65.8 233.3 243.8 45,409 49,746 176,391 184,290 42,980 46,995 
| *Dairymen’s League News 13.1 13.2 53.9 55.0 9,572 9,631 39,314 40,058 8,527 8,310 
Total Group ....... 151.8 156.6 624.0 637.6 114,421 118,073 470,321 480,480 109,372 112,889 
Not included in totals. 
All figures in the following groups were compiled by Advertising Age 
Weeklies 
Weekly Star Farmer: 
Kansas Edition ..... 26.1 31.5 98.0 101.4 64,205 77,729 241,464 249,774 43,125 52,508 
Missouri Edition .... 26.5 32.3 99.0 104.4 65,358 79,480 243,835 257,182 43,950 54,069 
Okla.-Ark. Edition 25.1 29.5 93.5 95.9 61,834 72,584 230,216 236,257 42,323 49,939 
Dailies 
Chicago Daily Drovers 
Pee 40.5 37.0 151.0 147.2. 86,097 78,748 321,338 313,086 43,512 37,658 
Kansas City Daily Drovers 
ee 38.8 147.9 177.7 73,648 82,587 314,787 378,151 31,834 35,620 
Omaha Daily Journal 
eee 37.5 42.0 168.7 172.9 79,812 89,452 358,963 368,228 39,111 45,664 
| St. Louis Daily Livestock 
| Ere 20.4 26.3 96.9 111.9 43,356 55,910 206,189 238,046 20,911 29,471 
Total Group ....... 133.0 144.1 564.5 609.7 282,913 306,697 1,201,277 1,297,511 135,368 148,413 
| Canadian 
| Le Bulletin des 
| Agriculteurs ....... 61.5 72.8 222.5 229.0 43,023 50,961 155,804 160,284 42,759 50,668 
| Country Guide ........ 56.8 548 202.4 198.4 40,900 39,434 145,744 142,883 40,900 39,434 
Family Herald & Weekly Star: 
#Eastern Edition ... 112.2 123.5 377.7 425.1 112,165 123,501 377,629 425,118 76,812 84,510 
#Western Edition 93.9 104.2 323.3 358.6 93,949 104,186 323,285 358,502 71,030 78,748 
Average 2 Editions .. 103.1 113.9 350.5 391.9 103,057 113,844 350,457 391,810 73,921 81,629 
Farmer's Advocate & 
Canadian Countryman 64.0 65.9 232.2 231.3 44,819 46,112 162,540 161,905 37,632 40,585 
| Farmer’s Magazine . 43.3 45.9 139.3 138.4 18,559 19,691 59,752 59,387 18,451 19,567 
Free Press Prairie 
i. Me TPT Te 122.3 137.1 454.7 447.8 129,675 148,035 470,696 483,697 83,806 94,041 
Western Producer ..... 70.8 69.1 237.7 250.7. 75,725 73,958 254,283 268,172 45,395 41,857 
Total Group ....... 521.8 559.5 1,839.3 1,887.5 455,758 492,035 1,599,276 1,668,138 342,864 467,781 


Not included in totals. 


Overall Resigns from Mutual 

John R. (Jack) Overall has 
resigned as eastern sales man- 
ager of Mutual Broadcasting Sys- 
tem, New York, effective July 1. 
He has been with the network 
since 1936, excluding time out for 
military service. His successor is 
expected to be Sidney P. Allen, 
now administrative manager of 
network sales. 


‘Dietetic Journal’ Names Rep 


The Journal of the American Henrich Has Red Top Option 


Dietetic Assn. has appointed Ren) 


it on the West Coast. 


N. Y. Agencies Consolidate 


been taken by Tommy Henrich, 


John J. MecNevin Associates, Yankee outfielder from '37 through 
New York, has consolidated with |’50, and his associates. R. Henrich, 
Rea, Fuller & Co., New York, and| Who has been a beer distributor 
the combined agency will operate|in northern New Jersey for sev- 
from the Rea, Fuller headquarters. |eral years, will become president 


John MeNevin, owner of McNev-|0f the Ohio brewery. No eastern | 


in Associates, also has been pres-| beer interests are involved in the 
ident for the past six years of Mc-| deal, AA was told. Reach, Yates 


Nevin-Wilson-Dalldorf 
Same address, but has dissolved 


the latter agency. 


at 


the | 


| 
| 


A long term option for con-! 


& Mattoon, the Red Top agency, 
will continue to handle the ac- 
count. 


‘Sam Gold Associates Bows 


Gold & Associates, at 21 W. Illi- 
nois St., Chicago. Gordon Gold, 


| head of Premium Specialties, Chi- 


cago, becomes sales director of the 
new organization, which special- 
izes in child-appeal premium pro- 
motions, and Premium Specialties 
has become a subsidiary of Sam 
Gold & Associates. 


Form TV Magazine Group 


Publishers of tv feature and 
program guide magazines have 


formed the Associated Television 


Sam Gold has resigned as v.p.|Magazines of America (ATMA). 
Averill, Pasadena, to represent it trolling stock interest in the Red of Einson-Freeman Co., New York,| Officers are Bill Epperson, Tele- 


‘Top Brewing Co., Cincinnati, has to head his Own company, Sam _ Viewer, Oklahoma City, president; 


Carson Harris, Denver TV Weekly, 
editorial v.p.; Jim Stokman, TV 
Press, Nashville, advertising v.p.; 
Don Satterfield, Indianapolis TV 
News, circulation v.p., and Jean 
Corlis, TV-Radio Life, Los Ang- 
eles, secretary-treasurer. 


Charles Rose Liquidates 


Charles E. Rose has liquidated 
his agency, Charles Edson Rose 
Co., Chicago, effective May 31, 
because of “protracted ilness.”’ 
Mr. Rose will continue to service 
his accounts as an account execu- 
tive of Jones Frankel Co., Chi- 
cago, after June 1, 
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This Week in Washington 


problems of u.h.f. television sta-| platforms where the tv cameras 


Pay Hike Bill May Put Over 4¢ Letter 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, May 27—Members 
of the House who are opposed to| 
the administration’s postal rate 
increase plan charge that they are 
being maneuvered into a position 
where they will not be able to 
block the increases. 

While they declare that a major- 
ity of House members is opposed 
to the rate bill—particularly the 
plan for a 4¢ rate on out of town 
letters—they say that there is good 
reason to suspect that members 
will never have an opportunity to 
vote against the rate increase as 
such. 

In an angry talk before the 
House the other day, Rep. John 
Lesinski (D., Mich.) said it seems 
likely that the rate increases will 
be wrapped into a single package 
including pay raises for postal and 


other government workers. This 
will be offered on an all-or-noth- | 
ing basis, and most members will | 
find it hard to vote “no.” 

Rep. Lesinski contends that 
House members ought to have the 
opportunity to stand up and be. 
counted on the 4¢ rate. He said 
there is ample time for a full de-' 
bate on the issue. Though the rate 
bill has been pigeonholed on the 
House calendar since Feb. 25, the 
House has taken up very little of 
consequence, other than the St. 
Lawrence Seaway bill. ‘“‘We just 
pretend to legislate when actually 
we are mostly marking time,” he 
complained. 


Several members of Congress 
have registered uneasiness over 
the decision of the Senate commit- 
tee on government operations (the 
McCarthy committee) to permit 
commercial sponsorship of the 
Army-McCarthy telecasts. 

Rep. George Meader (R., Mich.) 
introduced a resolution (H.R. 550) 
authorizing each House committee 
to fix its own rules for broadcast- 
ing its activities. The same after- 
noon, Rep. Emanuel Cellar (D., 
N. Y.), introduced H.R. 1952 
outlawing any commercially spon- 
sored live broadcasts of congres- 
sional hearings and activities. 

The case against sponsored hear- 
ings was summarized by Sen. Wal- 
lace F. Bennett (R., Utah), who 
said the dangers are more than a 
matter of taste. “‘To me it opens 
up a whole new range of improper 
relationships and subtle means for 
influencing legislation,” he  ob- 
served. 

He mentioned the _ possibility 
that an ambitious senator or com- 
mittee chairman might find a spon- 
sor who would benefit by a par- 
ticular investigation or hearing, or 
a sponsor with an ax to grind 
might find an ambitious or pliant 
senator. 

Sen. Bennett complained that 
telecasting disrupts the work of 
Congress. “We have already seen 
many demonstrations of grand- 
standing, scene stealing and head- 
line hunting,” he pointed out. Ap- 
parently he questions whether the 
listening public is able to distin- 
guish the constructive performers 
from the troublemakers. 

“Commercially sponsored tele- 
casting would have its effect on 
senators,” he said. “It would put 
a premium on demagogery and’ 
would reward brashness. This 
would eventually result in a lower- 
ing of the respect of the people of 
America for the Senate and for 
our system of government.” 


In a truly inspiring display of 
ingenuity, the Bureau of Internal 
Revenue has found a loophole to 
enable tv networks to avoid the 
$200 transfer tax which Uncle Sam 
wants to collect each time a sub- 


tions. The witness, who for humane | had been standing. 

reasons will remain unidentified,, Then he chuckled and said 
had been complaining that u.h.f.|“Well, your answer’s at least as 
stations can’t get transmitters ca- frank as many I have been getting 
pable of putting out a signal equal in this room during the past few 
to the signal of their v.h.f. com-| weeks.” 

petitors. 


“How much coverage is your Luttman to GF’s Gaines Div. 
station achieving?” asked Sen. Frederick W. Luttman, former- 
Charles Potter (R., Mich.), the ly product manager of the Post 
subcommittee chairman. ‘cereals division of General Foods 

The witness shifted in his seat, Corp., has been named manager 
looked at the press tables and the Of marketing for GF’s Gaines dog 
stored to firing condition. rows of assembled lawyers and food division. 

In the final showdown, however, | competitors. Then, speaking into | 
the tax people had a solution. By|that little microphone—the same Basford Boosts Welborn 
paying a $200 occupation tax and,one that Army Secretary Robert Robert Welborn, account execu- 
qualifying as firearms dealers, the Stevens has used so frequently in tive with G. M. Basford Co., New 
networks can rent as many sub- recent weeks—he explained: “I York, has been appointed man- 
machine guns as they want with- wouldn’t want this to get back to 
out paying the transfer tax. 'Madison Ave., Senator. But it’s 

e e e fair to say our signal isn’t up to 

While the Army-McCarthy hear- UT best expectations.” 
ings were temporarily suspended,| Sen. Potter looked at the press| Stang Names McCarty Co. 
the Senate interstate commerce |tables, too, and the row of seats| John W. Stang Corp., Los Ange- | 
committee used the Senate caucus|that have been regularly filled les, has named McCarty Co., New 
room for its investigation of the' with spectators, and at the empty York, to handle its advertising. 


machine gun is rented for use as 
a program prop. 

Networks thought the tax should 
be waived anyway because these 
guns are partially dismantled. 
(They fire blanks.) The tax people 
were sympathetic, but they pointed 
out that the transfer tax applies to 
any weapon capable of being re- 


fice. He succeeds Willoughby 
(Bill) Leech, who has retired. _ 


ager of the agency’s Cleveland of-| 


37 


Cluett Transfers Farmer 

A. Reginald Farmer, formerly 
advertising manager of Cluett, Pea- 
body & Co. of Canada, has trans- 
ferred to the parent company in 
New York as promotion manager. 
He succeeds Lon Teeple, who has 
resigned. Mr. Farmer will handle 
all displays and promotional ma- 
terial. 


Saul Joins Sherwin-Williams 

| Van J. Saul, formerly assistant 
‘to the public relations director of 
Willys Motors Inc., Toledo, has 


heey named assistant advertising 


and publicity manager of Sherwin- 
Williams Co., Cleveland paint and 
varnish manufacturer. 


Headlines attract 


but words that follow 


must create action. This impor- 
JAY P tance we attach to every ad we set, 
* freesamples show how well we do it. 


LK advertising typography 
Telephone MO 4-6134 @ 11 E. Hubbard, Chicago ii 
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tations H's His Owe Fen 


DON MURRAY — 29-year-old Boston Herald 
editorial writer whose series of editorials on 
national defense won the 1953 Pulitzer Prize. 


The editorial page of a newsp:per is an 
opportunity .. . and an obligation. It gives _ tion well. 
the newspaper the opportunity to speak 
freely. But it also imposes the obligation 


to lead. 


a. 


tunity wisely .. . and discharged its obliga- 


The Boston Herald accepts the 1953 


Pulitzer Prize for editorial writing with a 


sense of pride and humility. We are proud 


It is gratifying to win a Pulitze~ Prize for 
distinguished editorial writing. It shows 


that the newspaper has used its oppor- to maintain. 


to win this prize once again. We are humble 


because we have a pattern of leadership 


The Boston Herald 


Ae ats a Sain cee ee ong aire nS aaa Peer te Mop ah eee EN. A Pee Path Sei eer Le Se. Shek RR ir gee ME CORN Rae Sut ea deat Wee ase ; al wpe ‘ Baan et cae Se i We sce Ot Se ae Sp wii hte Sah We are Albee are cid Ce eng e ee Ho. 
al cal PR es Ae I E: 8 : eke P * ue a eS et rN, SONA Bb POA tod ca Nee! a ee ded ms ea. POS I ea ‘ z tree eee be Cog | ama a i gnee ba as Sit ah). Ee. ee ee Cae EWS ete ecaee! Ns Bat TELA BE Sees, MS Th eR UR ar A. SPT ky yea Rone ee et eras 
Riis Acsacink aplan ees igil vo a Eo Cc Up ele aa naeE, § 4 whilst Meee ee EO yo hee ete emo eae (igs Cera henna, 2, gO ia chan poeta BC tems Sym eeoe whet Te La PAIR yd a Det Ma Siete Yes NS ot ge tag RE A Spec anne ear in Sans paca ips oF 5 Seen eS wee ag eis go ire Te gate AAS 
Se AUS, FORO RMEL io Beaver ete Pp lahfea a iecy be Soha, Ces ee We I OR) SNAG STEN A CYS 5 Fe Nas Cue ia he ai hah See ee SBR ne be 8 ci? Bi RS Sy ge RE PCE A AES ih APRA tte he ca att Be EA snes asS 08 Oe eee Waa ep aia: pr. eager oes beat Ss hee ce fd eats Me Nel Con BS See 
be oe PRR we ged a oe rade es y awe Pe ee es are Te ay 5a: eS, ee Pe met a pee Oe chnide< Mae Be. hag a OAs aR eer en — AIEEE i eg ns * en Ea Roe SS Bhs ee uN a OG Ue = Eh iter Ske ae Sar ie x aie Synz is 
Rorrag se Ss glee ee En gensane Hees Geie ee 4 Comitg RN ee Ry eee 7 (Oa gee as i eet ap pie Ps ae aoe aoe ae el re 5A? Bien? cee rege 2 See ae ey eee eee og a age, os Tees bert SiGe ee 
ay og Pes are Vn) a Thee tere. See aaa tra tas Ooh Seis sf nk oe aS SO a dle K ne Pe ot hy On hes Sathya sekhere > caine LE Ga eat meet eT r= TA 7 a eS WAP pete 3, 5 SARA 4 tenes it ee St Susan oot “ Me “ ew gle ate Sab SG 
a i ; > sae fer: rake ss i "Sr Rib ae eee aT ope me, va a 4 sae] ee .‘ + ae. = roe mee ae $2 Pir? bid eae Be . ore : e ees 7 ee Ade ¥ ° E apes oe : F ‘ s Bere ant 
palinee o Te : . é ‘ , 4 : See aa ® hes: e eet -* % ear aee 
a ae yijeta le 
a ee ‘ ge ewsar 
OOo’... Oa ee y & ete 7 
cee yoy a > _ ; 
Credit sat ach eee | 7 BS 
Se ae a 
: | PO = . 
Po eee Bess 
nnn nee ss abe a 
: | Sas 
a ' i) eae | 
=) i ere ee 
ae } eae 
Feat is Ol 
"Ese | rei 2k 
j mo 
Et ei 
a ‘ a 
oe | } —_ 
=e ; 
a | C 
. | # 
{ A 
: Bil i 
oe) | * 
i i et 
| | — 
. | v. 
} 
| 
1 
} 
\ 
) : 
! 
! . 
a i 
| 
ee ' 7a 
ore Hy ea 
= i = } } a Tae 
ir eres ' ae 
(eee a. 
es coe a ; ee 
Pe ced | si 
yh Sc Up eee 7 ane 
Sein ; j C 
a Be Dey ey mene | tp 
; Ge a Sioa 4 Pal. 
nea a ae - ios | 
ure see ‘i Ac 
ely speRa ee oa po Fae 
Phage S95 Oe Ee, pases 
Seth cap et lia ar ee re 
i Dek tere eka. 
ey ee keene { eKee 
Pe ; fete 
es pipe . pene Me } H es se ee 
SENSES a ) ion 
Pe ee Ze j jae 
eee nT ie t hast 
ks ee ° ; (Bebe 
I kn Cel” hae oe aa = ; : ae Oey 
| a \ a ae ee a ener ee) ees — 
‘ i Ce GREER SS eer (Menem eats tg - : ss Bek Se) he See: 
ee hak scene et ee sary emp etasrens cit we aaa TE E : ana 
etki are gf 2 se Sp RS i ey a ie re tg SM eA Pisa fe: 1 Ma H BOSTO ‘ mh 
Eero ae eee bE RO Saar aR ae Te ete ae ey ae ay eS Ni nee N HERALD THE Sc. 2 
< oa ; ORS yar ar yy 2a anes Bare Fah Na LO Te at ee Te ee MRE Rei aera 7] es 
Saatens eis oie TET ee eR nn an ne 1 EMER ON ert ine Weer eas a me . . ff eee ‘ARECROW r bis 
ata eee i a ‘ Re ly eee ii : Reta nee vy a ks Mees ceRRry we Se i an came un, Mee > 8y Dahl ———ceesine : ; 
eae eae ] ~ TWiStager smear, NORCKCS smaee mee Rib 
, we Sen) | ROVING ‘ 
|| Closing Ron F one | | 
i i > a : 
: ‘She SgHeCR of ecnse Reyntcaons thie” shes j # Me J get =~ Se ; EYE 
; : Senter Witham ¥ Komen wr hare sat Mots tte Ae oa le vin. : e000. 
i caer ‘ ; 195 he Rene nad putamen LeUmOWS OTF ok atid ich ener cpa var, aE s wh, oh ABS NE onczm enna : 
aes Mi be pare) i a ae ine he ede es Pommceee celbengree set 7 SO BIE. the donstern: ig ) ie” > eg =. ; 
nat i } i : eae a Won oma ie © sum 4 e) | Saox } * ; 
it tide? ’ te mi . i : aren ot Semetineatis ix Drwige TF fet he tasty Hane eee dees - +; Where's Uneasy 4 
a as ; : yA AA00 coat Neate e- enhs te g 7M.™ Hb. eae : Re ef nad @ heed | oo we Swomp? 
; fe Cael et tome ite rarer SM Ho <ihacem toe | ee ee og aS Res, aa! ‘as There One? 
: aoe ea tere a Ae tating rae 2 aay es fe A Ly ee A Po Rae 8 ay weapon ; 
Peat: ss : penal Wf cakes cis ot aoe ceo nt te fe ees Se ie morn Me) | STS * 
: ; ml. Fe eT = Ue G pep den ne ere telah rol | tr Be emg iS SS Sa 
fi ; : : d é j , Prius ees ‘ ane se oe maior awit | } es fe end oe an net at om 
: eat 2 oe Z ‘ r At SOREN the Susy coe ae.” mae j ‘Se re SEN te be 
APOY Seating hae he pie een ray erate | — | po {| Shee een. > oes 
ww SUNS. TH Hews sal tet mad eens Me Kx ; ~~ wote Pre the i {ng ie eeu eet ae 
: "Ct and teres these ams Dm Ne om 2 ; =) ¢ , ™ LE er gtrdedon. ; 
ony eaceaame cee ed the mmmaey rowan ine | Ys : s N a j SoS ah Tee ee ” , 
ar ae ' : P ¥ 5 ee Ones Red b ee tee idee ee — oe ae aa = a De! + J Bene ween deen, ae ae ene 
ee Hy SRR Pe Sait cea eet Seiji eta wee ue newer that ea athe dteced Bel eee | i Ekeie 0 Seana ee ae : 
i as eri cart tee a ie area con ed ; Ss WARY Me Helis the VE Soe Serene ny ee oe OF a k * per Ak {Swi Ce Maseee Ye, fo Beene ¢ 
» Eater etaeh see wad ods i i 2 : SOSrtineNES tame nent so “ % ae Ss . r “ea \d (BRB se ome ee ce teen s 
Re we j pee @ path. The Repvtiene suns i, .. > e@ Me Pikel Aneta hone ee Ne ; 
Fite ee gee | oft eins sae wi “g Ses Genet wrmam Rar chengms, fiw Senne oy eehees i~ ee fe peed PO one tee oh Heetmsot 
Eon nee ec ae f Tae eee o <4 cae, BU Re Re HBR LHe tron camel anid 4 (ts | o> com we : 
hires Te nctae! é E Me as MES ee re Pe eae ye Seer an Sere ome tite, wdc grove , JY J | xt) am on anne , 
; y , } Jat aa Sioa adgnione i Meee i pani eremrey Loe Res me Auer » et Os , H on mee ~~ Feet anes % i 
fae ee eas gee Oe A a pl~dedie hoon ieee. et orn aot oto a 
see = : zs Pee scat een : =e s women © ed The ee ee te Ne 
Mais ce rea ee i ante ae iN Sere rh s\n ® . eh ome Se <n of Rosen a His : 
et lee a 3 Cee pee ee et aes eet et 8 ema tee oe wae ST a Say SINS om ve See 
eae Ceara — . c oI — Petinng ceperniom at ig we sins _— ba gE he R aed hes 
NS eRe OHSS mtr & ig ce te epee = setae é > a ee © ean ee os om : ee 
ee heey ect ae 5 pn oa ee < meme en e guae, ae ey 
eee } o e . z : pe Reto Pat ot Concerns cet eM Hr csry sagan ~ x cess OE Romer Pe. 
Sek Wont cay ‘ oi 2 2 ting 7 * COBHeS Sie rains eos = » maete cf * as eee 
SMa ea } S) 2 eat OS ee tee OE. ae Ont way venennt Met fanomeets ot site weeasiy Echo. Se waa hy Prection Ftee (eae 
ee, ah eagle eine ' - on Were wperNND eden: are That he Sy-geeniey ge NOE Rem domins homage oe j wre rabies ation - 
Patan’ carat ete aagusiees ee i ee Meseahins bors. seca hing te pak oy eee, Me Moe wet | Se Mae tS oa wipe Sine. Sew law nse hte oot, Pee ee Jay 
i oe Ie at <i ) ae sey G. . Ti x PS ee oni ne Noe om ee ls 2 eS ek ae : 
op NG ’ 3 re silk te rumansm > ame a any Ne D. ween St ea tee RY se a dan et 
He ere j a i 5 cet 2p tus ey, ’ + eRaeton en we ee “ee e 
a a SRR oh AT Uy Stans Sn teglese = Posen Peet Sones: Ck a a SS 9h SL wd ae ae Smee tnd Bee at e 
Saleg ee * ean ieetc a | tae oe aa ah on Meh sccaeet Sp Remeneey eo, NINN She wn panty SR Cae eae eae Lawn ees fs re! Se Rc is be oe os lee al 
Folge AF eS ie ae iy ae oe OT ee ee Pee Me a nt AORN EK sty ean At the Ge ot tive ty Som te: — were ee Bitwere Tong re . Sogo 
it eee a: : ee Br i $e ore Ne peeacrioues eee a SEY 8: te _ ters are tee es are Soma Sc ase ee ace «aN ani 
Seis c i Prmronen We giigag irerureags Siete reer Se mae mae apatee SNe te Worvae aR San, SENN 6 tier a an, pap mm glow meptiet atone Seis aa 
* Tease _ Bene! kh ite grapeeedl wn erm Stee, PhO tne ye MON we ns aati oe, “0 es ae ew Se teneaea te nee ew Penge Sit te “as Siam ’ ia 
oe re a } . 2: ea #0 Sond ot 1 Sie evi ne PRI Si Pome me om Sire oe 2 ee ins SNe amen ae tom gig ae Sek LE, ere oth 
eee : ' ee 98°; kins peers (et ea wre 9s Deming & Kh Me NE gt oe nor ee etek ht te 
a) Sa i ») ; fava woe wpRErS tae the tnrewce tex 2M ne ta el: aad o- ee ie SN al Bale home| ; ‘wae 
wee iis, Soon oe eae « ~aT . ve. ee EK © Soret ee SSE ett Ee ln satan er in 3 Bee 
Sree es iat Beas ns act te onset ae gee Meme: the ete eee sin a none. wae genes ‘ : we we Se NLS eS ae 
ee Ary eee Bes: NE Re That the promses treteet unites SIE be my ne FE Re > i se mien ——_ if a “ ena a A. ms 
Bie. '+) _* sutra a or ee ’ oe a eg St cervemied $23 ikon me cod ty nah BEM! Sepeing ot Seana eto So wih ne, Bebe we SPL ee a take > mos hn boas nee ees 
Regi). 6 Sis an eg eg ppidincy Ht Te oS RS nae) 2 rf ee Re Le Oe rAitary epee preelse eon fee 4 . seetan WS hicen , honn <r, Se LET Ne mad, » * af ee 
- i ae Se fee * Repreciie he Enea Bo BE 2 Si 7, pea | ee ee ating f teon vane the & am eo. wae tol ~ Cr O98 Even Om on co ate gt Soe, OF Bensine - ~ A. me 2 al Pe ory 
co nae oz rab tenes bow ON NSN Colt "pe aa aan 8 Cy > res Se oe ye : z ais 
att a ea fe May TS AIR hon fe RCE 9, RN Say ME EE CS A Be OM soother SE hides Aetac er | . Aram. Pon aapmae TAI ee tone eee RO serty BENE Be Sa, LS Se ee ke e ve es 
Beg a mis eterna Sle ag re iy Sewhe: oh WW. Treen: mene. Atuigueong rene tx COR gree ie ag SOY, hanes 8 ow Seay Ne sae og oe mate en a ee “ ‘ae ae 
Bets ea 1 Be PR i SOC PR | aera teal eee an See NE + lett es 8! ferent nt Yt ne ane nee gee tee ee ttn Ete Pvsage n door Seman oben eee psa eet a ‘ ee 
OR en * ¢. 7 Data 2S hg 5 a Scns ee naples soene Staite PP Pivdnatettiedn ke EE ok yy ha ee Ree cage SR 8 Set i | SS Tine bee gee ee D be: a 
arias yey : “(ise aa “te Nt MAE te the te ere . eo Oa here “ anol aa a . - ate . 
ee a eee Be . fant Rh cate ee LNA oll ot 6 is pte, Steen Wa & Bers See sees paws oo 25 es : fe 
ois | estes r Pa, ROaW KES ness te ee ite. rasertoite Toten thas enema SS tet alates toe Toeatgs ‘ aS oe ome Ue Sy Sl we eons ; ’ 
Bo ae Sapa re : wren by the wey Ps wtIe LK @ rae oo " ee . ae id . : oe : ; 
iat eae o So ral ak 7 caper ne ond He hagpon Nace: the seme) Snunnegs ee ans sion aie oss etme ct ees, Soe 
is fe We MY Toes ve eee ee hetge a e os See tee 8 ent” tp ee zi f 
. ’ a frat tae pra Seacrest {2 NO Iona mater te iy tien a hes oo Me 
i ae _* 2 het one 00 Preew — Be oP raete, ~ ~~ ry Mee 
5 se : Serer ae hase, MIM Moneymsrtion of pare enact » ole tu ete 
p eeeeeeeo a pe a Fe ames re 
i bes 7 Pe saaiele Teens nee mero meni a w Sa Ace | } tie Rode sane 
er Sa A ey a aes AES hs = Me Ot preere on - TEM sagmmere Oe : . a ; : ote ire ig Bene)” 
nee ee is : pe 7a ae m o Me We Me mere we Ae wee tn © Seatane a ae Bn! aio . = it ; re Phe ke we La ae 
CR Eee } t. aes mE rue, 2 amy > we Se ee ees es eae . ca = Ss fown . tats. 
ay aot ‘ ‘ be os f) i De ae s Ae Mee . ene wasn? os « et? * 044} ~~ ee on etek: 
Por ate. ee ee fo wists. bpeaGanne Home Rule Gesture SES SS ES poe re mae = sie aes 
te ee ee a Regt peace ye, pa SIS 2 wre a wanes ON OM Nowe ee © RS at ee 
Z Meee i , thi Seapiliniay linia ten = Smee So = j tet wd one's Sams nee 
bs ee “tS "7 any " = eM ow . 7s . “ ~ oe : s+ f 
‘eee ek 5 e a “re << Nt re fe Mery ween 2.” ” a Nw VS see SS i {y ares yan me boreal” P ee beg: 
ge > Mee: H - oe on oh wry smetintiong Thr ate een Me “me . A. me eae ete Se | gietes gree ae ine te 
~ e. bores ' - i a ee el ere ated a Sh ie times oe oe . est < ‘a0 . ‘ee ae fen Wes 
Gen <A eee { ; noe searsenedne gore, 7 a —_ So pene ween Se er sme |e Pe Emme, nt Oe Om op bat hie 
- ie: ee { ‘ Pea Nine 6 mreveal sane: MH HO MO Sener: mage EL aun Sy %% eS | nt a > “ie nae 
Cena ogee Sag : pruning Seunma tie pramen Ait Se rater teeay ee Mt The ba ee SUL” Mend Si ieee peal Ft Bas oe pele 
ee SRB ae ‘ 3 ocueny "Rams Te Tonpare: Pega THY tine the eee et Meher. race ane tog eee ~ on Aes ‘ 4 eo 24; FE sad ee Se ine 
pete A Aig: i Bode We Rete Se ernment, tue, NOMA an I St Oe tee ue ge ~ So: . ‘ee ae Os Ie Eves, Pope 
ots So, oun a ‘ riba Nes et iran tering Seah ip veg MMU Andvhm peng MEMO Y Oy, Lee te emmy” SA wien ie, coe : © BS eee ete eS ; 
rene ey Bec a } bye oe me he Latency ee ated x me ey oe “Sn ee Be i Ber aj bm oe on . jas ey TSS, 
Sei Se ; 4 ‘ . ress eat Petettion veretoaner yo SRO wee et rea ——— — } jhe te maton el as pie Tae 
Bei) eee eee . ‘ * : i oe ia : oe Sar tet Be Legenee may we _, Oh MEME Nie: ae ne ee i oe - Sees + P= OC ren Abts Penta, 
eres <> ea a Stes ek BS Cnt e amuae ota sO Pst nieaMe a) N Sith to cnsativabine. ~ Sr oe ow otra Me te ics i hua 
ra Fe tt i .. sein - vig eee ae TT al eit heen Pee omen SS *¢ Te 0s 6 aioe ~ a Se ’ cae = 
Niro cit eters } Pema eee th aap ep Te Celt ee we oe te enter D m orieet a hagas mason” NH Me es 4 sey ROE, bers 
i ee a 2 os e@ Rp re ae 0 a al aa eae Fe pete LID Deemed meee LS MAY wpe wate of tae | Se St Nee ity g a HD Thing <9) a Hoes - 
Mee winte eae PU (8 Se pea aie eae e my al ee - , pai - 
bce sae oat Bact \ i : = RN ee Le ee  meniohty Lew Oe WIOt Seewinne ef the “¢ Se es 4 4 . ae ah 
SA ey ee ae ‘ Seen r ; We ton Gratetal te TY : ee: ee Soca 
Pettis Cr ee 4 be hy Ae ped PE Ne wmman m mcees eee. SS fh ‘ea pile Ta Ea 2! i ee 
ond XO EX Mantis eae ee MOM wR: Ot te ues, CSS oe . aro RE Scan) & ey 
wa pd pets Ge 0 MBOne ot Fema, NUNS Haid pemeenee oie aa OE Sanh « ae ee me Re * 
fe See > 3 f tt een catie sane ee MMe The omenaeent so SS Seed ime vomte ee & a ; ‘ : 3 : 
4 i hed + p 4 -y4 Me Ge een BF cm we tenn canes ot ia oa : any oe ne 7 bale 
eee tes hs Ly ee town 6 22 Sa ed : “9 i 
pee ; i r Soa ie! Z LX AT oF De gt et ee aap Man Hie he wey ie tee mr an ee SO ae Shag : % - s a 
. : sg. | Mea weer hoes . ae a a i ae puke é 5 
: Se = tage: ere ee a ane > ee 
i 3 eyes ’ Boston Sgilj oe tip ccttewe eh ee ; ‘ a agree 
. : : : z ; ngs a 5 Meh be eae e 4 
soa 4 ‘ ee The we ey ee ap danas oS om i iy é 
e-5 Veatre 3 € TT ™ ee oon Se te races x, ee ges ros a 
[Seer es ; | : ; : eS Metereete tanh Gor ther an”, MY ictones ty. Seni Se ween se eee Ree emi es Cee 
Seas ee j = Se ne t SIT TON Behe tee ans ow tte ae een, ek thew gt, Ss or oo ig i 
oerin 24, pn eee Ad eo es a an % dt nee ¥ teMcca ee Se? tar ie. Fae aes * és Ceti _ 
Le gee 1 te i OR eee ayn oe Cinna od Neorg «New Yew one SE fareaens MMMM He iar St, hee et Se, = Ae fgal sie eae eae es ef 
: ae sek PT Sr a A Ce eee Oe ne ae oe team ~ ae Sone Sone peter’ oe Moone. eee oe ae 
; : ies Pee : oa Saar eaten gaa ONG ue sei We ula aeinem FTE oe Nae — tet memes te ee ee | OO ES oie ee i Sa 3 ' BAC abe “ 
Caran iva ; ep ar CE Meena an ne ore Fy ae Mi era aa vem: Nae apes re yo thee P ae mA ie “en 
Ree autre. Ge =e : Sais ieee seed . “4 PO ae te Ae? newatere seme ee a SME Mohn Sy ie pest ett Forecont BS Rinse i. a 4 . = pie 2 
Cot ‘it eee = een Mow Hoek tae are et watt Bt te thw #87 doen tne ~ ne eons wy 4 a: * ‘ ~ «1 teat ee Loe 
ie ‘ me nT aaah Me ace theme er here ey a, NOME WH We wm meg SY wemorece tte 2S ma aes ite Tey ee, i ae : 
ie 9 : ; ee corey anne at Mie ANT ae eee, eee Se ST aes ee Te! Ss } 
i ie Bon + Swe Conmcenar tay coy SE SM we tatnge gee amen bed ’ eres a mes Bee ; 
ve “ <7 ns ® wwe ~~ a P mw _ a = ~ oo Piel Vice ee ROTH, aia Rm) 3 
; Sr eee eee i i eo ie ae. ™ ‘oo ie cig ees ; 
st ae Ree keen ae wi We are gg ce ee Me aot woe ie gi Sat ee an oe . 
y " Berepens ees = ee ‘ , iat = ee ie eae i 
z ane ee ee tat coe Ea! Oinaer et nee by iy ee ee — pea a : 
Ce } oe ay: ia i Ses 
% ° a os ; % 
te Sits yc, H ae gs, wy 
ee = a Batt. Zi 
ic te ee aaa . ¥ = ol i 
er ia Caren a eM Fe ‘ ARs 
3 : vise ees + - ' Oe os 
eae ae = 
Det Sees ee Rtas ae 
Pee ett AGS Ae ae Ree 
pee lk a (cae 
ee Senta ss Jee ‘a aan 
Pci: eee 
eget een ; 
am SE saya ae. eas 
piste 2h ie 
yaad Al He Saat ah 3 
ms pene Wg es te i my " 
‘ i J ® 
¥. ¥; Oe ben iM, 
¥ - eee i 
’ : ; 
aie Sie a ee 
So Neti k at Wade e * ° 5 
p neta at ay ae Sa 
eo Re iain! 9 a RR 2 
ee er ee 7 
fs seat a 
: / 
# + : Y j 4 
: ae i 
i 2 - ‘ : 
7 * 3 2 J Pa as fi 2s i R ie us .! _ = ihe By Wer oo 4 6 i ae 


4 


~““in the same period of 1953 and the 


Supermarket Ads Should Stress Store 
‘Personality,’ Institute Members Told 


(Continued from Page 1) 

A further indication of the, 
supermarkets’ growing appeal, Mr. 
Kornblau said, was shown in a 
breakdown of sales_ increases. 
Stores operating two years showed 
an average gain of 6%, compared 
to 13% for the entire operation. “In 
other words,” he said, “new stores | 
again accounted for better than | 
half of the total sales gain.” 

Acknowledging that more than! 
one-third of the supers showed a 
lower net profit ratio, Mr. Korn- 
blau said: 

“A}l in all, 1953 appears to have 
been a good year for SMI members. 
They enjoyed substantial sales 
gains, they opened a large number 
of new stores and modernized 
many older stores. On the minus 
side, the rise in the cost of doing 
business continued unchecked.” 


es As to 1954, Paul S. Willis, pres- 
ident of the Grocery Manufacturers 
of America, said it looks bright. 
Retail grocery sales in the first 

arter of 54 were 3% higher than 


industry expects business to con- 
tinue good through 1954, Mr. Willis 
said. 

Grocery manufacturers expect to 
increase their advertising and pro- 
motion budgets, Mr. Willis said. A 
GMA survey showed that 99% of 
the association’s member-firms 
said their 1954 spending on adver- 
tising and promotion will either 
equal or exceed their 1953 budgets. 

“More than half of them—54%— 
have increased their budgets this 
year by an average of 20%,” Mr. 
Willis said. 


s Curt Berrien, v.p. of Needham, 
Louis & Brorby, Chicago, urged the 
super men to put the same human- 
relations quality in advertising 
that works so successfully in their 
stores. 

Among the factors to stress, Mr. 
Berrien suggested, are store repu- 
tation, store services, customer in- 
formation on particular items or 
groups (such as why frozen foods 
are a good buy) and organization 
of the ad to match the departmen- 
talization of the store. 

Other how-tos for putting store 
personality in advertising were 
outlined by a panel of five food 
store executives from across the 
nation. 

Said George Houston, v.p. and 
generai manager, Bettendorf’s Se- 
lect Foods, St. Louis: 

“Build ads that match the store’s 
personality. Bettendorf operates 
large and handsome stores, marked 
by a wealth of open space, color 
and wide-aisle departments. Our 
advertisements use generous por- 
tions of white space, dominant 
‘fashion type’ illustrations, and we 
put emphasis on informative mate- 
rial. 


= “We are not as yet convinced 
that sheer price appeal is not and 
will not continue to be the back- 
bone of food store advertising, but 
we are aiming at readability and 
information for the consumer.” 

Joseph P. Mott, president, Mott’s 
Super Markets, Hartford, Conn., 
said: 

“Our advertising appears in 
newspapers on Wednesday, taking 
it out of the rut of national and 
local food advertising. It features 
white space, hammers at the slo- 
gan, ‘We sell the best because we 
buy the best.’ We put a seal of 
satisfaction on each package of 
meat—a money-back guarantee. 


Basket, San Diego, said his store 
makes “advertising news” for its 
customers. 

“We build into each advertise- 
ment an essential point of differ- 
ence offered only by our stores. We 
give reasons why customers should | 
shop with us.” 

Mr. Awes cited a recent adver- 


Saturday so that the pork loins) 
could arrive 24 hours fresher. | 

Said Deane L. Hart Jr., adver- 
tising manager for Publix Super 
Markets, Lakeland, Fla.: 


a “We build personality in our ads 
by selling the customer what she 
wants, by interpreting what we sell 
in a distinctive style. Familiar 
Publix devices—an outstanding 
store signature, a live store char- 
acter (Penny Publix) are always 
included. Frequently, Publix em- 
ployes are featured in our adver- 
tisements.” 

Completing the panel, Harry 
Levin, advertising manager, Penn 
Fruit Co., Philadelphia, had this to 
say: 

“We inject emotional appeal. We 
put the customer’s self interest in- 
to our ads. In an institutional piece, 
we advertised a store opening in 
which we told readers that Penn 
Fruit was a new neighbor and 
hoped the neighborhood would like 
Penn Fruit and visit it.” 


# A woman’s privilege of changing 
her mind has made American in- 
dustry rich and powerful, Mrs. 
Edythe Fern Melrose, head of 
WXYZ-TV’s House O’Charm in 
Detroit, said. 

“The very fact that women wel- 
come change can prove the super- 
market’s salvation in sales,” Mrs. 
Melrose said. “New foods appear 
on the shelves and new ideas create 
new appetites—and a new interest 
in preparing new and exciting 
things.” 


a Mrs. Melrose said the difference 
between men and women should be 
pasted in the hatband of every 
food store advertiser, and declared 
that some of the points to be re- 
membered are: 

1. Men think—women feel. 

2. Men’s five senses are robust— 
women’s delicate. 

3. Men are impressed by facts— 
women by imagination. 

4. Men dislike changes—women 
seek them. 

5. Bored men seek new people— 
bored women seek new things. 

6. Men want reasons _ for 
change—women want reasons not 
to change. 

The typical American housewife 
is spending $21.56 per week on 
food, according to a survey of 1,000 
women across the country, Gil Lea, 


| SILVER SCROLLS—At : = National Business Publications meeting 


last week three past presidents of the 
tisement for pork loins, which ex- organization received ;''ver scrolls of appreciation for their work 


plained that packer employes were /on behalf of the asso: ation. At left, Harvey Conover, chairman 
engaged to work overtime on) of NBP’s board, prese:'s a scroll to Lansing Chapman, Medical 


at Lake Placid, N. Y 


Conover, Jthers 
Call for ‘Unity’ 
at NBP Meeting 


(Continued from Page 1) 


the American business press will 
point to 1951 as the year when our 
industry came of age. They will re- 
cord that in 195i progressive ele- 
ments within the magazine indus- 
try united a large group of paid 
and controlled circulation maga- 
zines—and that this action de- 
stroyed a long-established fiction 


that business magazines using 
these two different circulation | 
methods could never work together | 


industry.” | 
a His reference was to the deci-. 
sion of NBP to admit both paid 


and controlled circulation publi-| 


papers were eligible for NBP 
membership. 

Asserting that this change in) 
membership has enabled NBP to) 
become “the largest organization | 
of its kind,” Mr. Conover cited the} 
establishment of the Society of | 
Business Magazine Editors and the | 
t.f. clubs as similar organizations | 
whose membership is open to those | 
connected with either paid or con- 
trolled circulation publications. | 

The recent decision of Con-| 
trolled Circulation Audit to audit! 
both types of publications (and 
change its name to Business Pub- 
evidence that the business pub- 
lishing industry is achieving a new 
unity, but a great deal remains to 
be done. He commented specifi- 
cally on the need for developing | 
more widespread auditing in the | 
business paper field, and the prob-| 
lem of “the highly specialized 
market advertiser who is spending | 
his appropriation in magazines of | 
general circulaticn—and there are 
a lot of them.” | 


a On the subject of audited cir- 
culation, Mr. Conover pointed out} 
that the business publications sec- 
tion of Standard Rate & Data Serv-| 
ice lists a total of 1,829 publica-| 
tions, of which 378 are ABC 


manager of the grocery products 
division, McCall’s, reported. 


s Ten per cent of the women sur- 
veyed believe that supermarket 
prices are much lower than other 
stores’, and 72% think that super- | 


Less than 10% believe the supers | 
can afford to sell food cheaper than | 
they do, Mr. Lea said. 

“Nearly 50% of the women had 
a major complaint against super- 
markets,” Mr. Lea reported, “but 
those who did complain usually 
mentioned slowness at the check- 
out and cluttered aisles.” 


One-way traffic is being tried in 


Consumer reaction revealed that 
original ‘fashion-type’ drawings) 
were considered too severe. We 
have changed the artwork.” 


the supers and the women love it, 
said Harry Sandler, v.p., Star Mar- 
ket Co., Newtonville, Mass. 

“They are tired of traffic jams 


s Gerald A. Awes, president, Food 


created by tight aisles, particularly 


market prices save them money. | | 


on weekends,” he said. 


members, 371 are BPA members, 


HAROLD C. JOHNSON (left) has been ap- 
pointed merchandising manager and Wil- 
liam Hoerter director: of advertising of 
Schulze & Burch Biscuit Co., Chicago. Mr. 
Johnson formerly was promotion coordina- 
tor of Lever Bros. Co., New York. Mr. Hoer- 
ter previously was advertising manager 


for cheese products at Kraft Foods Co. 


the presentation to 


Advertising Age, May 31, 1954 


Economics, NBP president in 1948-50. At center, Mr. Chapman 
presents a similar award to Russell L. Putman, Putman Publishing 
Co., NBP president in 1950-52, and (right) Mr. Putman makes 


his successor, Joseph S. Hildreth, Chilton 


Co., head of the association for 1952-54. 


and 1,080—59%—are not audited! job as is possible. 


by either organization. 


W. B. Montague, managing di- 


Although he felt that there is no rector of the NIAA Industrial 


end to the problems facing the | 


business press, Mr. Conover, 
wound up on a note of high opti- 
mism, declaring: “With our in- 
dustry harmoniously united under 
the dynamic leadership of National 
Business Publications—with all 
elements of business magazine 
publishing working together for 
the interest of all—a future of un- 
precedented growth and prosperity 
is assured.” 


a At the Wednesday morning ses- 
sion, R. B. Reid, manager, adver- 
tising and sales promotion depart- 
ment, Apparatus Sales division, 
General Electric Co., predicted that 
the American market will con- 


tinue to grow substantially, and 


will continue to rise. 

This poses the problem cf wheth- 
er business papers will become 
“more of a jungle of advertising” 
than they are now, he said. He pre- 


Advertising Research Institute, re- 
cited the history of the organiza- 
tion at the Wednesday session, and 
reported that the institute will 
shortly launch an enrollment cam- 
paign, hoping to at least double 
its present membership of 300 and 
raise its annual budget from about 
$80,000 to $200,000. 


@ He reported that, despite a slow 
start, the institute now has three 
reports already in printed form, 
and the fourth is on the press. 
They deal with (1) the handling 
of inquiries; (2) preparation of 
the advertising budget; (3) a bibli- 
ography on inquiry handling, and 
(4) an enumeration of yardsticks 


for evaluating industrial advertis- 
for the common interests of the that industrial advertising volume | ing research. 


At the luncheon Wednesday, E. F. 
Henderson, president, Sheratcn 
Corp. of America, delivered a 
ringing tribute to the importance 
of the business press to business 


cations. Previously, only controlled | dicted that, at least for a time, ex-| leaders, asserting that on numer- 


isting books will continue to grow,| ous occasions in the past ten years 


porarily, he added, this may lower 


that many business publications) 


will narrow their fields and sharp-| 


en their editorial and advertising| 
targets. | 

Mr. Reid also pointed up the 
growing problem of reading time,| 
emphasizing that the weight of pa- 
per work which business execu- 
tives must plow through is con- 
stantly on the increase. 


| 
| 


five-day conference included Al-| 
bert J. Robertson, Assistant Post-| 
master-General, who brought the, 
group up to date on the postal out-| 
look; Robert Gunning and Hoyt L.| 
Sherman, who discussed writing 
and physical presentation, and 
Arthur H. Dix, Conover-Mast Pub- 
licaticns, who discussed “our real 
competition” in an off-the-record 
talk. 

William C. Sproull, president of | 
the National Industrial Advertis-| 
ers Assn., told the publishers that. 
industry is not only reconverting. 
its physical facilities for the new) 
hard-sell days, but is also recon-_ 
verting its marketing, sales and ad-| 
vertising efforts. 

Business publications can help) 
by gearing themselves for creative | 
selling, Mr. Sproull said, and by| 
doing everything possible to re- 
move some of the roadblocks that 
are affecting business. He men- 
tioned specifically the need for 
more realistic tax regulations gov- 
erning depreciation of machinery 
and equipment. 


a Joseph J. Wallace, Holliday Pub- 
lications, Montreal, and president 
of Business Newspapers of Canada, 
tcld the Tuesday dinner meeting 
that there are about 400 business 
publications in Canada, and that 
while their recent growth has been 
substantial, their advertising rates 
average 50 to 60% per thousand 
below U. S. averages. 

The rates will have to be in- 


creased, he implied, before Cana- 
dian publishers will have enough 
income to do as good a publishing 


_and new books will be born. Tem-| ideas that he and his associates 


|have gleaned from a single issue 
the effectiveness of advertising;| 


ultimately, however, it is likely | 


of a hotel publication have been 


worth as much as $100,000 to the 
Sheratcn chain. 


s A major feature of the conven- 
tion consisted of three round 
tables, embracing about 30 partici- 
pants. On Monday, Walter J. Mur- 
phy, president, Society of Business 
Magazine Editors, led a_ panel 
which discussed stimulation of 
greater reader interest. On Tues- 
day, a panel directed by Emil G. 


lications Audit), he said, is fvtnae | = Other formal speakers at the) Stanley, Traffic Service Corp., and 


composed of t.f. club representa- 
tives, discussed increasing the ef- 
fectiveness cf business paper sales 
effort. 

The Wednesday round table, di- 
rected by Leo Haggerty, Conover- 
Mast, consisted of members of the 


business paper committee of the 


American Assn. of Advertising 
Agencies, advertisers, and mem- 
bers of the NBP agency relations 
committee. It discussed such things 
as the proposed new Four A’s 
standard business paper rate card, 
standard sales presentations, etc. 


® At the concluding business 
meeting Thursday the organization 


approved the recommendation of 


the nominating committee that the 
terms of the present directors be 
extended for six months, to coin- 
cide with NBP’s new fiscal year. 

James W. Zuber of Steel, chair- 
man of the research committee, 
proposed a research program em- 
bracing establishment of an NBP 
research bureau to act as a central 
clearing house for members’ re- 
search reports. He also outlined 
plans for a community survey pro- 
ject, which was enthusiastically re- 
ceived by the membership. It’s 
ultimate fate, however, rests on the 
availability of funds. 

The project would involve a 
study of all business and industry 
in a typical American city, and 
would also require the cooperation 
of all audited business papers, to 
show the extent and penetration of 
coverage of audited business publi- 
cations into the industrial and 
commercial life of the community. 
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BBDO RadioHead 
Since 1927, Dies 


NEw YorK, May 26—Arthur 
Pryor Jr., 57, v.p. in charge of the 
radio department of Batten, Bar-. 
ton, Durstine & Osborn and a. 
pioneer producer of radio shows, 
died yesterday in Roosevelt Hos- 
pital after a week’s illness. 

Son of the famed band leader 
and composer, Mr. Pryor joined 
BBDO in 1927, shortly after the 
beginning of network radio, to 
head the first self-contained radio 
department within an agency 
where broadcasts were written, 
cast, rehearsed and produced. He 
was named a v.p. of the agency in 
1934. 

During the first year of network 
radio, Mr. Pryor saw BBDO create 
the Atwater Kent program, fea- 
turing Metropolitan Opera stars; 
the first musical radio series on a 
network basis; the Soconyland 
sketches, first dramatic sketches to 
be sponsored; the General Motors 
“Family Party,’ first all-star 
variety show, and “March of 
Time,” which set the pattern for 
dramatic news programs. 

ruce Barton, board chairman 
of BBDO, commenting on Mr. 
Pryor’s death today, said: “No 
man had a wider circle of friends 
in the theater, the arts and in busi- 
ness, and no man ever deserved 
friendship more. He was probably 
the most patient and courteous 
man there has ever been in the 
nerve-wracking business of radio 
and television. I must have asked 
him to see several hundred young 
people who came to me with let- 
ters of introduction. He was never 
too busy to give counsel and help. 

“Through the years Arthur re- 
ceived many offers to go else- 
where,” Mr. Barton said. “None of 
them tempted him. He left us only 
when he was called to what we all 
believe is a better world. No one 
can ever take his place in our com- 
pany or in our hearts.” 

Mr. Pryor was born in St. 
Joseph; Mo. His father, Arthur 
Pryor Sr., composed over 300 
works, headed his own band for 30 
years and recorded for Victor 
Talking Machine Co. Shortly after 
Arthur Jr. had been graduated 
from Chauncey Hall, Boston, in 
1918, and passed his entrance 
examinations to M. I. T., he en- 
listed in the Navy. After World 
War I he joined his father’s band 
as assistant conductor and corne- 
tist. Those were the early days of 
radio, and he doubled as an- 
nouncer. 


GIDEON SEYMOUR 

MINNEAPOLIS, May 25—Gideon 
D. Seymour, 52, v.p. and executive 
editor of the Minneapolis Star and 
Tribune, died May 20 of a heart 
ailment. 

Mr. Seymour joined the Minne- 
apolis papers as editorial page edi- 
tor of the Star in 1939 after a two- 
year association with Look. Prior 
to that he worked 15 years for the 
Associated Press. 

In 1949, at the time of the Min- 
nesota territorial centennial, Mr. 
Seymour was named one of the 
“100 greatest living Minnesotans.” 
He was a member of the American 
Society of Newspaper Editors and 
was a former director of the so- 
ciety and a former chairman of its 
committee on atomic energy. 


BRUCE VAN CLEAVE 


Cuicaco, May 25—Bruce Van 
Cleave, 59, former Cosmopolitan 
representative and head of the ad- 
vertising department of Dana Per- 
fumes Inc., died May 23. 

A graduate of the University of 
Illinois, Mr. Van Cleave served as 
a lieutenant in the Army during 
World War I. He was associated 
with Lord & Thomas and Liberty 
for several years before joining the 


Hearst organization and Cosmo- 


39 
politan in 1936. He left the maga-| president in 1932 and chairman in served in the Navy during World publisher of the States in 1931 
zine in 1950 and shortly thereafter 1948. War II. For 20 years he edited a upon the death of his father, Col. 
joined Dana. | A son, Andrew III, is president house organ for Continental Oil Robert Ewing. 
| of Rand McNally. 'Co. Before he joined Lennen & When the newspaper was bought 
ANDREW F. McNALLY Newell in 1952, he was a copy- by the New Orleans Times-Pica- 
Cuicaco, May 25—Andrew F, ORLA R. GREEN 'writer for Geyer, Newell & Ganger, yune Publishing Co. in 1933, Mr. 
McNally, 67, chairman of the New York, May 27—Orla "Ow Geyer Advertising Inc. ‘Ewing joined the Times-Picayune 
‘board of Rand McNally & Co., died Richardson Green, 49, copy super-| ‘advertising staff. Later he joined 
May 20. visor at Lennen & Newell, died JAMES L. EWING ‘the advertising staff of the Hearst 
He was born in Chicago and May 25 of a heart attack at his) Pass Curistran, Miss., May 27— | newspapers in New York, and then 
after attending Yale, joined the home here. ‘James L. Ewing, 64, former pub-| returned to Louisiana to become 


map-making and publishing firm,; Born in Ponca City, Okla., Mr. lisher of the New Orleans States, assistant to the publisher of the 
of which his grandfather was a co- Green was graduated from the died May 24 of a heart attack at) Monroe newspapers. He retired in 
founder, in 1907. He became its University of Oklahoma, and his summer home here. He became) 1941 because of ill health. 


WISCONSIN’S 
WONDERFUL! 


USE THIS KEY 
TO MORE SALES 


IN THE 


WISCONSIN 
FARM MARKET 


... the only key you 
need to open doors of 
9 out of 10 farm homes! 


YES SIR... it’s wonderful Wisconsin for 
business as well as vacations. Consider this 
statewide market . . . where better than 
763,000 people are on farms... where you 
can reach and sell them with a single 
publication . . . where the folks you reach 
are buyers for business as well as family 
needs. It’s a single market, with a single 
interest, worth one billion, 94 million-plus 
dollars of farm income. 
Vacationers would never guess that, of 
its 549 incorporated communities, 491 
have less than 5,000 population . . . that 
440 have less than 2,500 people. Or that 
0) 53 of its 71 counties are more than 50% 
rural. And even if they did know, these 
figures wouldn’t mean a thing. 

But, as a business man, these facts should 
mean a lot to you! 

They mean you don’t have to worry 
about buying sales influence in a good many 
small markets through a good many small 
publications. For when you buy the Wis- 
consin Agriculturist and Farmer, you get 
the sales tool that does a statewide farm 
sales job for you . . . and a real job locally 
: for your dealers. It meets your needs. . 
fe. 7 for it meets the needs of 9 out of 10 Wis- 

consin farm families. 

When farm folks talk about what pub- 
lication serves them best, they talk about 
the “AG”. . . of its more than 106 years 
of sound service to farming . . . the way it 
serves their individual needs best. Meas- 
ured by any means, against any other 
publication, farmwise the “AG” always ® 
tops the list. We'll back up all claims and 
go even further . . . if you need market 
facts, let us put our research department © 
to work for you. 


WISCONSIN 


riculturist . 


A N D e A W M ‘7 Richard S. Pierce, Associate 


Publisher « Racine, Wisconsin 
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Do you feel as though you'll 
never get out from under the 
sword? There probably are a 
lot of reasons for that feeling, 
but if it's production problems 
that are causing it you should 
contact Pontiac. We've had 
40 years experience in service 
to the advertising profession— 
and only Pontiac has six 
unified services all under one 
roof! We help dozens of busy 
advertising executives and 
production men every doy and 
if you'll call or write we'd be 
glad to show you how we can 
help you get out from under. 


PHOTOGRAPHY 
peoskAPeY UNIFIED 
gow’ SERVICES 


Pontiac 
Engraving & 
Llectrotype Co. 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 ® Chicago 7, Illinois 
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Clear Grasp Shown 

To the Editor: Let me extend my 
personal appreciation to the indi- 
vidual who reported the panel 
session on Selling in ‘the Social 
Sciences, on Page 3 of the April 
26 issue cf ADVERTISING AGE. The 
report was not only complete, but 
it demonstrated an extremely clear 
grasp of what the panel members 
were trying to say. In view of the 
fact that the panel was unre- 
hearsed and was made up of in- 


dividuals who had not worked to- | 


gether before, it is quite an ac- 
complishment to successfully cap- 
ture the meaning of each of the 
individual participants. 
Accustomed as I am to the high 
class reporting in ADVERTISING AGE, 
I nevertheless think that somebody 
deserves special recognition for a 
difficult job well done. 
GEORGE H. BROWN, 
Professor of Marketing, The 
University of Chicago, School 
of Business, Chicago. 
ra 2 * 
Objects to AA's Headline. 
‘Retouched Photo Finish’ 


To The Editor: It seems to me 
'you have gone somewhat beyond 
the reasonable limits of journalis- 
'tic enterprise and service to the 
|reader in the cute little headline 
/on Page 75 of your April 26 issue: 
-“Retouched Photo Finish?” 

The plain implication 


is, 


figures, “won” 
/marks) a victory over magazines 
in national advertising volume. 

| As the members of your staff 
|well know, compilation of the 
newspaper figures is a massive 
| job, involving many months’ work 
, by the Bureau of Advertising and 
|Media Records in collecting the 
linage figures, and by Media Re- 
cords in converting these figures 
'to dollars. 

Your staff people know, too, that 
it’s always a nip and tuck race 
against a deadline to get that total 
figure in time for release to our 
members at the ANPA convention. 
To suggest that the bureau engages 
in doctoring pursuits in the time 
between MAB'’s release of maga- 
zine figures and our release of 
newspaper figures is beanball, not 
cricket. 

Surely if we were disposed to 
tamper with the figures we would 


do it. Wouldn’t we instead release 


paganda value the figures had 
would be far more useful to us? 
We’re in competition with maga- 
zines for dollars, not for a loving 
cup from the Tall Story Club. 
The Bureau of Advertising has 
established a reputation for honest 
research. We're jealous of that re- 
putation, because without it we 
would be less than useful to our 
member newspapers and to the 
many advertisers and agencies that 
depend on us to help them get the 
most out of their newspaper in- 
vestments. Your suggestion that we 
have “retouched” the figures ac- 
cuses us not only of dishonesty but 
—equally bad in this business—of 
/egregious stupidity. 
SAMUEL ROVNER, 
| 


Public Relation Manager, Bu- 

reau of Advertising, ANPA, 

New York. 

» » * 

Weiss Article Takes Spot 
as Information Bulletin 

To the Editor: An article in the 
May 10 issue of ADVERTISING AGE 
has come to the attention of our 
adminstrative office. With your 
permission we would like to repro- 
duce the article as one in a series 
of Information Bulletins published 


cf | 
course, that the Bureau of Adver- | 
tising, by deliberate juggling of | 
(your quotation | 


not have to take three months to| 


them on the heels of MAB’s an- |! 
nouncement, when whatever pro- | 


regularly for exe itives of Safe- 


way Stores Inc. 


We would app: 
this permission. 
A. 
Brunswick Proc: 
Division of S: 
Oakland, Cal. 
© « a 
It Was ‘Flower Grower's’ 
Largest May Issue 
To the Editor’ Thanks very 


t. KOEHLER, 
jures Service 
eway Stores, 


April 19 issue. However, I’d like 
to call to your attention that you 
have done us too much of a favor. 

Our release said ‘The May issue 


den Magazine, carried 63 pages of 
‘advertising, the largest May issue 
‘in our history.” The truncated ver- 
| sion which appeared in AA said 
“Flower Grower’s May issue with 
63 pages of advertising is the larg- 
est in the publication’s history.” 

It is always nice to seem larger 
than you really are, and we have 


our progress; but at the same time 
in the interests of accuracy and 
keeping in mind the seasonal re- 
quirements of home garden adver- 
tising, we’d appreciate it if you’d 
be able to make a correction of this 
in a future issue... 

WILLIAM R. LITTLEFIELD, 
Promotion Manager, Flower 
Grower, New York. 

= * * 
Now! A New Copywriter 
Seeks a New Job 
To the Editor: 


I earn my liv- 


received some nice compliments on | Bureaus and I happen to know 


| that the executive staff of your 


The Voice of the Advertiser 


This department is a reader’s :orum. Letters are welcome. 


in Pilfering more than ever before! It’s New! 


The article, w ‘ten by E. B. 
Weiss, is entitle “Food Supers 
Have a Problei 
by ‘Outsiders’.” appeared on) 
page 60. 


ecilate receiving NEW!) 


much for the plug we received in. 
“Along the Media Path” of your) 


of Flower Grower, the Home Gar- | 


‘of the Better Business Bureaus | 
|/because your magazine has re- 


ing washing floors, windows, walls | 


—doing the dirty, 
that most men are either too proud, 
or toc intelligent to do. I am not 
intelligent. 

However, I am _ not’ without 
dreams and hopes of doing some- 
thing better: making more money, 
gaining social prestige, drinking 
double martinis at noon, etc. 

My old grandfather, now long 
passed away, told me, and I have 
long remembered, that, if you 
would be successful in any chosen 
field, “Watch and study diligently” 
what the successful people are do- 
ing in that field. 


New Vex Lo) = 

By are ! 

_[ News the migh) t 
= . Awob00¢ 


| 


As I have always been interested 
in the art of advertising, where 
‘top-notch advertising people earn 
/(?) 10, 15, 20, yea, 50 thousand 
‘dollars a year, i., if they have 
‘real “creative ability,’ I have been 
diligently studying the works of 
‘the top-notchers. And lo and be- 
‘hold I have discovered the fabu- 


lous “open sesame.” The en- 
closed clippings are indisputable 
proof. 


Yes! I can write the words NOW! 


and NEW! in many different ways | 


for any product. Here are some 


MOTHRDn.' | 


menial work| 


ness Bureaus over a_ period of 
years. . 

I have been running this Better 
Business Bureau in St. Louis for 
more than 30 years and I can tell 
you that we do “throw them out.” 

For instance, a large hair and 
scalp advertiser who advertises in 
all parts of the country cannot 
show a picture of a bald head, he 
cannot use the term “bald” or 
“baldness” in his advertising in 
| St. Louis for the simple reason that 
/nobody can do anything about bald 
/heads. If this advertiser would not 

Now, the purpose of this letter consent to this correction.and write 
is to enable me, with your help, to| special copy for St. Louis, I am 
get a $10,000 job in advertising. ,Sure that our local media would 

WILLIAM WALLACE, “throw him out.” 

For over seven years advertising 

media in St. Louis have “thrown 


* 
'out” the advertising of a Grand 
Recounts the Cleanup Done | : 


’ Rapids tulip bulb company for the 
by Better Business Bureau | reason that the large majority of 
To the Editor: 


I have been a/the tulip bulbs are not bulbs at 
reader of ADVERTISING AGE for/ all, but bulblets, and cannot bloom 
/many years and I think your edi- | at all. 

torial on Page 12 of your issue of; Our local newspapers “threw 
May 10 is very unfair to Better | out” some $40,000 worth of adver- 
| Business Bureaus. |tising of a large ~etionally-run 
| In referring to borax advertising contest for the simple reason that 
you strongly imply that “very few | they considered it to be so uneco- 
people do anything about it beyond | nomic as to constitute a fraud upon 
deploring his existence and his their readers. In this instance they 
operations.” This statement cer- reasoned that this advertiser would 
tainly could not have been made | 
because of your lack of knowledge 


fine examples of my ability: 
NOW! you get NEW! New, you 
| get it NOW! 


Newest—get it NOW! NOW! 


Nowest! It’s NEWER! NEWOW- 
EST! (How about this one—it’s 


Chicago. 


peatedly published stories of the 
activities of the Better Business 


organization has extended coopera- 
tion of many kinds to Better Busi- | 


PARADE 


_ See BS af 
5 Macaig ‘ 


| TH! MARCHING 100 “Dom 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


Proof that advertisers are sold on newspaper suppiements— 
more than 80% of the 100 leading national advertisers in 
1952 used supplement advertising. Proof that supplement 
advertisers are sold on the Louisville Courier-Journal Maga- 
zine—in 1952 advertising lineage jumped to a record high 
of 1,500,000—more then carried by any other Sunday sup- 
plement. 


Send for your free copy of a new factual study of ne»spaper 
supplements, Write to: Promotion Department, The Courier- 
Journal, Lovisville 2, Kentucky. 


THE LOUISVILLE 


Gonrier-Zournal 


SUNDAY MAGAZINE 


Sunday Courier-Journal Circulation 303,238 « Member of The Locally Edited Group 
Represented Nationally by The Branham Company 
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Advertising Age, May 31, 1954 


take over $200,000 from about 
18,000 of their readers and that if 
the readers received their reason- 
able share of the prizes, only about | 
20 persons could win something | 
like $3,000. They “threw it out,” 
not because the advertising was 
inaccurate or misleading, but be- 
cause it was so horribly uneco- 
nomic as to be unacceptable to 
their newspapers. 

Any advertiser in the city of 
St. Louis who makes the statement 
that he can “undersell his com- 


petitor” would either have to de-| 
lete it or be “thrown out.” 

For some time a_ so-called 
“School of Practical Nursing” ad- 
vertised in our local papers. As 


TV Brushoff Gets Reply 

To the Editor: Your report of 
the speech made by Leonard Drey- 
fuss to the Public Utilities Ad- 
vertising Assn. was interesting. It 


was also amusing to read how Mr. | 
“4 the greatest, and an alert buyer) 


Dreyfuss blithely brushed off tele- 
vision advertising (“A half-hour 
show on tv can deliver pecple at 
the rate of $6.22 per thousand”’). 
It may come as a pleasant shock 
to this gentleman to learn that it is 


possible to make a program buy. 


in New York City on WABD— 
Channel 5, Monday through Fri- 


day, at 7:30 p.m., which will de- 


liver audience at the rate of 17¢ 


| per thousand per commercial min- 


varied audiences, and strong im- Carnahan Goes to Chicago 
Robert Carnahan has transferred : 
from the New York sales staff to and Kansas City markets. 


pact-—well, Mr. Dreyfuss would 
enter an area of cost per thousand 
which would open his eyes. | 

The gentleman is on a wrong 
“kick.” Television advertising is 


can bring it in at the lowest cost. | 
I wish Mr. Dreyfuss would study | 


the facts of television a little more 


closely. Both he and his clients’ 
would profit greatly by the add- 
ed effort. 
LAWRENCE L. Wynn, 
Sales Manager, WABD, New 
York. 
e * * 
To the Editor: I would like to 


iad on’ ck diene Ma the | Ut and this includes live, visual) ask Leonard Dreyfuss what “cost- 


graduates had no greater standing | 
in the eyes of our local hospitals | 
than neophytic beginners, our St. | 
Louis newspapers “threw them | 
out” and they have never been in| 
the papers since. 

We exposed a large television | 
company as practicing a fraud up- | 
on the public and every one of our 
advertising media, without excep- 
tion, “threw him out.” In addition, | 
the story of this expose was car- | 
ried on our radio stations and our | 
local tv station gave us a 15-minute | 
program in which to tell their. 
listeners of what we had done for 
their protection. 

The St. Louis newspapers did 
not have to “throw out” the fa- 
mous “Blue Rose” advertising be- 
cause they never accepted it in the 
first place. 

When a prominent nursery tried 
to sell common, ordinary grass seed 
under the flamboyant claim that 
it would “stamp out crab grass” 
our local advertising media “threw 
them out.” 

Just last week we had a meeting 
with newspapers, a local post of-— 
fice inspector and four leading. 
horticultural experts to review the | 
entire field of nursery products in | 
order to determine whether the. 
whole classification should not be 
“thrown out” on the theory that it 
is impractical to sell very small. 
nursery stock to laymen with sat-. 
isfaction. 

Next Tuesday we will have a 
meeting at the Advertising Club, 
where the club, the Automobile 
Dealers Assn. and the Better Busi- 
ness Bureau will join hands in 
promulgating a new automobile. 
code which will, among other. 
things, outlaw “bushing” and. 
“baiting.”” We can give you every 
assurance that when this document | 
is adopted, either local advertisers | 
will abide by it, or our local 
media will “throw them out.” 

I could give you dozens of addi- 
tional “throw them out” illustra- 
tions. And this situation not only 
exists in St. Louis but in more 
than 90 cities in which there are 
Better Business Bureaus. 

I think your editorial sells the 
Better Business Bureau short. 

H. W. RIEHL, 

President and General Man- 

ager, Better Business Bureau 

of St. Louis Inc. 


Mr. Riehl has a point. The var- | 
ious Better Business Bureaus news | 
done and are doing yeoman work 
in this field, and their activities | 
should not have been overlooked, | 
nor should those of other organiza- | 
tions. More of the same, by indig- | 
nant individuals as well as or- 
ganizations, is needed. 


A New Slant 
To the Editor: Attached is a, 
poem—you may give it any title, 
you wish. 
Never will you live to hear: 
(Nor will your sons or daugh- 
ters) 
“Announcing! Now that we 
have moved 
To older, smaller quarters...” 
D. J. DAILEy, 
R. Malcolm ®& Associates, 
Evansville, Ind. 


demonstrations, scmething 
door advertising, which 
dently dear to the heart 


out- 
is evi- 
of Mr. 


deliver. 

There are other combinations 
of programs on WABD-DuMont, 
which can be bought just as eco- 
nomically. As for spot packages, 
which will deliver frequency, 


_per-thousand” has to do with sell- 
/ing merchandise or services (AA, 
/May 17). 

Dreyfuss, has not been able to) 


Don’t we overlook a “third di- 
mension” called time? Cost-per- 
thousand to reach an audience 


FOR HOW LONG? 


BrRUcE LINDEKE, 
Vice-President, Edward S. 
Kellogg Co., Los Angeles. 


the Chicago office of Harper’s Ba- 
zaar. He will cover the St. Louis 


When you buy the 


TORONTO DAILY STAR 
you reach 452,876 


adult readers and buyers 
in the Toronto A.B.C. 
City Zone 


Source: Sanders Marketing Research 


Mr. Milton Kaufman. President of Aquatogs, Inc. tells how: 


He makes sales go up in a downpour 


“Women, weather and 


Kaufman, “Put ‘em together and you have ov: 


weather garments. 


“When a town is hit by heavy rain — es} 


fashion are fickle says Milton 


business—all- 


cially without 


warning — the demand for Aquatogs shoots ° p. 


“We call on Air Express, ship and deliver 


in a matter of 


hours—and cash in on this peak demand, As yo: might guess, 
our customers are flattered by this service. 


CALL AIR EXPRESS ... division of RAILWAY EXPRESS AGENCY ds 


—_— & AirExpress 


“We regularly send orders out Air Express every week in 
the year throughout the country. 

“We also depend on Air Express to move goods without a 
hitch from our door to the retail store receiving room. 

“Yet, practically all of our orders cost us less with Air 
Express than with other air services.” 

It pays to express yourself clearly. Say Air Express! 
Division of Railway Express Agency. 


> 


GETS THERE FIRST viu US. Scheduled Airlines 
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Hennock Urges 
Shifting All TV 
Stations to VHF 


Cuicaco, May 27—An otherwise 
peaceful NARTB convention panel 
featuring six of the seven Fed- 
eral Communications Commis- 


sion members almost turned into a| 
rout today when Frieda Hennock, | 
the FCC’s chief dissenter, attacked 


her own commission for ‘“permit- 
ting v.h.f. to smother u.h.f.,” and 
called for the eventual moving of 
all tv service into the u.h.f. band. 

Mrs. Hennock told the broad- 
casters that testimony of u.h.f. 


NARTB Convention 


broadcasters before the subcom- 
mittee has convinced her that only 
the abolition of the v.h.f. channels 
can save the industry. 

“If u.h.f. dies,’ she said, “com- 
petition in television will die with 
it, and this powerful medium will 
into a rigid pattern of 
-The methods we used 
to bring quick television service to 
the people of the U. S. have 
achieved just the opposite result,” 
she charged. 


a Mrs. Hennock’s proposal was 
for an immediate re-freeze of tv 
allocations while the FCC drafted 
a new tv plan, built around a na- 
tionwide “allocation table” which 
would provide substitute assign- 
ments for v.h.f. licensees. A “rea- 
sonable period” of five to ten years 
should be allowed to amortize the 
broadcasters’ and the public’s in- 
vestment in v.h.f., she said. 

Reaction to Mrs. Hennock’s pro- 
posal was clear and negative, with 
both the audience and the other 
commissioners in opposition. 

George E. Sterling drew ringing 
applause with an expression of 
“resentment” against Mrs. Hen- 
nock’s criticism of the present sys- 
tem and the engineers who de- 
signed it. So did Robert E. Lee 
when he said: “I dissent from all 
that has been said except that 
which is against sin.” 

“I’d like to see all the facts in,” 
Mr. Lee added. “I’d like to know 
how it would fare with the city of 
New York, with seven v.h.f. sta- 
tions, three of them losing money, 
if we moved them upstairs.” 


as In other comments on questions 
thrown out by NARTB President 
Harold E. Fellows, who moderated 
the panel, Mrs. Hennock: 

1. Denied that there is any pos- 
sibility of transferring the educa- 
tional tv channels to commercial 
operation, though acknowledging 


“a movement on the part of cer-| 


tain selfish interests to take away 
the educational channels.” 

2. Attacked the idea of “booster” 
or “satellite” stations to extend the | 
range of present tv installations. 
“This would mean that the power- 


ful v.h.f. station—which is already | 


blacking out u.h.f. stations-—can 
further extend its sway. It means 
clear channel stations in tv. 

“T would be against it for v-h. f., | 
and for it for u.h.f. stations,” she 
added. 


ea This drew sharp criticism from 
Commissioner John C. Doerfer, | 
who complained of “too much em- 
phasis on the fortunes of individ-_ 
ual broadcasters. 

“The ultimate objective is serv-| 
ice to the public,” 


remark that “If the public gets| 
what it wants, it doesn’t concern | 
me too much who gets hurt in the 
broadcast industry. 

“I oppose limiting power and 
service to the public to save one 
segment of what I consider an in- 
fant industry,” he added. 


were (in the usual order): 


Mr. Doerfer | 
went on, and drew cheers with the | 


Thomas Harrison, WSM, Nashville; Arden 


ALONG REP ROW—Among the station representative outfits O 
taking advantage of the NARTB convention for an all-too-rare 8! 
collective session with their stations were Edward Petry & Co. u 
and John Blair & Co. Gathered in the Petry chambers, at left, St 
Amos Baron, KABC, Los Angeles; T\ 


E. Swisher, KMTV, 


ir, of the Petry organization. 
sal order): Glenn Snyder, of WLS, Chicago; Kenneth W.) 
wman, WFIL-AM-TV, Philadelphia; F. E. Fitzimmonds, 


Bismarck, N. D.; John Blair, president of John Blair & Co., 
and Ray Herndon, KTRH, Houston. 


" a ah 
aha; Don Searle, KOA-TV, Denver, and Forrest E. (Frosty) | 


In the picture at right are 


KFYR- 


WASHINGTON, May 25—The Dis- 
trict of Columbia was pictured as 
a headquarters for price cutters to- | 
day as fair traders opened an all- 
out effort to seil Congress on price 
maintenance for this area. 

Besides heavy damage to “legiti- 
mate” businesses here, the price 
cutters were said to be undermin- 
ing fair trade all over the country 
by using the unregulated District 
of Columbia as a base of opera- 
tions extending into the 45 fair 
trade states. 

In the past, Congress on two oc- 


authorize fair trade in states that 
want it, but it has refused to per- 
mit price-fixing here. 

Some 39 witnesses were on hand, 
most of them fair trade advocates, 
when Sen. J. Glenn Beall (R., Md.) 
led off by saying he introduced S. 
3297 establishing fair trade here 
“because I have found impressive 
support from my constituents in 
Maryland.” 


a When the hearing suspended, 
several of the witnesses remained 
unheard. Among them is Cecil D. 
Kaufman, president of Kay Jew- 
elry Stores Inc., a chain operating 
94 stores here and elsewhere. 

Mr. Kaufman and the Kay chain 
were named last week in a $450,- 
000 damage suit filed by Elgin Na- 
tional Watch Co. after Kay stores 
decided to close out the Elgin line 
at 60% off list (AA, May 24). The 
slash was made after Kay pro- 
tested Elgin’s decision to cut prices 
by 20%. 

Mr. Kaufman’s prepared state- 
ment, distributed at the hearing 
but not presented, was strongly 
pro-fair trade. Presumably, it will 
be read when the committee re- 
convenes next Tuesday. 


|@ The statement pointed out that 
the Kay chain has less to gain from 
| fair trade than smaller businesses, 
but that Kay knows “our continued 
success will be enhanced by im- 
proving the business climate in 
| which the small retailer must op- 
erate.” 
“The District of Columbia has 
| become an oasis of unbridled price 
|cutting on fair trade merchandise 
which threatens the economic ex- 
|istence of hundreds of small mer- 
| chants here and which is under- 
| mining the national fabric of fair 
| trade,” the statement said. 
Arthur J. Sundlun, head of an- 


casions voted overwhelmingly to| 


‘other Washington jewelry firm, 

spokesman for the Merchants &| 
Manufacturers  Assn., estimated | 
discount houses are selling 35 to) 
70% of the fair-traded small appli- | 
ances sold here. 

Herman T. VanMell, general 
counsel of Sunbeam Corp., Chica- 
go, who helped draft Sen. Beall’s 
bill, said 20 discount houses here 
are doing about 90% of Sun- 
beam’s Washington business, tak- 
ing it from 650 “normal” outlets. 

He said Sunbeam mixers listed | 
at $45.75 are selling for $30.14, only | 


| 


Fair Traders Thump for Legislation as 
Senate Body Weighs Props for Washington 


64¢ over cost. Mr. VanMell asserted 
\that Sunbeam sales here dropped 
12% last year, compared with a 
15% gain elsewhere. 


# Lloyd C. Halvorson, economist 
representing the National Grange, 
was one of the few to testify 
against the bill. He said the Dis- 
trict of Columbia ought to remain 
a free trade area so that there will 
be a yardstick of price comparison 
with fair trade states. 

Denying that discount houses 
specialize in loss leaders, he said 
his own observation is that dis- 
counts are made across the board 
and that he personally saves $50 
to $100 every year buying appli- 
ances from discount houses. 

“IT am convinced that these dis- 
count houses are legitimate busi- 
nesses, and that they can exist and 
make a profit even after discounts 
of 25 to 40%,” he said. 

“The manufacturer’s warranty 
applies the same as at other stores. 
As to service or repair, there are 
many fair trade sellers who have 
no repair service and simply con- 
sider a breakdown a factory prob- 
lem and refer you to a repair shop 
recognized by the manufacturer,” 
he asserted. 


E. B. Terhune Jr. 
Succeeds His Dad 
on ‘Boot & Shoe’ 


New York, May 27—Everit B. 
Terhune, v.p. of Chilton Co. and 
publisher of Boot & Shoe Recorder 
retired this week. He will be suc- 
ceeded by his son Everit B. Ter- 
hune Jr., who has been elected a 
member of the Chilton board. 

The new publisher is the third 
generation of Terhunes to manage 
Boot & Shoe Recorder, a semi- 
monthly founded by William 


| Chilton, about 1912, and moved to) 


New York. 

Mr. Terhune Sr. joined the pub- 
lication in 1900 after he was grad- 
uated from Harvard. 

He sold subscriptions and adver- 
tising, became a v.p. of the com- 
pany and succeeded his father as 
publisher in 1936. He is widely 
known in the shoe industry and in 
1951 received the T. Kenyon 
Holly award for distinguished 
service to the industry from the 
2-10 Associates, a shoe trade asso- 
ciation. He will continue his af- 
filiation with the paper as editor 
emeritus. 

Mr. Terhune Jr., after gradua- 
tion from Williams College, joined 
B&SR as an advertising salesman. 
He has been circulation manager, 
advertising manager and assistant 
publisher. 


Brush-Moore Elects 
Gordon Strong Head 


CANTON, O., May 25—Gordon 
Strong, v.p. and general manager, 
has been elected president of 
Brush-Moore Newspapers Inc. of 
Ohio and Maryland. 

Mr. Strong, who was elected at 
a board of directors meeting yes- 
terday, succeeds the late Roy D. 
Moore (AA, May 10). 

At the same meeting, J. B. Rar- 
idan, executive editor, was elected 
publisher of the Brush-Moore pa- 
pers, and Eugene Carr, radio di- 
rector, was named president of the 
publishing company’s two radio in- 
terests—Ohio Broadcasting Co. and 
Scioto Broadcasting Co. 

Until his death, Roy Moore had 
served as publisher and president 


»/of the Brush-Moore chain and 


president of the radio operation. 
William T. Moore, promotion 
manager, was elected a v.p. and 
member of the executive commit- 
tee. 
Earlier, the newspaper group an- 
nounced the appointment of Wil- 


‘liam I. Hershey as assistant to Mr. 


Lewis Terhune in Boston in 1882. | Strong. Mr. Hershey served as as- 
It was bought by Associated Busi-| sistant to business manager Henry 


ness Publishers, predecessor of 


|Schaffner until he retired. 
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Home Launpry EQuipMeNT ! 


to launch our program as the new excusive 
distributor for Whirtpool in the Upper Midwest Areal 
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+ Come Fete + Aperteee « Penge « Miner + Grane Fame « ' 


BIGGEST ORDER EVER—Unusual for a distributor is this paar in the Minneapolis 


Tribune placed by Reinhard Bros. Co. Addressed both to « 


s and dealers, 


the ad celebrated two events: Reinhard’s appointment as exclusive distributor for 
Whirlpool Corp. in the Upper Midwest area, and the arrival of the “largest single 
shipment of Whirlpool appliances” ever placed—30 carloads. 


Advertising Age, May 81, 1954 


Four Advertisers | 


Plug Radio at 
BAB ‘Revival’ 


Cuicaco, May 27—“We funda- 
mentally believe radio to be the 
most economical medium for 
‘reaching groups of people.” 

With this heady tribute, Barney 
Corson, ad manager of Tidy House 
be gee Co., Shenandoah, Ia., 
led off a series of four advertiser 
| testimonials to radio. The occa- 
‘sion was Broadcast Advertising 
|Bureau’s annual radio sales get- 


NARTB Convention 


together at the NARTB convention. 

“The growth cf our company has 
been phenomenal to _ outsiders 
(from $10,000 gross in 1940 to 
over $7,000,000 last year),” said 
| Mr. Corson. “But to us it seems 
only the natural and logical result 
of anticipated planning.” 

That planning, he said, has led 
Tidy House from a beginning of 
one radio station to the use of 68 
today—plus “several” tv stations. 

Other advertisers, ranging from 
a local appliance dealer to net- 
work radio’s second largest client 
—Miles Labcratories—contributed 
inside stories to the BAB’s “re- 
vival” meeting. 


s “Up to four years ago, our com- 
pany had confined its principal ad 
dollars to newspaper space,” re- 
ported Clayton R. Sanders, direc- 
tor of the 154-outlet Pecples Drug 
Stcre chain, Washington. 

“Then several years ago it be- 
came obvious that ... we must ex- 
pand our advertising plans to ef- 
fectively reach more people.” 

Radio seemed to be the solution. 
Mr. Sanders stated that now Peo- 
ples Drug schedules radio on a 
saturation basis, at the rate of 91 
newscasts per week, 60 of them on 
one Washington staticn, WWDC. 

If you count Drugcasting—car- 
ried in the stores by WWDC-FM— 
Peoples Drug carries a total of 358 
radio commercials a week, Mr. 
Sanders declared. This compares 
with four hours and ten spots on 
televisicn, totaling 35 commercials, 
and nine pages of newspaper ad- 
vertising per week, he said. 


= A. H. Caperton, ad manager of 
Dr. Pepper Co., Dallas, testified 
to a number of reasons why “radio 
is Our number-one medium.” One 
reason cited was that “we have a 
primary market, the youth of 
America. 

“Such a market is always on the 
move, and a moving target is 
harder to hit,” Mr. Caperton ex- 
plained. “We picked radio so we'd 
be sure to hit ’em.. .” 

Another reason given by Mr. 
Caperton was the cooperation re- 
ceived by local bottlers on radic 
advertising. “As of this date a 
record number of Dr. Pepper bot- 
tlers are investing a record number 
of their own dollars in our radio 
spot saturation idea,” he said. 

Albert Glenn, head of the Al- 
bert Glenn Co., Satsop, Wash. , ap- 
pliance firm, reported on the suc- 
cess of his entry into radio in 
1952. “In both 1952 and 1953 our 
advertising cost per unit was re- 
duced 50% below that of 1951, 
even though we multiplied our in- 
vestment five times over the first 
year,” he stated, adding that his 
stcre now sinks 97% of its total 
advertising budget in radio. 


Simmonds Resigns Lotshaw 
Simmonds & Simmonds, Chicago, 
has resigned the advertising ac- 
count of Andy Lotshaw & Co., Chi- 
cago manufacturer of a body rub 
and a hair dressing. A new agency 
has not been named. 
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be interested in this rather unusual response to our 


nev oe ott the March issue of ADVERTISING REQUIREMENTS. 


Actually, it ien't the mumber of responses that have pleased us so much 
—~ it's the results in sales, 


Within the first week of publication we sold eleven projectors as 2 
result of the ad — one single and ten to another concern, vith the 
definite possibility of additional sales to this one account, 


So, to paraphrase one of your own by-Lines can consider this your 
toredid of the pont," 7 - 


AR co 
vers exclusively the 21,000 People who spend over $3 billion 


On advertising’ ducti 
The first , &* production, promotion d es 
€ar’s r and mercha 
. _ response (160,000) of these buyers of adver — 
{ising services, materials an 


: oS eee ee es ae ne 
: | SSS SS = 
TS SSS a 
| SSR oe — eee. 
| oe —— 
Se oe | 
fo ee SS 
piece 
eae | oe "Sa TEL-A monde prajeeterd a 
ae ~ BS Rene 4 | tonati¢ Advertising d Bis ug 
Ce | ~ <2 4“ arti iss : 
on pois Or adie are 
i \ ES wT — April 1, 194 pee ; 
oe _ re Mansfield uo ‘ 
iii, ~ eee 200 B, I1Linots Street — 
iii. Pe 
7 / _ _ ee poems * 
eae \ar adwertising [i pee ere = 
: ee — \ Soriinernnctnies a oe 
ee a \ \ oes emma | ee — Bag 
= \ come Sy NY) AN ee goto = 
— — S| een _ . Charge of ee ite 
or. \ WK <« ee ae — ss ol. ee " ie 
onion i+2uz... Advertising Requirements’ story ; =. 
a 
— iy all’ records. sa 
a verage of the buying mariet, plus record-response from me 
oc reader-buyers eyuals record-breaking sales for AR advertisers, - 
iain Is it that simple? Yes, because it works! \Vrite for Jour copy of AR and | 
= rates today... let Advertising Requirem nts work for your sales results. | 
| 
» ~ . " : 
i, | cS Adwert ISIng Ireqg (Irements — 


“ 44 Advertising Age, May 31, 1954 
® Admen Have Big Role in Packaging, a | “= 
m™ ‘Advertising Requirements’ Finds — 


Cuicaco, May 25—Package de-| The role of admen in packaging | 
sign and development is an im-|is underscored by two figures in| 
portant function of admen, Adver-|the tabulation: 
tising Requirements says after a 
survey of manufacturers and agen-|g In 53% of the replying manu-| 
3 cies. facturers, the advertising manager | | 

Results of the study are pub-/or his counterpart is directly re-| 
lished in the June issue of the | sponsible for package design and | 
magazine. Questionnaires were development. The advertising 
sent to about 1,000 manufacturers | manager is directly involved in a| 

| 


known to be interested in packag-|large number of other companies. 
ing and to 500 agencies handling Package design is regarded as a 
accounts in that field. Response logical agency function by 87% of | 
came from 264 manufacturers and the agencies responding to the AR | 


88 agencies. | survey. | ee 
| “While we have no statistics to ea 
substantiate our theory, it is likely | ™ ra 


FOR 

| / Suan Geman ‘that the importance = admen 7 MEDICINE MEN—First photo of the scientific advisory board to Bar Harbor, Me., acting board chairman; Dr. Stanley Reimann of 
EXHIBITIONS packaging PECETEERS SES aacrenee the Tobacco Industry Research Committee was taken as the Lankenau Hospital Research Institute, Philadelphia; Dr. Leon 

For All Major Cities . tegred during the past few years board met in New York to consider proposals for cancer re- Jacobson, University of Chicago and director of the Argonne 

ae a ue to the greater importance of search grants to be mode from a $500,000 fund pledged by the Cancer Research Hospital, Chicago, and Dr. Kenneth Merrill 

— JACKSON packages in this era of self-service | committee. From left ore Dr. McKeen Cattell of Cornell Univer- Lynch, president of the Medical College of South Carolina. Absent 


PRINTING CO. merchandising,” the publication! sity medical college, New York; Dr. Paul Kotin, University of from meeting was Dr. William F. Rienhoff Jr., Johns Hopkins 
1045 Pine AVENUE ‘states. “Since many packages must Southern California medical school, Los Angeles; Dr. Clarence school of medicine, Baltimore. In the foreground are three packs 
LONG Beace 13. CAL. 


do a selling job today that formerly | Cook Little, director of Roscoe B. Jackson Memorial Laboratory, of cigarets and five ash trays. 


, was entrusted to retail clerks, they; tives almost always are members|under direct supervision of the 
7] — have clearly become an important|of the group making the final de-| agency and “this supervision en- 
AIR CONDITIONING & 


450 W. FORT ST., DETROIT] | part of the advertising and sales | cision. tails employing a _  designer-en- 
NEW YORK | | promotion program.” 2. Advertising agencies are ac-|gineer for the specific packaging 
i R FFRIG FR ATION / ews CHICAGO Other aspects of packaging dis- |customed to participate with clients | job at hand.” 
I. ‘ of the BEREA, OHIO! | closed by the study include: in gg and aig Py the best ‘ The agency, client and package 
; : “ap 1. In many cases the judgment} possible materials and processes | designer may all be well informed, 
@ AIR CONDITIONING BUSINESS of advertisers is aided by the use|to be made in packaging and la-|the agency executive observes, 
The Information Authority © The Advertising Leader of packaging consultants. Adver-|beling. The agency contribution|“but the particular pro in this 
'tising and merchandising execu-|includes a broad survey of the! business of packaging is the pack- 
subject, and is not limited to art aging expert.” 
and copy services. 
3. The actual purchase order | Scott Signs for ‘Omnibus’ 
for packaging materials is usually! As predicted, Scott Paper Co., 
issued by the purchasing depart- Chester, Pa., (J. Walter Thompson 
-|ment of the advertiser, but many Co.) has signed for its third con- 
agencies place orders for materials | secutive year as a sponsor of 
|on behalf of their clients. |“Omnibus” (AA, Feb. 22). The 
|90-minute program, which is pro- 
ms The opinion that package de- | duced by the TV-Radio Workshop 
signers should be employed was of the Ford Foundation, returns 
given by the v.p. and art director | to CBS-TV Oct 17. at 5 p.m., EST. 
of one of the country’s leading|Greyhcund and Kelvinator also 


agencies. are expected to rejoin the sponsor 
While he does not believe that} list. 


agency men should get _ into! 
packaging “as experts, executing | Roberts, MacAvinche Adds 2 
and following a packaging problem) Wass Food Products Co., Chica- 
through to completion, any more | go, has appointed Roberts, Mac- 
than we believe that we should} Avinche & Senne, Chicago, to han- 
become industrial designers in or-| dle advertising and publicity for 
der to assure ourselves a better) its Open Pit barbecue sauce. News- 
refrigerator . . . to advertise,” he| papers, radio and tv will be used. 
says his agency is “deeply inter-| Aladdin Products Co., Chicago, al- 
ested in package design. so has appointed the agency to 

Packaging problems, he says, are| handle tv advertising for its new 
the direct concern and should be’ Aladdin cleaner. 


aie 


Wil tHE CHARTMAKERS 


SAY s T ca € P R E $s i Dp E te T o - So ; ee g : ... WHATEVER THE MEDIUM, or sizc 
sina eae Ea eet as . of job, teams of specialists are working for you, 
enry Gerstenkorn Compan 


taking the problems off your hands. 


L 


Watchful account men, creative artists, 


“For 20 years,” writes Mr. Gerstenkorn, “Advertising Age was valuable in my work 


: ‘ 4 . i d production men, conscientious supes< ed 

: in the sales side of media. Recently I entered the agency business. In changing to yore : ‘ FILMS sas 
the other side of the wall, I find Ad Age even more valuable and of great benefit to | ongr dass 2a Come mar ete eaaaees oars pai 
our clients and our agency. Only at home do I have time to digest fully its great help that spells success. 
range of subject matter.” Why not try Mr. Gerstenkorn’s home method of “digesting” 
AA? Mail coupon for a $3 subscription and get, FREE, James D. Woolf’s Handbook, Call us and depend on us for that next job. 


“Salesense in Advertising.” 


i AA ROR RIES Cc elle ame aay The Chartmakers, Inc. og 
Advertising Age, Dept. M31 | COMPLETE VISUAL SERVICE Pe =z 
200 E. Illinois St., Chicago 11, Illinois a: _ ic 
480 Lexington Avenue, New York 17, N. Y. RD Nae "4 Coe 
Please enter my l-year subscription to Advertising Age. I | CHARTS — 
am to receive FREE a copy of James D. Woolf's “Salesense | Mane = 
in Advertising.” | WORE RE OR CO NRE SSE EE TN SH 
My Name l (L) cnarts 
views [[] PRESENTATIONS —“How to Make Them Sell’ nn 
PO o Home | 0 SLIDES —'How and why to Use Slides in Soles Presentations” . 
C Company [L] COPYRIGHTS —"Caution: Don’t Do That or You're in for Trouble” 

City 7 _ State | 

| 

— 


© My check for $3 is enclosed. 0 Bill me later. 
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Advertising Age, May 31, 1954 


Selling to Institutions... 


Stainless Steel Pioneer Promotes a 
Full Line, Including Autopsy Tables 


_WEEHAWKEN, N. J., May 25—A 
ploneer in the use of stainless 


way about the company. Of course 
we can’t and don’t even want to 


steel in kitchen equipment and a sell to everybody—we cater rather 
wide variety of hospital items, S./to those who believe in quality 
Blickman Inc., has over the years equipment, because that is all we 


built up a well-earned. reputation 
in the institutional field by means 
of sound advertising of first-rate 
products. 

The company was established 
in 1889, and for 25 years the ad- 
vertising has been handled by the 
same agency, Jules Lippit Adver- 
tising, New York. Specializing in 
equipment and installations for 
mass feeding, on the one hand, and 
for hospital service, on the other, 
the company’s selling and promo- 
tion have been limited to the hotel, 


‘have to sell.” 


@ The establishment of quality 
,character for the Blickman line 
has been underlined by its success 
in selling hospitals on stainless- 
steel equipment instead of the 
enameled items which were once 
the rule. Stainless steel cost about 
four times as much, a company 
official pointed out, but its su- 
perior ‘“cleanability”, its long 
wearing quality, and its ease of 
maintenance in every way, even- 


hospital, restaurant and_ similar tually won it preference and it is 
markets. now all but universally used. 
for fective Sanitation | The Blickman line, as indicated, 


is a two-fold development. The 
equipment of large kitchens is a 
common necessity of all mass- 
feeding institutions, including ho- 
tels, restaurants, and hospitals, as 
well as the growing number of in- 
dustrial concerns which have found 
it good business to feed their 
employes— a company executive 
'spoke of a million-dollar installa- 
tion for an insurance company, 
for example. 

Special items, such as _ heated 
food carts and coffee urns, were 
developed in connection with this 
part of the line. Hospital items, so- 
called clinical equipment, now 
number in the hundreds, and in- 
clude such highly-specialized ser- 
vice items as record desks, chart 
carriers, nurse’s desks, autopsy 
tables, overbed tables and many 
others. 

STRICTLY INSTITUTIONAL—One of the more Naturally, the company’s long 
specialized in the broad line of ‘’Blickman- |experience with the various types 
Built” stainless-steel items is this one ad- | of places where large numbers of 
vertised in Modern Hospital—an autopsy | neople are fed has served it in 

table. connection with all of these, and 

“There is no question about the | in turn has enabled it to develop 


foo Toast Cleaning ox THE ABTOPSY ROOM 


BLICKMAN - BUILT 
Stainless Steel 
AUTOPSY TABLES 


company’s standing and success in its highly successful contract busi- 
the mass feeding and _ hospital | "SS, where it constructs all of the | 


fields,” Elliott Charlop, advertis- | >uilt-in equipment besides furni- 


ing manager, told Apvertistnc Shing the movable and detached | 


Ace. “Likewise, there is no ques- | tems. 

tion but what our advertising has 

helped spread the word about our ® By the same token, this specia- 

products and our contract installa- lized development has made spe- 

tions in these markets. cialized selling arrangements nec- 
“We know from long experience essary. Thus, most (but not all) of 

that a great many people who had | the selling of hospital equipment is 


no other contact with us except done by the company’s own sales | 


through our magazine and direct- force direct to the hospitals. 
mail advertising have been led to. 
do business with us because they the like, on the other hand, are 
liked what they learned in this handled by the kitchen equipment 


Sales to hotels, restaurants and. 


dealers. Enough of these dealers | 


‘handle the company’se extensive 


country and still leave each deal- 
er plenty of opportunity for good 
business. 

Some _ hospital-supply dealers 
are used, as well as some manu- 
facturers’ agents. The contract 
business is handied by the com- 
pany through all of its various 
contacts, and is an important and 
steadily growing part of the busi- 
ness. 


s Advertising has developed year- 
by-year to a point where virtually 
across-the-board schedules are the 
rule in the rapidly growing fields 
served by the company. Kitchen 
equipment is advertised to the 
markets where the company sells 
through American Restaurant, Ho- 


Equipment Dealer and Restaurant 
Management; and it is also adver- 
tised, along with the broad line of 
clinical equipment, in College & 


American Dietetic Assn., and Mod- 
ern Hospital. 


issues regularly two 
house organs. “Trends” covers 
hospital items, and goes to hospital 


tural specialists and consultants, 
governmental agencies, supply 
dealers and salesmen, while “Profit 
Points” is edited and distributed 
to kitchen equipment dealers and 
their salesmen. 


line to give good coverage of the 


_ Aids to dealers are carefully | 
| prepared and distributed, covering | 
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John Shaw Appoints Two 
John W. Shaw Advertising, Chi- 


even the matter of catalog pages, cago, has appointed Byron C. 
cn Blickman items for use in mak- Drachman art director and Janet 
ing bids, copy suggestions for Carmichael to its copy staff. Mr. 
dealer advertising, material for Drachman formerly was art direc- 
use in direct mail, and other ma-'tor of Leo Burnett Co. and Miss 


plus the powerful impact of the special food and grocery products 
advertising (with schedules run-| writer for Ruthrauff & Ryan. 
ning 12-24 pages), gives the dealer 


tel Management, Institutional 
Feeding & Housing, Institutions, 
Marine Engineering, Restaurant | 


University Business, Hospital| can supply, keep the big Weehaw- 
Management, Hospital Progress,|ken plants busy, with its nearly 
Hospitals, the Journal of the)! 1,000 employes, and make the ad- 


In addition to this, the company 
excellent 


administrators, hospital architec- 


firm assurance that he will get his 
share of the business in his area, 
and then some. 


@ There is a new department in| 
the line growing out of the com- 
pany’s experience in the design 
and development of hospital lab- 
oratory equipment. This is stain- 
less steel laboratory equipment for 
industrial use, especially designed 
for the safe handling of hazardous 
substances such as_ radioactive 
materials. 

Meanwhile, the apparently un- 
limited possibilities of hospitals, 
hotels, motels and restaurants, and 
| the demands which they make for 
service such as the Blickman line 


| vertising continuously productive. 


Whitebrook Appoints Morris 
Ralph Morris, formerly with 
Batten, Barton, Durstine & Osborn, 
has been appointed art director of. 
Whitebrook Co., New York. 


Ted Bates Names Kebbe 

Charles M. (Chuck) Kebbe, for-_ 
mer NBC director, has been named | 
radio-tv casting director for Ted | 
Bates & Co., New York. 


New Hotel to Roland-Bodee 

Roland-Bodee & Flint Advertis- 
ing, Miami Beach, has been ap- 
pointed to handle promotion and 
advertising for the Golden Gate 
Hotel, which will open in Miami 
Beach Nov. 1. Tentative schedule 
includes magazines, business pa- 
pers, television and outdoor ad- 
vertising. 


American Tobacco Sets Move 
The American Tobacco Co., New 
York, plans to move its executive 
offices to the new Socony-Vacu- 
um Bldg. when the office building 
is completed in the spring of 1956. 


NEWS ITEMS 


on any subject | 


From newspapers and magazines 
published throughout the country. 
Write for booklet . . . 


PRESS CLIPPING BUREAU 
165 Church St., New York 7 
Est. 1 7-5371 
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Western market, TV is not av 
fact these TV-less communities (and De 


ailable! . 


Here are two amazing mail-counts to 


t in much of the big, wide KOA 


_. And it’s an indisputable 
nver) are listening to KOA! 


prove it! 
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time KOA-Radio 
gee 15,467 pieces of mail poured 
n response to 2 KOA-Radio 


amily” and “Denver Calling”). 


_..in 2 weeks of April, 1954, 
in from 24 states and Canada i 
nighttime shows (“One Man’s F 
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General Mills Resumes Show 


General Mills, Minneapolis, 
which dropped “The Adventure” 
last year, will resume _ sponsor- 
ship of “Silver Eagle” this month 
on ABC Radio. The 15-minute 
drama will be heard Tuesdays and 
Thursdays in the time period filled 
three days a week by the “Lone 
Ranger,” which has been renewed. 
Dancer-Fitzgerald-Sample is the 
agency. 


Plan; Merchandising 


Cuicaco, May 25—Along with its 
request for authority to sell more 
spot participations (AA, May 24), 
Mutual Broadcasting System asked 
its affiliates to approve a new mer- 
chandising plan at a meeting here 
on the eve of the NARTB conven- 
tion. 

As unveiled by top MBS execu- 
tives, including Tom F. O'Neil, 
president of the network, the new 
“Plus-Value Plan,” aimed first at 
the food industry, will work like 
this: 


Golden Flake to Frank 


Golden Flake Baking Co., Cam- 
bridge, Mass., has appointed 
Louis K. Frank Co., Boston, to 
handle its advertising. The com- 
pany distributes in the New Eng- 
land territory. Local newspapers 
and radio will be used. 


NARTB Convention 


Station men will tie in with the 
individual food advertisers’ special 
promotions, using materials sent 
out from the network. They will 
make regular visits to the manu- 
facturers’ field representatives, and 
to chain store headquarters urg- 
ing them to tie in with the pro- 
motions. They will also visit in- 
dividual retail stores asking them 
to “move that stuff farther up on 
your shelves.” 


‘Collier's’ Names Bryner 

Jack Bryner, formerly with the 
Detroit sales staff, has been pro- 
moted to Detroit manager of Col- 
lier’s. Before joining Collier’s, Mr. 
Bryner was advertising sales man- 
ager of Mechanix Illustrated. 


s They will be armed with a mer- 


* 
Reap more benefit 
from resear ch— chandising book giving suggestions 
‘on how to push the advertiser’s 


+. specials, a number of decals to go 
new book explains |, on shelves and store-windows 


agree to air for cooperating gro- 
used in writings on cers. 


human behavior | ing for the station men. It featured 


\the slogan ‘“What’s Plus Today,” 


opens up wide new) 
sources of information | 


Affiliates Like Mutual's Spot-Part; ‘pations 


Proposal D: ws Static 


As a pitch ite: or the adver- 

| ‘ith the plan, 
ts affiliates to 

mum guaran- 


gured roughly 


tisers it will hi 

Mutual was aski) 

promote on a “n: 
teed basis.” This 

to 10 personal : ‘ail calls per 
month by the sm. ‘st stations and 
50 by the larges. Che announced 
goal is to have t at many store 
| displays each mon i, and affiliates 
lare to report mont ly on their ac- 
tivities. 


@ Station reaction o the merchan- 
dising plan was ri: ed, an AA sur- 
vey showed. Whi « : number of the 
larger or more s :cessful station 
men expressed © ithusiasm, AA 
found that a cons: lerable number 
of the smaller cperators doubted 
they could handle hat much mer- 
chandising, while two flatly an- 
nounced they wovid have no part 
of it. 

Even Norman Boggs, v.p. in 
charge of sales {or the Don Lee 
network, express:d reservations. 


UP AT MUTUAL—Station operators coming to Chicago for the Mutual Broadcasting 


System affiliates’ meeting—and the NARTB convention—get the big hello from 
top Mutual officials. Left to right are R. W. Carpenter, director of station relations 
for Mutual; Victor C. Diehm, head of WAZL, Hazleton, Pa., and chairman of the 
Mutual affiliates committee; Gene L. Cagle, president and general manager, KFJZ, 
Ft. Worth; Charles Jordan, v.p., Texas State Network; J. Glen Taylor, Mutual v.p. 


the ground that “if it’s an ex- 
travagance, it’s a necessary extrav- 
agance. 


“In order to put ‘he plan into ef- 
fect, we'll have to call a meeting 


“We are now in the position of 


of our 45 affiliates—something I 
dread,” he commented. “It’s some- | 
thing we haven't done for three | 
years.” | 

Charles Harris, WGRC, Louis- | 
ville, expressed one reservation 
common to nearly all affiliates. | 
{Declaring himself enthusiastic 


|out that Mutual will have to send | 


out some good station relations| 


/get it rolling. 


the newspapers in the days when 
radio came along,” he told AA. 
“Because of television we must 
bend and yield and change our pat- 
tern to keep up with the times.” 


s Approval of Mutual’s expanded | 


spot-participations plan showed 
promise of much easier going, AA 


scientific terms and recordings which they will|about the proposition, he pointed found—and for two reasons: 


1. Unlike Mr. O’Neil’s ill-fated 
“Cape Cod Plan” of last year, the 


_ Mutual played a sample record-|men to help the smaller stations| current proposal offers the sta- 
tions money, rather than programs | 


in charge of policy, and Earl M. Johnson, v.p. in charge of station relations. 


petition.” In explaining, the multi- 
message extension, Mutual offi- 
cials were careful to make the 
same point. Even so, Mr. O’Neil 
declared, the network plans to 
bring a maximum of about 60 spots 
under the multi-message plan. This 
compares with more than double 
that number under NBC’s spot- 
participation blanket. 


| 

/\@ One exception to the general 
/acquiescence in the multi-message 
plan was reported by Sam Ander- 
/son, KFFA, Helena, Ark., head of 
the Arkansas Mutual Affiliates 
‘Committee. 

Mr. Anderson reported on a poll 


| Victor C. Diehm, WAZL, Hazle- for which they would find local he took of Mutual affiliates in 


This unusual book | chorused in waltz time, plus a plug ton, Pa., chairman of the Mutual sponsors. The present plan pro- | Arkansas which revealed that only 
for the local food market and the Affiliates Advisory Committee, ex- | vides that, out of four announce-|one had signed the participation 


|pressed approval of the plan, on| ments on each half-hour of time,| contract and the others did not in- 


fore : on how people act—why | food special being pushed. 
PF ana te they are moved to buy. | 
sponsored by the Clearly defines over 500 
of the kind of words 
ADVERTISING { you find in books, our. 
> d reports by 
RESEARCH ) osschologi | 
psychologists and moti- ee: . 
vation research special- od advertising production 
FOUNDATION ists. Explains them in) g0 8 p , 
Sse everyday terms. 
Just 
@) ! ° . 
a The Le f like the production of 
1. nguage 0 


Dynamic Psychology | 
As Related to Motivation Research 


pred you turn abstruse material inte | 
usable data. Enables you to grasp moti- 
vation terms quickly, easily, precisely! | 
The book illustrates definitions with ex- | 
amples... and refers you to other words | 
for more information. You'll find this a | 
practical tool to get more value from | 
scientific findings. Prepared under super- | 
vision of ARF Committee on Motivation | 
Research by Joseph W. Wulfeck and Ed- | 
ward M. Bennett. $4.00. 


good products 


, Calls for 
skilled engineering— 


the kind you get from 


2. WHY DO PEOPLE BUY? 


by the Editors of FORTUNE 
Fortune’s report on the state of selling in 


| BERTSCH & 


COOPER 


America—packed with ideas for your or- 
ganization. Concerned not so much with 
canvassing and closing sales as with what 
makes the sales wheels go ‘round. What | 
are business men doing—and not doing 
—to make selling a real force in the 
economy? Fortune’s articles—one of the 
biggest hits in the magazine’s history— 
tell why in ae form in this book. 
270 pages. $3.50. 


3. SIZING UP PEOPLE | 
by D. A. Laird and E. Laird 
Shows business executives how to judge. 
people quickly and accurately by using 
proved methods, but without using formal | 
tests. Tells how to find out what a person 


@ CREATIVE COMPOSITION 
AND LAYOUT 


@ MONOTYPE 


@ LINOTYPE 

@ FOUNDRY TYPE 

@ EXPERT HAND SETTING 
@ ELECTROS 


will rv nd to most — ,» how to} @ TRU-TONE” PLASTIC PLATES 
judge intelligence of all kinds, how to. 
ell how a rson will 


a along with | 
others—practically everything that will | 
help you evaluate people in any business | 
situation, and also in your personal life. 


270 pages. $4.00 | 
10 DAYS’ EXAMINATION 


FREE MAIL COUPON BELOW 


McGraw-Hill Book Co., 
Dept. AA 5-31 


330 W. 42nd St., NYC 36 

Send me book (s) checked below for 10 
days’ examination on approval. In 10 days 
I will remit for book (s) I 
delivery, and retu 
book (s) poses. (We pay for delivery if 
you remi h this coupon, same return 


@ TRANSPARENCIES FOR 
OFFSET AND GRAVURE 


FREE 


NAME 


@ NEWSPAPER MAT SERVICE 
@ TRU-TONE® ETCH PROOFS 


Send for the amazing “‘new dimension” B&C type sizer... 
designed for production men, it cuts copy-fitting time in half! 


BERTSCH & COOPER, Inc. 
547 South Clark Street, Chicago 5, Illinois 


rivilege.) 
a] Wulfeck & Bennett—LANGUAGE OF 
DYNAMIC PSYCHOLOGY—$4.00 


(CD Fortune—-WHY DO PEOPLE BUY?— FIRM NAME 


$3.50 
(CO Laird & Laird—SIZING UP PEOPLE 
—$4.00 ADDRESS. 


(Print) 


Tere ee eee eee eee eee eee Eee eee Cee eee) 
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\the network collects for the first 
one sold, the stations for the re- 
maining three. 

2. As nearly all station men in- 
terviewed told AA: “We've no 
choice—we’ve got to meet the com- 


ABP Distributes Forms 

Associated Business Publica- 
tions has prepared a new package 
of recommended standard busi- 
ness paper forms. 
sample space order form for ad- 
vertisers placing direct, special 
billing forms for short-rating, re- 
bating and production costs, and 
67 additions to ABP’s glossary of 
| business paper publishing terms. 


| 


‘Baronet Leather to Friedman 

| Baronet Leather Goods Corp., 
/New York, has appointed Leon A. 
Friedman, New York, as its ad- 
vertising agency. The company 
specializes in leather’ wallets. 
Plans call for use of national 
magazines, 
direct mail. 


WSUN-TV Joins NBC-TV 
WSUN-TV, Charleston, 


| September. 


business papers and 


S.. GC. 
has signed an affiliation contract 
with National Broadcasting Co. 
The station is due on the air in ice the Jewish institutional mar- 


{tend to sign. 

Other operators scoffed at this, 
however. “They’ll come around,” 
commented Harold Phillips, 
WSGW, Saginaw, Mich. “It’s bet- 
ug to sell this way than not at all.” 
oe Promotes John Dreier 
| John F. Dreier, sales manager 
|of Hart Mfg. Co., Hartford, Conn., 
\for the past six years, has been 


It includes &| socked v.p. in charge of sales. Be- 


fore joining Hart, Mr. Dreier was 
/assistant to the general manager 
of the Chandler-Evans division of 
Niles-Bement-Pond Co. 


Abbott Joins Sullivan, Stauffer 

W. Lee Abbott has joined the 
account executive department of 
Sullivan, Stauffer, Colwell & 
Bayles, New York. He was for- 
merly with Johnson & Johnson 
and the Vick Chemical Co. 


‘Jewish Buyers’ Guide’ Out 
The spring, 1954, issue of 
\“Jewish Buyers’ Guide” has been 
published by Hasid Publishing 
Co., 253 W. 58th St., New York. 
Divided into more than 150 cate- 
gories, the directory lists more 
than 2,000 companies which serv- 


‘ket. Copies are $2 each. 


| 


|| « Low Cost Impressions —_ Figures on request 


| 
| 
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Salesense in Advertising... 


Concerning One of the Great 
Fundamentals of Advertising 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Generally speaking, I think it is true 
that many able admen subscribe to the 
principle that some one thing should dom- 
inate the ideal advertisement. Agreeing 
that there are many wise exceptions to 
this procedure, they 
nevertheless contend 
that the theoretically 
perfect advertisement 
assigns a single domi- 
nant element to the 
“hero position” in the 
space. 

Depending, of course, 
on the problem and the 
objective, the decision 
of what to “heroize” 
narrows down to three questions: (1) 
Shall I give major emphasis to what the 
product (or service) IS?; (2) Shall I give 
major emphasis to what the product 
DOES?; (3) Shall I attempt to achieve 
both ends by dividing the emphasis in 
some simple fashion? 

On their face, these questions do not 
seem to pose a problem very difficult of 
solution. But actually, in my opinion, the 
contrary frequently is true. Sometimes 
the pros and cons in a given situation are 
so equally weighty, or appear to be, that 
the right procedure is exceedingly hard 
to arrive at. It is my notion, for what it 
is worth, that now and then the wrong 
procedure gets the vote. 


James D. Woolf 


® What astonishes me most cf all is 
the number of advertisements totally 
deficient on all three counts: except in 
fine print, and sometimes barely that, 
they reveal to the reader neither what the 
product IS nor what it DOES, and little 
of anything else. 

Many times, of course, the correct pro- 
cedure is obvious. When the product is 
similar, or very nearly so, in design and 
appearance, to the common pattern, there 
is not much point in giving it major pic- 
torial emphasis. Practically all toilet 
soaps, for instance, look approximately 
alike, as do all face creams, shortenings, 
eigarets, bread, milk, and scores of other 
more or less standardized articles of 
merchandise. Hence the usual procedure 
im these cases is that of dramatizing what 
the product DOES in terms of the end- 
result consumer benefit. 

It is particularly pointless to play up 
what a product IS when it is unalluring 
as well as generic in its appearance. Ob- 
viously, for example, an advertiser of, 
say, packaged raisins would achieve small 
appeal with a dominant illustration of his 
package and a large bowl of the dried 
and shriveled grape. Better by far is it to 
allocate the hero position to what the 
product DOES...in a luscious raisin pie 
or in a tempting raisin cider sauce. 


Just the reverse of the raisin procedure 
seems right for Dole fruit cocktail. Note,, 
in the full-color half-page shown here, 
that nearly all of the emphasis is devoted 
to what the product IS—a blend of a 
variety of perfectly wonderful-looking 
fruits. 


f. 
(talure 


blow wd Powls feat i 
‘ — 


OM ahoond ty. Pago 


Now I realize that this Dole product is 
similar in appearance to the common pat- 
tern of competitive brands, but—in this 
case at least—I wonder if “heroizing” 
what the product DOES would have re- 
sulted in a stronger advertisement. A 
fancy fruit cocktail pie might have been 
dramatized, or a couple of delighted 
youngsters gobbling up a big dish of a 
fruit cocktail dessert, but I tend to be- 
lieve that the ad shown here is a wise 
procedure. But I don’t really know, to be 
honest—which only goes to show, as I 
have already said, that at times the prob- 
lem is very difficult of solution. 

What particularly interests me are the 


... the rest of us are slowly going mad 
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two black-and-white pages shown here, 
one paid for by the National Carbon Co., 
the other by Radioear Corp. The National 
Carbon page makes an open secret neither 
of what the product IS nor what it DOES. 
The hero position is given to a human 
interest situation that had something to 
do, I assumed mistakenly, at first glance, 
with life or possibly accident insurance. 


s This advertisement, in my humble book, 
violates one of the great fundamentals of 
sound advertising practice. The appeal is 
so totally indiscriminate and non-selec- 
tive that only by lucky chance will it 
single out the relatively few deaf readers 
of The Saturday Evening Post. The prod- 
uct, Eveready batteries for hearing aids, 
can be of no earthly direct interest to 
anybody except the deaf and their im- 
mediate families and close friends. Maybe 
I’m wrong, but I believe some such dis- 
criminate headline as this would have 
done a better job: “Dad’s so deaf the rest 
of us are slowly going mad.” Or perhaps 
a positive approach, daughter smiling in- 
stead of frowning: “We're happy when 
Dad visits us...now that he can hear 
again.” While it is true that neither of my 
suggested headlines reveals specifically 
what the product IS or DOES, they do 
single out the hard of hearing. 


= The Radioear page assigns the hero 
position to what the product IS (I assume 
most deaf persons will recognize the pic- 
tured device as a hearing aid). In this 
one respect, if in no other, this page in 
my opinion is superior to the indiscrimi- 
nate National Carbon advertisement. Is 
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this appeal of quality and class and ele- 
gance likely to be effective? Would a 
dominant portrayal of what the device 
DOES (for instance, a happy Radioear- 
equipped man listening with delight to 
the whispered words of an admiring and 
lovely lady) be more effective? Frankly, 
I don’t know—and I don’t think my read- 
ers do either; as I’ve suggested, the pros 
and cons are often equally weighty. 

But this I do know: When the adver- 
tisement gives hero position to either 
what the product IS or what it DOES, or 
possibly to both, it cannot fail to be se- 
lective and discriminatory—one of the 
great fundamentals of sound advertising. 


Opinion Research Has Angles 
Worth Studying 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising of Grey Advertising Agency, 
New York.) 

Although I am far from fully per- 
suaded that opinion research, in all of its 
manifestations, is as precisely revealing as 
its practitioners sometimes contend, I do 
not find it difficult to agree that opinion 
research currently offers helpful insights 
into mass thinking and that its future 
contributions will be even more valuable. 

Moreover, even if I were so inclined, I 
readily agree that I am not sufficiently 
well informed on this research technique 
to launch a full-scale attack on all opin- 
ion research, although I must confess that 
I am sorely tempted to do so when I am 
exposed to the claims of some of its more 
rabid practitioners. 

In any event, that particular job has 
already been assayed by competent au- 
thorities. (Just so that merchandising ex- 
ecutives understand the weaknesses of 
this research technique, its abuses, and 
its limitations—as well as its potentials— 
I recommend for both enjoyable and in- 
structive reading that delightful book by 


Lindsay Rogers entitled “The Pollsters.” 
It was written a few years ago, but the 
intervening years have in no wise dulled 
the points of its barbs nor lessened the 
validity of its critical analysis of the 
limitations, as well as the potentials, of 
opinion research.) 

However, there is one phase of opinion 
research at which I would make bold to 
throw some slings of doubt—to wit, that 
phase of opinion research which attempts 
deductions for the guidance of marketing 
men based on the public’s answers to 
queries that I can only describe as “ques- 
tions of frequency.” 

For example, a presumably accurate 
“sample” of the public (and this is some- 
times a large assumption) is asked: “Now 
that you have had a television set for a 
year, do you: (a) go to the movies as of- 
ten as you did before you got your tele- 
vision set? (b) less often? (c) no 
change?” 

Or the questions will revolve around 
the degree of frequency with which the 
radio set is tuned in currently as opposed 
to pre-television days. Or, getting off into 
totally different fields, a group of shop- 


BS aes a eels eke Per mre! Ces eng ee olay che oe Sea gE - Senet Gigs ; Ser sh ee AA MEGS aa Go tay ah aban Mb i Sot, a raid Sic, Dam nate ee ek Means Foes eye ep a cele pe oe * Tights emcee tea EGY yee Pipa Ga Savage Su ta Tse Ly es Rothe ee Ca a 
Res Sires, So teller aw ioe Me tees Ls sre ma Teh SoS kak at Dae ERR andr hs are Elbe raEh be toes bay bce engl © en eR, SR tN anh. 5 eae ie a ae at rin i gat WF ei CS, LP sn are oe a MLD Nie ele jy RA Ce ia ae oak aii eS oh Days od EAR PA aaa lle, MR ed NAR: Une GTC et CS PRR Si ay oS 
PRB ea, | Fonte ey es he A As 2D. iad ara Sasa" OR ane ae TR OUT BUR ey. So Wael ce OB meee Od Pa ha Oh ai ca a hs TE i We Re oie ee eee, Po SEINE © Seed ANIA 9, ceetpg? Ries fai eee gy BEM gg Lo ue ee IPE Me 
Foe RI ERE EA TSG On tes, Oe arg eS eee! O11) Reece ee meee agus 3, te OS ate. ie Cae ange adc a sere fete GES Bite ae cel fiaeae As > eae ay ERE oe A as Re a ke, eh CY re me ped ime 1a, |S 6 RR ee RRO 
Fo ptt TORT 2s edhe oll ek Rea a a Ron gg ora oe, A Fe eagee ZAR ce 2S pe = Nie a ee WY Seti ae San Up Re atin: Ai Shy tattel rreekia Pea piel ae tome OPAL Reagan CY 28 mr wy SRR ae eater He soa ag aaah oo CNP ie peat RE are } # ot Ae iirc AL NPSL aN ree 
fe cS as aa J he tates “4 ; re ees : te, Me Se Peer rr : E + Ba Tee tans Jon ae : wat SENS, 1, Se Re Oe 
eA See teen . . aay Ba Nt : wars oy 3 oa Pattee Se 4 eee — ae a < act gece te a agi! 
Oy PAS 5 5t) p nre Ie . Ps Ce os “SE, anes 
eS OTT a é - : : : " Oe aie 
os err . a 
EM | | a 
; 
: oe 
ae 
: ] ; 4 : ; 
} : Sees, PEPE 8 SRO SR es ae er ANS, ak boa : “ A oa we aw. 
| - aE / 
as po : 4 > -*9" \ ce 
ail: es ee Ke Eat 
Rh acs oceeteeneetienemeeennnintanmemmnenmnmaemamememmmmetnmemammmmtmecne= nineteen . ‘ x =. ij canes ® ae 
eR Dy sa eho "et a 
a tara *~ ~ : sia . Tay Ye Saye 
Bi eed } ~~ — . ee) 
Seem w . : 
a 7 c—- § : : Th a 
‘ ya an ev > 4 ! 
eer ee { e F - » ‘ ‘ ; ace on 
bg a Sis: bf “ \ Fs pare -. sce 
po eee ise? j 1 iliag eee ~ aa 
ie atin Gage = Fe w N eee ein f x ae 
Pe, Pee ; Fs rics! pi . pies, 
BE a } DP ee ines bt or 
Seas “- a ei . ~ Soe 
Pees ls tee " toi, ft , Be? 
> eee, ~~ nea a aoe Bab es as 
io an ee ; ae , * i 
Pie. a, eee * be PERS S a ee i 
be ruler Ea eau” = ie bila i es 
im , , ° a i... a Te ites 
2 SS See 4 - ae haere cain. : 7 Boi 
a- te ee “ aired . phe sags 
7 } a er + AO de 
ba ie > a 7 ve = 
i} = ' b Pont 
? \ 9 y ns 
eh te Boel iW : 
Se >, N ‘ ‘ 
. eee ee 4 a . . " : 
ie a } ‘a hes a \4 7. oe ° ree j 
‘ : j » 
FTV SA he We) 
~ f . ee . LY 
% } a i : a 
fh, pewed 0ff the Mahe 
' | , 
ae ; : 
Se phil sd ea. 
ee ts wis 
ale ie Po } 
Meee oe st, » 
fiat Nopene fo S 
Be io eee | ~ wr’ es 
a ae ving wo 1a rf 
LAID: Se { oe. Prot 
Be ced ey, r ey ! Ase 
SE ie . es oS rae 
ois! a ae .. aa, eae 
ee 4. Bye cae: 
eee ay ou) ! ge.» pilecnemliammmaan daeier 
espe see ae a oe 
ae ae ae ee reac 
foe geen leg | a Pe . ie: 
=i Pe Lo iy if. oS 4 i mar 
ie et a a 
sige aa . os 
ie net ee * 3 Loy 
dat pane i { bg . *. * "ORY. oe 
taied a \ oe ae ee: fee. 
ean. ea ‘ a ‘st "er hate 
Be sis | eee a eae 
oo | gaa SAG a ‘ ae 
De ok see ( * & , Oy. 
SR soi) Nea f = 
oa | e 
. a E> | | 
payee } x " ‘~ wy ba eS 
Ca ata? Weed { -F ie. 
per emer: ee “" . : 
Seria acc. wae . : 
ae Pree Ny P =f 
=< er ee Ry Ps ake 
Es Oe Xx | alee Td Fas 
shales PRONE eet Ge 
Pc dihadatelaes ee adlcns ee 
wok phe te teees fon nahh 
espe cael ies 
ieee: pier 
Me Se ge ae Te ares 
ih 3s \ ney re Oe, 
or ae , 
ee eet ate oe ee 
= Oe - Sar ee ae 
ee eee aie 
Ss adapta atc De ee 
& 7 Pic Tae 
be ee an eee LT aie 
BE SEE Me a 
ae ee 
’ { 
‘ t 
se ‘ ge 
fee 2 = Ua Fe } i 
pss ee ; 
| eae 
BU eo es oa, 
gn, : ae 
a 3 saee.( ) rag ibe 
1 as gn ae Oe » as 
ay oF Wir. at ae ” 
an GP ety ‘ - 
* Fy | hie E 
: 
Ff RE 7 : oe, 
Une eit a | 7 ie 
; " a : ie 133 ' 
4 — ° by on * 
; —_ —- _. ao 
- oe T™.4 
- i ‘ 
' i " aii 2 
is ae Be. “f ’ 
4 ‘ ie . 
s : : , gm 4. 
, ; . * es 
, Puc i i : 21; & : 
; agile i iy a =! 
- f. j a | &. 
AB **- 4 “ i # ' 
. P: 4 > ; 
ae agEN 
— > es ) 
‘ tas pa : Se * - a 
Pee a ae oe . = ie 
, > 
. t ah 
Mees > e Jy rae : f : : ? ” ee ’ : ; er 4. ts we 4 eg - 7, -~ 4 ‘ 3 ir 
Ga es * ih aie iat” : a Ps ‘ Be rr : i 4 ce ? } a ae ot, ‘ er, é « hee - A s i : 2 


48 


pers will be asked: “How frequently do 
you shop at a certain type of store: (a) 
at least twice a week? (b) once a week? 
(c) about every two weeks? (d) about 
once a month? (e) less frequently?” 


® Now it is my contention that the pub- 
lic is totally inaccurate, totally unreliable, 
and therefore totally misleading when it 
assays answers to questions of this nature. 
The respondents are inaccurate for these 
reasons: 

1. The public just doesn’t know. Indeed, 
until the question has been fired at them, 
the respondents—likely as not—have nev- 
er even thought seriously about the mat- 
ter before. Therefore, these answers are 
purely guesses and, usually, pretty wild 
guesses. (Unfortunately, when _ these 
guesses are neatly tabulated they gain the 
prestige that automatically goes with neat 
arrays of statistics and, of course, the 
news headlines compound the misappre- 
hension.) 

2. The mood of the moment may, and 
frequently does, affect the response. Thus 
a woman who hasn’t been out of the house 
for a week because her three tots have 
all been sick is apt to reply to a movie- 
attendance-frequency question that she 
hasn’t been out of the house for a month. 
And if Pop had to give up his pinochle 
game (does anybody play pinochle nowa- 
days?) in order to take Mom to the mov- 
ies the night before the investigator came 
around, his answer is likely to be: “I 
don’t know why we got a television set; 
we go to the movies damn near every 
night of the week.” (Which reminds me— 
if some of these research reports were un- 
edited, they might be at least more color- 
ful, if not more informative!) 


a 3. The activity being checked may in- 
volve such a high degree of irregularity 
that it is impossible for the respondent to 
give it regularity, yet the question itself 
demands that kind of answer. For in- 
stance, a shopper may visit a downtown 
department store four times in one month 
and then not shop there again for three 
months. As a matter of fact, this irregu- 
larity is, if anything, the true pattern of 
downtown shopping as proved, not by 
opinion research, but by analysis of the 
charge-account statements. But when a 
shopper is asked “How often do you go 
downtown to shop?” she has no hesitancy 
in giving a pin-point answer. 

4. There is no precise interpretation of 
the meaning of the words employed in the 
questions of frequency. Here is what I 
have reference to: In some of this type of 
opinion research, people are asked to dif- 
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ferentiate between “regularly,” “occasion- 
ally,’ and “seldom.” How often is “reg- 
ularly”? How often is “occasionally”? 
How often is “seldom’’? Here you get into 
semantics—and while the opinion re- 
searcher may be an expert research 
technician, his weaknesses in the realm 
of semantics are as numerous as are yours 
and mine. But again, when the replies are 
tabulated and the neat tables show that 
such-and-such a percentage do whatever 
it is that was being checked “regularly,” 
the merchandising man not only assumes 
that all the respondents meant exactly 
the same number, but applies to that 
word his own interpretation of what “reg- 
ularly” means. Of course, the researcher 
knows this is quite wrong, but I’ve yet to 
see a report of this nature that pointed 
out this kind of pitfall. Have you? 


= There are other factors involved in 
this particular phase of opinion research 
that, to my way of thinking, cast doubt 
on the accuracy of its findings. There is, 
for example, the innate desire to please 
the investigator. There is the “snob” in- 
fluence; I think the psychologists call it 
the ego. And, of course, there is that mat- 
ter of the investigator himself. In most 
fields of science the investigator is, him- 
self, a scientist. It makes a bit of a dif- 
ference! 

In addition to all of these faults that 1 
discern in this one phase of opinion re- 
search, there is also the usual inevitable 
potential for bias, intentional or other- 
wise, in the analysis and interpretation of 
the statistics. On this point I urge a read- 
ing of a very charming book, recently 
published, entitled: “How to Lie with 
Statistics.” Its author—Darrell Huff. 


# I’ll mention just one typical example of 
mathematical deception: A sample of 
1,000 is interviewed on a group of ques- 
tions involving “frequency.” To one 
question, 95% reply. But to another ques- 
tion, only 45% reply. The table in both 
instances gives the percentage who re- 
plied. But this is a footnote. And people 
don’t read footnotes. And headlines pay 
no attention to footnotes. Yet, the 55% 
who didn’t reply to one of these questions 
might entertain opinions that would com- 
pletely change the story so convincingly 
presented by the neat tabulation of re- 
sponses. 

There is just one aspect of this par- 
ticular type of opinion research of which 
I am positive and this is that the opinions 
of the opinion researcher of my opinions 
will be highly opinionated. As are my 
own! 


Network Strength Is Needed 


Several “incidents” this season have 
caused advertisers’ tempers to grow short 
because of the arbitrary actions of the 
two clearly dominant tv networks. With 
neither having enough time between 8 
and 11 p.m., EST, to satisfy everybody 
who needs television advertising and can 
afford it, all eyes are turning to the third 
and fourth networks. These theoretically 
offer relief from the severity of restric- 
tions against the expansion of advertising 
on the major networks. 

The fourth network, DuMont, has not 
chosen to spend the money or the effort 
required to compete with CBS and NBC 
on their own level. Rather it gives the 
appearance of being content to fill the 
limited requirements of modest price 
brands with limited distribution. And 
this it may do very well and supply a 


‘necessary service to advertising in the 


years to come. Only with “Rocky King” 
and “Plainclothes Man” on Sunday night 
against weak network programming on 
NBC and CBS does it emerge with any 
potential. 


The third network is another story. 
ABC has spent a great deal of money and 
its leadership is aggressive. For at least 
four years this network’s executives have 
made a herculean effort to place them- 
selves in a major role with varied suc- 
cess. Handicapped severely by poorer sta- 
tion affiliations and a poor cousin radio 
background, their method of survival has 
been to offer attractive deals to potential 
advertisers with some success. 


# During the past year ABC has managed 
to program some top shows sponsored by 
blue chip advertisers. Before reaching a 
conclusion on the future, the historical 
past needs taut reviewing: 

Sunday: Pretty good success with “Su- 
per Circus” and “You Asked for it” in the 
earlier evening showing strong kid appeal, 
followed by a dropping off from that 
point on with a little life from Walter Win- 
chell, but inferior programming there- 
after. 

Monday: A moderate success with 
“Jamie” in the magic 7:30 p.m., EDT, 
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The Creative Man‘s Corner... 


of well-executed, interesting advertising 


BECAUSE IT'S FIRST IN VALUE ¥ 


More people are buying Ford cars than any other make hecause 
they have found that Ford gives them more of the things they want 
—and at the price they want to pay. 


National new car registration figures’ for the latest six-month period 
available show Ford out front by thousands, 


Your Neighborhood Ford Dealer 


of wrap-around windshields. 
No, we’re confident the appearance o 


had its old box-like 4-cylinder job, too. 


time when ABC often emerges with kid 
appeal dominating the family tv habits 
and then a defeatist attitude about the 
strong CBS Lucy-led lineup. 

Tuesday: Cleverly programming against 
the night when the majors are pathetically 
weak in flow charts, sets-in-use and 
judgment, “Cavalcade of America” does 
as well as can be expected at 7:30 p.m., 
EDT, with time out for the next hour, 
and then the strong “Make Room for 
Daddy” and U. S. Steel Hour emerge 
above the normal ABC secondary role. It 
is the opinion of many admen that this 
strong bloc on another network would get 
twice the rating. 


a Wednesday: Nothing on a poor night 
on the majors. A wide open field. 

Thursday: A good lead-off from the 
ever successful “Lone Ranger,” petering 
off into nothing, peaked by the disap- 
pointing “Ray Bolger Show.” 

Friday: A big effort that pooped out. 
Strong lead-in from Stu Erwin and Ozzie 
& Harriet unfortunately followed by sec- 
ond rate plays and a miserable Paul Hart- 
man program against a strong major net- 
work lineup. 

Saturday: Nothing noteworthy. 

From this analysis it would seem that a 
lot of work is going to have to be done to 
educate the viewer that there are good 
programs on ABC and to persuade him, 
where he gets a poorer signal than he does 
on NBC and CBS, to put up with it to 
see the programs. 


es Of the moderately successful shows, the 
alternate week, hour drama now spon- 
sored by Motorola is available. So is half 
of “Make Room for Daddy” and half of 
the “Stu Erwin Show.” Several of the 
others look like fatalities, so the year of 
decision is now. Either the big advertisers 
must adopt ABC or abandon it—perhaps 
permanently. 


What Sells Automobiles— 
Car Design, or Ads? 


This Ford advertisement has done more to confirm our faith in the efficacy 


For a long time we have felt Ford advertising far superior to that of Chevro- 


V-8 engine this year and a wrap-around windshield, this wouldn’t have hap- 
pened. However, it started happening long before the public became conscious 


with it as the appearance of the cars. Understand, we don’t think it could have 
been done if Ford still had the old Model-T. Unless, of course, Chevvy still 


eee 


than anything we have seen in years. 


let—which has remained about as 
pre-depression in appearance as any 
advertising we can readily bring to 
mind. If we remember correctly, we 
philosophized a long time ago on that 
very subject—and came up with the 
conclusion that undoubtedly automo- 
bile design had more to do with 
selling the public than automobile ad- 
vertising, since Chevvy so consist- 
ently outsold Ford, despite its anti- 
quated advertising. 

We suspect our conclusion still 
holds to no small degree. At the same 
time, advertising must have some ef- 
fect—else why so much automobile 
advertising? Apparently it has—or 
Ford would not have crept up so 
steadily on Chevvy, to the point 
where it eased into first place. (May- 
be by only a thousand cars or so, but 
it made it.) 

Some of our friends have argued 
that if Chevvy had come out with a 


f the advertising had as much to do 


Now let’s do a little simple arithmetic. 
Experts have agreed that sets-in-use be- 
tween 8 and 11 p.m., EST, will level off to 
a yearly average of 50%. A three-way 
split, which we must assume statistically 
and hypothetically, means a 17 rating is 
par for the course. Those advertisers now 
on NBC or CBS could expect a 20 or 22 
average rating if the third network does 
not exist. Project this against a base of 
40,000,000 homes and we are talking about 
a lot of potential customers. 

Despite the somewhat reluctant neces- 
sity of sacrificing two strong networks for 
three moderately strong ones, our conclu- 
sion is clear. In order to foster adequate 
competition with its subsequent price con- 
trol and in order to have enough time in 
the prime evening hours in the long haul, 
a third network is highly keneficial to 
advertisers and the third network should 
be supported. 

However, no advertiser can be asked 
at the high out-of-pocket cost of television 
to be charitable for a few years during 
these hard selling times. Some admen 
have suggested to ABC that it use an 
average cost per thousand homes figure 
of $8 as a price base to make it possible 
for advertisers to use ABC economically 
during the building period. This means a 
time and talent gross figure which will 
be considerably below that offered by 
CBS and NBC, but this plan might well 
attract a volume of dollars which will 
enable ABC to get over the hump. 

There is a price at which any advertis- 
ing is a good buy, even with limited circu- 
lation. In order for the necessary third 
network to survive and thrive, that price 
must be reached by negotiation between 
ABC and the potential backers. ABC can- 
not assume the stature of a primary net- 
work, with pride and prices at an equi- 
table level, until it proves itself. There 
must be an incentive to advertisers to in- 
sure its worth in the trying early days. 
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CITED AGAIN and AGAIN 


spurred the Daily News to assign a small undercover army of positive action on a co-operative basis. 


reporters and photographers to investigate. 
After two months of painstaking probing, the News, on June 


10, 1953, broke the story—fully documented—naming the slum- how blighted areas can be reclaimed. 


makers . . . exposing their deliberate 
methods and the blight they lay over the 
city. 

An aroused community clamored for 
action—and got it. Indeed, repercussions 
are still rolling through the city government and state capital. 


But the Daily News didn’t stop there. As a determined fol- 


professional fraternity. 


low-through, the News launched an expetiment to clean up a everything.” 


CHICAGO: 


Services such as this in the interest of the public are constantly increasing the public's interest in this newspaper. 
Significantly, the Daily News is the only newspaper in Chicago to show consistent circulation gains instead 
of losses for the past decade. In consequence advertisers in increasing numbers are turning to the News. 


CHICAGO DAILY NEWS 


John S. Knight, Editor and Publisher 


NEW YORK: DETROIT: MIAMI: SAN FRANCISCO: 


Daily News Plaza 45 Rockefeller Plaza Free Press Building 121 S, E, First Street 703 Market Street 


standing public service and its policy of 


condemned block on Chicago’s South Side — a program for 


This pilot study is still going on. The Daily News, with 


tenants, property owners and city officials, is demonstrating 


Among many awards already acclaim- 
ing this crusade have been those of Editor 
& Publisher, journalism’s trade publica- 


tion, and Sigma Delta Chi, journalism’s 


Both have cited the Chicago Daily News for its out- 


“investigating 


LOS ANGELES: 
1651 Cosmo Street 
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Tips for the Production Man... 


For Accuracy, One Proofreader or Two? 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, Ill.) 

Proofreading responsibility is a night- 
mare for most production men. The 
haunting vision of simple but embarrass- 
ing boners that get into print, escaping 
all eyes but those of his readers, waits in 
attendance on every final okay. 

The use of a copyholder working in 
unison with a proofreader is considered 
additional insurance of accuracy. How- 
ever, an assistant is not always available. 
On short takes, the use of a helper cuts 
into other duties and is altogether a 
bother. 

Oddly enough, the use of a team of 
blue-pencilers is no real guarantee of 
competency; there are cases where two 
heads are worse than one! 

Frequently the proofreader reads at 
too fast a pace, missing syllables and 
wrong fonts, while his assistant is so 
hard-pressed by the rapid-fire and often 
sing-song reading that he feels fortunate 
merely to keep up. Thus, discrepancies 
are bound to go undiscovered. 

That the copyholder also falls into 
lapses of absent-mindedness—even drow- 
siness—is affirmed by a proofreading 
authority, Joseph Lasky, who recommends 
that the proofreader purposely slip in an 
extra word or omit a figure now and then. 
All this just to test the alertness of his as- 
sistant. 

A couple of years ago, feeling that the 
accuracy and all-over efficiency of our 
own proofreading should be tested, I made 
a check on about 20 galleys of straight 
text composition. The proofs first were 


G. D. Crain Jr. Says... 


read in the customary manner, with 
proofreader and copyholder. They were 
unaware that the test was being made. 
Also, unknown to them, a time-count on 
the length of time required to do the job 
was kept. 

A duplicate proof of the same material 
was submitted to another proofreader, 
working alone. The lone mistake-stabber 
took more time, but less than the total 
time of the two-person team. The in- 
teresting result was that the lone proof- 
reader found some errors overlooked by 
the team, and vice-versa. 


= The single proofreader seemed to be 
less occupied with the mechanics of 
reading, and scrutinized each letter and 
syllable with a keener eye. His objectivity 
ferreted out certain types of errors missed 
by the others. He seemed to read more 
for sense, discovering faulty spelling and 
substitution of one correctly-spelled word 
for another; such as “it” for “in,” and 
word finals such as “ance” instead of 
“ence.” 

Since the lone proofreader had to 
glance away from his proof to the copy, 
a tiresome chore, he did not catch as many 
omissions. He was also less accurate in 
catching wrong word divisions. 

The author of the material is often the 
poorest proofreader of all. He is preoccu- 
pied with impulses to smooth up his copy 
with alterations. 

All this should leave us with the 
obvious conclusion that the best system, 
over-all, is to have all proofs read twice: 
once by a proofreading team, and also 
by a third reader who goes over the 
proofs alone. 


‘Don't Call on the Client!’ 


A New York advertising salesman, who 
represents a national business publica- 
tion, has reported an experience which 
may not be unique, but which seems to be 
highly anachronistic. He called an agency 
man to tell him he had seen one of his 
clients while on a trip up-state, and the 
agency executive became so indignant 
that he almost exploded. 

“What do you mean by calling on this 
client?” he demanded. “You know that we 
don’t permit media to do anything like 
that. We are making the decisions on ad- 
vertising for this company, and you have 
lost whatever chance you ever had to get 
on this list. Goodby!” 

The salesman reported the incident as 
unusual, and added that this was the first 
time in his experience that an agency had 
taken a strong stand against client calls 
by media. He couldn’t understand just 
why the agency should object to this pro- 
cedure, although the agency executive 
had intimated that on some occasions 
representatives of media not on lists had 
“made the agency look bad” in discus- 
sions with clients. 


a Most advertising agencies are delighted 
to have media men call on their clients, 
because they want them to be familiar 
not only with media but also with the 
markets they represent. They take the 
position that the well qualified media rep- 
resentative Gan supply information on 
both subjects of interest to the advertiser, 


and hence they regard media contacts 
with clients as helpful to all concerned. 
And of course they expect representatives 
to keep them advised of their client con- 
tacts, so they will know of any develop- 
ments which they should be aware of. 

The agency which is so much on the de- 
fensive from the standpoint of campaign 
plans and media lists that it doesn’t dare 
to have the client exposed to representa- 
tives must be in a very weak position. Of 
course it is true that in some cases, es- 
pecially where the client does not have a 
well-organized advertising department, he 
expects the agency to relieve him of the 
necessity of spending time interviewing 
media representatives, and if this is policy, 
the representatives are usually willing to 
go along. But cases in this category are 
very much the exception rather than the 
rule. 

It is likewise unusual these days for 
advertising department managers to dis- 
courage calls by media representatives on 
sales and other executives of their com- 
panies, particularly if they feel that the 
media men have information on markets 
or sales trends which would be helpful to 
the merchandising executives of their 
companies. Tactful salesmen seldom see 
other executives without the knowledge 
and consent of the advertising managers, 
but the latter, in general, are more than 
willing to have their associates advised of 
what is going on in the various fields in 
which they have an interest. “Going over 


his head” to try to upset media decisions 


is of course not approved by the advertis- 
ing manager. 


# Studies of media buying practices in- 
dicate that there are usually at least six 
people who have some voice in the mat- 
ter: the advertising manager, sales mana- 
ger and research manager of the client 
(each with a special interest in media 
selection), and the account executive, re- 
search manager and media buyer of the 
agency. Agency efforts to limit the con- 
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tacts of media representatives to its own 
organization, and even to its own space 
and time buying departments, appear to 
be a short-sighted and ineffective way to 
handle the problem of selecting markets 
and media. 

The agency man who “blew his top” 
when he learned that a magazine repre- 
sentative had called on a client, there- 
fore, may have the satisfaction of knowing 
that he is indeed a rare bird, represent- 
ing a species which is rapidly becoming 
extinct in the advertising world. 
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_ SEE IT IN ACTION 
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SEE TV UNSCRAMBLED AT WARDS 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
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Have you joined the “Faithful Read- 
ers’ Club’’? 

What’s that? 

Why, that’s the club many businesses 
believe they are writing ads for. It goes 
like this. A business says in effect to 
itself: “We don’t want to sell anything 
to anyone who isn’t already a dyed-in- 
the-wool loyal devotee of ours. Such 
people, we know, positively read all of 
all the ads we print. Therefore, they will 
find the specific little messages that are 
pertinent to them, no matter where or 
how we bury, conceal, disguise, or 
otherwise handicap them.” 


® This is an ad run by such a business, 
for people they must be sure are mem- 
bers of their own Faithful Readers’ 
Club. 

How can I tell? 

Because, although the ad is created 
so it can attract no other people than 
those who are interested in learning 


about tv, it carries highly divergent 


we 
SE THESE AND MANY OTRER DEMONSTRATIONS 


Bar Meare te, Ne Ree B 


little specialized messages on: 
AIR CONDITIONING 
A FRY PAN 
A SEWING MACHINE 
HOME FREEZERS 
A WALLPAPER DEMONSTRATION 
A GARBAGE DISPOSAL 
If the top single line SEE IT IN ACTION 
is intended to be an esoteric message 
to the Faithful Readers’ Club of Mont- 
gomery Ward & Co., it my be all right. 
Otherwise that heading is a very small 
boy trying to do a man’s job. ~ 
Perhaps the company has explained 
secretly in advance to its Faithful Read- 
ers’ Club members that “when we say 
‘SEE IT IN ACTION’ over a tv demonstrator 
board, obviously, we mean ‘SEE MANY 
KINDS OF DEMONSTRATIONS IN ACTION.’ ” 
Ward’s would do better with their 
advertising if they would crawl out 
of their low level, highly restrictive, and 
esoteric limitations, and come out onto 
the broad clear highways of forthright 
and rational communication. 
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==|pointed Stanley 
“-|merly with Interstate Television 
_|Corp., director of publicity. 


United World Films Names 3 


United World Films Inc., New 
York, has appointed James Chet- 
wood Beatty director of advertis- 
ing, sales promotion and public 
relations. Mr. Beatty, formerly as- 
sociated with the advertising de- 
partments of Prentice-Hall Inc. 
and the New York Times, succeeds 
William B. Laub, who has been 
promoted to business films con- 
sultant. The company also has ap- 
Fellerman, for- 


=| Indiana NIAA Chapter Elects 


C. W. Hoke, advertising man- 
ager of Insley Mfg. Corp., has 
been elected president of the 
Indiana Chapter of the National 
Industrial Advertisers Assn., In- 


dianapolis. Other officers elected 
are Tom Jasper, La Grange & Gar- 
rison, V-p. and program chairman; 
'Sidney Greib, Lynch Corp., v.p. 
and membership chairman; H. L. 
Martin, Diamond Chain Co., treas- 
urer, and Portia Christian, Cald- 
well-Larkin & Co., secretary. 


National Transitads Elects 


‘National Transitads Inc., New 
York, has been elected treasurer 
of the company, Harvey S. Barber, 
comptroller, has been elected 
secretary, and Michael J. Murphy, 
New England sales manager, has 
been named a v.p. The company 
has appointed William Bapst, for- 
merly with the electronics divi- 
sion of National Production Ad- 
ministration, assistant to the 


Edmund J. Frazer, president of Cleveland, sales manager of Tool- ton & Bowles, 


president, and Herbert Genssler, John Rohrs Changes Post 


/previously an account executive John C. Rohrs, formerly a mem- 

of General Outdoor Advertising per of the sales and advertising 

Inc., director of national sales. ‘staff, has been named promotion 
manager of Nation’s Business, 

Publisher Names Hurt S. M. Washington, D. C. 

Huebner Publications Inc.; 

Cleveland, has appointed C. Allen B&B Names Robert Povey 

Hurt, formerly director of sales| Robert Povey, formerly with 

development of Solar Steel Corp.,| Cowan & Dengler, has joined Ben- 
| New York, as a 


ing & Production. copywriter. 


BERNARD P. GALLAGHER 


V), tial, for the purchase and sale 
eGomanor-———————F of publication properties 


147 West 42nd St., New York 36, N. Y., LAckawanna 4-1631 


TWO-WAY TIRE—U. S. Rubber Co. flooded 
the country with page ads like this for 
its new tire available as a tubeless casing 
or conventional tire and tube installation. 


U.S. Rubber Uses 
Newspapers, Radio, 
TV for Tire Debut 


New York, May 26—U. S. Rub- 
ber Co. is using 1,600 newspapers, 
14,000 local radio spots, 200 local 
tv spots, spreads in current issues 
of Life and The Saturday Evening 
Post, plus a number of business 
paper insertions to announce its 
new U. S. Royal 8 tires. 

The campaign will continue into 
the fall every three weeks in 
newspapers and magazines and on 
staggered schedules over radio and 
tv. A major feature claimed for 
the new tire is that it is “the 
first and only tire engineered to 
give equally advanced perform- 
ance as a tubeless tire as well asa 
tire and tube combination.” Cus- 
tomers have their choice of either 
type. 

In areas near U. S. Rubber 
plants, institutional ads are run- 
ning simultaneously with tire 
copy. After directing attention to 
the sales message elsewhere in the 
newspaper, the ad, addressed to 
“members of our family,” says 
“you have good cause to be proud 
of this newest achievement in tire- 
building.” 

The copy ends up by telling 
U. S. Rubber employes, “We hope 
you will soon be enjoying a set of 
U. S. Royal 8 tires on your own 
car. And that you will tell your 
friends and neighbors about it.” 


Fletcher D. Richards Inc. is the 
agency. 


WGR Corp. Names Agency, 
Appoints Four Executives 

WGR Corp. (formerly Niagara 
Frontier Amusement Corp.), Buf- 
falo, has appointed Comstock & 
Co., Buffalo, to handle its adver- 
tising. The corporation operates 
WGR, which on June 1 becomes 
a basic affiliate of NBC Radio, 
and WGR-TV, NBC-TV outlet 
scheduled to begin telecasting on 
Channel 2 by late summer. 

George F. Goodyear, president 
of the corporation, has announced 
the following appointments: J. J. 
Bernard, formerly station man- 
ager of WGR-TV, general man- 
ager of both stations; Nat L. 
Cohen, v.p. of Buffalo Broadcast- 
ing Corp., WGR station manager; 
Karl B. Hoffman, WGR v.p., man- 
ager of engineering for radio and 
tv, and Ross H. McPherson, direc- 
tor of public relations for radio 
and tv. 


‘Look’ Names Bevelacqua 


Veryl Bevelacqua, formerly 
with Rydell-Bevelacqua, sales 
agency representing manufac- 


turers, has joined Look as execu- 
tive assistant to Marvin What- 
more, general manager. 


WBEN Joins CBS Radio 
WBEN, Buffalo, becomes a 


basic radio outlet of CBS Radio on 
June 1, 


IN INLAND CALIFORNIA (ano western NEVADA) 


eI 


DELIVERS MORE FOR THE MONEY 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 
...and in Inland California more listeners than the 2 leading San 
Francisco stations and the 3 leading Los Angeles stations com- 
bined ... and at the lowest cost per thousand! (SAMS and SR&D) 


Ringed by mountains, this independent inland market is 90 
miles from San Francisco and 113 miles from Los Angeles. Beeline 
listeners here spend more than 2 billion annually at retail. 

(Sales Management’s 1953 Copyrighted Survey) 


M<CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA © Paul H. Raymer Co., National Represeniative 
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GF Pushing Jell-O Pudding 


General Foods Corp., White 
Plains, N. Y., in one of the larg- 
est advertising campaigns ever 
planned for Jell-O pudding and 
pie filling, next month will pro- 
mote banana cream pie, made the 
quick-fix way. Spreads will appear 
in June issues of Life and Pro- 
gressive Farmer, and color pages 
are scheduled for Country Gentle- 
man, Household, Successful Farm- 
ing and Town Journal. Bob Hope 
will also promote banana cream 
pie made with Jell-O pie filling on 
his daily morning radio prcgram 
over NBC. Young & Rubicam is the 
agency. 


Chicago Sales Club Elects 


William P. Marquam, assistant 
general merchandising manager of 
Pure Oil Co., has been elected 
president of the Sales Executives 
Club of Chicago. Other officers 
elected to the board of directors 
include H. E. Sponseller Jr., 
for sales, Automatic Canteen Co.; 
E. W. Boehm Jr., president, E. W. 
Boehm Co.; R. J. Feuchtwanger, 
president, Publishers Digest Inc.; 
G. T. Underhill, regional sales 
manager, Chase Brass & Copper 
Co., and A. C. Morse, assistant 
branch manager, Remington Rand 
Inc. 


did you say 
a billion dollar 
chain? J 
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@ NO WONDER! Post EXCHANGES 
operated by the U.S. Armed 
Forces make up the largest world- 
wide chain operation with the 
largest volume of sales of any 
inter-continental chain of stores. 


@ For EXAmpPlLE, out of total sales of 
over a BILLION DOLLARS during 
1954, $413 MILLION will be spent 
for Food, Bottled Drinks and 
Candy . . . $266 MILLION will be 
spent for Tobacco, Drugs and 
Toilet Articles . . . and $172 MIL- 
LION will be spent for Clothing, 
Watches and Jewelry—all in Serv- 
ice-operated Exchanges. (Based 
on the estimate that 3,426,000 mem- 
bers of the Armed Forces will spend 
an average of $25 a month per man 
in Exchanges.) 

@ YOU CAN'T OVERLOOK this tremen- 
dous chain of stores reaching 
across the world. Let us show you 
how your product can be put 
before this huge market within 
the Armed Forces. 


@ ADVERTISERS Who sell to Service 
consumers and their families have 
found their surest media to be the 
network of Service weeklies: 
Army TIMES, Air Force TIMEs, 
Navy TiMEs; and Air Force Daily, 
THE AMERICAN DAILy in Europe. 


NEW! THE MILITARY MARKET| ; 


The Monthly Trade Paper for Military 
Buyers Everywhere. Reach more officers 
who buy for Service consumers. 


GET “HOW TO SELL” DETAILS, SAMPLE COPIES, 
RATES AND MARKET DATA AT NEAREST OFFICE 


ARMY TIMES 
AIR FORCE TIMES 
NAVY TIMES 


(All members: Audit Bureav of Circulations) 


AIR FORCE DAILY 
the “AMERICAN DAILY” in Europe 


HOME OFFICE: 

3132 M St., N.W. WASHINGTON 7, D. C. 
Branch Offices in: ’ 

NEW YORK + BOSTON «+ LOS ANGELES 


SAN FRANCISCO*CHICAGO 
Se IN + PARIS © ROME + TOKYO 
FRANKFURT + CASABLANCA ‘ 
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TEEN PITCH—Flex-Let Corp. goes after the teen-age market in ‘his two-color trade 
spread promoting its new four-photo “Album Ident’ bracelets. Dealer’s profit offered 
in the ad comes to 122%. 


v.p.|Business Paper Success Story... 


Trade Schedule Puts Flex-Let Second Fiss-iet bend. simoet 
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in Watch-Band Field in Ten Years 


PROVIDENCE, May 25—Within 
the relatively short period of ten 


built up in the retail jewelry trade 
entirely by means of 
striking and unceasing advertising 
in the trade press by the Flex-Let 
|Corp., of Providence and New 
York. 

Started in Providence by Jack 
“CR. Storti, now exec. v.p., who 
‘moved into the manufacturing end 
of the watch-band and men’s 
| gowelty business after beginning 
‘as a small distributor, the com- 
is a recognized leader in 
its field, and is one of the largest 
concerns in the watch-band indus- 
try. Selling exclusively through 
the retail jewelry trade, the com- 
pany’s advertising is directed ex- 


whom its 30 salesmen call on all 
over the country. 

The effectiveness of the selling 
set-up and the attractiveness of 
the Flex-Let line may be judged 
by the fact that the company has 
nearly 12,000 active accounts in 
the retail jewelry trade, out of the 
grand total of approximately 27,- 


000 concerns in the business. 

A handsome share of the credit 
for this is undoubtedly due to the 
emphasis placed by the company 
on its policy of helping its dealers 
to sell successfully. This is stressed 
in advertising run in a broad list 
in the jewelry field, with inserts, 
spreads and pages, usually multi- 
color. 


# A sort of company slogan illus- 
trating this attitude runs: “Selling 
to you used to be our business— 
now selling for you is our busi- 
ness.’”’ As Mr. Storti commented to 
ADVERTISING AGE: 

“We want our salesmen to em- 
phasize this idea of selling for the 
jeweler rather than to him, and so 
we hammer it in with them as 
well as to the trade in our adver- 
tising. That is why we lay every 
possible stress on the jeweler’s 
profits, making a cash register a 
sort of key-ncte on the page, 
while the copy and the illustra- 
tions in color point to the beauty 
and richness of design and the 
soundness of workmanship. 

“Many items of men’s jewelry 


National Nielsen Ranking of Radio Shows 
Week of April 18-24 
All figures copyright by A. C. Nielsen Co. 


‘are being sold by the haberdasher 
and others at the expense of the 
jeweler’s business, and as we feel 


that the jeweler is better equipped | 


'to sell a line such as ours, we try 
to work with him as closely as 
possible. Our advertising and pro- 
motion are continuously addressed 
hs this group.” 


/@ One result of the conspicuous 
‘and vigorous advertising to the 
trade is that the sales force finds 
the retailers 
fidence 
goods. One valuable sales point— 
emphasized in the advertising and 
_based on the fact that the Flex- 
Let watch-band receives over 100 
inspections in the plant—is the 
unconditional repair guarantee. 


This saves the retailer the 


trouble and expense of making re- | 
pairs for the customer who claims, 


‘he is entitled to this service. And 
‘the guarantee itself, which accom- 
panies every watch band, under- 
lines to the customer the fact that 
he is protected. The little gold- 


unbreakable, resists corrosion, and 
features exclusive Tru-Rivet con- 
|struction. Tru-Rivet construction 
is the most important improve- 
ment ever introduced into expan- 
sion band manufacture. It gives 
your band extreme flexibility and 
almost incredible durability.” 
And the Flex-Let guarantee 
runs as follows: “Your Flex-Let 
band has been precision made and 
thoroughly inspected. If within two 
years it should break or develop 
any defect, it will be repaired 
free ot charge; if it cannot be re- 
paired, it will be replaced with a 
new band without charge. In ad- 
dition, any time after two years 
we will repair free of charge any 
broken band that can be re- 
paired.” 

As the advertising declares, 
“Rarely a repair—never, but 
never a repair charge!” 


s “Naturally, the sales force is in 
favor of our advertising 100%,” 
said a company executive. “It 
means that instead of selling what 
the boys call a cold item, they are 
always selling a hot one. Also, 
they know that in a great many 
cases the jeweler, no matter where 
he may be, will have already sent 
in an order, in response to the 
advertising and the direct-mail 
follow-up.” 

Such aids to the dealer as 
counter and window cards, dis- 
play cases and the like also help 
to make the Flex-Let line popular 
and fast-moving. A handsome “in- 


inspired with con-| 
in the company and its 
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its advertising to the trade is still 
the backbone of its promotion, not 

only for watch-bands and men’s 
jewelry, such as cuff-links and 
tie clips, but for its line of cuff- 

links for women. The latter is a 

comparatively new line designed 

to wear with the equally new 
lines of mannish shirts for women, 
with French cuffs. 


® A spectacular new line which 
Flex-Let advertising has been 
featuring for the past few months 
is a dramatic item for teen-agers, 
‘declared to be “the greatest 
money-making teen-age promo- 
tion ever created.” It revolves 
,around what is called “a four- 
/picture album ident,” with models 
{for both girls and boys, carrying 
/space for four small photos. 

A guessing contest tied in with 
photos of young movie stars, with 
a gift certificate toward the price 
of an “ident,” is suggested to the 
trade, and these contests imme- 
diately caught on, says the man- 
ufacturer. 

As Flex-Let keeps telling the 
jewelers: “Our aim: To help you 
create sales.” The message reaches 
them time and again through 
trade journals, and the story has 
gotten across for some years, with 
marked success. 

With Sy Rosen, advertising 
manager, in charge and Ben Sack- 
heim Inc., New York, placing the 
advertising, the company uses the 
following list: Jewelers’ Buyers’ 
Guide, Jewelers’ Circular-Key- 
stone, Jewelry, Mid-Continent 
Jeweler, National Jeweler, North- 
smith, and Southern Jeweler. 


Nominees for Award Wanted 


The Assn. of Advertising Men 
and Women, New York, has asked 
AA readers to help select the Out- 
standing Young Advertising Man 
of the Year. The club awards the 
honor late each spring. Nominees 
must be 40 years old or under and 
may be sales managers, manufac- 
turing or retailing executives, 
agency men, or others who deal 
primarily with advertising or mer- 
chandising. AA readers may sub- 
mit complete data on any advertis- 
ing man (or woman) to Herbert G. 
Ahrend, Ahrend Associates, 254 W. 
54th St., New York. 


Joins Bozell & Jacobs 

Mary Hawkins, formerly with 
the information department of 
Columbia Gas System, New York, 
has joined the staff of Bozell & 
| Jacobs, New York. 


A Billion Dollar 
Market and How 
to Sell it 


Reach the rich and influential legal mar- 
ket in one low cost book. CASE AND 
COMMENT guarantees 100,000 controlled 
circulation among members of the legal 
profession. Average § mos. circulation— 
119,705 . . . more than double any other 
legal magazine. Plus 22,571 bonus bulk 
circulation among law students. Use 
CASE AND COMMENT to influence men 
who direct spending on every economic 
level. For sample copy and facts. write 
CASE AND COMMENT, Dept. AA1, Aque- 
duct Building, Rochester 14, N. Y., or 
our eastern representative. National Pub- 
lishers Representative, 114 E. 47th St., 
New York 17, Plaza 3-5171. 


N. S. radio homes. 


the total number of homes reached with 46,646,000, the 1954 Nielsen 


estimate of aes 


ventory control” display unit 

Current Homes*| with a two-drawer capacity of 60 
Rank Program (000) bands is given to the dealer free 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,773, with an order of that number of 
1 aie TO WOUND TUMOR POE, COG) bociiscccssssctivns cscs: .chorsesssnvecssesosessnsese 3,638|bands. Copy featuring the unit 

2 Jack Benny Show (American Tobacco, CBS) .........0.:cccscsseeeneesesreneees 3,572 points out that this is no more 

| 3 Sonia tea teas liane eam peice D Aa eseaasssekivhGoOIibns ns sainsseevessdteassesssasiees aaan (and probably less) than the 

unny as cpa spedR sss cavsssensacagaabesdiensinel f , it ; 

5 Bing Crosby Show (General Electric, CBS) .........cccccce:cccssceesscessessneeeeeeeuee 3,032 dealer’s minimum requirements | 
| 6 Our Miss Brooks (Colgate, CBS) ......s...ssssssssssssssossssseessccssssscessessesssasnensnes 3,032 | for the season. | 
7 Godfrey's Talent Scouts (Lipton, CBS) ...........sssssssssssseesccscssssssssssssseseeeseeee 2,892 Last month, the company began 
8 EES ELT: 2,799|using tv spots in 40 or 50 cities 
p Charlie McCarthy Show (Consolidated Cosmetics, CBS) . en ee 2,659|\for the purpose of giving an extra, 

You Bet Your Life (DeSoto-Plymouth, CBS) ..........::ssee ccsseseeesesseseessseeeees 2,659 | boost to the big holiday trade, and 
IEG, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (980) |it has just signed for 13 weeks of 
1 One Man’s Family (Miles Laboratories, NBC) .. = sts 819 | spot broadcasting in 30 cities. But 
2 Fibber McGee & Molly (Carter, Hudnut, Lewle-Hewe, NBS) . iawisdeacciee 1,586 
3 News of the World (Miles Laboratories, NBC) .......0...ccccccccccccssecesseenenee 1,539 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,539) y a aS a Es ae 
1 PPIOE SI CRO GUID ih sthsecasences eins civsncaediataddate>--ovoyseatseccasesssoseseadaaes 2,472 
2 Arthur Godfrey (Lever Bros., CBS) ...........cccccscsseseeeeeees - sincere audio 2,426 ' 
3 Romance of Helen Trent (American Home Products, CBS) ..........cccccccessees 2,379 . 
4 Our Gal Sunday (Whitehall, CBS) .......ssssssssssssssesssssssssssesessseseesssseseeee 2,286 | Radio and TV 
5 STE DO TIE Bais GO sist scnsiesenecnscecnansisnctoncetorscvcesiccnsceceosenscevessesses 2,286 | 
6 Pepper Young’s Family (P&G, NBC) .......ccccccssssssssesescsssssssssssesssssseseeens 2,239 | surveys tell us that 
7 Aster Gamirey (SiG et, CBS) .....ccscvcecsosssevsevsccessecce-scsssosccsesseessscosoossesses 2,239 
8 Backstage Wife (P&G, NBC) . sconenecssbeseesssepicenstestie aed W WW BF 
9 Wendy Warren & the News (General Foods, CBS) . erensseessesenseecsereeseseesose 2,192 | Rock Island's 
10 Stella Dallas (Sterling Drug, NBC) .......ccccscsscssssssscsseccersessessessernsoorers 2,192 | 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (886) | leads as the QUAD-CITIES’ 
1 The Shadow (P&G, R. J. Reynolds, MBS) .......ccce:s+ceeeeseseeessnsesesesnenensens 1,959 | 
2 Cecil Brown Commentary (State Farm Mutual, MBS) «..-........cccseseseeneees 1,493 | i favorite! 
3 Lorne Green (Credit Union National Assn., MBS) ..------:ceccecccecseeceeceseenees 1,259 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (980) (CBS Radio and TV outlet) 
1 Stars over Hollywood (Carnation, CBS) .......-..::s:seserecseeeececeecesseresensences 1,773 | 
2 Bill Shadel & the News (Campana, CBS) ........-.-::+e:ssseeessssnesnenesnencanene 1,633 1 Les Johnson, V. P. and Gen. Mgr. 
3 Robert Q. Lewis (Mutual of Omaha, CBS) . pdbarercecerereosscceseceosecscsscoses 1,399 | 
* The percentage of homes reached (‘Nielsen- -Rating’’) may be determined by comparing 
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Advertising Pages and Linage in National Magazines 


Ofticial Figures for April and Year-to-Date as Compiled by Publishers Information Bureau 


Publications with an * report directly to ApverTISING AGE 


Pages ~ 6 Lines. 

April April Jan.-Apr.  Jan.-Apr. April April Jan.-Apr. Jan.-Apr. 
1954 1953 1954 1953 1954 1953 1954 1953 

Weeklies, Bi-Weeklies, Semi-Monthlies 
t*Capper’s Weekly ........ 21.7 10.1 86.5 31.9 21,681 22,552 86,458 71,474 
*Christian Advocate ........ 18.2 24.5 81.8 89.5 7,531 10,123 33,817 37,017 
SEE. sn cctwe heeds + aake 125.8 114.8 347.2 393.1 $5,544 78,064 236,096 367,308 
A 4 oo Se 65.3 73.8 272.3 292.9 28,014 31,660 116,817 125,654 
Min<. ‘cauhuvecin canes 20.2 19.4 97.7 80.0 20,200 19,367 97,700 79,943 
Ra aceuev thease oseens 397.6 395.3 1,302.7 1,305.7 270,368 268,804 $85,836 887,876 
ee eS a fer 114.3 128.3 408.8 415.2 77,724 87,244 277,984 282,336 
New Yorker eee 371.6 347.4 1,237.3 1,153.5 159,416 149,035 530,802 494,852 
a eer eT eer 255.3 276.0 $98.1 955.6 107,226 115,920 377,202 401,352 
*Presbyterian Life .......... 12.0 17.8 62.2 106.1 5,060 7,476 26,146 34,633 
Saturday Evening Post ...... 352.9 382.9 1,197.8 1,348.6 239,972 260,372 $14,504 917,048 
*Saturday Review ........... 69.0 $5.1 283.3 291.7 28,966 35,746 118,972 122,522 
t*Sporting News .... ...... 39.1 42.8 101.7 96.6 42,325 46,484 110,307 105,018 
MD -ixsasdvceaes Sakwees 300.5 341.9 1,098.6 1,213.7 126,210 143,598 461,412 509,754 
§U. S. News & World Report . 255.6 205.4 862.0 $10.7 107,352 86,268 362,040 340,494 
_ - eeprerrrrerer 2,419.1 2,465.5 8,338.0 8,584.8 1,327,589 1,362,713 4,536,093 4,677,281 


Changed from 420-line page to 429-line 


Home 
American Home ........ 101.6 
Better Homes & Gardens ..... 204.5 
*Flower Grower .........065 86.0 
House Beautiful ............ 170.2 
House & Garden .. ........ 115.9 
Rr eee 54.2 
RI kccccccccescceeccces 100.9 
Sunset Magazine ........... 186.0 

0 eer rr 1,019.3 
Fashion 
GE secede cceccésenensec 106.2 
CE. 6eaees. Svsseevens 107.5 
Harper’s Bazaar .... ..... 105.7 
rr 90.0 

: -.. Serrreeerrerry 574.9 
WE cavecciacecs -eusese 165.5 
Movie-Romance-Radio 

" Dell Modern Group: 

Modern Screen .......... 31.5 

Ge BENE cs cceceess 26.1 
Fawcett Women’s Group: 

Motion Picture & TV Magazine 18.9 

True Confessions . ...... 29.4 
Hillman Women’s Group ..... 14.7 
Hillman Romance Group ..... 3.8 
Ideal Women’s Group: 

Intimate Romances ........ 20.6 

RS SP Terrie 24.5 

Movie Stars Parade ....... 24.5 

Personal Romances ....... 20.5 

+TV Star Parade ......... 18.0 
Pines Women’s Group: 

Screenland-Silver Screen .... 17.5 

{True Life Stories ..... 9.9 
*Quality Romance Group 6.0 
*Secrets Romance Group: 

Revealing Romances ....... : 16.2 


348.4 


tChanged from 2,240-line page to 1,000-line page in January 1954. {Four issues in April 1954; 
§Five issues in April 1954; four issues in April 1953. 


261.1 
620.4 
302.1 


64,211 
129,244 
36,120 


page in November 1953. {March-April issues combined. 


54,921 
153,639 


34,020 
64,136 
173,800 
72,029 
119,477 
197,211 
245,072 
184,552 
102,960 
273,088 
52,467 


52,025 
48,497 
52,816 
51,547 
106,778 
149,532 
28,054 


Women’s 
American Family ........ 19.3 21.8 79.3 79.8 8,280 9,352 
ac ckcics 8 ve ane 40.0 49.9 149.5 154.4 17,160 21,407 
+Bride’s Magazine ........... 110.3 100.2 275.0 245.0 69,710 63,326 
tEverywoman’s ....  ....... 39.7 51.2 167.9 186.4 17,031 21,965 
Family Circle .......... 84.0 79.1 278.5 268.5 36,036 33,934 
Good Housekeeping .......... 154.8 166.4 459.7 477.3 66,409 71,386 
Ladies Home Journal ........ 118.8 118.8 360.4 373.1 80,784 80,784 
McCall’s Magazine .......... 87.9 100.0 271.4 278.8 59,772 68,000 
Parents’ Maazine .... ..... 87.1 87.2 240.0 247.5 37,366 37,409 
SRS dias” esas stances 133.7 124.3 401.6 401.2 90,916 84,524 
WeNrS WED ccc iccccsase 38.9 64.2 122.3 184.9 16,302 27,542 
*Western Family: 
Southwest Edition ......... 32.0 41.5 121.3 139.3 13,738 17,815 
#Mountain Edition ........ 31.3 37.9 112.8 125.5 13,447 16,247 
No. Calif. Edition 32.3 38.6 123.1 131.8 13,876 16,542 
Northwest Edition ....... 31.7 37.8 120.2 134.5 13,591 16,218 
SE,  gansin ccs ecccas 66.3 77.3 248.9 265.7 28,443 33,162 
Woman’s Home Companion .... 61.8 71.1 219.9 254.3 42,024 48,348 
*The Workbasket ........... 20.6 21.1 143.1 129.1 4,037 4,140 
, 0. SReererr rye 1,094.3 1,174.1 3,538.8 3,685.3 588,008 623,094 
+Published quarterly. tSee note at end of linage tabulation. #Not included in totals. ° 
General 
SAmerican Artist 3 ......... 28.8 31.2 109.4 116.2 12,081 13,119 
*American Forests ...... 12.4 19.7 60.8 59.5 5,208 8,260 
American Legion ............ 25.4 23.9 81.5 87.4 10,668 10,038 
American Magazine .......... 29.2 35.0 108.6 107.0 12,264 14,700 
ie RAR Ae 23.6 26.4 86.6 30.2 10,124 11,326 
SR dar dia satacanns 28.3 29.4 106.9 98.3 11,886 12,348 
Christian Werald .........0.. 42.9 43.5 162.7 160.9 18,404 18,662 
SED 5.3. 640.005.0000 55065 2.9 7.3 19.5 26.6 1,988 4,932 
CEE. - Kc Shdb4651000049 0008 28.0 34.0 104.0 100.0 5,096 6,188 
Cosmopolitan ....  ...... 23.7 40.7 94.6 128.0 10,167 17,460 
*Eagle Magazine ............ $.7 7.1 25.9 28.7 2,384 2,979 
| EP eee ee 67.0 61.1 211.5 222.1 45,560 41,548 
Elks Magazine ........ 13.7 11.7 51.9 45.7 5,877 5,019 
EE 2564584466054 5458 64.9 81.0 197.4 218.6 44,132 55,080 
GEE: Asan bes bee Ce bese 13.7 10.1 49.0 41.3 8,605 6,328 
CN.) cca ee inshs ae aos 19.5 19.0 80.7 80.9 13,406 13,050 
CE cahak a Cesias ee eens 24.0 27.7 85.3 92.1 10,296 11,883 
. SAR 36.9 41.4 137.6 133.8 16,279 18,246 
Harper's Magazine .......... 22.5 25.0 89.4 79.3 9,450 10,500 
GE Sie kb be biende pecans 92.4 81.3 273.2 232.2 62,832 55,284 
*Improvement Era ........... 31.3 36.4 109.1 114.1 13,141 15,290 
a er 31.1 33.9 126.0 130.5 21,274 23,169 
eS eee 23.1 12.9 81.3 37.5 9,910 5,534 
*Motor Boating............. 117.6 105.6 508.9 442.9 69,127 62,095 
National Geographic ......... 53.1 60.0 153.8 185.2 12,638 14,280 
2 eerie 25.4 25.8 106.7 106.6 17,296 17,543 
SD nui es Sabeeer 46.9 68.4 151.5 149.8 20,120 28,728 
TED gp esdsececneoqare 20.7 21.8 80.0 82.5 8,867 9,331 
WE Sbccasebeheseseen eeee 10.5 7.3 34.6 27.7 4,516 3,15¢ 
Redbook Magazine 27.2 22.0 90.7 76.3 11,669 9,438 
WEN" EVGeVetesvevdaves 10.2 12.5 35.5 42.3 4,303 5,252 
TST Tee e TTT 12.0 13.3 24.5 27.8 8,061 8,893 
Town & Country ...... 85.6 59.1 242.9 250.0 57,523 39,715 
WE Caseeekes ened 4045045 49.8 47.1 125.8 131.3 21,364 20,206 
EE en b5 sree des aneeeus 104.8 103.9 398.3 371.6 61,622 61,093 
| £  SYTESTTrrrrry 1,242.8 1,273.2 4,381.6 4,297.1 650,077 651,782 


2,289,497 


five issues in April 1953. 


1,928,814 


48,830 
24,676 
36,708 
44,940 
38,696 
41,286 
69,026 
18,077 
18,200 
54,912 
12,046 
151,028 
19,605 
148,648 
25,887 
55,626 
39,511 
59,006 
33,306 
157,896 
47,881 
89,266 
16,088 
260,423 
44,078 
72,530 
62,916 
35,343 
11,924 
32,733 
17,724 
18,649 
168,000 
56,328 
218,500 


2,231,644 


#Not included in totals. 


175,254 
338,878 
125,160 
265,503 
179,425 

80,438 
149,847 
229,026 


165,015 
392,093 
126,896 
258,235 
204,705 

76,920 
148,962 
186,102 


43,887 
44,573 
72,554 
45,260 
289,572 


133,719 
147,619 
250,967 
149,464 
1,073,167 


24, 324 
26,555 
17,846 

9,072 


28,831 


NOTE: Figures for each publication in the Dell, 
by the group as a whole PLUS additional advertising carried by each individual publication. 


Magazine Linage Trend Figures in Thousands 


r-——-—— ——Pages —~ ¢ 

April April Jan.-Apr. Jan.-Apr. April April 

1954 1953 1954 1953 1954 1953 
MN, (had oe bc heh cna acs 17.7 19.9 78.4 84.1 7,575 8,530 

True Story Women's Group: 

| BA Serre 39.9 42.9 135.4 140.0 17,117 18,404 
Radio-TV Mirror ......... 22.4 24.2 85.3 89.5 9,610 10,382 
True Experience ........ 23.7 26.5 94.8 99.7 10,167 11,369 
True Love Stories ........ 23.2 25.8 92.0 97.1 9,953 11,068 
True Romance ........... 24.5 25.7 92.6 97.5 10,511 11,025 
. -  SeReeeerree 47.1 54.8 171.5 191.1 20,206 23,509 
i, See ee 314.7 542.4 1,853.6 1,907.5 ~ 220,486 232,397 


ines--——__—__————_. 
Jan.-Apr. Jan.-Apr. 
1954 1953 


tStarted publication in September 1953; no advertising carried until October 1953. {Started publication in October 1953. 
Fawcett, Ideal and True Story groups inciude all advertising carried 


53 


58,087 60,060 
36,594 38,396 
40,669 42,771 
39,468 41,656 
39,725 41,828 
73,574 81,982 


“793,973 817,112 


1954 


WEEKLIES 


apr.| 1.328 


MaR.| 1.292 


+72) eee 


1954 


GENERAL 


650 


MAR.| 627 


1953 


Youth 
*American Boy-Open Road .... 8.4 
PEE ND Gace seess scene 21.7 
RSs 25.4 
. i sere re 5.8 
tScholastic Magazines ........ 38.9 
eo a 6.4 
WH Gr nc ccsccoecece 106.6 


+Four issues in April 1954; five issues in 


Outdoor & Sports 


Comics Magazines 


+t#American Comics Group: 


(Total 2 Units) .......... 13.0 


*American Rifleman .......... 58.0 
2 2 Bere ere 91.6 
| eer reer 24.6 
*Hunting & Fishing ......... 20.1 
CE MN 9.0866k 66 ceases 100.8 
; i PPrrerererery, 75.8 
| ff Aeereeeerrr ire 370.9 
Mechanics & Science 
Mechanix Illustrated ........ 68.5 
Popular Mechanics .......... 155.8 
Popular Gelenee ...ccccccess 131.7 
+Science & Mechanics ........ 97.6 
WO GIOED. ccccccscccscss 543.6 
tApril-May issues combined. 
Detective & Fiction 
Dell Men’s Group .......... 14.4 
*Macfadden Men’s Group . 50.0 
*Popular Fiction Group ...... 17.0 
*Thrilling Fiction Group ...... 7.6 
, 89.0 
Farm 
ge i er 67.9 
Country Gentleman .......... 87.0 
FO CIE sce ccccdeides 119.9 
+Farm & Ranch—Southern 
| rrr errs 45.2 
+Progressive Farmer ........ 112.6 
Successful Farming .......... 110.6 
\ £ - PORePET TT or 543.2 
+See note at end of linage tabulation. 
Newspaper Sections (I) 
(Nationally distributed 
with Sunday newspapers) 
American Weekly ........... 39.2 
PEE -cedinesevececsecnens 54.5 
This Week Magazine ......... 75.3 
\ 8 reer errr 169.0 
Newspaper Sections (II) 
All other newspaper 
sections and comics) 
First 3 Markets Group ...... 41.3 
New York Mirror Magazine ... 37.5 
New York Times Magazine .... 201.1 
Puck—The Comic Weekly .... 7.9 
Wee. GMD Tasiceecececs 287.8 


§Dun’s Review and Modern Industry combined effective August 
only. {Four issues in April 1954; five issues in April 1953. 


106.2 


34.4 
43.0 
185.1 
9.8 


272.3 


7.0 


WOMEN’S BUSINESS 

1954 1954 
APR, apr.[410__] 
MAR|[491__ | MAR(387 | 

1953 1953 
APR. 
Business 
Business Week ............. 459.3 475.9 1,821.6 1,816.9 192,906 199,878 765,072 763,098 
§Dun’s Review & Modern Industry 97.3 92.2 376.0 299.2 40,866 38,724 157,920 125,664 
¢*Financial World .......... 54.9 46.7 176.8 179.1 23,053 19,632 74,258 75,188 
Le EEN SO 54.2 60.3 194.4 181.4 22,764 25,326 81,648 76,188 
|. Ne SAS ae: 177.3 168.5 544.0 560.8 112,054 106,492 343,808 354,426 
Nation's Business ........... 41.7 42.0 168.6 151.5 17,889 18,018 72,329 64,994 
Teed Gre. occessciss $84.7 885.6 3,281.4 3,188.9 ~ 409,532 408.070 1,495,035 1,459,558 


1953. Pages and lines 


shown for 1953 are for Dun’s Review 


23.7 22.5 3,616 2,813 10,183 9,636 
92.3 84.9 9.309 8,108 39,597 36,422 
80.9 78.0 17,272 16,320 55,012 53,040 
12.1 9.0 2,509 1,530 5,265 3,870 
172.8 1576 16,338 21,378 72,576 66,192 
19.5 11.7 5,778 2,008 17,571 10,518 
401.3 ~ 363.7 54,822 ~ 52,157 200,204 ~ 179,678 
223.9 200.0 24901 21,691 96,066 85,767 
274.9 253.3 296 35,178 117,932 108,666 
85.7 84.4 10,551 10,337 36,754 36,174 
81.5 106.6 8,605 11,379 34,944 45,749 
289.6 267.5 43,243 39,082 124,238 114,758 
229.2 225.1 32,518 33,977 98,584 96,568 
1,185.4 “1,136.9 ~ 159,114 “151,644 ~508,518 ~ 487,682 
292.1 3365 15,344 19,533 65,430 75,376 
636.8 6819 34899 37,363 142,643 152,746 
561.9 583.3 29,501 33,152 125,866 130,659 
218.5 240.1 21,862 21,123 48,944 53,782 
1,709.3 “1,841.8 ~ 101,606 “lll,l7l ~ 382,883 ~ 412,563 
59.7 77.6 6,178 7,808 25,611 33,290 
199.4 235.8 21,430 27,582 85,506 101,166 

60.7 59.9 3,810 2,970 13,606 13,405 

35.9 43.5 1,710 2,418 8,053 9,757 
355.7 416.8 33,128 40,778 132,776 ~ 157,618 
255.3 260.8 29,129 34,148 109,524 111,883 
361.4 407.3 37,323 48,177 155,041 174,732 
407.5 412.2 51,437 52,982 174,818 176,834 
190.0 196.4 19,391 20,335 81,510 84,256 
428.1 433.8 76,568 79,356 291,108 294,984 
405.2 392.3 49,770 51,570 182,340 176,535 

2,047.5 21028 263,618 286,568 904341 1,019,224 
181.1 1988 33,320 47,685 153,935 168,980 
208.2 185.3 46,325 42,160 176,970 157,505 
287.2 278.5 64,005 63,750 244,120 236,725 
676.5 662.6 143,650 153,595 ~575.025 ~ 563,210 
161.2 1419 35,105 29,240 137,020 120,615 
160.3 1776 36,750 42,140 157,094 174,048 
788.7 751.4 170,935 157,335 670,395 638,690 
34.9 51.7 15,042 18,659 66,450 98,437 

1,145.1 “11226 ~257,832 247,374 1030959 1.031.790 


All figures in the following groups were compiled by Advertising Age 


14.0 4,914 


2,646 


10,584 5,292 
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Advertising Age, May 31, 1954 


. ey c——— Pages = _ Lines — 
April April Jan.-Apr. Jan.-Apr. April April Jan.-Apr. Jan.-Apr. April April Jan.-Apr. Jan.-Apr. April April Jan.-Apr.  Jan.-Apr. 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
NE ee ee 5.5 3.0 13.0 6.5 2,079 1,134 4,914 2.457 FOE 64.7 60.2 262.7 228.8 27,160 25,270 110,320 96,040 
tale co 5.950 453 7.5 4.0 15.0 7.5 2,835 1,512 5,670 2,835 Popular Mechanics: 
+#Archie Comic Group ...... 5.5 2.5 12.5 8.0 2,079 945 4,725 3,024 Mecanica Popular (Spanish) 30.4 33.0 97.2 103.1 6,811 7,387 21,777 23,067 
National Comics Group: Mecanique Populaire (French) 30.0 27.5 100.7 92.3 6,720 6,160 22,540 20,662 
a. 2 & BAA 11.6 8.6 42.2 41.9 4,348 3,214 15,878 15,752 Reader’s Digest: 
_ saa 5.8 5.3 19.7 21.5 2,174 1,985 7,373 8,065 a eee 32.0 34.0 117.0 131.0 5,824 6,188 21,294 23,842 
BO icdeccewhs esas 5.8 3.3 22.6 20.5 2,174 1,229 8,505 7,687 SC eee 55.5 45.0 181.5 164.0 10,101 8,190 33,033 29,848 
Quality Comic Group .... ... 6.0 6.0 24.0 24.0 2,268 2.268 9,072 9,072 Austrian .........-..0--5 34.0 26.0 139.0 70.0 6,188 4,732 25,298 12,740 
t#Standard Comics Group .... 10.5 13.8 14.5 19.3 3,969 5,228 5,481 7,307 British ......-.--.--0-55 71.0 64.0 231.0 229.0 13,346 11,904 43,106 42,594 
14.6 66.2 65.9 6.616 — 482 24.950 23.817 Caribbean ey ey rerer ee 77.0 74.5 245.0 249.5 14,104 13,559 44,680 45,409 
olan eager isis ge ; , ’ ' DE sehgghncness eves 445 46.0 1155 1385 7,565 7,820 19,635 23,545 
tMarch-April issues combined. # Not included in totals. Se 90 7.0 31.0 370 1,674 1,302 5,766 6,882 
y ‘ French (Belgium) ......... 44.0 50.0 161.0 164.0 7,700 8,750 28,175 28,700 
Canadian National Weekend Newspapers (Rotogravure Linage) French (Paris) .......... 90.0 80.0 295.0 260.0 15,750 14,000 51,625 45,500 
IE, Ain cts anes < aches 80.3 64.4 258.8 205.9 80,254 64,413 258,683 205,878 French (Provincia!) ........ 88.0 71.0 292.0 246.0 15,400 12,425 51,100 43,050 
S$ Se rrr fr 60.5 55.4 217.6 186.6 60,505 55,408 217,584 186,610 French (Swiss) .......... 23.0 17.0 63.0 58.0 4,025 2,975 11,025 10,150 
. ER errr re 87.9 82.8 298.8 275.7 $3,508 78,676 283,949 261,917 German (Germany) ........ 81.0 63.0 267.0 195.0 14,742 11,466 48,594 35,490 
Weekend Picture Magazine 98.7 83.0 337.4 274.5 96,216 _ 80,962 329,237 267,653 | German (Swiss) .......... 18.0 16.5 58.0 58.5 3,276 3,003 10,556 10,647 
ee eT oe “3274 ~2856 11126 ~ 942.7 ~ 320,483 279,459 1,089,453 922,058 URE SRP a 24.0 28.0 106.0 94.0 4,368 5,096 19,292 17,108 
ME, exe dha ccatdeks 24.0 ee 57.0 sr 4,368 10,374 
Canadian I yates 604.054 Se kis 73.5 57.5 244.6 206.1 12,642 9,890 42,054 34,744 
Canadian Home Journa! ...... 54.3 49.8 157.0 161.7 36,946 33,852 106,737 109,921 Sr ree 35.5 29.0 130.0 116.5 5,964 4,872 21,840 19,572 
Canadian Homes & Gardens .. 63.8 66.8 161.4 171.9 43,399 45,433 109,763 116,949 Japanese Troop ........... 30.0 18.0 102.0 84.0 5,460 3,276 18,655 15,288 
SE Seah f4<$0k 20 <8 s 62.3 59.7 166.8 165.0 42.378 40,619 113,482 112,234 Latin American (Eng‘ish) 4.5 5.0 17.0 26.5 554 615 2,092 3,260 
EE ec ns aeaKawiee et 115.3 98.0 297.4 278.4 78,727 66,650 202,612 189,317 Eres 64.0 69.0 218.0 243.5 11,648 12,558 39,676 44,317 
See rere 45.2 57.1 163.2 214.6 30,754 38,860 110,984 145,950 i. ae 21.5 22.0 82.5 90.0 3,913 4,004 15,015 16,380 
Reader's Digest: PPE ET eE Teer 50.0 23.0 116.5 65.5 8,500 3,910 19,805 11,135 
English Edition .......... 92.7 92.5 287.5 278.5 16,880 16,835 52,324 50,687 Se 83.0 72.0 285.0 282.5 14,525 12,600 49,874 49,338 
French Edition ........... 86.2 93.5 285.5 285.5 15,697 17,017 51,960 51,961 Sook Alvieme .......4.5.. 60.0 64.0 215.0 232.0 10,740 11,456 38,485 42,528 
Revue Moderne ............. 36.7 28.2 89.0 90.7 24,957 19,180 60,512 61,653 Southern Hemisph:.e ...... 49.5 43.0 157.5 152.5 9,009 7,826 28,665 27,755 
Revue Populaire ........... 41.8 39.1 98.1 101.3 29,231 27,353 68,672 70,846 WEE, G.ddteesi ds cassees 65.0 59.0 158.5 140.0 12,090 10,974 29,481 26,040 
he os a La -0is 4x. on 42.6 40.4 132.9 122.4 29,816 28,283 92,980 OS re 67.7 65.6 235.1 237.9 28,455 27,545 98,770 98,890 
rrr ere 73.0 83.3 241.6 282.3 49,655 56,642 164,506 191,948  Time-Latin American ........ 92.2 91.8 333.3 334.5 38,710 38,570 140,000 140,490 
ee 220.6 194.2 660.0 613.4 92,645 81,550 277,200 SerGOe | Tite-Patifie 22... ccc cece eee 68.3 57.8 257.4 217.9 28,665 24,290 111,895 91,560 
-» “AopnRme “a — 2 RE Heer cs ee 46.0 35.0 136.5 133.5 19,320 14,700 57,330 56,070 
Fe Te senses votsnad SS ES EIA EIT AES STEAM SAELIER SAUNME  Vielt .... ss ccceen 49.0 498 1466 172.6 20,580 20,930 61,600 72,540 
Foreign i pee goon 1,851.9 1,650.2 6,212.0 5,852.3 496,199 439,893 1,715,268 1,607,686 
Life International: Not included in totals. ¢Started publication in January 1954. 
English Edition .......... 47.1 43.3 161.7 171.4 32,045 29,495 109,990 116,620 NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman’s Day, Farm & Ranch—Southern Agriculturist 
Spanish Edition .......... 55.6 42.4 170.8 179.3 37,825 28,815 116,065 121,935 and Progressive Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation 
Newsweek-European ......... 30.7 27.0 115.4 111.4 12.880 11,340 48,440 46,830 of the particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page 
Newsweek-Pacific: .......... advertisement appears in an edition representing 25% of the total circulation of the magazine, it is counted in the totals 
Manila Edition ........... 42.7 33.3 166.0 136.0 17,920 14,000 67,720 57,120 as .25 pages. 


FIXTURE FIXERS—Magazine representatives 
delphia area got together to plan a Philadel 
set for local agency men June 9. The party is annual fixture in 
Quakertown. Standing, from left, are Don Leopold, Wall Street 
Journal; Joseph Spalding, The Saturday Evening Post; Don Fuller, 


Collier's; Gordon Ryan, Woman's Day; Pete 
Frank Stewart, Robert Tyson and Harry 


Charles Quindlen, Pennsylvania Farmer; Joseph Swoyer, Na- 


who cover the Phila- 
phia magazine party, 


r Northrup, McCall's; 
Blynn of Time Inc.; 


tional Geographic; Gene Bay, House & Garden, 
Kaiser, Good Housekeeping. Seated are George Little, Collier's; 
Mac Mackenzie, Sunset; James Greer, Woman’s Home Companion; 
Russ Russamano, Family Circle; Frank McFaden, Look; Henry 
Heston, Woman’s Day; Arch Dingwall, Ladies’ Home Journal; 
Wilbur Benedict, Holiday; Mal Scott, Life; George Millington, 
Better Homes & Gardens, and Sid Jenkins, Farm Journal. The 
smiles seem to augur a happy party. 


a ee 


# 


and O. L. 


Special Libraries Elects 
Mrs. Boutinon, Mrs. Richter 
The Special Libraries 
elected Mrs. Elizabeth Boutinon, 
McKinsey & Co., chairman of its 
advertising division and Mrs. Anne , 
Richter, R. R. Bowker Co., presi- | 
dent of its publishing division at | 
the 45th annual convention held} 

last week in Cincinnati. 


Other advertising division offi-| 


Transatlantic, Harnischfeger Corp., 


Heil Co., Koehring Co., Leroi Co.,, 
Assn, Marine National Exchange Bank, | ;, 


Evinrude Motors, Milwaukee) 
Board of Harbor Commissioners, 
Nordberg Mfg. Co., Seaman Mo- 
tors and Wisccnsin Motor Corp. 


Elgin Watch Reports Sales 
Tops, Earnings Up in ‘53 


The Elgin National Watch 


Jones Co. Gets Two Accounts 


Ralph H. Jones Co., Cincinnati, 
as been appointed to handle ad- 


| 


| advocates were off on a new tack 
|last week in their never-ending 


| battle with price-cutters. 
| A study released by the Bureau | 
j\of Education on Fair Trade con- | 
j\cludes that fair trade increases 


newspaper advertising of fair trade 
products, and, when absent, de- 
creases the advertising. 

This study comes on the heels 
of a statement by Emanuel Katz, 
president, Doeskin Products Inc., 
that the rise in discount houses 
will result in eventual loss of re- 
tail advertising revenue to news- 
papers. 
| The bureau’s detailed study, 
| based on advertising linage figures 
_provided by Media Records, points 


out that department store news- | 


paper advertising in 44 cities in 
fair trade states declined 14,000,000 
lines (3.1%) between June, 1951, 
;and May, 1952, when fair trade 
was weakened by a U. S. Supreme 
|Court decision. During the same 
| parsed department store linage in 
seven cities in non-fair trade states 


{increased 3.5%. 


|vertising for two national ac- 
counts: Crosley government prod- 


“non-partisan educational founda- 
tion for the promotion of the ap- 
| preciation of the U.S. government, 


cers are Maggie Lynch, Kudner |C0. Elgin, Ill., has issued its an-|jts history and principles.” Radio 
Agency, vice-chairman; Mrs. Eve- ual report which shows largest will be used for the latter account. 
lyn Becker, Needham, Louis & sales in the company’s 90-year | 


Brorby, secretary; Mrs. Marion | history and a gain in earnings in 
Mulford, Kelly-Smith Co., treas- | 1953. Net sales for ’53 totaled $56,- 


urer, and Isabel Cubberley, Knap- 
pen-Tippets-Abbett-McCarthy, ed- 
itor of ‘““What’s New in Advertising 
and Marketing.” Other publishing 
division officers are Betty Dum- 
bauld, Meredith Publishing Co., 
vice-chairman; Mildred Washburn, 
Time Inc., secretary-treasurer, and 


Lucy Evankow, Scholastic Maga-. 


zines Inc., bulletin editor. 


Milwaukee Companies Buy 
Ten Pages in ‘Time’ Atlantic 
Fifteeen Milwaukee business 
firms, civic organizations and a 
steamship company serving that 
port took ten pages of advertising 
in the May 17 Atlantic edition of 
Time. The appearance of the ads 
coincided with World Trade Week. 
The advertisers included Allis- 
Chalmers (general machinery and 
tractor divisions), Cleaver-Brooks 
Co., First Wisconsin National 
Bank, Gimbel Bros., Great Lakes 


720,639, an increase of 12% over 


’52 net sales of $50,800,191. Net 
‘earnings were $2,048,628, or 32% 
,over net earnings of $1,550,630 in 
52. 
| 


Net earnings per share, 
‘with 922,680 shares outstanding, 


‘amounted to $2.22 compared with 


'$1.68 in °52. 

Although sales of watches 
reached a record high in 1953, the 
company attributed its increased 
earnings largely to improvement 
in earnings on defense work, 
, which accounted for approximate- 
ly 20% of total sales volume. 


McClure Joins Bonded TV 

Donald N. McClure, formerly of 
Owen Murphy Productions, Mc- 
| Cann-Erickson and N. W. Ayer & 
Son, has been named general sales 
manager of Bonded TV Film Serv- 
ice, New York. The company han- 
dles tv film shipping, examina- 
— storage, routing and expedit- 
ing. 


Revlon Launches Kissing Pink 

| Revlon Products Corp., New 
York, is using four-colcr spreads 
|in June issues of The New Yorker, 
Vogue, a page in the New York 
Times on June 6, commercials on 
ithe “Mr. and Mrs. North” telecast 


| (NBC), and cooperative newspa-_| 


per advertising to introduce its 
|new Kissing Pink lipstick and nail 
enamel. William H. Weintraub & 
Co., New York, is the agency. 


\Wragge Clothes to Hockaday 

B. H. Wragge Clothes Corp., New 
York, has appointed Hockaday 
Associates, New York, to handle 
consumer and trade advertising. 
Douglas D. Simon Advertising is 
the previous agency. 


Ganick Heads Plans Board 

Harold Cabot & Co., Boston, has 
appointed William H. Ganick 
chairman of its plans board. A v.p. 
and director, he has been with the 
agency since 1939. 


|trade area as.an index of general 
business conditions. When the 
strength of fair trade was restored, 
department store advertising in 
fair trade city newspapers in- 
creased 4,500,000 lines or 1.1%, 
whereas similar advertising in 
non-fair trade city newspapers in- 
creased only 200,000 lines or 0.2%.” 
The study comes up with similar 
conclusions when it compares na- 
tional advertising in fair trade and 
_non-fair trade areas. 
| Mr. Katz, in letters sent to 
Richard Slocum, president of the 
American Newspaper Publishers 
Assn., and Paul West, head of the 
Assn. of National Advertisers, said: 


e “As traditional retailers with- 
draw the lines sold by discount 
_ houses, it follows that they must 
| simultaneously withdraw a share 
|of newspaper advertising. The 
|trade press is another target vul- 
nerable to the threat of discount 
houses. They, too, stand to lose 
advertising by the downgraded re- 
tailing services which discount 
houses furnish. 

“The one step that the discount 
houses dare not take is advertising 
because any discount house that 
would employ it and specifically 


Fair Trade Supporters Show Newspaper Ad 


Linage Is Less in Non-Fair Trade Areas 
| New York, May 25—Fair trade 


spell out a price would immediate- 
ly face tremendous competition 
\from other discount houses which 
would announce even lower prices 
through their mailings to the pub- 
lic.” 

“ARF Study Ready in June 

| Advertising Research Founda- 
\tion will release next month a 
|198-page report of its audience 
and readership survey of the Oc- 
tober, 1953, issue of Commercial 
Car Journal, a Chilton publication. 
The forthcoming report will con- 
tain data on the readership of the 
'publication’s editorial and adver- 
'tising content, purchasing influ- 
/ence, product brand specification, 
|pass-along copies, and reading 
habits of those who received the 
surveyed issue. 


| Godfrey Adds Sponsors 


| Eversharp Inc., Chicago, has 
| signed to sponsor a quarter hour of 
\the “Arthur Godfrey Digest” start- 
ing May 28 over CBS Radio. Time 
_for Eversharp pens and pencils and 
the Hydro-magic razor was bought 


ucts division of Avco Mfg. el s “This difference in performance | through Biow Co. Effective May 


‘for which national magazines will|iS the more striking if we accept 


1, Campana Sales Co. (Wallace- 


be used, and America’s Future Inc.,,| the performance in the non-fair |Ferry-Hanly) will join the spon- 


‘sor lineup for Godfrey’s morning 
simulcast. Campana recently drop- 
/ped the Julius LaRosa show. 
FC&B Resigns Purex Bleach 

Foote, Cone & Belding, Los An- 
geles, has resigned, effective Aug. 
15, the liquid bleach portion of the 
account of Purex Corp., South 
Gate, Cal., because it conflicts 
with the company’s Purex dry 
bleach which was intreduced last 
summer. The agency will continue 
to handle advertising for all other 
Purex products. 


CBS-TV Switches Stations 

CBS Television is charging its 
local outlet in two southern mar- 
kets. Effective July 4, WBRC-TV 
will replace WABT as the net- 
work’s basic station in Birming- 
ham, Ala. As of Aug. 6, WLAC- 
TV, Nashville, will replace WSIX- 
TV as the network’s basic affili- 
ate. 


Glass Makers Elect Nester 

Joseph M. Nester, president of 
the Obear-Nester Glass Co., has 
been elected president of the Glass 
Containers Manufacturers Insti- 
tute Inc., New York, 
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“If I 
e + 

miss one issue 

; = 
I lose contact with 
e 99 

my field 

Says RAY MITHUN 


President 


Campbell-Mithun, Inc. 


“Every Monday night that I’m home—I take RAY MITHUN 


Advertising Age to bed with me—and read it As a youngster, Ray Mithun’s first business experience 
was in the back shop of a country newspaper, moving 
from cover to cover. up here until he became editor. Later, he edited 
the world’s largest college newspaper at the University 
*T consider Advertising Age the Wall Street Journal of Minnesota, finding time also to participate on the 
track and basketball teams. After college he re-entered 


of the advertising and selling business. the newspaper business as a city editor before switching 


. , P to BBD&O as copywriter and account executive. 
If I miss one issue, I lose contact with my field and 
At age 23, he opened shop with Ralph Campbell, 
I get out of step. I shudder to realize how quickly forming Campbell-Mithun on March 6, 1933 — the day 


F.D.R. declared the “bank holiday.” From a first year’s 


one will fall behind the parade, if he decides 


billing of $197,000, the agency has grown until it now 


P ‘ ‘ ranks 42nd in the country, with complete offices 
to take it a little easier and ; F 
in Minneapolis and Chicago, plus service personnel 


cut down on his homework.” in New York, Los Angeles and San Francisco. Outside 


of business, Ray Mithun would rather hunt, fish or play 


golf than eat—and admits he “loves to eat like crazy.” 


Advertising Age |— os 
Outdoor Admen Told swensane wren Carlson Studies Plan tor Expedited’ 
to Do More Research S_S2 Firs Class Mail te Cont Sc an Ounce . 
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Color Television to Reach 
Most of U.S. by End of ‘54 


By the end of 1954, network col- 
or television service will be avail- 
able in areas covering 95% of the 
tv homes in the country. Hugh M. 
Beville, NBC’s director of research 
and planning, made this prediction 
in a speech before the Public Util- 
ities Advertising Assn. in Boston. 

His prediction was based on or- 
ders from NBC affiliates for color 
equipment and on AT&T plans for 
installing color transmitting equip- 
ment. Twenty-eight NBC affiliates 
now are equipped to pick up net- 
work colorcasts. 


Ford Publishes ‘Fine Cars’ 


The first issue of a new publica- 
tion, “Fine Cars,” has been mailed 
to 300,000 Lincoln and Mercury 
owners by the Lincoln-Mercury 
division of the Ford Motor Co., 
Detroit. Published for the com- 
pany’s service department, the di- 
gest-size magazine includes arti- 
cles on automobile care, main- 
tenance and service. 


SERVICE 


Exactly as you must have it... 


at the lowest final cost to you! 


POOLE BROS. INC 
Chicago 
WAbash 2-6800 


Typographers - Printers - Lithographers 


Agency Ad Composition 


Business Paper Success Story... 


New York, May 26—‘Esquire 
took shoe polish out from under 
the counter and made it big busi- 
ness.” 

This is a strong claim, but Mel- 
vin Birnbaum, whc made it, has 
some persuasive data to back it 
up. The sales and advertising man- 
ager of Knomark Mfg. Co., Brook- 
lyn, which produces the Esquire 
line, offers the following evidence: 

1. While in 1939 only 10% of 
shoe polishes sold for as high as 
25¢, 50% or more now sell at 
that figure. The Esquire line sells 
mere polishes in the 25¢ bracket 
than all the rest of the industry. 

2. According to Mr. Birnbaum, 
the growth of the business can be 
connected with the beginning of 
consistent advertising by Esquire 
in 1945. Since that time, Esquire 
has grown from a simple shoe- 
polish line to one which includes 
as many as 16 colors available in 
each kind of polish, for a total of 
400 different items. 

A major factor in Esquire’s 
steadily increasing velume and 
“outstanding industry leadership,” 
Mr. Birnbaum told AA, has been 
a broad business-paper advertising 
program to distributors and deal- 
ers in the shoe, shoe-repair, drug 
and food stores where the goods 
are sold. 


® The line was originally sold, 
through the distributors who cover 
the trade, to shoe stores, including 
shoe departments and shoe-repair 
shops. Two years ago, however, 
the company began to expand 
its cutlets, adding 5-and-10-cent 
stores, then variety and drug- 
stores, then food stores. 
Production was stepped up in 
advance of coverage of these ad- 
ditional groups, and this was 
abundantly justified by the fash- 
/ion in which volume grew. A strik- 
‘ing index to the sales perform- 
jance of the newer outlets is the 
fact that 31% of the company’s 
|business now comes from food 
\stores. Shoe-stores and shoe-re- 
|pair shops account for a total of 
|51% of the volume. 
| The trade-paper advertising list 
naturally reflects this situation, the 
current list running as follows: 
|American Druggist, Boot & Shoe 
|Recorder, Chain Store Age (drug, 
grocery and variety editions), 
'Coast Shoe Reporter, Drug Topics, 
|Footwear News, Master Shoe Re- 
builder, N.A.R.D. Journal, Pro- 
gressive Grocer, Shoe & Leather 
|Journal (Canada), Shoe Service, 
Super Market Merchandising, Su- 
|per Market News and Variety 
| Store Merchandiser. 


® Consumer advertising is con- 
fined to radio and television, the 
current campaign featuring Arthur 
Godfrey exclusively at a total cost 
estimated at $1,500,000. 

With this kind of money on the 
line, Esquire’s business-paper copy 
also concentrates on Godfrey, em- 
phasizing to the firm’s 150,000- 
odd dealers the benefits of God- 
frey-style promotion. Salesmen 
handling the line wear buttons 
with the well-known Godfrey pic- 
ture tc remind brokers and whole- 
salers of the consumer campaign 
that backs them. 

Behind all this, particularly in 
the responsive food-market field, 
is a variety of literature, display 
cards and direct-mail material to 
homes of store managers, with em- 
phasis on new items in the Es- 
quire line and on the continuing 
impact of the consumer advertis- 
ing. 

A handsome 16-page booklet 


| tells the entire story for the infor- 


Trade Schedule Helps Keep Esquire 
Polish ‘Out from Under the Counter’ 


. | sales records, 
Mr. Godfrey!” 


polish, 
Mr. Esquire” 


ESQUIRE _ 


Ae aot Hae CTH Bc REY 
OS TREE TERY aed Ot. 
tem. God, fe. TD ® 


TERRIFIC, MISTER—This two-color page in 

Knomark Mfg. Co.’s 1954 series shows how 

Esquire trade advertising turns Super-sales- 

man Godfrey and his No. 1 rating to 
account. 


mation of new dealers, empha- 
sizing the fact that “when the 
Knomark Mfg. Co. was founded in 
the late ’20’s, there was no such 
thing as an advertised brand of 
25¢ shoe polishes,” the polish vol- 
ume being in the hands of “two 
10¢ giants.” 

The change which the Esquire 
line has brought about in this situ- 
ation is pointed out convincingly, 
with figures showing the fashion 
in which Esquire has gone to town. 
“Four times the profit from the 
same shelf space” is a reminder 
whose persuasive effect on any 
dealer is obvious. 


® Packages have been developed 
to facilitate dispensing by espe- 
cially-designed units in the stores 
where self-service is the rule, and 
in many cases point of sale stands 
and displays have been worked 
out to meet the individual needs of 
a merchant. 

A natural and constructive de- 
velopment has been in shoe-shine 
kits, some of which are used as 
sales inducements to merchants, 
and all of which are useful in 
stimulating and making convenient 
the use of the broad Esquire line 
in the home. One excellent home 
kit sells for $5.95; others range 
down to $1.50. 

Charles Rothschild, of Emil 
Mogul Co., which handles the Kno- 
mark advertising, says that the 
company covers the shoe and re- 
lated trade shows intensively, be- 
cause of the average high quality 
of the exhibits and the excellent 
attendance usually recorded. 

One of the cleverest and most 
widely-publicized ideas for keep- 
ing the public informed of the 
Esquire line is the monthly “Pol- 
ished Performance Award,” a sil- 
ver cup presented to some out- 
standing stage, sports, radio or 
other personality judged to rate 
the honor. Since the award is al- 
ways accepted as a matter of 
course, “Esquire” polishes are en- 
abled regularly to shine in the 
reflected lustre of some popular 
news figure. 

“Our typical business-paper 
campaign is six or 12 pages in col- 
or,” said Mr. Rothschild. “They 
ordinarily high-spot three months 
in the fall and three months in the 
spring, the period of greatest busi- 
ness activity. 


“We regard this advertising as 


an essential part of the successful | 
sales and promotion job which has. 


brought the ‘Esquire’ line to its 
fine record of wide distribution 
and large and increasing total vol- 
ume.” 


Dakins Blames Poor 
Product Standards 
for Textile Slump 


New YorK, May 25—Failure of 
the textile industry to maintain 
suitable product standards is a 
major reason for a drop in the 
amount of each dollar spent for 
textiles, J. Gordon Dakins, exec. 
v.p. and treasurer of the National 
Retail Dry Goods Assn., told the 
American Assn. of Textile Chem- 
ists and Colorists last week. 

“Certainly it is no secret,” he 
said, “that percentage-wise, the 
textile industry is not realizing its 
potential of customer dollar sales. 
Readily available figures indicate 
that in spite of increased consumer 
spending, the amount of each dol- 
lar spent for textiles has dropped.” 


a Mr. Dakins urged that more at- 
tention be devoted to the design 
of new fabrics and the improve- 
ment of old ones, and that more 
concentration be placed on control 
of quality to win and hold con- 
sumer confidence. 

“If every producer, converter, 
dyer, manufacturer and retailer 
would keep customer satisfaction 
as the paramount issue in his busi- 
ness life, our major problem would 
be solved,” he said. “It is the 
seemingly unconquerable desire to 
chisel a penny here and chisel a 
penny there that has fathered a 


large part of textiles’ current dif- 
ficulties.” 


Match Bureau Names Judges 

A panel of five judges has been 
named for the match industry’s 
award program for the best pack- 
aging of advertising match books 
during the past year, the Match 
Industry Information Bureau, New 
York, has announced. They are 
James H. Pickering, v.p., Amos 
Parrish & Co.; Howard Ketchum, 
color and design consultant; Frank 
Gianninoto, exec. v.p., Package 
Designers Council; Kenwood Dix- 
on, art director, Robert Gair Co., 
and Pearl Hagens, managing edi- 
tor, Modern Packaging. 


Meyers Make Names Gilbert 
Meyers Make Inc., New York, 
has appointed Gilbert Advertising, 
New York, to handle advertising 
for its men’s and women’s gloves. 


National magazines and subway 
car cards will be used in the fall.) 
Robert W. Orr & Associates is the 
previous agency. | 
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New GM Campaign 
Backs Trucks with 


Automatic Shifts 


NEw York. May 25—General 
Motors’ truck and coach division 
last week broke special full-page 
ads in newspapers in 15 cities and 
pages in five consumer magazines 
and 50 business publications to an- 
nounce the development of twin 
Hydra-Matic multiple-speed self- 
shifting drives for trucks rated 
above 45,060 lbs. gross combina- 
tion weight. 

The ads carry an announce- 
ment signed by H. W. Curtice, 
GM president, and stress that the 
company “leads the way again 
with the first fuil line of auto- 
matic drive trucks.” 


= General magazines used _in- 
clude Business Week, Life, News- 
week, Time, and The Saturday 
Evening Post. 

The company has advertised 
during the past year both four- 
speed and eight-speed versions 
of Hydra-Matic transmissions for 
light-duty and wmiddle-weight 
GMC trucks. Hereafter the divi- 
sion will stress in its advertising 
automatic transmission for its full 
line of trucks. 

Plans under consideration call 
for use of extra 24-sheet posters 
this summer in key markets in ad- 
dition to the company’s regular 
schedule in newspapers and mag- 


| azines. 


Kudner Agency handles the ac- 
count. 


Use All 4 


Down in Florida, the Big Three News- 
papers tell you about Jacksonville, Miami 
and Tampa. 


We've been yelling to you about 
Orlando—in the heart of Central Florida. 


Orlando is not a bathing beauty coun- 
try, nor a race track resort. In Orlando 
people work hard and make good money 
growing oranges and cattle and veg- 
etables. 


And neither the Jacksonville, Tampa 
or Miami papers even claim to cover our 
six-county market of a quarter million 
people. 


Orlando Sentinel-Star 
Gnando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


600 W VAN BUREN ST-+ CHICAGO 7 
TELEPHONE STATE 2-5367 
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FTC Plans Hearings 
in Revival of Old 
Philip Morris Case 


WASHINGTON, May 26—The Fed- 
eral Trade Commission announced 
teday that it will hold a new set of 


hearings on its 12-year old false}! 
advertising complaint against the|’ 


makers of Philip Morris cigarets. 
The commission’s cease and de- 
sist order against Philip Morris, is- 


sued on Dec. 29, 1952, was ap-|. 


pealed to the District of Columbia 
court of appeals early last year. On 
Aug. 18, at FTC’s request, the court 
returned the case to FTC for fur- 
ther study. 


a In announcing that the record is 
being reopened, FTC said previous 
hearings “did not provide an ade- 
quate basis for an informed deter- 
mination of the principal issue of 
the case, namely, whether or not 
Philip Morris cigarets are less ir- 
ritating than other leadings brands 
of cigarets.”’ 

The decision to reopen the hear- 
ing was made after FTC decided 
that its proof would not stand up 
in court. The commission staff was 
reported to be ready to present 
new evidence to support the 
charge that Philip Morris cigarets 
are no less irritating than other 
brands. 


# The Philip Morris complaint 
was issued in August, 1942, at a 
time when the commission was 
launching an industrywide attack 
on cigaret manufacturers who used 
the “less irritating” theme. Com- 
plaints were issued against all 
major brands except Chesterfields. 
Cease and desist orders have been 
issued in all of the 1942 cases. 


AGATE GOLFERS—Before teeing off at the Chicago Agate Club’s 
annual golf outing were (left to right) Robert Clark, Atchison, 
Topeka & Santa Fe Railway System; J. B. McLaughlin, ad man- 
ager, Kraft Foods Co.; Philip Zach, v.p. and advertising director, 


« 


Capper Publications; Ray C. Senate, also of Capper; Bill Buxton, 
The New Yorker; Gordon Hurt and Gene Miller, both of Hot- 
point Co., and Martin Krautter, v.p. and general manager of 
the Chicago office of Maxon Inc. 


Vision Gets National 
Foremen’s Institute 
for ‘Over $1,000,000’ 


NEw York, May 28—Vision Inc., 
which publishes Vision and Visao, 
Latin American news magazines, 
has amalgamated with National 
Foremen’s Institute Inc., publisher 
in labor-management relations and 
industrial training. All assets and 
outstanding stock of National have 
been acquired by Vision Inc. for 
“over $1,000,000.” 


a The deal “signals the opening of 
a new industrial publishing serv- 
ice for the expanding business man 
market in Latin America,” ac- 
cording to Vision. The Spanish- 
language Vision and the Portu- 
guese-language Visao (combined 


circulation 120,000) will give “in- 


Network Gross Time Charges 
Source: Publishers Information Bureau 
NETWORK RADIO 


April 
1954 


American Broadcasting Co. ........ $ 2,367,636 
5,044,943 
1,882,796 
2,962,839 

$12,258,214 


Columbia Broadcasting System .... 
Mutual Broadcasting System 
National Broadcasting Co. ........ 


April 
1953 
$ 2,637,364 
5,375,987 
2,008,990 
4,196,009 
$14,218,350 


Jan.-April 
1954 

$10,457,574 
20,416,980 
7,598,134 
13,170,839 
$51,643,527 


Jan.-April 
1953 
$10,648,193 

20,731,258 
7,428,677 
16,612,248 
$55,420,376 


NETWORK TELEVISION 


American Broadcasting Co. ........ $ 2,554,484 


10,921,640 

1,068,374 
National Broadcasting Co. ........ 10,984,445 
$25,528,953 


Columbia Broadcasting System .... 
DuMont Television Network 


$ 1,640,597 
7,770,181 
850,658 
7,513,430 
$17,774,866 


$10,478,129 
42,980,081 
4,827,665 
41,642,160 
$99,928,035 


$ 6,454,967 
29,215,241 
3,750,608 
29,992,228 
$69,413,044 


NETWORK RADIO TOTALS BY MONTHS 


ABC 


$ 2,830,654 
2,494,737 


CBS 
$ 5,166,174* 
4,749,512* 
5,456,351* 
5,044,943 
$20,416,980 


January 
February 


$10,457,574 


MBS 
$ 1,896,925 
1,783,452 
2,034,961* 
1,882,796 
$ 7,598,134 


NBC 
$ 3,391,873 
3,176,849 
3,639,278 
2,962,839 
$13,170,839 


Total 
$13,285,626* 
12,204,550* 
13,895,137* 
12,258,214 
$51,643,527 


NETWORK TELEVISION TOTALS BY MONTHS 


ABC 
$ 2,780,574 
2,502,372 
2,640,699* 
2,554,484 10,921,640 
$10,478,129 $42,980,081 
* Revised as of April 26, 1954. 


CBS 
$10,713,329 
9,965,481 
11,379,631 


January 
February 


DuMont 
$ 1,445,608 
1,108,157 
1,205,526* 
1,068,374 
$ 4,827,665 


NBC 
$10,116,937 
9,496,008" 
11,044,760* 
10,984,455 
$41,642,160 


Total 
$25,056,448 
23,072,018* 
26,270,616* 
25,528,953 
$99,928,035 


ARB Multi-City TV Ratings 
Week of May 1-7, 1954 


American Research Bureau 


PROGRAM POPULARITY 
Rank Program 
1 | Love Lucy (Philip Morris, 
CBS) 
Dragnet (Liggett & Myers, 
NBC) 
You Bet Your Life (DeSoto- 
Plymouth, NBC) ' 
Comedy Hour (Colgate, NBC) ....45.7 
Jackie Gleason (Schick, Shaeffer, 
Nescafe, CBS) 
Godfrey's Talent Scouts (Lipton, 
CBS) 
Godfrey & Friends (Several 
sponsors, CBS) 
Life of Riley (Gulf Oil, NBC) 
Our Miss Brooks (General Foods, 


2 
3 


Rating | Rank 


TOTAL VIEWERS REACHED 
Program 
1 1 Love Lucy (Philip Morris, 
CBS) 
Comedy Hour (Colgate, NBC) ..47,603 
Dragnet (Liggett & Myers, 
NBC) 
You Bet Your Life (DeSoto- 
Plymouth, NBC) 3 
Jackie Gleason (Schick, Shaeffer, 
Nescafe, CBS) 
Godfrey & His Friends (Several 
sponsors, CBS) 
Milton Berle (Buick, NBC) 
Godfrey’s Talent Scouts (Lipton, 
CBS) 
Your Hit Parade (American 
Tobacco, Crosley, NBC) 


(000) 


Kraft TV Theater (Kraft, NBC) ..26,460 


tensified” business news coverage, 
while books, manuals and services 
on management methods and tech- 
niques published by NFI will be 
available. 

Under the new corporate setup 
Vision Inc. will be the parent com- 
pany of both magazines and of 
NFI. J. Noel Macy, former presi- 
dent of Westchester County Pub- 
lishers, will continue as_ board 
chairman of Vision Inc.; William 


James B. Boynton 
to Take Fawcett 
Ad Post June 15 


NEw YorK, May 27—James B. 
Boynton, formerly eastern adver- 


E. Barlow, president, retains that|tising manager for The American 
post; Arthur C. Croft will continue | Weekly, has been named v.p. and 
as head of NFI, which he founded national ad director of Fawcett 


26,750 


37 years ago. 


a NFI’s publications and services 
have till now been largely con- 


fined to the U. S. and Canada. Its | 


sales organization distributes more 


than 250 publications to more than | 
55,000 companies. It is expected | 
that NFI will broaden distribution | 
of Vision’s recently started Latin | 


American newsletter, which is de- 


signed for export-minded business | 
men in the U. S. It will also dis-. 


tribute new Latin American mar- 
ket studies now being launched in 
the field by Vision. 


Publications, effective June 15. 

Mr. Boynton succeeds Melvin G. 
_Grover, who left Fawcett 13 
‘months ago and subsequently be- 
came a v.p. and director of Wilson, 
Haight, Welch & Grover, Hartford. 
Mr. Boynton joined the advertis- 
ing staff of Crowell-Collier follow- 
ing his graduation from Yale. Lat- 
er he moved to American Weekly, 
_where he spent the last 20 years. 

Roger Fawcett, v.p. and general 
manager of Fawcett, viewed the 
appointment as “the initial step in 
a planned intensification of service 
to advertisers and agencies.” 


Start Product Ideas at Top: Frank 


New York, May 26—‘‘New prod- 
ucts, if they are to be successful, 
must begin with top management,” 
according to Herbert N. Frank, 
manager of the new products de- 
partment of General Foods Corp. 

Speaking at a market research 
session held by the American Mar- 
keting Assn., Mr. Frank gave some 
points for manufacturers to con- 
sider before bringing out new 
products: 

1. Is this just another product, 
new to the company, but actually 
a “me too” product? If so, it’s 
chances of success are poor be- 
cause it will usually be far behind 
the leader. 

2. Is this a “better mousetrap” 
product offering a new and unus- 
ual twist? If so, it has a 50-50 
chance of success. 

3. Is this a “blue sky” product, 
offering a new consumer service, 
on the premise that it has discov- 
ered a new consumer need which 
it is going to fill? If so, the hazards 
are great, but so are the possible 
rewards. 


@ Skill and chance play an im- 
portant role for the “blue sky” 
product, Mr. Frank said. Equally 
important is motivation research 
which can catch small developing 
trends, not catch up with the 
trends. 


General Foods, he commented, 


employs a confidential service that 
sends a steady stream of informa- 
tion to the company from all over 
the country. The company wants 
to spot trends in diet, nutrition, 
outdoor living, etc. 


In estimating the market poten- | 
tial for a new product, don’t over- | 
look the price, Mr. Frank advised. ' 


sumer is as motivated by the an- 
swer to the question, “What do I 


get for what I pay?” he said. 


a If a manufacturer feels he can 
get 40% of the market for his new 
product, a large advertising ex- 
penditure is permissible since only 
one other company could equal 
his share, Mr. Frank pointed out. 
The picture is quite different if 
the manufacturer can figure only 
on about 5% of the market, which 
means that ten other companies 
can do as well, he said. 

Whether or not to test a product 
—tipping off the competition—or 
go national quickly depends on the 
product, he said. If the product is 
protected by virtue of a process, 
|patent, investment or the like, the 
|/manufacturer can afford the lux- 
/ury of a test market, he said. 


_McCann-Erickson Named 

to Handle Purex Bleach 

| Purex Corp., South Gate, Cal., 
/has appointed McCann-Erickson, 
/Los Angeles, to handle advertising 
|for its Purex liquid bleach. 

Foote, Cone & Belding, Los An- 
geles, resigned the bleach portion 
jot the Purex account, effective 
| Aug. 15, because it conflicts with 
|the company’s Purex dry bleach, 
introduced last summer. FC&B 
| will continue to handle advertising 
for all other Purex products. 
Washington Adclub Elects 

Stuart M. Armstrong, advertis- 
ing director of the National Radio 
‘Institute, has been elected presi- 
,dent of the Advertising Club of 
Washington. Other officers elected 
are Kenneth Brown, Progressive 
Composition Co., 1st v.p.; Robert 
Lewis, Washington Gas & Light 
Co., 2nd v.p.; Stanley Bell, station 
| WRC, treasurer (reelected), and N. 
Ward Guthrie, Guthrie Lithograph 
Co., secretary (reelected). 


Potts-Turnbull 


Agencies Merge 


| CHtcaco, May 26—Rogers & 
Smith, Chicago, Kansas City and 
|Dallas agency, and Potts-Turnbull 
|Advertising Co., Kansas City’s 
|oldest agency, were merged today. 
| Outside of Kansas City, opera- 
jtions of the two groups will be 
'unchanged. Chicago and Dallas 
agencies will continue to operate 
as Rogers & Smith. 

The Kansas City staffs and fa- 
cilities will be joined and operate 
there as Rogers & Smith, Potts- 
Turnbull. W. J. Krebs, president 
of Potts-Turnbull, will be chair- 
man of the board of the new or- 
ganization, and Percy C. Fewell, 
Rogers & Smith president, will be 
president. 


= Creative departments will be 
headed by H. M. Victor, Potts- 
Turnbull art director, and Edwin 
S. Denham, Rogers & Smith copy 
director. 

The merger comes soon after the 
death of Rogers & Smith founder 
Walter E. Smith, who died of a 
heart ailment May 11 in Chicago. 
He was 73. His agency was founded 
in 1917, and offices were opened 
in Dallas in 1943 and in Kansas 
City in 1947. 

Potts-Turnbull was founded in 
1910 as H. K. Turnbull Co. Mr. 
Krebs was elected its president in 
1931. 


Hudson Body Line, 
Assembly to Move 
to Milwaukee Area 


MILWAUKEE, May 27—American 
Motors Corp. announced today that 
it will transfer manufacture of 
Hudson auto bodies from Detroit 
to Milwaukee. Assembly operations 
will move to Kenosha, Wis. 

The date for the transfer has not 
been set, but company officials 
said it will be in time to preduce 
the 1955 models. New model pro- 
duction usually begins in late 
summer or fall. 

The bodies will be made in the 
Milwaukee plant of the former 
Nash Motors division of Nash- 
Kelvinator Corp. Nash Statesman 
and Ambassador bodies are built 
there. Nash Rambler bodies and 
all Nash assembly is in Kenosha. 

Hudson engines will continue to 
be built in Detroit. 

Hudson plants employ about 8,- 
600 persons in Detroit. Officials 
said about half of these will be 
atfected by the transfer in the next 
six months. 

American Motors was formed 
April 22. It has three divisions, 
Nash Motors, Hudson Motor Car 
and Kelvinator, all with separate 
sales and dealer organizations. 


PACKARD WILL BUILD 
ITS OWN AUTO BODIES 


Detroit, May 27—Packard Mo- 
tor Car Co. will begin building its 
own automobile bodies the latter 
part of June in the Briggs-Connor 
plant here. 

Briggs Mfg. Co. has been build- 
ing Packard bodies since after the 
war, but last December was pur- 
chased by Chrysler Corp. 

Chrysler has given Packard a 
five-year lease on the Briggs-Con- 
nor facilities, with an option to 
buy. 


TelAutograph Elects Keller 

Roy J. Keller has been appointed 
exec. v.p. in charge of all opera- 
tions of TelAutograph Corp., New 
York. With the company since 
1924, he has been v.p. in charge 
of sales since 1948 and is also sec- 
retary of the communications com- 
pany. 
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a uled for this full-color page through D’Arcy 
Advertising Co., New York. 
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FOR MOM-—Instead of stressing colors, 
patterns, etc., James Lees & Sons Co., 
Bridgeport, Pa., is pointing out that Lees 
carpets are “so quiet, so safe, so easy to 
clean” in its summer and fall campaign. 
Better Homes & Gardens, Bride’s Mago- 
zine, House Beautiful, Ladies’ Home Journal, 
Living for Young Homemakers, New York 
Times Maaaine, Sunset and Time are sched- 


BIG EATER—Harold O. Stone, secretary and partner in Pacific National Advertising 

Agency, Seattle, gets ready to have a sizable chunk of cake poked into his mouth 

at a meeting of the Seattle Advertising and Sales Club. Doing the poking is Lila 

Casady, Mail Advertising Bureau, a director of the club and for many years its 

secretary. Mr. Stone, who is retiring July 1, was honored by the club for his 34 
years of continuous membership and service to his agency. 


FRIENDLY GESTURE—Paix et Liberte, Paris anti-communist organization, put up this 

poster after news broke of the Soviet agent who was sent to West Germany to 

commit a murder with a cigarét case gun. Instead of completing his mission, the 

agent turned himself in bringing the story of the mock cigaret case to light. The 

poster is headlined, “A friendly gesture from the Russions: The cigaret that goes 

‘BOOM’,” a play on an advertising slogan for French soda water—'’The water that 
goes ‘Pssstht’.’’ 


COURAGSOUS—In the nation’s newest ard most enthus‘astic major league baseball 
town, this outdoor board has gone up stressing the fact that on one radio station 
you don’t have to listen to baseball. WISN, Milwaukee CBS affiliate, erected the 


board through Cream City Outdoor Advertising Co., Milwaukee. 


LITTLE 
CoG 


FIRST FLIGHT DMAA TROPHIES—Winners of the 10 “most 


outstanding” 1954 best of industry awards 
given by the Direct Mail Advertising Assn. 
will receive miniature gold mail boxes 
like this for special recognition. For details 
on the contest, contact DMAA headquarters, 
381 Fourth Ave., New York 16. 


or 
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SPONSOR'S PET—Barbara Britton, star of ‘’‘Mr. & Mrs. North” (NBC-TV), accepts 
the unusual title of “Miss Smooth Surface of 1954, bestowed by Congoleum-Nairn 
Inc., co-sponsor with Revlon of the program. Making the presentation is Murray B. 
Marsh (left), a Congoleum-Nairn distributor, as Richard Denning, Miss Britton’s 
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You are welcome at 
ARTHUR M. KRENSKY 
& CO., INC. 


Board of Trade Building 
Chicago 44, Illinois 
HArrison 7-7727 
Members 
New York Stock Exchange 
American Stock Exchange 
Midwest Stock Exchange 
Chicago Board of Trade 


OWN YOUR SHARE OF AMERICAN BUSINESS 


This FREE BOOKLET tells you 
why Bank Stocks ore a good 
investment ond shows you how 
to select the Bank Stocks of your 
choice. 


You are welcome at 
ARTHUR M. KRENSKY 
& CO., INC. 


Board of Trade Building 
Chicago 44, Illinois 
HArrison 7.7727 
Members 


New York Stock Exchange 
American Stock Exchange 
Midwest Stock Exchange 
Chicago Board of Trade 


GET YOUR SHARE OF AMERICAN BUSINESS 


) Write or phone for your FREE 

COPY of the current “March of 
m |the Morkets” — our monthly 
Publication conveying news and 
sidelights of the investment 
world. 


(Sa saan. THE COUPON BELOW-TODAY PS  IMAIL THE COUPON BELOW-TODAY 


& Co., Inc, Arthur M. Krensty & Co., inc. i 
ee at trade Sulding Beard of Trade Building sa | 
Chicago 4, Illinois Chicago 4, IMinois | 
ro 17 REASONS TO BUY BANK STOCKS current MARCH OF THE MARKETS Beokiet | 
Stetiet withont charge or obligation. without charge or obligation. | 
WANE WAME i 
ADDRESS pg : | 
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WELCOME SIGN—Schram Co., Chicago, handled the prob'em of introducing Ar- 

thur M. Krensky & Co., new brokerage firm, to Chicago buyers with a series of ads 

like these in the Midwest edition of the Wall Street Journal. All of the ads stress that 

small and large investors alike are welcome at Krensky and offer various financial 
booklets. The ads have averaged 80 coupon returns apiece. 


Erma Proetz Awards 


PROETZ AWARD WINNERS—Top prize winners in the Women’s 
Advertising Club of St. Louis annual Erma Proetz competition for 
creative advertising receive plaques from Jane Wright (center), 
Gardner Advertising Co., St. Louis, chairman of the club’s awards 


co-star, smiles proudly. 


committee. Left to right, the winners are Mrs. Jane Stephens, 
WJW, Cleveland; Bertha J. Halpern, Stix, Baer & Fuller, St. 
Louis; Catherine M. Haynie, Foote, Cone & Belding, Chicago, 
and Helen Hoerr Kurtz, Stix, Baer & Fuller, St. Louis. 
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zine awards. 


Magazines cited were Ladies’ 


Advertising Age, May 31, 1954 


Ben Franklin 


Magazine Awards chairman of the Bureau of Adver- 
Given to Seven 


Picture on Page 6 

NEw York, May 25—Out of more Steinman, Lancaster New Era and 
than 700 entries, seven winners) Intelligencer-Journal, 
were announced tonight of the first}and assistant treasurer; P. B. 
annual Benjamin Franklin maga-| Stephens, New York News, assist- 


ANPA Ad Bureau Elects 
Joyce A. Swan, v.p. and general 

‘manager of the Minneapolis Star 

‘and Tribune, has been elected 


tising of the American Newspaper 
Publishers Assn. Other officers 
elected are Richard L. Jones Jr., 
publisher, Tulsa World and Trib- 
une, vice-chairman; J. O. Adler, 
New York Times, treasurer; J. Hale 


secretary 


ant treasurer, and Lynn Bitner, 


Evidence of Readership 
Good Enough for Judge 


Dallas, Texas—Dallas Blanken- 
ship, a district judge here, has 
been empaneling petit jurors for 
six years. A total of 48,000 good 
men and true have vowed before 
him to render impartial verdicts. 

To each group, Judge Blanken- 
ship has delivered a little talk 


Home Journal, The 
Evening Post, Fortune, Look, Holi- 


A gold medal and scroll went to 


activities. Honorable mentions: 
Argosy (“Court of Last Resort” 


Gannett Newspapers, assistant sec- 
Saturday | retary. 


day, The Reporter, and Life twice. Chun King Appoints JWT 

~ roll wel Chun King Sales Inc., Duluth 
LHJ “for the most distinguished | processor of canned oriental foods, 
and meritorius public service” in| has appointed the Chicago office 
1953. The award was for a series of |of J. Walter Thompson Co. to: 


ten articles dealing with people|handle its advertising. Stockton, 


about duties as a citizen. His lis- 
teners have always received these 
charges in silence, never ques- 
tioning. 

Never, that is, until April 26, 
immediately after The Dallas 
Times Herald finished publishing 
a penetrating series on Dallas 
County government. 

Judge Blankenship started that 
Monday morning on his usual 
talk. His listeners were markedly 


up, signaling a question. He 
hadn’t finished answering it be- 
fore other hands were waving. 
The Judge’s watch crept toward 
noon and past. At last he pleaded 
a luncheon speech and ducked 
out wiping the judicial brow. 

“The questions came direct! 
from those articles,” he said. 
“Every man there must have 
studied them. It was an amazing 
experience.” 

ll any newspaper can offer its 
advertisers is friendly, intense 
readership as measured not only 
by circulation but by specific re- 
action. 

Reader reaction to The Times 
Herald is illustrated by the story 
above. As for circulation, e 
Times Herald reaches in excess of 


24,000 more families daily, and 
28,000 more families Sunday in 
Dallas County than any other 
newspaper. 

The Times Herald is repre- 
sented nationally by The Bran- 


voluntarily engaged in community | West, Burkhardt, Cincinnati, is 
the former agency. | 


attentive. Suddenly a hand popped 


ham Company. (Adv.) 


series); Look (“The Role of Re- 
ligion in American Life”); U. S. 
News & World Report (a series of 
interviews), and The Saturday 
Evening Post (“The Ten Most 
Wanted Men,” by David G. Wit- 
tels). 


# An award of a scroll and $1,000 
for “most distinguished magazine 
writing involving original report- 
ing in which serious obstacles had | 
to be overcome” went to John 
Bartlow Martin for “Why Did It 
Happen: The Riot at Jackson) 
Prison,” which ran in The Satur-. 
day Evening Post. Honorable 
mention: George McMillan for 
“Big Botch at Savannah River” in| 
Harper’s. 

A scroll and $500 went to Wil- 
liam H. Whyte for his Fortune 
piece on “The Transients,” named | 
as the “best article depicting life 
culture or institutions in the U. S.” 
Honorable mention: Bernard De-| 
Voto for his “Our Great West— 
Boom or Bust” in Collier’s. 

A $500 prize went to Adlai Stev-_ 
enson for an eight-article series in 
Lock which gave the “best inter- 
pretation of the foreign scene.” 
Honorable mention: Santha Rama) 
Rau, for ‘India,’ which ran in | 
Holiday. 
s Robert Coughlan won $500 tor, 
“The Private World of William | 
Faulkner” in Life, which was ad-| 
judged the article “best depicting | 
a person, living or dead.” Honor- | 
able mentions: J. H. Powell for 
“General Washington and the Jack | 
Ass,” in the South Atlantic Quar- | 
terly; and Richard Donovan for. 
“The Fabulous Satchel Paige” in 
peer Collier’s. 

ee Ray Bradbury won $500 for the 

ise best short story, which was titled 
“Sun and Shadow” and ran in The 
Reporter. Honorable mention: Jeff 
Brown’s “Talk to Home” in Col- 
lier’s. 

“Lincoln Barnett, the editors and 
staff of Life’ won $500 for “an) 
outstanding meritorious presenta- 
tion in any category not specifi- 
cally covered by the other awards.” 
This was “The World We Live In” 
series. Honorable mention: Roger 
Angell for “Youth and the World” 
in Holiday, and Charles. J. V. 
Murphy and Eric Hodgins for 

a “Nuclear Power and Its Impact 
pie ei sees and Meaning for America” in 
Fortune. 


2 a a On recommendation of the! 
. judges, no award was given for the 
best piece of magazine humor. 

The awards were presented at a 
dinner here by Dr. Lloyd Morey, 
president of the University of 
Illinois, which administers the 
program with funds from an anon- 
ymous donor given to underwrite 
the project for five years. 


Donald Gardner Adds One 
New England Laundries Inc. has 

appointed Donald W. Gardner Ad- 

vertising, Boston, to handle its 


advertising program. 


Mrs. Norman Frye. farm wife of Scott County, lowa, converted back 
room into an efficient and decorative home laundry. 


Mrs. Ross Caldwell, of Green County, Wis., has washer, dryer and 
ironer in this attractive room. The dryer is vented. 


= 


18 months, 7000 miles, 150 homes, 
8 picture locations—for one article! 


Laundry floor plan in house of the 
Harvey Starkeys, Buffalo Co., Neb. 


“How to welcome washday” was the 
title of a three-page article on new home 
laundry appliances, in the March issue 
of Successful Farming. Like most SF 
articles. it was based on case histories. 

Maurine Harris, home + sat ct 
equipment editor, planned 
the article in September 
1952. In the following 
eighteen months, covering 
some 7()00 miles in eight 
states, she looked over the i 
laundry facilities in more than 150 farm 
homes—to find installations that were 
well planned, efficient, and photogenic. 


Sue picked eight homes in four states, 
and assigned photographers. Of the eight 
pictures published, three were in color. 

This article is typical of the planning, 


Low wall divides kitchen from laundry 


in Washington County, lowa, house. 


care, time, travel, and expense that go 
into most Successful Farming articles... 
to assure realistic, helpful service for 
the reader—and interested readership 
plus full confidence for the advertiser. 

With over 1,300,000 circulation mostly 
concentrated among prosperous families 
in the fifteen agricultural Heart States, 
and subscribers with an average income 
around $10,000 . . . Successful Farming 
by itself reaches a market equivalent to 
another national suburbia— unmatched 
in influence by general media. 

To balance national schedules, to find 
a huge new sales potential...learn more 
about this magazine. Ask any SF office. 


Merepitu PuBuisuinc Co., Des Moines 
... New York, Chicago, Cleveland, Detroit, 
Atlanta, San Francisco, Los Angeles. 
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Farm Paper Ad Revenue Is Up|741 during the first quarter of 

The dollar volume of advertis- | 1954. Farm publication ad revenue 
ing run in the 40 farm publications | the first three months of 1953 
measured by Farm Publication | WS $15,012,227, compared with 


40.- | $15,552, 968 in the first quarter of 
Raperts See. hag SceaENRS BOF, | 1954, according to Farm Publica- 


tion Reports. 


WOW Promotes Fogarty 

Frank P. Fogarty, who joined 
| WOW, Omaha, in 1950 as general 
/manager, has been promoted to 
v.p. and general manager of WOW 
\Inc., operator of both the radio 
land a television station. 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


Satat cherisbetatoh"ehe Bete oe 
rve ie. 
y -§-e Coe Names Wylie A.E. 


000,000 sport 

to | Lennox F. Wylie, formerly sales 
manager of radio station WFBL, 

Fishing “7 |Syracuse, has been named an ac- 

count executive of Coe Advertis- 


|ing Agency, Syracuse. 


TRADE yes 


Wilme tte, HMlinors . Phone Wilmette 471 4 


_ SLIDES! 
Start Using f 


ANIMATED TV iY 
SLIDES >» FILM |: 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! 


FILMACK STUDIOS :# 


1323 So. Wabash Chicago, Ill. 


You Ought ToKnow . W. R. Baker Jr. 


“I may be the only chairman of 
the Four A’s ever to take office 
in a swimming pool,” quipped 
William Reginald Baker Jr., chair- 
man of the board of Benton & 
Bowles and newly-elected head of 
the American Assn. of Advertising 
Agencies. 

Glancing over a black-tied au- 
dience assembled in the converted 
natatorium of the Greenbrier 
(while a new assembly room and 
banquet hall are being built) he 
added: “And I may be the only one 
swept into office doing the Madi- 
son Avenue crawl.” 

Although it came from one of 
the chief officers of a $50,000,000 
advertising agency, the remark 
might be considered characteristic 
of a man who is concerned lest he 
be thought of as a “stuffed-shirt” 
adman instead of a “shirt-sleeves” 
practitioner. 


= Bill Baker is mighty proud of 
the advertising business, having 


spent all his business life in it| 


since graduation from Princeton in 
1919. He was mildly tempted at 
that time to get into the grocery 
business because his grandfather 
was founder of Chas. M. Decker & 
Bros., one of the first large gro- 
cery chains in New Jersey. He 
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SCRANTON::-WILKES-BARRE 
Population -614,146* 
RETAIL SALES-7621,500,000. 


Scranton and Wilkes-Barre are two markets in one. The area is 
exactly the same today as it always has been—tLackawanna and 
Luzerne counties, excluding Hazleton. 

These two markets are so closely allied and fused into one 
that it is impossible for the traveler to tell when he has passed 
from one to the other. 

This is likewise true in the distribution of merchandise as all 
sales organizations familiar with the territory will testify. 


@Standard Metropolitan Districts .. . U. S. Census 1950. Hazleton 
excluded from Scranton - Wilkes-Barre. 


1950... 


850 completed and occupied housing 


4000 additional school enrollments. 

Bank deposits increased by $15,742,607. 
Bank clearings increased by $34,389,413. 
9000 new jobs in nine new industries and 


Total ad in the city of Scranton 


THE 31 LARGEST 


SINGLE. MARKET IN PENNSYLVAMAL 


units. 


expanded plants. 
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learn all about an agency and then 
do the same with an industry. 

An informal man, with a knack 
of answering questions that were 
never asked—but perhaps should 
have been—without embarrassing 
himself sr the questioner, Bill 
Baker looks forward to his week- 
ends on Cape Cod, where he’s been 
going for more than 20 years. 


didn’t though, because, “I was 
more interested in the idea of 
selling prunes than I was in actu- 
ally selling them.” 

During his university days, he 
served as campus correspondent 
for several New York papers and 
business manager of the “Prince- 
ton Pictorial Review.” A year in 
the Navy intervened before gradu- 
ation, after which he got his first 
fulltime advertising job as an office 
boy in a small New York out- 
fit known as Barton & Durstine. 
As names were added to the cor- 
porate title of that agency, re- 
sponsibilities were added to the 
shoulders of Bill Baker. 


# An avid horticulturist with a 
specialty in varieties of holly, he 
also enjoys beachcombing. These 
days in New England, he spends a 
good deal of his time “dabbling” 
in cranberry growing and ex- 
pectantly awaits the day when his 
bogs, located in the Mashpe area, 
will begin paying off. 

Since his New York apartment 
is little more than a place to sleep, 
this agency man’s civic interests 
center on the cape, where he is a 
director of the Cape Cod Art Assn. 
and has been working on a fund 
raising drive for the Cape Cod 
Hospital in Hyannis. 

He and Mrs. Baker have two 
4 sons, William and Bruce, and the 
~ |family is looking forward to that 
day this fall when Bruce gets his 
discharge from the Army, which 
he is now serving as a sergeant 
in Korea. 


Richards Leaves NARTB 


Robert K. Richards, who has 
been with the National Assn. of 
Radio & Television Broadcasters 
since 1937, has resigned his post 
as administrative v.p. to become 
a station operator. Mr. Richards— 
subject to the usual FCC approval 
—will be 50% owner of WHAR, 
Clarksburg and WKYR, Keyser, 
W. Va. His partner will be Walter 
Patterson, now general manager 
of WKHM, Jackson, Mich. Mr. 
Richards successor at the associa- 
tion has not been named. 


W. R. Baker Jr. 


® He left Batten, Barton, Durstine 
& Osborn in 1933—where he had 
risen to account executive on Wal- 
ter Baker chocolate, United Fruit 
and a group of related accounts— 
and joined Benton & Bowles as 
assistant to then president Ather- 
ton W. Hobler (now chairman of 
the executive committee) with an 
assignment to various General 
Foods products. 

Four years later, when bigtime 
radio was beginning to roll, Mr. 
Baker opened the agency’s Holly- 
wood office and supervised pro- 
duction of four major shows orig- 
inating there. 

Back East by 1940, he took 
charge of all General Foods prod- 
ucts handled by the agency, a 
responsibility which still occupies 
a major share of his working day. 
He was elected to the board of 
directors in 1941, and subsequently 
became exec. v.p., president and, 
in October, 1952, board chairman. 


Reed Directs Airlines PR 


Ellis Emmons Reed, formerly 
public relations director of Bolsey 
Corp. of America, has been ap- 
pointed director of public rela- 
tions of Icelandic Airlines Inc., 
New York. Mr. Reed will con- 
tinue as director of the advertis- 
ing, public relations and promo- 
tion program for the Wallenpau- 
pack area in the Poconos, which 
embraces 56 lakes, 46 communi- 
ties and five state forests. 


Lowe & Stevens Adds One 


Southern States Equipment 
Corp., Hampton, Ga., has appointed 
Lowe & Stevens, Atlanta, to handle 
advertising for its electrical trans- 
mission and distribution equip- 
ment, mechanical devices and 
textile machine parts. Business 
publications will be used. 


= “Agency men today, to be ef- 
fective, must be working advertis- 
ing men (of the shirt sleeves va- 
riety) with an intimate knowledge 
of the companies they serve,” Bill 
Baker believes. “Beyond this, if 
an agency man can take on civic 
jobs, he will better understand ad- 
vertising in our economy.” Under- 
standing is very important, he 
feels, especially to a business 
which is becoming more compli- 
cated, more specialized and less 
rewarding. 

As Four A’s chairman, he hopes 
to concentrate his efforts on the 
matter of understanding advertis- 
ing in the economy. Equally im- 
portant is improving the public 
relations of the advertising busi- 
ness and bettering the content of 
advertising, he feels. 


SPARK tia ut 


GLOSSY PHOTOS 


“Ideal f for all purposes! 


tugs: i crisp prints ine quan- 


= For the neophyte who would tities of 5-to 50,000, sizes from 


like to become chairman of the 
board, Mr. Baker has some very 
specific ideas: He must work more 
hours than anyone else, must com- 
pletely forget himself for the first 
five years in the business, and 
must do the “best damn job he 
can” on any given day. 

After that five years or so, the 
most important thing he could do 
is get to be known to a client who 
thinks he is a bright young man. 
“That will do more for ycu than 
almost anything else.” 

“There isn’t quite enough dedi- 
cation any more,” Bill Baker feels. 
He’s a strong advocate of the up- 
out-of-the-mailroom ladder, be- 


The PHOTOMATIC Co. 


53-59 E. Illinois St. Chicago 11, ul. 
Phone WHitehall 4-2930 


cause he thinks admen should first 
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House Bill Hits 


| 


Tobaccoas Well 


asLiquor Ads 


' 


WASHINGTON, May 26—A new, 


bill outlawing advertising of alce-| 


holic beverages and tobacco was| > 
dropped into the House hopper to- |’ 


day as members of the house in- 
terstate commerce committee 
wound up four days of super- 
charged testimony over a bill 
aimed solely at beer, wine and 
liquor promotion. 

The new bill, H.R. 9309, by Rep. 
Herman P. Eberharter (D., Pa.), 
is the second measure introduced 
in the past ten days dealing with 
tobacco ads. Earlier, Rep. John 
Dingell (D. Mich.) submitted a 
bill along similar lines. 

The Eberharter Bill (H.R. 9309) 
makes a single package covering 
interstate transportation of adver- 
tisements of alcoholic beverages, 
cigarets, cigars, smoking tobacco 
or chewing tobacco. Like the pre- 
vious liquor and tobacco advertis- 
ing controls, it has been referred 


to the House Interstate Commerce 
Committee. 


@ When the hearings on the liquor 
advertising bill—the so-called Bry- 
son Bill—closed on Monday, there 
was no indication that the House 
committee would be in any hurry 
to act. Committee members lis- 
tened carefully to legal issues 
raised by opponents of the bill, 
and there appeared to be consider- 
able feeling that a flat ban on al- 
coholic beverage advertising might 
be unconstitutional. 

Constitutional problems were 
pointed up by Payton R. Evans, 
representative of the Washington 
Publishers Assn., who pointed out 
that the bill would discriminate 
against metropolitan papers, such 
as those in Washington, in favor of 
papers distributed entirely within 
individual states. 


beverage advertising would be a 
dangerous precedent. William L.| 
Daley, representative of the Na-. 
tional Editorial Assn., warned the 
bill might pave the way for similar 
bans on tobacco, medicines and 
other products objectionable to 
strongly organized minorities. | 


JAMES R. BUTLER, formerly merchandising 

and eastern sales manager of Raytheon 

Mfg. Co., has been appointed director of 

advertising and sales promotion of Magne- 

cord Inc., Chicago manufacturer of mag- 
netic tape equipment. 


Schwerin Finds TV 
Commercials Aren't 
Considered Too Bad 


New YorkK, May 28—A lot has 
been said and written about how 
much the public dislikes tv com- 
mercials. This week a brief was 
filed in video’s defense. 

Schwerin Research Corp., re- 
leasing a study reporting the pub- 
lic’s views on television com- 
mercials, concludes: ‘Television 
advertising is neither as strongly 
approved nor disapproved by the 
public as many of its defenders or 
critics maintain.” 

On the average, about 40% of 
the audience rates the commercials 
for major products as “good,” al- 
though there is wide variation 
among product types. Automobile 
advertising is at the top with 62% 
approval and drug commercials at 
the bottom with 23% approval. 
= A sample of 452 persons from 
the New York metropolitan area 
was asked to rate tv commercials 
seen recently for 11 types of prod- 
ucts. Results were as follows: 


% of Audience 
Rating Commercials 
Product Good Fair Poor 
Automobiles ... 32 6 
36 10 
16 
16 
16 
31 
19 
21 
25 
21 
31 


Beer 

Food 
Cigarets 
Soaps 
Coffees 
Toothpastes 
Gasolines 
Drugs 


were. 


tion men. 


RCA’s Thesauraus program 


chief attraction. 


could make a pitch to them to 
“Bibie in Pictures,” via radio. 


Color Television, TV Film and Girls 


CHICAGO, May 27—NARTB conventioneers expecting a heavy 
preponderance of tv and bathing beauties around the halls and 
exhibition booths were, if anything, surprised at how right they 


The exhibition hall, where the heavy equipment was located, 
was almost entirely turned over to television—and color tv at 
that. Around the hotel rooms, it was tv film which held sway. 

All the big network film services had fancy exhibits. A check 
of the exhibits-crowded seventh floor of the Palmer House 
showed the following representation: eight exhibits for radio 
transcriptions, four for both films and transcriptions, and 21 for 
tv films alone. On the same floor were 24 broadcast equipment 
exhibits, nearly half of which were aimed exclusively at tv sta- 


= In the elevator lobbies the pitch-girls were stacked so thick 
that broadcasters found it hard to squeeze by them, assuming they 
wanted to. Among the most visible were a model for General 
Teleradio clad in a hula skirt made of film strips, and a Guild 
Films girl wearing a Liberace record as a kind of bustle. 


service starred with a pair of 


models so provocatively uncovered that they were pulled off 
the floors Tuesday by the convention. Wednesday, they were 
back, however, RCA stating that it hadn’t been notified in ad- 
vance of any such display restrictions. 


s The most startling use of feminine pulchritude was made by 
Advertisers Associates of America, a radio and television pub- 
licity organization, which boasted two comely dancers as its 


The girls were used to lure the station men in so the p.r. men 


sell a new Greystone book, the 


| 


Last Minute News Flashes 
Dahlman to Handle Campbell at Hewitt, Ogilvy 


New York, May 28—William R. Dahlman, formerly account execu- 
tive with Compton Advertising, has joined Hewitt, Ogilvy, Benson & 


Mather to handle the Campbell Soup Co.’s Franco-American spaghetti 
sauce. 


Stuart-Bullock Goes Back to New York for Weintraub 


New York, May 28—W. B. Stuart-Bullock, who turned his back on 
the New York advertising world in 1950 and sought clients for a 
“dream agency” in Minneapolis late last year (AA, Dec. 17 et seq.) 
has returned to this city as copy chief for William H. Weintraub & Co. 


Bart Hydorn to Retire from ‘Fortune’ Post 


New York, May 28—Bart Hydorn, who has spent 16 years with Time 
Inc. will retire as advertising director of Fortune Aug. 1. He will be 


succeeded by L. L. (Pete) Callaway, who is currently advertising 
manager. 


American Gas Assn. Sets 16-Page ‘Time’ Insert 


New York, May 28—The American Gas Assn. and 14 member gas 
appliance manufacturers will run ads in a special 16-page form to be 
published by Time, June 28. The ads will be merchandised by the asso- 
ciation and individual advertisers to banks, utility companies, archi- 
tects and contractors. A minimum mailing of 25,000 reprints is planned. 
Ads were placed by agencies of individual companies through AGA’s 
agency, Ketchum, MacLeod & Grove, Pittsburgh. 


Employes Buy 50,000 Simmons-Boardman Shares 


New York, May 28—Key employes of Simmons-Boardman Pub- 
lishing Corp. have purchased outright the 50,000 shares of common 
stock of that corporation held by William E. Russell, attorney, as 
trustee under the will of the late Ida R. Simmons. Purchase price was 
not disclosed but Mr. Russell told AA it was above the market price. 
James G. Lyne, president, said that no change in either the corpora- 
tion’s management or operation is involved as a result of the stock 
transfer. Simmons publishes seven magazines in the construction, rail- 
road and marine industries and several industrial directories. 


Sid Caeser Show Sold; Other Late News 


e “The Sid Caesar Show,” which debuts over NBC-TV next fall, has 
sold its one-hour sponsorship to three advertisers, each of whom has 
bought an equal share of the telecast. The sponsors are American 
Chicle Co. (Dancer-Fitzgerald-Sample), Speidel Corp. (Sullivan, 


Stauffer, Colwell & Bayles) and Radio Corp. of America (Kenyon & 
Eckhardt). 


e Norman Blackburn has joined Screen Gems Inc., New York, a Co- 
lumbia Pictures television subsidiary, as executive director. He was 
formerly in charge of the Hollywood office of J. Walter Thompson Co., 
national program director for NBC television and, most recently, head 
of his own tv producing company. 


e Dodge division of Chrysler Corp. has renewed two network tv pro- 
grams through 1954. They are the Danny Thomas “Make Room for 
Daddy” show and the Bert Parks “Break the Bank” giveaway, both 
aired over ABC. The company’s newspaper campaign will be stepped 
up, with ads scheduled to run in more than 4,000 newspapers in June 
and July. Grant Advertising, Detroit, is the agency. 


e Joseph Sollish, formerly copy director of Hiram Ashe Advertising, 
has joined the copy staff of Donahue & Coe, New York. 


e Nestle Co., White Plains, N. Y., will discontinue its line of 5¢ choco- 
late bars in the Pacific Coast area and, beginning July 1, will start an 
advertising drive to increase demand there for its 10¢ bars. The sched- 
ule has not yet been set, but all media will be used. The company said 
the move was forced by “soaring cocoa bean prices.” Cecil & Presbrey, 
New York, is the agency. 


Ross Roy Adds Two Accounts 

Ross Roy Inc., New York, has 
been appointed to handle adver- 
tising and sales promotion for 
Aqua-Jet Machines Corp., New 
York marketer of pressurized rug 
cleaning equipment. Trade papers 
and direct mail will be used. Mag- 
necord Inc., Chicago manufacturer 


copywriters and Cecil E. Barger 
to its copy and contact staff. Mr. 
Nord formerly was with Deere & 
Co., Mr. Kleven was with J. I. 
Case Co., and Mr. Barger, with 
Wildrick & Miller. 


of magnetic tape recording equip- |] 


ment, has appointed the agency to 


handle advertising, sales promo-| j, 


tion and merchandising for its new 
commercial music division. Arthur 
Towell Inc., Madison, Wis., will 
continue to handle Magnecord’s 
tape recording and reproducing 
line. 


Frank Appoints Blackburn 


Clinton E. Frank Inc., Chicago, | 
has appointed Robert Blackburn | 


creative director. Mr. Blackburn 
formerly was a v.p. of MacFar- 
land, Aveyard & Co. 


Lanigan Joins Ridgway 

William R. Lanigan, formerly 
with Westheimer & Block, St. 
Louis, has joined Ridgway Co., St. 
Louis agency, as assistant produc- 
tion manager. 


Aubrey, Finlay Names Three 
Aubrey, Finlay, Marley & Hodg- 
son, Chicago, has appointed Rob- 


ert D. Nord and Arthur G. Kleven 


2 > 
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100th ‘SEP’ AD—The May 29 issue of The 
Saturday Evening Post carries this Fram 
Corp. ad which is (1) the 100th Post inser- 
tion by the company; (2) its first four-color 
ad, and (3) marks Fram’s 20th anniversary. 
Fram’s first Post ad was a b&w page 
March 18, 1939. Van Sant, Dugdale & 
Co., Baltimore, is the agency for the 
Providence oil filter manufacturer. 
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Blatz and Schlitz 
Seek More Sales 
with New Packages 


MILWAUKEE, May 26—lIn an ef- 
fort to recapture sales lost during 
last summer’s long, dry strike, 
both Blatz Brewing Co. and Jos. 
Schlitz Brewing Co. have come up 
with packaging innovations. 

Schlitz has started producing a 
16-oz can of beer, the first of that 
size in the brewing industry, and 
Blatz is testing a new five-can 
pack to sell for less than $1. 


® The new Schlitz can is sched- 
uled to appear on beer retailers’ 
shelves in the Milwaukee area and 
elsewhere after June 7, according 
to S. E. Abrams, Schlitz v.p. and 
general manager. It is designed 
primarily for home consumption 
rather than individual sale in 
taverns, Mr. Abrams said. 

The new size will be sold in six- 
can packs and cases of 24. Retail 
prices have not been set definitely 
yet, but Mr. Abrams said that the 
larger can would permit “slightly 
lower” cost per ounce of beer. 

The half-quart can will be mar- 
keted in 26 states and the District 
of Columbia and will be produced 
at Schlitz’ Milwaukee plant at the 
outset. If public reception is favor- 
able, production facilities for the 
larger container will be added to 
the company’s Brooklyn and Los 
Angeles plants. 


= Mr. Abrams said the 16-oz. beer 
can is the first in the history of the 
brewing industry, although he 
pointed out that a 16-oz bottle has 
been introduced in the New Eng- 
land area. 

Blatz’ new project calls for a test 
of the new five-can pack’s poten- 
tial in the Chicago area. A Blatz 
official said the purpose of the 
trial is to determine if the less- 
expensive five-can pack will sell 
more beer than the conventional 
six-can pack which retails at about 
$1.10. 

Blatz will package the five cans 
in a sleeve-like carton. 


Erwin Naeckel Dies; 
Headed L. W. Ramsey 


CuicaGo, May 25—Erwin George 
Naeckel, 57, president and treasur- 
er of L. W. Ramsey Co., which 
has its main office in Davenport, 
Ia., died here Sunday. 

Born in Davenport, Mr. Naeckel 
attended the State University of 
Iowa. After a brief selling career 
he joined the late L. W. Ramsey 
in the founding of his agency in 
1921. After Mr. Ramsey’s death, 
Mr. Naeckel became president of 
the agency in 1947. 

Very active in Davenport civic 
affairs, Mr. Naeckel was a member 
of the board of trustees of the 
city’s art gallery and prominent 


‘lin Episcopalian church activities. 


His brother, Arno C. Naeckel, 
secretary of the agency, survives 
him. 


HENRY W. SHAW 


Cuicaco, May 25—Henry Wil- 
lard Shaw, 62, a representative for 
American Metal Market, died May 
19. Before joining the trade publi- 
cation, Mr. Shaw was a reporter 
for the Associated Press and the 


|Chicago Journal of Commerce. 


JOHN A. THOMSON 


New York, May 27—John A. 
Thomson, 69, exec. v.p. of Scribner 
& Pope, died May 22 at Port Ches- 
ter, N. Y., after a brief illness. 


Carpenter Joins D'Arcy 

Thomas K. Carpenter Jr., for- 
merly with Kenyon & Eckhardt, 
and before that with Young & Rub- 
icam, has joined the New York 
copy staff of D’Arcy Advertising 
Co. 
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THe ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 5 days 
Preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 


ea RONAN NEES ERRNO RUCICI NE SI EA TE ERTS 


HELP WANTED 


POSITIONS WANTED 


A leading publisher of trade papers has 
opening in Chicago office for an experi- 
enced, capable advertising space sales- 
man, Will take over established territory. 
All replies held confidential. 

Box 6875, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


LIFE PERSONNEL SERVICE 
Advertising e Publishing e Radio e TV 
for employers and qualified applicants. 
105 West Monroe DE 2-3885 Chicago 


ADVERTISING SPACE SALESMAN 
Sales position open on top ABC business 
magazine published for major market. 
Territory is well established. Successful | 
sales record essential. Salary commission | 
and expenses. For personal interview 
write complete business experience, earn- 
ings, age, education, marital status, etc. 

Box 6873, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVTG MGRS - COPY WRITERS 
EDITORS - PUBLIC RELATIONS 
SALES PROMOTION - ARTISTS 
Serving both Employer and Employee 
SHAY AGENCY 

30 W. Washington St. - Chicago 2, Il. 
Trade paper rep. Fast growing paper in 
2 billion industry. Ill. Wis. 69 live pros- 
pects in Chi. 31 in Ill. 31 in Wis. Give 
age, experience, comm. basis expected, 
area covered. Austin Sayler, 8811 Detroit | 
Ave., Suite 2, Cleveland 2, Ohio. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS | 
| 

| 


GEORGE WILLIAMS - PLACEMENTS 


209 S. State St. Ha 7-1991 


GOING PLACES? 
Growing trade publishing house with well 
established background needs outstanding 
space salesman to take over central ter- | 
ritory with headquarters in Chicago. | 
Need man of industry and vision to | 
grow with us. Salary, expenses, and com- 
mission offering great future. 
Box 6870, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


FRED J. MASTERSON 
APVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


“WANTED: ADVERTISING ASSISTANT 
with well rounded experience in adver- 
tising and publications. Creative planner 
and administrator. Ability to work with 
others essential. Agricultural experience 
will be helpful. Good salary to live com- 
fortably in pleasant small town surround- 
ings in Finger Lake Region of New York 
State. Box 6363, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


MAIL PROMOTION 
Competent direct mail adv. mgr. for sea- 
soned mfg. of repeat business specialty. 
Line for Jobber, Distributor, and Con- 
sumer. Must be responsible for program, 
personnel, lists, layouts—a _ challenging 
opportunity for qualified person. 

ALLIANCE RUBBER COMPANY 
Hot Springs, Arkansas 


BARNARD 
A service for employers and applicants 
in the field of advertising and publishing. | 
Office and Professional Central 6-3178 | 
176 W. Adams Street Chicago 3, Til. | 


Chicago 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


MARKET RESEARCHER: Experience in 
consumer research and distribution cost 
work. Graduate residence .ow complete. 
Thesis now in process. 24, married, draft 
exempt. Will relocate. 
Box 6871, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


WRITER-SUPERVISOR 
offers judgment, ingenuity, enthusiasm to 
West Coast agency or advertiser. Six 
years’ consumer copy experience—3 with 
top New York agency. Married, vet, 32. 
Box 6874, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


REPRESENTATIVES AVAILABLE 


PUBLICATION REPRESENTATION 
Representation company being formed of 
men with client, publication and agency 
experience - domestic & export markets. 
Men are well-known by midwest agencies 
& accounts. Ready to begin representation 


| immediately. 


Box 6368, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


BUSINESS OPPORTUNITIES 
WANTED By established recognized N. Y. 
City agency - opportunity to purchase a 
small agency (with or without tax loss). 
The principal or ‘“‘Man Friday’’ to remain 
as account executive and help service 


| Dresent accounts of advertiser. 


Box 6872, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


MISCELLANEOUS 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 

Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


PUAA AWARDS BOOKS FOR SALE 
Contains reproductions of all the winning 
ads in the Public Utilities Advertising 
Association 3lst Annual Competition. 
Single copies $10.00, additional copies $7.50. 

R. D. Furber, 
PUAA Better Copy Contest Chairman 
15 South Fifth Street 
Minneapolis 2, Minnesota 


FINE AGRICULTURAL ART 
Write for illustrated brochure 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 


We Are Interested 
In A Chicago Office 


A fully recognized agency with good crea- 
tive staff and reco mn consumer goods, 
know-how. Would like Chicago office, either 
by merger, purchase or what have you. Our 

wth limited by lack of consumer accounts 
Within 300 


G_ AGE, 
Illinois St., Chicago 11, Ill. Replie 


confidential. 


F-L-A-S-H! Memo to 
PUBLISHERS 


and 
CIRCULATION MANAGERS 


We specialize in producing solid, 
long-term subscribers to usiness 
Papers through a proved, specially 
prepared and designated telephone 
technique. (These secured subscrip- 
tions are comparable in value to Di- 
rect Mail orders). 

We furnish trained personnel and 
handle entire operation on com- 
mission-percentage basis. 

National and Sectional coverage. 
Write, telephone or wire Floyd L, 
Hockenhull, President, Circulation 
Development Service, Inc., ——- 
4, Ill. Phone WA 2-5007 for details. 


(Continued from Page 1) 
tage over the competition. He 
voiced the hope that the bureau 
would enable telecasters and buy- 
ers to agree on standards to help 
the sponsor find out what he is 
getting for his money in spot tv 
and to make meaningful compari- 
sons on returns from tv spots in 
one market as compared with an- 
other. 


a When the organizers of the bu- 
reau had finished their remarks, 
there were only a few questions 
from the floor. None of these in- 
dicated that the questioner had any 
reservations about the project. 
However, outside in the corri- 
dors, there was criticism from 
some telecasters who felt the bu- 
reau’s launching had been marred 
by its failure to first get the bless- 
ing of the networks and of NARTB. 
A spokesman for the Westing- 


ADVERTISING PERSONNEL 


Employer-Employee 
Investigate 
our active confidential service. 
Betty Clem 
EMPLOYMENT COUNSEL, INC. 
Suite 1 


009 
7 W. Madison ¢ Financial 6-2100 © Chicago 2, III. 


MAIL ORDER ADVERTISING AND 
MERCHANDISE MANAGER. 


available. 
He has worked with and on 
this country. 


folios, conventions, etc. 
methods and printing. 


Married, four children. 
Phone PRospect 6-4162 


Position desired as 
ADVERTISING SALES PROMOTION MANAGER 


A young man with 20 years experience in the above capacity now 


Endowed with exceptional ability and drive for follow-through 
in the preparation of displays and various material for sales port- 


He has an excellent knowledge of art media, reproduction 


the most important accounts in 


Chicago, Illinois 


interview. 


ADVERTISING MANAGER 
Must Be Experienced 


Excellent opportunity for position with chemical 
manufacturer with main office in Chicago. A 
man who has the necessary qualifications to 
manage department, handle trade journal ad- 
vertising, prepare sales promotional material, 
and direct product publicity. Only qualified ap- 
plicant will be considered. Salary commensu- 
rate with ability and experience. Write Box 877, 
ADVERTISING AGE, 200 E. Illinois St., Chicago 
11, Ul., giving complete qualifications prior to 


Well financed Los Angeles firm desirous 
of entering mail order field of popular 
priced merchandise seeks well trained 
qualified individual with record of past 
or present successful employment with 
major mail order firm. Qualified indi- 
vidual must be able to organize and plan 
complete mail order operation. Partici- 
pation in net profits. State full back- 
ground and remuneration desired. Box 
889, ADVERTISING AGE, 200 E. Illinois 
St.. Chicago 11, 11 


“Our 43rd Year” 

1954 GRADUATES 
We haven't positions for all of them 
but we have openings for 86 who 
have had advertising majors with 
agencies and advertising depart- 
ments. Starting salaries range from 
$250 to $350 per month. 
GLADER CORPORATION 

“The Agency’s Agency” 

Stanley D. Koch, Dir. Adv. Div. 

110 S. Dearborn CE 6-5353 Chicago 


WANTED 


- » . someone interested in services 
of Publisher or Assistant, depending 
on size of organization. Seunens 
Papers. Familiar with most fields. 
Know circulation, advertising sales, 
editorial and all phases. Believe in 
high rates. Have many ideas and 
features not used in most publica- 
tions. Mature judgment. Looking for 
a future. Write Box 890, Advertising 
Age, 200 E. Illinois St., Chicago 11, 
Tit. All communications will be an- 
swered. 


EXPANDING 
AGENCY NEEDS 


Creative copy man who can 

aproduce ideas and selling 
copy (including TV) on con- 
sumer and some industrial 
accounts. 


Top-drawer layout man 
awith good knowledge of 


typography. 


This growing Southern agency is 
on its way up. We need two men 
who can be key figures in its 
growth. If you're ready to pick 
a final spot to live happily and 
are capable of growing with us, 
send age, experience, salary ex- 
pected immediately to: 


Box 885 ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Ill. 


Launching of TV Ad Bureau Sparks | 
NARTB’s Annual Confab in Chicago 


house stations said he will wait to 
get some clarification on these two 
points before joining the bureau. 

“The networks are very impor- 
tant to us,” he told ADVERTISING 
AcE. “It may be quite allright with 
them to participate in the bureau 
through their o-and-o stations, but 
I think somebody should have con- 
tacted them to see how they felt 
about it.” 

This executive also felt it would 
have been more politic if the bu- 
reau had started off with the back- 
ing of NARTB. 


m= There was a_ pre-convention 
meeting between representatives of 
NARTB, which has had its staff 
at work on blueprints for a Broad- 
cast Advertising Bureau-type TAB 
for several months, and the organ- 
izing committee of TAB. They 
were unable to join efforts, how- 
ever, when TAB insisted on exclu- 
sion of the networks. 

“We are all for television pro- 
motion, but we think everyone in 
the industry should be in on it,” 
commented Robert D. Swezey of 
WDSU-TV, New Orleans, and 
chairman of NARTB’s television 
board. “I think the real showdown 
in advertising will be between col- 
or television, newspapers and mag- 
azines. When it comes, we should 
be able to unite with one good 
sound promotion effort for tele- 
vision—a promotion which can 
represent 100% of the industry.” 

For this reason, Mr. Swezey said, 
the tv board of NARTB will go 
ahead with its plans for consider- 
ation of an all-industry TAB in 
June. What happens at that meet- 
ing will depend to a large extent 
on the progress made by TAB in 
lining up members. If the stations- 
only bureau, which hopes to be in 
business in time for fall pitches to 
advertisers, has wide industry sup- 
port by that time, NARTB is not 
expected to set up a competitive 
bureau. 


= However, it does seem likely—in 
view of the strong opposition of 
some key industry figures to a bu- 
reau that can’t sell for 100% of tv 
and the fact that some NARTB 
video board members are also 
members of the executive commit- 
tee of TAB—that some industry 
diplomats will attempt to bring 
the two factions together. 

While admitting that if you sell 
for national spot and local tv, you 
will of necessity be selling against 
everything else, Mr. Moore believes 
the “against network” approach of 
the bureau had been overempha- 
sized. 

“If the representative divisions 
of CBS and NBC are against net- 
work, then I guess you can say we 
are too,’ Mr. Moore commented. 
“We will welcome their o-and-o 
stations as members and hope they, 
like everybody else, can get more 
business through TAB.” 

He reiterated the committee’s 
contention that networks do not 
need a strong central voice to sell 
for them, since they are able to 
make their presentations directly 
to national advertisers. 

“But don’t forget that networks 
are very important to most of our 
stations,” he said. [Mr. Moore’s 
station is now an independent]. 
He pointed out that the strength 
of spot selling depends on the adja- 
cencies. 


a From TAB’s original organizing 
committee, there has been set up 
an executive committee, comprised 
for the most part of big city sta- 
tion operators. The group includes 
Frank Schreiber, general manager, 
WGN-TV, Chicago; Roger W. 
Clipp, general manager, WFIL- 
TV, Philadelphia; Charles Crutch- 


field, general manager, WBTV, 
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Charlotte; Norman Gittleson, man- 
ager, WJAR-TV, Providence; Jack 
Harris, KPRC-TV, Houston; Ver- 
non A. Nolte, general manager, 
WHIZ-TV, Zanesville; William 
Quarton, general manager, WMT- 
TV, Cedar Rapids; L. H. Rogers 
II, general manager, WSAZ-TV, 
Huntington, W. Va.; W. D. Rogers, 
president, KDUB-TV, Lubbock, 
Tex.; George B. Storer Jr. of the 
Storer group, and Harold P. See, 
manager, KRON-TV, San Fran- 
cisco. 

Mr. Moore is temporary chair- 

man. Former NARTB executive 
Richard P. Doherty remains as 
consultant to the group, with Ne- 
ville Miller as counsel. 
These will be the guiding minds 
for the lusty fledgling bureau in 
the coming weeks. Several of the 
prime movers in this project rep- 
resent newspaper-owned stations. 
Theiz agreed aim is to emulate the 
newspapers’ Bureau of Advertis- 
ing. 


® Registration cards will go out 
as soon as possible to all stations 
signed for membership. The sta- 
tions will be asked to indicate who 
will represent them on the bureau 
and if the representative wants to 
be eligible for election on the board 
of directors. The board will include 
five members from cities up to 
150,000; five from 150,000 to 500,- 
000 and five from cities over 500,- 
000. 

Mr. Moore will select a nominat- 
ing committee to choose a slate of 
candidates for the board of direc- 
tors. Candidates will be elected by 
mail ballots. 

A membership committee will 
be named to solicit members and 
a planning committee to study 
budgets and other problems. There 
will also be a committee to screen 
candidates for the post of TAB’s 
general manager or _ director, 
whichever they decide to call him. 
Final selection will be by the board 
of directors. 


s Eligible for active membership 
are television station licensees 
and operators, ‘thereby insuring 
that the organization will remain 
in the hands and control of tv sta- 
tions themselves.” Dues will be 
based on the highest Class A quar- 
ter hour rate. 

Station representatives, adver- 
tising agency and_ advertisers 
groups and similar associations re- 
lated to the television industry 
will be admitted as associate mem- 
bers. 

TAB is shooting for a starting 
annual budget of $500,000. At press 
time, with lots of arithmetic still 
to be done, the executive commit- 
tee estimated that it now has 
enough members in the fold to 
provide $200,000 of the target fig- 
ure. 


® William S. Paley, board chair- 
man of the Columbia Broadcasting 
System, challenged the broadcast- 
ers to be more courageous in ex- 
ercising their responsibility to cov- 
er the news, and thereby raise 
their status among the people they 
serve. : 

“Too often public officials, legis- 
lators and other people in public 
life look upon the broadcasting or- 
ganization primarily as an instru- 
ment created to serve their own 
purposes, whatever these may be,” 
Mr. Paley asserted in the conven- 
tion’s keynote address. 

“They do not sufficiently regard 
the broadcaster as a free and au- 
tonomous institution exercising to 
the best of his ability an influence 
and responsibility dedicated to the 
interests of all the people. 


= “The fact is, our own timidity in 
the vital areas of public informa- 
tion is self-perpetuating; it breeds 
pressures which in turn breed fur- 
ther timidity. Our excursions, by 
and large, into the responsible ex- 
ercise of our functions in the field 
of news and public affairs are often 
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MEN AT WORK—Among the hardest-working outfits at the NARTB convention were CBS Television 
Film Sales and the still-forming Television Advertising Bureau. At left, AA’s photographer caught leaders 
in the TVAB in a shirt-sleeves session at Chicago’s University Club, where they laid plans to line up more 
members. Starting in the foreground and moving clockwise are Ben Berentson, WGN-TV, Chicago; 
Richard A. Moore, KTTV-TV, Los Angeles, temporary chairman; Harold P. See, KRON-TV, San Francisco; 
Vernon A. Nolte, WHIZ-TV, Zanesville; Charles H. Crutchfield, WBTV, Charlotte; Norman A. Gittleson, 


too spasmcdic, too tentative, or too 
sensitive to permit us to realize 
our own independence and stature. 
This must be corrected,” the CBS 
chairman coritinued. 

Mr. Paley said the way to “cor- 
rect” this approach is “to consider 
carefully whether you should not 
increase your activities and your 
emphasis in the significant field of 
news and public affairs.” 

He re-stated the CBS belief in 
the brcadcaster’s basic right to edi- 
torialize on the air if he chooses to 
do so and urged the industry to 
battle “‘to preserve this right should 
it ever be threatened.” 


= Mr. Paley added that it is not 
the act of editorialization which 
puts the bite and the backbone into 
a news and public affairs opera- 
tion, but rather the fact of having 
a rounded and vital schedule. 
“The principle of fairness and 
balance is the cornerstone of our 
news and public affairs policy, as 
it should be of any broadcaster,” he 
stated. “However, this principle 
cannot be reduced to a mathemati- 
cal formula or even to a set of rigid 
rules which are self-executing and 
will cover all the possible circum- 
stances. In the free American 
broadcasting system fairness and 
balance must be maintained 
through the exercise of fair and 
courageous judgment by the sta- 
tion or the network management.” 


= Mr. Paley—who received the 
keynote award from NARTB Pres- 
ident Harold Fellows for his “pio- 
neering endeavors as a leader in 
developing patterns for better pro- 
grams in news, education and dra- 
ma,’—stated again his network’s 
position on the responsibility for 
news, news analysis and discussion 
programs: 

All such programs at CBS are 
under the direct control and super- 
vision of the network, which ac- 
cepts “full responsibility” for such 


GREETING THE AFFILIATES—Two of the most thickly-populated 
suites at the convention were those of American Broadcasting Co. 
and National Broadcosting Co., where officials labored hard 
to “keep ‘em happy.” Shown at left listening to a hot one by 
E. L. Jaencke, v.p. and assistant to the president of ABC, are 
John Esau, KTVQ-TV, Oklahoma City, first u.h.f. station man 
elected to the NARTB board of directors, and Peter Levathes 


broadcasts, he explained. 

“An advertiser who sponsors any 
type of information program pro- 
duced by us does not thereby pur- 
chase, or in any way gain, any 
rights to control the contents of the 
program,” Mr. Paley said. 


= In his main speech to the con- 
vention, Mr. Fellows called on 
broadcasters to stop turning their 
guns on each other and remember 
there are other forms of competi- 
tion. He deplored the “constant 
rumbling of differences between 
networks and affiliates—of am 
pitted against fm—of u.h.f. pitted 
against v.h.f.” 

Mr. Fellows drew a big hand by 
praising the current FCC as “pro- 
foundly judicious and thoroughly 
conscientious”: Quite a departure 
from the old days when the com- 
mission used to be one of the in- 
dustry’s major sources of com- 
plaint. 

The NARTB head charged 
broadcasters who fail to exercise 
“sensible restraints” with helping 
to “give force” to current congres- 
sional campaigns to restrict cer- 
tain types of radio and tv advertis- 
ing. He referred specifically to the 
Langer and Bryson bills, both of 
which would ban beer and wine 
advertising on radio and tv. 


= The speaker also deplored the 
tendency among some broadcasters 
to take their problems to the gov- 
ernment. 

“This is not to suggest that there 
is any easy solution to those chal- 
lenges which beset us, not the least 
of which is the predictable future 
of television in light of the eco- 
nomic difficulties of several u.h.f. 
stations and some v.h.f.’s. 

“I am somewhat doubtful that 
we, as a group of business men, 
have ‘faced up’ to this particular 
difficulty with the courage and 
honesty which should attend the 
conduct of our affairs,’ Mr. Fel- 


lows asserted. 


When ADVERTISING AGE asked 


Mr. Fellows why u.h.f.—the indus- 
try problem child now being spot- 
lighted in a Senate committee in- 
vestigation—was not included on 
the convention agenda, he said the 
NARTB thinks of u.h.f. as tele- 
vision, not as u.h.f. He added that 
u.h.f. would have had a spot on 
the program had there been a de- 
mand for it. 


= One of the two new members 
elected to the television board of 
directors of the association is a 
u.h.f. operator—John Esau, presi- 
dent of KTVQ, Oklahoma City. 
There were two u.h.f. representa- 
tives among those in the running 
for the six posts to be filled. 

Mr. Esau’s election gives u.h.f. 
a voice on the NARTB board for 
the first time, but he minimized 
his role as a representative of high- 
band television. 

“U.h.f. or v.h.f., it’s all television. 
And I’m interested in getting ev- 
erybody to think of it that way,” 
Mr. Esau commented. “I don’t want 
any separate special interest group 
and don’t think it’s to the best in- 
terest of the whole industry to 
have one. 

“I also don’t want any special 
legislation [to protect u.h.f.]. I'm 
hurtin’ now. But any legislation 
new would only hamper me later,” 
he told AA. 


® Acting FCC Chairman Rosel H. 
Hyde advised the broadcasters that 
the best way to avoid restrictive 
regulatory action now being dis- 
cussed to help u.h.f. get on its feet 
is “constructive voluntary action.” 

He didn’t, however, give any 


hints as to what kind of action he 
would recommend. 

“Many tv sets in the hands of 
consumers and many sets being 
manufactured and sold in areas 
where there are operating tv sta- 
tions using channels in the range 


i 


14 to 82 are not equipped to provide 
pie gees from transmission on 
such channels,” he said. 

“This situation, and 
ranting the most serious attention 
of the entire industry. As you 
know, various types of reguiatory 
actions are being advocated in high 
places, including still another 
freeze, curtailment of present serv- 
ices and regulation of the distribu- 
tion of network programs,” he add- 
ed. 


= Commissioner Hyde cited fig- 
ures to show that 1953 was a pros- 
perous year for “television broad- 
casters over-all,” with the average 
pre-freeze tv station reporting an 
income of $658,000 and 26 of them 
an income in excess of $1,500,000. 
He added that not all the tv men 
were so fortunate, with “some peo- 
ple losing considerable sums of 
money in the attempt.” 

During the last 10 months, am 
radio has been keeping pace with 
tv expansion, with 114 new am 
authorizations issued, Mr. Hyde 
said. He predicted that radio, now 
operating in more than 1,300 com- 
munities, as against the 325 com- 
munities “in which television as a 
local medium now appears likely,” 
will remain the basic communica- 
tions medium of the U. S. 


= The tv industry drew a grade 
of “excellent” in deportment from 
John E. Fetzer, president of 
WKZO-TV, Kalamazoo, and chair- 
man of the association’s code re- 
view board. 

Summarizing their conduct for 
the last two years, Mr. Fetzer told 
the telecasters that the code’s new 
pattern in voluntary regulation was 
paying off in the statistics depart- 
ment. 

“In the spring of 1951, over a 
period of 11 weeks, with 108 sta- 
tions on the air, the FCC had 967 
complaints against television. Dur- 
ing 1953, over a similar eight-week 
period, with nearly 300 stations on 


ben air, the FCC had only 144 com- 


plaints, or a reduction of nearly 


. — he reported. 


| 
|@ Mr. Fetzer said response to 


| | warnings made to station violators 


(center), director of media relations, Young & Rubicam, N. Y. 
At right, station operators gather around Sylvester L. (Pat) 
Weaver, president of NBC. Left to right are: John Keating, 
KONA-TV, Honolulu; Mr. Weaver; John T. Murphy, WLW-TV, 
Cincinnati; Alex Keese, WFAA, Dallas, and J. R. Meachem, WEAT, 
West Palm Beach, Fla. Mr. Weaver looks as if he is discussing 
television's newest prospect—color. 


_ |of the television code had been 


very encouraging, with most tele- 
casters moving promptly to correct 
a situation once it had been called 
to their attention. 

On the less cheerful side, he re- 
gretted that 30 tv station members 
of NARTB are not code subscribers 
and that more stations do not dis- 
play the code seal more frequently 
in choice time. 

The radio code committee, 
though still retaining the time lim- 
itation on commercials, is con- 
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WJAR-TV, Providence; Richard P. Doherty, consultant, Washington, D. C.; W. D. Rogers, KDUB-TV, Lub- 
bock; Roger Clipp, WFIL-TV, Philadelphia, and W. B. Quarton, WMT-TV, Cedar Rapids. At right, CBS TV 
Film is shown televising interviews between tv stars and station operators as a “hometown news” gim- 
mick for showing later by the operators. Involved in the interview shown are (I. to r.) Bill Bevins, WNSC, 
Charlotte, and two stars—Don Hagerty (“Eddie Drake’) and Tim Moore (‘Kingfish’). In the foreground is 
Lester Harris, v.p. and general manager of the CBS TV Film Sales. 


be given to the quality of advertis- 
ing, the quality of the copy, and its 


| placement in relation to the pro- 
related | gram schedule, Jchn F. Meagher, 


problems, present a challenge war- | 


now general manager of KYSM, 
Mankato, Minn., and chairman of 


| that committee, told the standards 


for better broadcasting panel. Mr. 
Meagher will soon become an 
NARTB v.p. 


=: An antidote for one of the head- 
aches of the tv film industry is on 
its way, thanks to the NARTB’s 
television film committee, headed 
by Harold See of KRON-TV, San 
Francisco. 

At the film workshop session Mr. 
See reported that the final draft 
of a proposed standard film con- 
tract has been worked out by the 
committee and is now ready for 
presentation to film distributors 
for their consideration. If the dis- 
tributors react favorably, it is ex- 
pected to be ready for use this fall. 

Elaine Phillips of WSPD-TV, 
Toledo, suggested life would be 
simpler for distributors if stations 
remembered to: 

1. Return the film on the same 
reel on which it was received. 

2. See that the film is returned 
promptly if it has bicycle distribu- 
tion. 

3. Not let film distributor sales- 
men who can be of help “cool their 
heels” in the outer office. 

4. If film is damaged on receipt, 
notify distributor immediately and 
avoid damage costs; if you damage 
film, notify distributor of that fact. 

5. If you edit the film at your 
station, be sure to put back the 
portion you took out before you 
return it. 

Paul Adanti of WHEN-TV, Syra- 
cuse, suggested that a gimmick can 
be very helpful in maintaining a 
consistent audience for a film pro- 
gram. He said his station uses live 
personalities with a strong follow- 
ing to introduce the film shows 
and to carry the audience through 
the advertising breaks during the 
intermission. 


# A note of hope for frequency 
modulation broadcasters was in- 
terjected by FCC Commissioner 
George E. Sterling at the conven- 
tion’s fm session. 

He intimated that the commis- 
sion’s rule-making proposal for 
multiplexing may soon be put into 
effect. He added that “multiplexing 
may give fm the revitalization it 
needs” by providing additional 
revenue for licensees. 

Merrill Lindsay, WSOY-FM, De- 
catur, Ill., singled out programming 
as the most important factcr in 
a successful fm operation. “If 
there’s an excuse for your pro- 
grams on fm, you can sell fm. If 
it’s a program people want to hear, 
they will tune to your station—and 


vinced that equal emphasis should! that makes money,” he said. 
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RECESSION? THE ECONOMISTS 
FORGOT TO TELL THE FISHERMAN ABOUT IT! 2 \ 
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Erik von Reis, President, Orchard Industries, Inc., 
makers of “Actionrod” Glass Fishing Rods, says: 
“Our business is excellent. All indications point to a 
big year not only for us, but for most manufacturers 
catering to the outdoor market. The future for our 


industry is definitely bright’’. 


More men spend more time fishing and hunting 


than in any other leisure activity 


AND 


SPORTS AFIELD, with its six Sports Afield annuals, 


provides more fishing and hunting service than any 


other outdoor publication. 


Coleman Ellis, Sales Manager of Stratton & Ter- 
stegge Company, manufacturers of tackle and other 
outdoor equipment, says: 

“Our business for the fitst two months of 1954 has 
shown a substantial increase over the same period for 
1953. We see nothing in the future but the continued 
growth of fishing tackle sales due to more anglers, 
more and better fishing facilities and equipment’’. 
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Sa 
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Charles Helin, of Helin Tackle Company, makers of 
Flatfish” Lures, says: 

All indications at the present time seem to lead to the 
certainty that our sales will remainas large as 1953 and 
quite likely will continue the same rate of growth as in 


the past which has more than doubled since the War’’. 


SPORTS AFIELD 


THE AUTHORITY FOR FISHING AND HUNTING 


959 Eighth Avenue, New York 19, N. Y. 
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